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WE’RE GOING 
ON A LIMB 
TO PREDICT! 





M-G-M's BLUE RIBBON 
WINNERS OF 1954! 


(From Jan. through Sept. 
And Watch for more!) 


“SEVEN BRIDES FOR 
SEVEN BROTHERS” 
“EXECUTIVE SUITE” 
“ROSE MARIE” 
“THE LONG, LONG 
TRAILER”’ 


“KNIGHTS OF THE 
ROUND TABLE” 


















: TIURE OF | 
ao las 
Y Prnlah- © 
y~ < e 


The 

Prized 
Blue 

Ribbon 











So far this year M-G-M has 
won 5 out of 9 Blue Ribbon 
Awards of Boxoffice Maga- 
zine representing the vote of 
press and public for the Best 








(continued) 


Picture of The Month. Not only this year, 


but of the total awards since the poll began 
M-G-M’s All-Time Winners are almost 
twice as many as the next company. 


LEO’S PREDICTION! 


We forecast Blue Ribbons for these two Great Pictures! 
NOVEMBER! DECEMBER! 


PRE-SOLD 
IN GIANT 


CAMPAIGNS! e 
Ads in mass DEEP IN 


circulation 


magazines. MY 
L - =e, 
SAW PARIS’|( fez HEART 


M-G-M’s yen i M-G-M's 
THANKSGIVING mea CHRISTMAS - 
SENSATION! supplements. NEW YEARS HIT! 


(Technicolor) Ste cadin (Color) 


and TV 
campaigns. 


Multi - million 
readership for 
both pictures. 


M-G-M presents ‘DEEP IN MY HEART” starring Jose 

Ferrer + Merle Oberon + Helen Traubel « with Doe Avedon 

Tamara Toumanova « Paul Stewart + Isobel Elsom + William 
M-G-M presents + Color by Technicolor +» “THE LAST Olvis . James Mitchell « and Guest Stars: Walter Pidgeon + Paul 
TIME I SAW PARIS” starring Elizabeth Taylor + Van Henreid « Rosemary Clooney « Gene & Fred Kelly + Jane Powell 
Johnson + Walter Pidgeon +» Donna Reed « with Eva Gabor Vic Damone + Ann Miller +» Cyd Charisse + Howard Keel 
Kurt Kasznar + Screen Play by Julius J. & Philip G. Tony Martin e Screen Play by Leonard Spigelgass « From the 
Epstein and Richard Brooks « Based on a Story by F. Scott Book by Elliott Arnold + Based on the Life and the Melodies of 
Fitzgerald + Directed by Richard Brooks + Produced by Sigmund Romberg + Photographed in Eastman Color « Print by 
Jack Cummings 7 Technicolor + Directed by Stanley Donen + Produced by Roger Edens 

* te 


(AVAILABLE IN PERSPECTA STEREOPHONIC OR ONE-CHANNEL SOUND) (AVAILABLE IN PERSPECTA STEREOPHONIC OR ONE-CHANNEL SOUND) 


READ MORE ABOUT THESE PICTURES ON PAGE 
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Nobody knew what a guy 
like Barney would do next- 


and she didn’t care-just 
so he did it with her! 
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Another award-winning 
sensation-role for the new 
Sinatra —bringing love in his 
Own special way to Doris Day 
in the most heart-singing story 
ever Xmas-presented by 


WARNER BROS. 


side CRG et BE ace sat eS 


ce Bead Les 


DoRiSane FRANK 
SING 'EM 


BP ROBERT KEITH - ELISABETH FRASER = ALAN HALE, JR. 
screen ptay By JULIUS J. EPSTEIN ano LENORE COFFEE {FY\ Fey 


UGLAS - presenteo ay Ws WARN ER BROS. 





TAAL ME ALT EY | 
of the year! 


Thanksgiving 


from 


20:; Century-Fox Directed py HENRY KOSTER 


with 2Orh!” 











MOTION PICTURE HERALD 





MARTIN QUIGLEY, Editor-in-Chief and Publisher 





Vol. 197, No. 5 





Relief for Small Situations 
\ PRINCIPAL support for Allied’s proposal for 


Federal regulation of rentals comes from exhibi- 

tors operating theatres with small grossing poten- 
tials. These exhibitors wield political influence far out of 
proportion to the rentals earned in their theatres. And 
this is as it should be. There are thousands of these small 
situations and every one of them is a “grass root,” close 
to the heart of members of Congress. Moreover, most of 
these theatres are vital to the business life of the small 
communities which they serve. 

Rental term relief should be considered for some of 
these small theatres, not because Allied is agitating on 
the subject but because the best welfare of the industry 
requires that the grass roots be in a healthy condition 
financially. Any further withering away at the broad 
base of the exhibition structure in America is a grave 
threat to all theatres of whatever size. The individual 
who does not have the opportunity to attend a theatre 
this year in a small community may eventually be living 
in a large town or city. Once deprived of the opportunity 
of regularly attending a theatre, the inclination to movie- 
going may die altogether. This is a fundamental factor 
that must be taken into account, irrespective of any 
threat of an Allied campaign for Federal control of dis- 
tribution. 

Conditions in a number of localities apparently cry 
out for a policy decision that an attempt be made by 
each of the major distributing companies to try to keep 
in operation as many of the small grossing theatres as 
possible. This is a decision that in the case of some or 
all of the companies may lie outside the sphere of the 
sales department. Wherever a “liberal” sales policy for 
the small class of theatres requires a directive from the 
company president and the concurrence of the board of 
directors, it should be sought. 


HE distributing companies obviously and properly 
are in business to make money. Their continuing 


obligation to the studios and to independent pro- 
ducers, as well as to stockholders, necessitates that the 
maximum earnings consistent with good business prac- 
tice be obtained. Clearly the requirements of produc- 
tion—on which every branch of the industry depends— 
may not be served through any decrease in over-all film 
rentals. Quite the contrary, all present indications point 
to the necessity of constantly making pictures of greater 
box office appeal in order to maintain the theatres’ posi- 
tion against television and all other form of competition. 
This means “better” films are required and frequently 
“better” also means more costly. 
No successful attempt can be made to keep alive the- 
atres that are truly economically expendable. There is a 
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wide area of debate on what type of theatre is or is not 
economically expendable. Certainly the only theatre in 
a town—or the theatre or drive-in wherever situated 
which does not have substantial exhibition competition 
—should never be viewed as expendable. 

One concrete suggestion that may deserve considera- 
tion is that all theatres which do a weekly gross under 
some established figure be sold film on a special basis, 
independent of the regular sales policies of the particular 
distributor. The special basis should be enough to pro- 
vide recovery of the distributor’s actual costs attribut- 
able to each particular contract and, where feasible, a 
small “distribution profit” to apply toward an infini- 
tesimal part of the production cost. No exchange or 
home office overhead or other indirect charge should be 
figured when setting terms for the theatres in the lowest 
grossing category. The exact figure that would qualify 
a theatre for the special category might vary from com- 
pany to company, and to a lesser extent be subject to 
some geographical fluctuation. It might be as high as 
$1,000 weekly or as low as $500. 


for small situations would be several: 1) A few 

thousand small theatres would be removed per- 
manently from the field of trade practice strife, in which 
they have no proper place; 2) Some of the situations thus 
assisted eventually would prosper and become subject to 
regular selling terms; and 3) Those theatres that never 
built up average grosses over the lowest category would 
at least continue to bring the best screen entertainment 
to millions of customers who otherwise would be lost to 
the industry. Those same patrons or their children over 
a period of time would pay into box offices of theatres in 
larger communities enough to return to the distributors 
tenfold what might be “lost” in working out relief for 
small situations. 

In fact, if the time and trouble—and threats of court 
and Congressional attacks are taken into consideration, 
it is possible, perhaps even probable, that the removal 
of several thousand theatres in the bottom group from 
normal selling efforts would result in an immediate, 
definite, dollars and cents, net profit to distribution. 


, ‘HE ultimate benefits of such an approach to relief 


@ To exhibitors who might think far off hills are green 
the current situation in the automobile industry may be 
food for thought. That is an industry that has not had 
a “product shortage” but a “product longage.” Although 
Ford has had its best record in years, if not ever, Henry 
Ford, Jr., this week said that eight percent of his dealers 
are operating in the red! 


—Martin Quigley, Jr. 
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Product Needed 


To THE EpITor: 

Every encouragement toward greater pro- 
duction should be made by exhibitors. To 
Paramount anti-trust defendents, 
from supplying the urgent 
would be a 


restrict the 
or anyone else, 
for 
against our industry. 

With the trend to curtailment, print short- 
percentages, it 1s 
survival. 
and 


more releases crime 


need 


es and unreasonable 


question of theatre 


eCOMMNE a 


The previous full supply of features 


with their wide appeal to the masses 
1 so that our business is becoming 
class 


this continues, only 





Eagerness and greed—and the pursuit of 
uick dollar can spell our doom. Despite 
fact that theatre investments far exceed 


production investments, theatre owners in 


tneir panic are encouraging an unequal 


partnership by accepting unreasonable terms. 
30th sides should review the experience of 
legitimate stage, which 
almost to 


founded upon widest pub- 


vaudeville and thx 
diminished themselves extinction. 
Ours is a business 
“meat 


lic acceptance. Cake is fine but the 


ind potatoes’ (the average Western and 








family type filt will still sustain us as an 
indust 

May I suggest as a remedy that the spen- 
did actors and directors who today await 
periodical summons to production be given 
exhibitor guarantees by cooperative planning 
ind competent directors likewise be re- 
employed, to resume the flow of film and 
keep a maximum of theatres running. 

Let’s don’t die on the vine! The Makelim 
plan and ot production efforts are fine 
as tar as tl ey °o—but our theatre Ss need an 
ample supply 1 they’re valuable enough 
for every owner to invest in protection 
rather than depend upon a competition which 


1 


has lost sight 
STEIN, 


L,] n7 J, 
Urialor a, é) 


of its future—M. LOWEN- 
Preside [ ] he Theatre Owners of 


Oklahoma Cit 


Serials—New Idea 
To THE EDITOR: 
The lette: 


Serials” sent by 


on the subject of “Old Time 
Eldon Coffman, of the 
Saenger theatre, Hope, Ark., in the August 
28 issue, has prompted me to write on the 
same subject. At present the serial in this 
country is mainly confined to children’s mat- 
inee performances and spotlights on “Flash 
Gordon,” “Spaceman,” “Rocket Man” and 
similar subjects dear to the heart of small 
fry. I see no reason why the chapter-play, 
treated more to the adult palate, cannot be 
used for “come-every-week” bait. 

Surely some of the great and lengthy 
productions could be chopped into chapters 
and treated with such prestige as deserved. 
I have no intention of submitting an ideas 





EXHIBITOR CITES 


‘HERALD’ IMPORTANCE 


To the Editor: 

As a new member of The HERALD's 
Managers’ Round Table, | would like 
very much to tell you how important 
your book is to me in the various 
exploitation stunts | have been using 
at my theatre. | have been in the 
theatre business almost all my life 
and finally became proprietor of the 
beautiful Zenith theatre here in Mil- 
waukee. — THOMAS MACK, JR.. 


7 
Milwaukee. 





guide, but [ll bet that 


movie-goers, both sides of the Atlantic, would 


take a millions oi 
more than appreciate this form of reissue, 
call it that, of some of the great films now in 
the storehouse in addition to any original 
material thus treated. 

back and | 
several, I can, as a youngster, well remem 
romantic serial titled 
mance” which starred the very young Billie 
Burke. [| 
company but I well recall that it was printed 
on sepia stock. This was ’round about th« 
“Exploits of Elaine” period, but in its story 
form it took out a very good page from the 
idea in selling the maga 
love stories. Yes, try the 
‘a in Hollywood, Calif., or London, En 
gland. I guess you would both be surpris 


Going several years, mean 


ber a “Gloria’s Ro 


cannot remember the producing 


weekly magazine 


zine via its serial 





by the golden result. 
It might be a bette1 
3D, any 


gimmick even than 
wide screen 01 other scope. It 
might even put new life into the ticket issu 
ing machines but handle it the right way— 
lo it the way a great producer would like, 
not something to fill out the program every 
Go to it, Production Chief. In clos 
thanks for the HERaLp. | 
forward to reading it each weekend.—G. J. 
DEREK, Manager, Grand Cinema, Exmouth, 
Devon, England. 
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ng, many look 


Price of Film 
To THE EpITor: 

The price of film is so high and out of 
line I am not showing any more profit now 
than I did when the Federal tax was on. 
We need more pictures badly, we need little 
pictures for the second half of double bills, 
we need anti-trust laws enforced for the 
good of the entire industry. We need more 
advertising help from the distributors; trade 
pepers should begin to be fair and impartial 
to both the exhibitors and film companies.— 
JACK A. FARR, Farr Amusement Co., 
Trail Drive-in Theatre, Houston 21, Texas. 








WHEN AND WHERE 


October 31: Ninth annual film industry 
ball, sponsored by Famous Players Thea- 


tre Managers Association of British 
Columbia, Commodore Cabaret, Van- 
couver. 


October 31-November 4: Annua! combined 
convention of the Theatre Owners of 
America Theatre Equipment Supply 
Manufacturers Association, Thea tre 
Equipment Supply Dealers Association, 
and International Popcorn Association, 
Conrad Hilton Hotel, Chicago, Illinois. 

November |: Washington Variety Club 
luncheon for the election of officers for 
1955, Willard Hotel, Washington, D. C 

November 3: Quebec Allied Theatrical |n- 
dustries, annual meeting, Toronto. 

November 8-9: Méissouri-Illinois Theatre 
Owners, annual convention, Chase Hotel, 
St. Louis, Mo. 

November 14-16: Theatre Owners of North 
& South Carolina, annual convention, 
Hotel Charlotte, Charlotte, N. C. 

November 16-17: Allied Theatre Owners of 
Indiana, annual convention, Marott Hotel, 
Indianapoli 

November 17: Annual dinner of the Motion 
Picture Pioneers, Hotel Astor, New York 


Nw y- 
November 19-20: Colosseum of Motion 
Picture Salesmen of America, annual 


Drake Hotel, Chicago, lli- 


convention, 


nr 


November 20: Variety Club of Washing- 
ton's 19th annual dinner dance and pres- 
entation of ‘Personality of Year'’ Award 
to Eddie Fisher, Statler Hotel, Washing- 
fon, Ad; se. 

November 21: Screen Producers’ Guild; 
annual milestone dinner, honoring Nicho- 
las and Joseph Schenck, Statler Hotel, 
Los Angeles. 

November 21: Pittsburgh Variety Club, 
Tent No. |, annual banquet, William 
Penn Hotel, Pittsburgh. 

November 21-23: Motion Picture Exhibitors 
of Florida, annual convention, Roosevelt 
Hotel, Jacksonville, Fla. 

November 22: Annual meeting of the 
National Committee of the Motion Pic- 
ture Exhibitor Associations of Canada, 
Toronto. 

November 25: Annual dinner of the Cana- 
dian Motion Picture Pioneers to honor 
Jack Arthur as “Pioneer of the Year," 
Toronto. 

December 5-7: Theatre Owners of Okla- 
homa, annual state convention, Biltmore 


Hotel, Oklahoma City. 


December 7: Independent Exhibitors of 
New England annual convention, Hotel 


Bradford, Boston. 
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ALLIED SOUND 


Ben Marcus, president of Na- 
tional Allied, said in Holly- 
wood Tuesday that within 60 days 
it would show in Chicago and New 
York, a "Superior-quality, full 
stereophonic sound" system. 
This will carry the Allied 
label. Saying some exhibitors 
were ruined by the exorbitant 
costs of the new processes, he 
added Allied is "determined that 
never again will its exhibitors 
be caught in a vise." The sys- 
tem, he pointed out, will cost 
25 per cent less than others, 
and non=Allied showmen may buy. 





SALE TO IV 

Columbia sees no reason to re= 
fuse money for its "out-of-date" 
cartoons and westerns, and 
therefore has sold them to Hygo 
Corporation, which provides 
films for television. "This in 
no way alters our company's pol- 
icy of not releasing our fea- 
tures for television showing," 
Jack Cohn, executive vice- 
president, commented. The films 
have "no further potential for 
reissues," he said. The company 
stated the westerns, among which 
the stars are Bill Elliot and 
Russell Hayden, are 15 or more 
years old. 


ADMISSIONS UP 

Theatre admissions rose dur- 
ing August and September, the 
Bureau of Labor Statistics said 
the other day, and pointed out 
this rise almost offset a reduc- 
tion of the ccst of living re- 
sulting from the decline in 
television receiver prices. 


MICKEY ON IV 

That unique show which will 
benefit films as well as tele- 
vision, opened over the Ameri- 
can Broadcasting Company net- 
work Wednesday evening. It is 
the Disneyland show, which was 
"introduced by Walt Disney and 
Mickey Mouse". Not only will 
the Disney show enhance the 
popularity of the filmed car- 
toon series, and the features 
which the company is finding so 
successful it has become its own 
distributor under the name, 


Buena Vista Productions; it al- 
so assures success for the Dis- 
ney program of films for tele- 
vision, and for that entrancing 
new project, the potentiality 
of which appears limitless-- 
Disneyland, the huge new amuse- 
ment park in California. 


MISTRIAL 

The major companies won a vic- 
tory Monday in Miami Federal 
Court. A jury failed to agree 
about the $9,450,000 treble 
damages suit by Claughton Thea- 
tres, and the judge declared a 
mistrial. The trial consumed 
six weeks. The jury deliberated 
seven hours. It was said to be 
eleven to one for acquittal. Six 
majors were defendants. 


FOR NEW TALENT 

To develop its new faces each 
year costs Universal $1,000,000. 
This is the figure given by Rob- 
ert Palmer, studio talent ex- 
ecutive, during a breakfast in- 
terview in New York Tuesday 
morning at which candidates for 
"Mary Magdalene" in the forth- 
coming "The Galileans" were in- 
troduced to the press. 


BAD TIMING 

The request of National Thea- 
tres to get into film production 
and distributionis badly timed, 
some anti-trust law students 
believe. The Justice Department 
is under close scrutiny at the 
moment for its actions on merg- 
ers and other anti-trust prob- 
lems, and the public attention 
on the topicis considered like- 
ly to act against the National 
Theatres’ request. 


CHANGES 
Democratic control of Congress 

would bring some committee 
chairmen very friendly to the 
film industry, as for example, 
Rep. Cooper of Tennessee to be 
chairman of the important House 
Ways and Means Committee. He led 
the fight for greater admis- 
Sions tax relief in the past 
Congress. 

Vincent Canby--Floyd E. 

Stone--J. A. Otten-- 

Samuel D. Berns 
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CINERAMA begins its third 
year on Broadway. Sam 
Rosen, executive vice-presi- 
dent, assists Jan Crockett, 
performer in the Cypress 
Gardens sequence, in hoist 
ing the "3rd Year sign ontc 
the Warner Theatre. 





in pictures 


by the Herald 


AN ANNIVERSARY and a plea. 
Walter Lantz, center, Universal 
cartoon producer for 25 years, 
met news men at luncheon in 
New York last week and told 
them he believes cartoons don't 
‘get a fair shake’ from thea- 
tres. He noted in his recent 
European travels that exhibitors 
there exploit shorts. He also 
pointed at huge increases in 
costs for animators, and said a 
cartoon producer must wait 
four years for a profit. With 
him, above, are Irving Sochin, 
short subjects sales manager, 
and Budd Rogers, Mr. Lantz’ 


representative. 


NOTABLES, at the premiere of 
Allied Artists’ ''The Human 
Jungle,’ at the Keith's Thea- 
tre, Baltimore. Jan Sterling, 
star, poses with Jack Fruchtman, 
left, the theatre's owner, and 
Maryland Governor Theodore 
R. McKeldin. 





PLANNERS. Meeting at the RKO Radio New 
York office following that company's acquisi- 
tion of Michael Myerberg's "Hansel and 
Gretel'’ are Mr. Myerberg; Herbert Green- 
blatt, RKO Radio domestic sales manager; 
Arthur Gray, Jr., Myerberg Productions pres- 
ident; and John J. Bergen, vice-president. 


THE OLDEST CASHIER was honored by the ladies at the recent Na- 
tional Allied Milwaukee convention. She is Kate Gould, center, of the 
Crystal Theatre, Glencoe, Minn. With her are Mrs. C. R. Quincer 
Mrs. Dolores Cassidy, Mrs. Louise Bergtold, Mrs. Evelyn Gutenberg 
Mrs. Ben Marcus, and Mrs. Sig Go Mrs. Gould marked | 
birthday at the luncheon. 


iberg 


FIRST ANNUAL CRITICS’ AWARD 
American Cinema Editors. Samuel D. 
the HERALD's Hollywood manager holds ar 
award for absent editor Lynn Harrison; Rot 
ert Leeds holds his own: Frank Gr is a spe 


Bern 


tator; and Francis Lyon accept 


WF x 


editor Ger J rd. 


by the Herald 


CARLOS CO WRET, 
of Madrid, is here on busi- 
ness. He is president of Es- 
pectaculos Callao, owning 
12 Madrid theatres and two 
in Valencia; and president of 
Hesseria Films, Madrid, pro 
aucers. 


RALPH KAUTZKY this week 
became acting manager of 
Altec Service's northeastern 
division, succeeding O. S. 
Perkins who moved up to op 
erating manager. 


THE DISCUSSION about 


the 


+ 


DRESSED WOMAN," 


Organization's next package: ‘‘Notor 
Farmer's Daughter." The men 5 York 
office, are Frank |. Davis, Jr., SRO president; Jose 
Levine, Embassy Pictures, Boston; Budd Roger 

sales manager; ana y exploita 
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SOUTHERN CALIFORNIA'S "BEST 
Warner star Virginia Mayo, is interviewed by Armed Ser- 
vices Radio's Bud Widom at the opening of Glamorama, 
Hollywood fair of fashion and beauty. 


alela| 





TRADE NOT FOR 
CONTROL BILL 


Field Check in East Finds 
Allied Regulation Plan 
Not Well Received 


Two weeks after the close of the Allied 
States Association’s Silver Anniversary 
convention in Milwaukee there still 
to be little enthusiasm in any branch of the 
industry for the convention-endorsed bill 
calling for Federal regulation of film rental 


seems 


terms. 


The HERALD’s correspondents 
reported this week that there was 
little if any enthusiasm for the bill 
among exhibitors in the medium- 
sized cities of the east coast. Barney 
Balaban, president of Paramount 
Pictures, in an interview cautioned 
exhibitors with the reminder that 
“when you call a cop, both parties 
are taken into the station house.” 
In Pittsburgh, meanwhile, Allied of 
Western Pennsylvania, voting on 
the regulation resolution of the na- 
tional convention, approved the bill 
only if there was no progress in 
bettering intra-industry relations 
between now and February. 


Ted Grace, president of the Tri-State 
Drive-in Association, asserted simply that 
“no exhibitor wants Government control, but 
it surely is better to have such control than 
for the small exhibitors to be forced against 
the wall.” 

Allied officials in New York continued to 
express privately that distribution 
leaders would seek to iron out differences 
with Allied leaders at some sort of round- 
table discussions before the February dead- 
line. A meeting of the executive committee 
of the Council of Motion Picture Organiza- 
tions in mid-November was seen as a fine 
opportunity for such a meeting, although one 
distributor spokesman said it would be un- 
likely that an invitation to such a conference 
would come from distribution. It would then 
appear, he said, that distribution was bowing 
to pressure, although distribution is not ad- 
such a talk under other circum- 


hope 


verse to 


stances. 
Should Settle Around Table 


Exhibitors contacted by The HERALD 
in Utica, Hartford, Fall River, Schenectady, 
East Hartford and several other small towns 
in the upper east coast territory all ex- 
pressed sharp opposition to Government 
regulation under any circumstances. 

Their opinion was summed up in the state- 
ment of Charles A. Smakwitz, Stanley War- 
ner zone manager in Albany, who commented : 
“T would be against it at any time because 
I do not think the industry should turn to 
the Government for a solution of its problems. 
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The industry has the manpower, the intelli- 
gence and the experience to settle all oi its 
problems around the table, without Govern- 
ment intervention.”” Harry Lamont, of Lamont 
Theatres in Albany, suggested arbitration 
as an alternative, adding, however, that he 
thought Allied was right in holding out for 
arbitration which included film rentals. 

Mr. Balaban declared that there is no sub- 
stitute for a free competitive market in the 
motion picture industry. Concerning the bill 
for Federal regulation, he said, “I can’t 
seriously believe that such a move will solve 
exhibition’s problems. There is plenty of 
experience to the contrary.’”’ The Paramount 
chief further that “film rental terms, 
since I’ve been in the business, always have 
been ‘onerous’ from exhibition’s point of 
view, and not enough from the point of view 
§ production-distribution.” 

3en Marcus, Allied president, this week 
released the text of a letter he had written 
to Harry Brandt, president of the Inde- 
pendent Theatre Owners Association, New 
York, commenting on Mr. Brandt’s remarks 
reasons behind Allied’s 


said 


earlier as to the 
drastic convention action. 


Praises Myers’ Work 


Mr. Marcus said that while Abram F. 
Myers (Allied general counsel who drafted 
the proposed Allied bill) “does not own a 
single theatre, I must say for a man who 
has no personal holdings in our industry, 
than any other 
29 years to the 


he has contributed more 
individual during the past 
welfare of the independent exhibitor and the 
industry as a whole. 

“T want to assure you that all the Allied 
leaders have acted upon this measure, only 
after many tedious hours of careful delibera- 
tion, and were not taken in by anybody nor 
had been influenced by any professional 
policy makers as per your statement. 

“None of us were, or are now, overly 
eager for Government control, but as an 
exhibitor, you should know that we have 
tried every avenue of approach, but dis- 
tribution to this day refused to give us any 
worthwhile relief. I think it behooves all 
of us independent exhibitors to get together 
and back whatever measure the majority 
of the exhibitors think is best to avoid our 
economic destruction.” 


Tennessee Theatre Owners 
Fighting State Tax 


The Tennessee Theatre Owners Associa- 
tion plans to combat three per cent tax on 
gross receipts of motion picture theatres pro- 
posed by the Tennessee Legislature Council 


Committee last week. Stacy Wilhite of 
Cookeville, Tenn., president of the associa- 
tion, said a series of regional meetings in 
November will launch their campaign. 


MGM Starts 


Workshop in 


Pittsburgh 


MGWM’s initial Ticket Selling Workshop, 
which was to be held at the William Penn 
Hotel, Pittsburgh, Thursday of this week, 
was to be led by Ervin J. Clumb, manager 
of the Riverside theatre, Milwaukee, and 
Herbert I. Brown, operator of the Victoria, 
Greenfield, Mass. 

They were to represent big city and small 
town theatres, respectively. Also scheduled 
to take a leading role were Dale F. Tysinger, 
manager of Shea’s theatre, Ashtabula, Ohio, 
and Fenton Scribner, manager of Shea’s 
Daniel Webster theatre, Nashua, N. H. 
They were to be among the 30 representa- 
tives of the Shea organization which had a 
business meeting at the Hotel Roosevelt, 
Pittsburgh, prior to the Workshop meeting. 

More than a dozen managers and execu- 
tives of the Stanley Warner company in the 
Pittsburgh zone were to attend, as well as 
M. A. Silver, zone manager. Other inde- 
pendent groups, including the Manos circuit, 
were expected. 

Emery Austin, MGM’s exploitation man- 
ager, was to give a complete report on ex- 
hibitor aids furnished by the company. Mr. 
Austin was to be aided by E. C. Pearson, 
central division press representative for 
MGM, Cleveland, and John L. John, Pitts- 
burgh field press representative. 

The Workshop would not be confined to 
exhibitor and distributor analyses, but it 
would also be extended to presentations of 
allied interests such as newspapers, radio 
and television promotion of motion pictures. 
Edward M. Hyde, chairman-elect for 1955 
of the Advertising Committee of Pennsyl- 
vania Newspaper Publishers’ Association, 
was to head a seminar on newspaper adver- 
tising. Max Riley, advertising manager of 
Station WDTV, Pittsburgh, and his asso- 
ciate, William Kelly, were to talk on radio 
and television promotion. 

It was also announced by Charles M. 
Reagan and Howard Dietz, MGM vice- 
presidents, that two more Ticket Selling 
Workshops have been scheduled, one to be 
held in Columbus, Ohio, March 1, in co- 
operation with Allied of Ohio, and the other 
in Billings, Mont., May 10, at the request 
of the Montana Theatres Owners’ Associa- 
tion. This brings to a total of five the num- 
ber of Workshops scheduled. Two previous 
ones announced will be held in Indianapolis, 
November 16, and in Boston, December 6. 
Mike Simons, in charge of customer rela- 
tions for MGM, will conduct them. 


"Introduction to 3-D" 

The Macmillan Company, New York pub- 
lishing house, this week announced the pub- 
lication of “Introduction to 3-D,’ by H. 
Dewhurst of England. The book discusses 
three dimensional photography in motion 
pictures and has additional chapters on wide 
screen, CinemaScope and Cinerama. 
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IN FILMS’ TOLL TV TILT 


Exhibition Edging Sword 
As Subscription TV’s 
Forces Counterattack 


The teams already picked, the strategy 
was being mapped this week for the forth- 
coming duel over subscription television. 
The weapons, at least until formal argu- 
ments get under way before the Federal 
Communications Commission, will be press 
releases at 50 paces. 


Statements Issued by McDonald 
And Exhibition Group 


The week’s first move was in the form 
of a statement from Commander Eugene 
F. McDonald, president of the Zenith Radio 
Corporation and promoter of Phonovision, 
one of the three toll TV systems (the other 
two being Paramount’s Telemeter and Skiat- 
ron’s Subscriber Vision). This was followed 
by a point-by-point rebuttal in the shape of a 
joint statement by Alfred Starr and True- 
man Rembusch, co-chairman of exhibition’s 
recently formed joint exhibitors’ committee 
on subscription TV. 

Also available were statements from 
Arthur Levy, president of Skiatron Elec- 
tronics and Television Corporation, and 
from an unidentified participant in the Chi- 
cago meeting at which the Theatre Owners 
of America and Allied States Association 
and other exhibitor organization representa- 
tives formed their committee to fight pay-as- 
you-see TV. At this vantage point it appears 
that the following two arguments will spear- 
head the respective campaigns: 


For exhibitors. Toll TV violates 
the principle of freedom of the air 
and would eventually result in 
the control of several communi- 
cations media by one group. 

For the toll TV interests. Toll 
TV is inevitable progress de- 
signed to take television into 
areas which now cannot support 
it because of lack of advertising 
revenue. 


Something of the campaign planned by 
exhibition was revealed by the participant 
in the Chicago talks. Now being set up, 
he said, are a series of meetings in which 
groups outside of exhibition who have a 
stake in the demise of free television as 
such, would take part. These might include 
representatives of the free TV _ networks, 
advertising agencies, newspapers, as well as 
numerous businesses at a community level. 

The role of exhibition coming to the aid 
of free home television was frankly explored 
by the informant. He saw no contradiction 
in such a role, pointing out that beyond 
the economic interest, exhibition has a stake 
in maintaining the theatre as a separate 
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by the Herald 
OUTLINING the arguments. Julius Gordon, above, 
head of the Jefferson Amusement Company of 
Texas and a member of the Theatre Owners of 
America-Allied States committee on toll TV, said 
in New York last week that Commander Eugene F. 
McDonald, president of Zenith Radio Corpora- 
tion, was doing a disservice to earlier Zenith cus- 
tomers who purchased Zenith TV sets with free TV 
in mind. Mr. Gordon said the Commander must 
know that the creation of subscription TV would 
give a monopoly to the current seven channels and 
that the Commander must also be aware of the 
fact that to cripple any other means of public 
communication for the benefit of the few would 
result in the few controlling all outlets. 


means of communication in this country, 
a means which he claimed would be closed 
if toll TV should gain wide acceptance. 
Further, he reported the joint committee 
saw no reason why the Government through 
the allotment of air time should subsidize 
subscription TV, while other entertainment 
media conform to the free enterprise system. 

In his statement Commander McDonald 
said, in part: “There is no connection what- 
soever between the stopping of subscription 
television and preservation ‘of free home 
television for the American people.’ The 
contrary is true. Already 30 operating TV 
stations have gone off the air, and nearly 
100 holders of construction permits have 
surrendered before ever going on the air, 
for the simple reason that there was not 
sufficient advertising revenue to support 
their TV operation.” 

The Commander, who commented 
at one point that “the American people will 
not for long throw away their leisure time 
watching stupid television programs because 
they happen to be free,” concluded on a com- 
paratively conciliatory note: “This does not 
mean that we expect subscription television 
to replace the movie theatre. In my opinion, 
there is room, need and public demand for 
both.” 

In their answering statement, Mr. Rem- 


also 


busch and Mr. Starr said they are supported 
in their contention that toll TV would kill 
free TV by the majority of the present 
V.H. F. television broadcasting stations and 
by “the historical postion taken by our Gov- 
ernment in 1929 through 
wave regulatory body, the United States 
Department of Commerce, denying permis- 
sion for fee broadcasting.” 


Cite Loss of TV foi 
One-Station Markets 


Mr. Rembusch and Mr. Starr continued: 
“Commander .McDonald states that toll TV 
would bring about the strengthening of free 
television. However, the Commander does 
not explain what listeners seeking free TV 
would do for entertainment in a one-station 
market when that station was being used 
by toll TV operators. Nor does he explain 
what would happen to free television in a 
two or three-station market when, through 


the former air 


competition, all stations would be forced 
into toll TV at choice broadcasting hours, 
depriving listeners of meager means of all 
available broadcast channels.” 

The Rembusch-Starr statement concludes: 
“Now Commander McDonald 
aside the principle of freedom of the air 


would set 


waves and substitute slot machine television, 
which slot machine television would inevit- 
ably bring about under one group the con- 
centration and control of several communi- 
cations media.” Such concentration, they said, 
is “unthinkable.” 

Immediately upon release of the Starr- 
Rembusch statement, Commander MacDon- 
ald released a second lengthy press statement 
in which he said of the joint committee 
communique: “Most of the Starr-Rembusch 
statement is a rhetorical smoke screen, with 
Tweedle-Dum and Tweedle-Dee about im- 
aginary situations, designed to prove that 
subscription TV would harm, rather than 
benefit home TV.” The metaphor 
and the battle joined. 


; mixed 


Subscription TV Advocates 
Also Wave “Free” Flag 


The banner of freedom also was waved 
in the ranks of subscription television. Skiat- 
ron’s Mr. Levy, commenting on the forma- 
tion of the exhibitors’ joint committee, said, 
“In our opinion it is against progress in 
the entertainment field and against freedom 
of choice on the part of television 
viewers.” Out in Illinois, George Kerasotes, 
TOA leader, speaking before a_ regional 
meeting in Peoria, urged independent ex- 
hibitors to join the ranks of an association 
like TOA so as to effectively combat toll 
TV new 
communications monopoly which “most as- 
suredly would soon put motion pictures un- 


home 


which, he said, would create a 


der the supervision of the Federal Govern- 
ment.” 








HORIZONTAL FEED FEATURE 
OF VISTAVISION’S CAMERA 


THIS IS the VistaVision camera, made by Mitchell. 
removed to show how film is fed horizontally into the photographing track. 


It has the left side magazine 
The 


projectors which now are specially made also have magazines located so the film 
may be ruft horizontally. For pictures of this mechanism, with its necessary special 
looping, and an explanation in some detail, turn to Better Theatres, page 32. 





Hyman Sees Product, Says 

Industry Will Keep Lead 
The motion pic industry 

Edward L. 


will lead 
Hyman 


ture 
ot entertainment 
sident of the American Broadcasting- 
said thi 
where he saw the 
pictures. He said, There 
narket today in any de- 


vunt Theatres’ circuit s week, 


ti 


visiting the studios, 


| in particular, “ 
s nothing on the 
hat the n 


reens, color and fine 


agnificence and scope of our 
cannot 
advo 


sound 
surpass.” Mr. Hyman also 


“continuity” of publicity, with pub- 


equal o1 
ited 
licity men assigned to a picture from its 
and pointed out that particularly 
mportant to keep a picture “alive” 


luring its life ‘‘on the shelf” 


inception, 


Wad 


Manitoba Exhibitors 
Plan Tax Repeal Rally 


TORONTO: A mass rally at the Mani 
Buildings in Winnipeg 1s 
planned for November 1 by the Manitoba 
Motion _ Picturs Association 
is seeking tax relief. In a letter from 
mass rally, 


toba Le oislature 


Exhibitors’ 
whicl 
the committes 


Ben Sommers sa 


organizing the 
exhibitors are on the 
bankruptcy because of the local 


verTye 
y crop conditions and 
V. The only salvation for exhibitors at this 


time, he 


ver 
recession caused Dy 


said, was the retention by exhibi- 
tors of the weekly tax remittances. 

“This would be enough to make the dif- 
ference between profit and loss, a needed 


improvement in financial position” if the ex- 
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“in the most impor- 
our business,” 


hibitors will co 
tant rallies in the history of 
said Mr. Sommers 

Che exhibitors will press for the elimina 
tion of the amusement tax on all tickets 
priced 5{ under. Mr. Sommers, 
Winnipeg, will lead the 
is its spokesman after a 
Hotel, Win- 
nipeg. In connection with the meeting Para 
ade screening of ‘White 


operate 


cents and 
owner of the Stat 
delegation and act 
meeting at the Marlborough 
mount will hold a t1 
Christmas.” 


"Pagan" and "'Paris'' Set 
As Holiday Releases 


Universal-International has set 
This Is 
releases, it is an- 
Feldman, vice-presi- 
“Sign of 


“Sign o 
the Pagan” and “So Paris” as its 
Christmas-New Year 
nounced by Charles J. 
dent and general sales manager. 
Universal to be its most 
Attila the 
Hun and was produced in CinemaScope and 
Technicolor. It stars Jeff Chandler and 


» This Is 


the Pagan,” said by 
1 


costly negative, tells the story of 


Jack Palance. “S Paris” is a 


( 
Technicolor musical featuring Tony Curtis, 
Gloria deHaven and Gene Nelson. 


Sley Building Two More 

Harry Sley, who renovated the Viking, 
Philadelphia, after taking it from Warners, 
plans two more in the center of the city. 
Mr. Sley owns the Sley Garages, in that 
city, and only reecntly entered the motion 
picture industry. 


Outside Ad 
Code Killed 


The possibility of a voluntary code tor 
exterior advertising in New York City dis- 
appeared this week when representative city 
and Commissioner Ed 
McCaffrey, along with religious, 
civic and business leaders, rejected the sug- 
gested plan as a form of censorship whicl 


exhibitors License 


ward T. 


may appear to be harmless now, but in the 
future may be dangerous. 

The group, meeting in the commissioner’s 
ffice, received a pledge from two theatres 
of the Times Square area, which had earlier 
been brought in on and “im- 
moral” complaints, for further cooperation 
in self-regulating advertising in lobby dis- 
plays and theatre marquees. Exhibitors in 


“indecency” 


attendance rejected any sort of exterior ad- 
vertising code, pointing out that “there is 
no need for censorship as theatres are self- 
regulating in use of advertising.” 

Commissioner McCaffrey, it was reported, 
said that any statements emerging from his 
office as to the proposed exterior advertising 
code were misinterpreted and it was his in- 
tention just to suggest some form of self- 
regulation. 


Dr. Lawrence Receives Patent 


For Color Television Tube 

WASHINGTON: The United States Pa- 
tent Office this week granted Dr. Ernest 
O. Lawrence, Nobel Prize physicist, a patent 
covering a basic invention for what is des- 
cribed as “better and less expensive color 
television picture tubes.” Dr. 
veloped the Chromatron or Lawrence colo 


Lawrence de- 


tube as a member of the board of and a 
consultant to Chromatic Television Labora 
tories, a subsidiary of Paramount Pictures. 
Chromatic will not manufacture the tube o1 
receiving sets in quantity, but will mak« 
licensing agreements with cathode ray pic 
ture tube manufacturers who in turn provide 


tubes for set manufacturers. 


Magnetic Sound Developed 
For Color TV Films 


The development of a 16mm magnastripe1 
which permits magnetic sound for color tele 
vision films was reported to the Society otf 
Motion Picture and Engineers 
at its 76th semi-annual convention last week 
by Edward Schmidt of Reeves Soundcraft, 
Inc., New York. It was described as a 16mn 
version of the 35mm equipment which pro 
duces magnetic stereophonic sound on Cin 
emaScope films. Besides television, othe: 
users would include producers of educational, 
commercial and training films 


Television 


Two Drive-ins Sold 

Sale of two drive-in theatres in the San 
Antonio, Tex., area, the backland and the 
Kelly, is announced by Thuman Barrett, Jr., 
for a reported $275,000. Buyer is Lone Star 
Theatres, Inc., of Dallas, owned by the 
Pack-Murchison interests. 
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SEE RECORD TURNOUT AT 
TOA CHICAGO MEETING 


Concurrent Equipment and 
Popcorn Sessions Draw 
Hundreds of Showmen 


CHICAGO: Advance registrations at mic 

week indicated that the Theatre Owners ot 
America convention and the TESMA- 
TEDA-TOA-IPA trade show, getting unde1 
way here at the Conrad Hilton Hotel, Sun- 
day, and running through Thursday, will be 
one of the biggest in history. More than 
380 persons had registered through the New 
York office, with more registration coming 
in daily, for an advance registration twice 
as big as that for last year’s show one week 
before convention time. 


Equipment Exhibits Will 
Be Open Every Day 


The convention’s co-chairmen, Roy Cooper, 
George G. Kerasotes and Horace Denning, 
this week released a day-by-day schedule of 
activities for the delegates. Open each day 
of the meeting, of course, will be the theatre 
equipment exhibits of the Theatre Equip- 
ment and Supply Manufacturers Associa- 
tion, the Theatre Equipment Dealers Asso- 
ciation and the International Popcorn As- 
sociation, 

Highlighting various activities outside the 
Conrad Hilton Hotel will be a special dem- 
onstration of Perspecta Sound at the State 
Lake theatre Monday morning. Three film 
companies, Columbia, 20th Century-Fox and 
Allied Artists, also will screen their current 
and future product for the theatre men in 
attendance. 

The following is the calendar of events 
now scheduled: 

Sunday. In the morning general regis- 
tration and a meeting of the Finance Com- 
mittee with S. H. Fabian, treasurer, presid- 
ing. The convention committee luncheon at 
noon, to be followed by a meeting of the 
executive committee and board of directors 
in the afternoon. 

Monday. Convention’s formal opening 
in the afternoon, with a keynote address by 
Pat McGee. Speak-your-mind session. In the 
evening the TESMA-TEDA open house. 

Tuesday. In the morning a film prob- 
lems forum, open to exhibtors only. Lunch- 
eon, with hosts the Motion Picture Adver- 
tising Service Company and the United Film 
Service Company. In the afternoon, open 
discussion, and in the evening the Coca 
Cola party. The ladies that afternoon will 
be entertained at a fashion show and art 
exhibit at the Ambassador East Hotel. 

Wednesday. Morning, drive-in forum. 
Luncheon sponsored by Motiograph, Inc., 
the Nestle Company, Radio Corporation of 
America, National Theatre Supply, the 
Charles E. Hires Company, and Radiant 
Manufacturing Corporation. In the after- 
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TESMA TO ASK JOINT SHOW 
WITH TOA, ALLIED IN 1955 


Fred C. Matthews, president of the Thea- 
tre Equipment and Supply Manufacturers 
Association, this week announced that his 
association intended to issue an invitation 
to TOA, Allied States Association, the In- 
ternational Popcorn Association and_ the 
Theatre Equipment Dealers Association to 
meet in industry-wide convention in 1955. 

“We hope,” said Mr. Matthews, “that 
\llied and TOA resolve such differ 
ences as they may now have and join with 
TESMA, TEDA and IPA in an all-industry 
trade show in 1955.” Mr. Matthews’ state 
ment was issued on the eve of the opening 
of the 1954 TESMA convention and trade 
show, being held in conjunction with TOA, 
TEDA and IPA, at Chicago’s Conrad Hil 
ton Hotel Monday through Thursday. 


Not “Wed” to Anyone 


Although TESMA has for the last two 
years held its convention and trade show 
in conjunction with the Theatre Owners 
of America, Mr. Matthews said his organ- 
ization was “not wedded to a meeting with 
any particular exhibitor organization.” 

The TESMA chief predicted that theatre 
owners who attend this year’s show will be 
in a much more optimistic frame of mind 
than those who were on hand last 
“Exhibitors now realize,” he said, “that the 
movie industry is very much alive, as they 
know most theatres have not only regained 
their lost patrons but have also gained 
thousands upon thousands of new ones.” The 
economic resurgence he attributed to a large 
extent to “the bigness and granduer of mod 


can 


year. 


ern motion picture presentation.” 

Mr. Matthews also answered some theatre 
owner-critics who have asserted the equip 
ment manufacturers and dealers have made 
“phenomenal and uncalled for” profits on 
equipment. “The officials of one association 
of theatre said Mr. Matthews, 
“even seemed so certain of this that they 


owners,” 


proposed the entrance of their association 
into the manufacture and distribution of 
projection and sound equipment.” 


TESMA president explained: “It 


Che 
true that item of equipment 
is introduced the price is higher than that 
later ime 


does not mak 


when a new 


which invariably prevails at a 
This high price, however, 
for an extraordinary profit to the manuta 
turer, rather covers th 
high 
neering 
equipment. 

“Today there is plenty of competition to 
the theatre 
whether it be for 


it only partially 
development, eng! 


make thr 


cost of research. 


and tooling needed to 


man’s equipment business 


projectors, sound equip 


lamps, rectifiers, generato1 


lenses. As a 


the theatre owner can buy equipment at 


ment, are 


screens or consequent result 


price that produces but a minimum profit 
for both manufacturer and dealer. 

“The individual companies that make uj 
the membership of TESMA have done then 
part in helping to bring about the resurgence: 
of good times in the motion picture exhibi 
tion and they can be counted upon to carry 
on research and development programs that 
industry pre 


field.” 


will keep the motion picture 


dominant in the entertainment 


All Is Under One Roof 


Mr. that tl 
TESMA held 
annually for the past 10 years, brings under 


Matthews 
trade show, 


pointed out 
which has been 
one roof virtually every make and mode 
of theatre equipment that is used in the 
motion picture theatre. ‘This showing,” 

“gives the exhibitor the opportunity 
item of equip 


said, 
of leisurely examining evet 
ment that he 
theatre.” 
During the coming year, Mr. Matthew 
promised, both TESMA and TEDA 
individual will compaign tor tl 
modernization of theatres 
The advent, he 
stereophonic sound has 
back to a more profitabl 
felt by TESMA that the cou 
and continuing profits is to imy 
beauty and comfort of 


might conceivably use in 


members 
motion picture 
said. of wide screen 
ht exhibitio1 


proug 


lieve : Dut it 


theatres 





noon, the TESMA-TEDA-TOA equipment 
and new processes forum. In the evening, a 
supper and square dance at the 


ladies will be guests at a matinee of the stage 
musical, “Wonderful Town.” 
Thursday. In the morning, the IPA- 


Tam-O- 
Shanter Country Club sponsored by the 
Pepsi-Cola Company. That afternoon the 


TOA concessions forum, In 
a meeting of 
board of directors. In_ th 
National Carbon Company’s cocktail part 
preceding the president’s banquet. In t 
morning the ladies 
“Welcome Traveler” 
Hotel Sherman. 


the executive 


evening, 


will be guests at 
television show at 








1933 Gross 
Declined. 
U.8. Says 


WASHINGTON American moviegoers 
,252,000,000 on motion picture thea- 
tre admissions in 1953, De- 


drop ol 


spent S$] 
the Commerce 
reported this week, a 


$32,000,000 fron 


$. 1 the 1952 figure of $1,284, 
100,000. In 1946, $1,692,000,000 was spent 
ition picture admissions and $1,594, 

( On n 1947 
National spending in the overall category 
recreation increased in 1953, however, 
Depart said, as did spending for 
television receivers. Total 1953 
creation spending rose over $500,000.000. 
$11,368,000,000 in 1952 to $11,892,- 





100,000 1953. And Americans spent $2,- 
176,000,000 on radio and television sets in 
53. s ¢ ) d with $2,100,000,000 in 
vious Spending for total rec 

( nclu - spending on radio ( 
evis S s ease steadily since 
46, wit ilmost all categories except mo 
pictu ssions within the overall 

ec group showing a continuing rise. 
For first t this year the Depart 
ent t1 use any corporate income 
sales figures, which are usually made 
yublic s Department spokesmen 


1951 Internal Revenu 


Bureau figures as a basis for extrapolating 
figures 1952. They found, they 
said, that although this method was valid 
or figuring in broad categories of industrial 
ncot t didn’t work out accurately for 
reakdowns by industry. The department 

s consequently discontinued publishing an 

1al figures | te income of individ 

lust 

e Department has revised 

s er spending figures for 

e past r 12 years. The revised figures 

ture admissions which the 

de t 1 put out are slightly 

higher than those published each year for 

the [he trend down from the peak 
rs, however, remains the same. 

} ndustry paid $711,000,000 in wages 
ind salaries in 1953, compared to $721,000,- 
000 1952, the Department rported. Thx 
u ersons working in t 


) 
he industry 
( 


last ve was the equivalent of 209,000 full 
time employes, a drop from the 1952, re- 
ported figure of 216,000. The industry’s full 
time workers earned an average of $3,244 

1953, « npare¢ 1 with an average of $3,190 
the previous yeat Some 220,000 people were 
engaged in production in 1953, a drop from 
1952’s tot 27 000. 


i7JeS Ola om 


Plan New Drive-in 
PHILADELPHIA: Application for zoning 
to build 


variances a 1,500-car drive-in on 


Roosevelt Blvd. has been made by A. M. 
Ellis Theatre Co. Proposed cost is $500,000. 
A member of the firm, Martin 
the Board of Adjustment that 
owns 20 conventional theatres. 


B. Ellis, told 


the company 


16 


Advises Extension of City 
Tax Laws in Oklahoma 


Oklahoma cities and towns would be em- 
powered to levy any type of local tax, ex- 
cept ad valorem, 
under a proposal submitted to the 
State Legislative Council by its committec 
on municipal government. 


inheritance, estate or gift 
taxes, 


Under the pro- 
legislation, local 
nonproperty tax ordinance could become et 
fective until approved at a local referendum. 
It also be required that 25 per cent 
of all taxes collected must be deposited and 
credited to the local sinking fund so long 


posed state enabling no 


would 


as the city or town has sinking fund re- 
report, the 
government noted that 
other states are levying taxes on such things 


<2 4 , 
motor venhicies and 


municipal 
cities in 


quirements. In its 
committee 
as sales, motion picture 
the itre dimiussions 


Roy Boomer Resigns TESMA 


Secretary-Treasurer Post 
HOLLYWOOD: Roy 


cretary-treasurer of the The 


Boomer this week 


resigned as s¢ 


atre Equipment and Supply Manufacturers’ 
Association due to ill health. He has held 
the post for the past eight years. Indica 
tions are that his successor will be named at 


the TESMA convention to be held in Chi- 


cago next week. Mr. Boomer has been in 
the industry as an exchange manager and 
theatre executive since 1922 


Popcorn Association Reports 
500 Advance Registrations 


CHICAGO: The International Popcorn As- 
sociation reported | this that its 


here week 
convention registrations top by 


500 advance 


50 per cent the total advance registrations 


of last year. The largest attendance in the- 
atre history is ex] its [PA-Theatre 
Owners’ of America theatre concession to- 


rum, November 1-4 


rected tor 


More Than $10,000,000 
In "'Hansel'' Tieups 


Promotion tieups totaling more than 
$10,000,000 worth of national and local ad- 
vertising hi set for “Hansel and 
Gretel,” it was announced by Walter Bran- 
son, RKO’s world wide sales manager, this 
week. All tieups will be ready for local level 
promotions in time 


} 
ive peen 





for Christmas release of 

One of the tieups will 
be with the National Biscuit Company, 
which distribute 90,000,000 packages of a 


ct okie. 


the Technicolor fil: 


new “Hansel and Gretel” 


Film Among Top Cargo Items 
Carried by United Air Lines 


Motion picture film was among the 10 top 
cargo items carried by United Air Lines 
during the first eight months of 1954, ac- 
cording to a survey by the company. R. L. 
Mangold, superintendent of cargo sales, said 
1953 marked the first year film was included 
in the top tonnage bracket. He attributed 
its high standing to the wider use of film 
by television stations throughout the nation 
and releases of many new feature films. 






Cinerama to 
Be Exempted 
From Quota 


by PETER BURNUP 
LONDON the 


London Casino will escape the obligations 
of the Quota Act; the Board of Trade being 
satisfied that circumstances of screenings 
there make it impracticable to fulfill the con- 
ditions of the Act of Parliament. A certifi- 
cate of € xemption to that effect will be issued 
by the board. 


Cinerama screenings at 


Che authorities have only now got around 
to dealing with Quota defaulters in the year 
1951-2. After taking the advice of the Cine- 

atograph Films the Board of 
[rade launched prosecutions against 25 ex- 
hibito1 Ss. 


Council, 


Eight have already been heard in 


j 


England and 11 are pending. Five are out- 
standing in Scotland 
\ spokesman at the board made it clear 


that lack of British CinemaScope features 
will not secure a Quota exemption for exhib- 
installed 


They can screen Quota pictures in conven- 


itors who have CinemaScope. 
tional shape, the spokesm in declared. 
Returning from his Perspecta Sound dem- 
nstration at the Adelphi, Dublin, Charles 
Goldsmith, MGM’s London managing direc- 
“a sensational 
Ninety per cent of the exhibitor 
Northern 
tended the demonstration. 
“Orders for equipment | 


tor, describes the occasion as 
success.” 

interests of Eire and Ireland at- 
ive already been 
and Waterford,” 
“and there was a 
great number of enquiries in regard to the 
He said he did 
not think there was the slightest doubt that 
Ireland was highly in favour of Perspecta. 


Limerick 
Mr. Goldsmith ennounced 


placed by Cork, 


acquisition of equipment.” 


Twentieth Century-Fox reports that “The 
Robe” has now played to 6,926,714 paying 
customers in Great Britain and Eire in only 


212 situations. That is claimed to ke an 
ill-time record. 
Vv 
London was subjected this week to an 


unprecedented example of high pressure 
salesmanship in the Italian Film Festival 
promoted by Unitalia. On each day of the 
week a different film made in Hollywood-on- 
the-Tiber was screened in the Tivoli on the 
Strand, London. By some consummate di- 
plomacy the Queen and the Duke of Edin- 
burgh were persuaded to attend the opening 
performance Monday of “Neapolitan Fan- 
tasy. 


Academy Names TV Liaison 

The Academy of Motion Picture Arts 
and Sciences in Hollywood on Friday 
selected a four-man committee headed by 
Young & Rubicam’s Bob Hussey to re- 
ceive and study all proposals from tele- 
vision quarters regarding Academy opera- 
tions and interests. 
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SKOURAS’ DEATH TAKES 
DYNAMIC TRADE FIGURE 


The death last Friday of Charles P. Skou- 
ras in his 66th year ended one of the most 
remarkable motion picture industry success 
stories within the framework of the Ameri- 
can dream. News of his passing, at Los 
Angeles’ Cedars of Lebanon Hospital follow- 
ing his third serious heart attack within 18 
months, saddened leaders of exhibition and 
production as well as other national figures. 

Some 4,000 persons paid tribute to Mr. 
Skouras at the funeral, held Monday in St. 
Sophia’s Greek Orthodox Cathedral in Hol- 
The assemblage overflowed the 

The eulogy read in Greek 
by Archbishop Athenagoras and spoken in 
English by Dean Leonidas C. Contos. 
Burial was in the Skouras mausoleum ad- 
joining the cathedral. 


lywood. 


cathedral. was 


Tribute Published in 
New York Newspaper 


came from all sections of the 
country. The New York Herald Tribune, 
on the editorial page of its October 23 issue, 
stated that his career “is a very American 
including the fact that it began on a 
farm in Skourohorian, Greece” and noted: 

“His charitable works were many; his 
greatest source of satisfaction was the Cathe- 
dral of St. Sophia, largest Greek Orthodox 
church in America, in the construction of 
which he and his brothers had a major share. 
That may well be considered his monument, 
a symbol in stone of successful striving, cou- 
pled with an abiding sense of responsibility 
atitude. America is fortunate to have 
won the loyalty and the skillful toil of such 
men as Charles P. Skouras.” 

Mr. Skouras, president of National Thea- 
tres and brother of Spyros P., president of 
20th Century-Fox Film, and George, presi- 
dent of the United Artists Theatres, became 
ill Monday. At his bedside at his death 
his wife, Florence; his son, Charles, 
Jr.; his two daughters, Mrs. Margi Curti 
and Mrs. Edith Jungmeyer. Also surviving 
are six grandchildren. 

The eldest of the three Skouras brothers, 
whose careers are identified with the various 
fortunes which have overtaken the film in- 


Tributes 


story, 


and gr 


were 


dustry since before the first World War, 


Charles came to this country in 1908 a pen- 


CHARLES P. SKOURAS 

niless immigrant from Greece. For several 
years in the 1940s he listed by the 
Treasury Department as the nation’s highest 
paid corporation executive. 

Mr. Skouras’ first job in the United States 
was as a restaurant worker, for a wage of 
50 cents a day plus all he could eat. He soon 
moved to St. Louis where he worked 
variously, a bus boy, waiter 

Out of his earnings he saved 
enough eventually to send for his brothers 
Spyros and George with whom, in 1914, he 
purchased the Olympic theatre, a decrepit, 
800-seat St. Louis nickelodeon. 

Within a few years, the Skouras’ first film 
industry venture had grown into a circuit of 
36 theatres throughout Missouri. As the 
flagship of their fleet they built the multi- 
million-dollar Ambassador theatre and office 
building in downtown St. Louis, the first 
theatre to be built in that locality exclusively 
for the showing of motion pictures. In the 
late 1920s the brothers accepted an attrac- 
tive offer by Warner Brothers and sold their 
interests in the circuit on the condition that 
they continue the management of not only 
the St. Louis but of all the Warner houses. 
This was the beginning of the big time. 

Although they setback in the 


was 


hotel as, and 


bartender. 


received 





T would take one with the gift of a Homer to tell 
in full the truly epic role Charles Skouras played in 
the rise of American motion picture exhibition. 

Some day the story of his life should be made into a 
great film. His was an Horatio Alger story—plus plenty. 
If he had just made a lot of money, his life would have 
been common to a number of others in the economic 
However, his life was 
marked by a most uncommon vision. He was quick to 
help his brothers come and share with him the oppor- 
tunities of the New World. He immediately grasped 
the future possibilities of motion picture exhibition. His 


history of the United States. 
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divorcement. 


brothers began anew and in 
opportunity to go into 
again. They signed 
Fox Metropolitat 


1929 crash, the |! 
on 


business 


saw another 
for themselves 
to manage 47 bankrupt 


New York. 


the name ot 


theatres in Reorganizing the 


circuit under Skouras Theatre 
of which his nephew Sypros Skoura 

lent, the 
1932 the 

contract for the 


now presi operation was so 
ful that in 


management 


brothers ent 


another string of 450 theatres 

the country. 
Concurrently Charles Skouras 

in management Fox We 

Theatres with headquarters in 

In 1942 he 


Theatres and subsidiaries, 


for all of 20th 


( harge Oo! 


became president 
Century-Fo 


erties which, at their 
proximately 700 theatres, 1 

New York. 

theatre company’ 
in 1952, Mr. Sk 


theatre, 

Following the 
from 20th-Fox 
continued as president ot National Theatres 
Only a few days before his recent ill 
ness Mr. Skouras had returned to Los An- 
geles from a strenuous business trip to New 
behalf of the financial 
Theatres. Mr. 


j 
rounder ol 


divorce 
juras was 


most 


York on iffairs of 


National 


chairman and a 


Skouras also was 


Theatre Owners 


of America. 


Well Known for Civic and 
Philanthropic Efforts 


The dynamic executive was known for his 
philanthropic idvance 
the cause of the 
to aid the unde rprivilg 
For 


and civic endeavors to 
\ merican 
red both 


vears he was 


way of life and 


abroad. many 


variety of charitable causes 
directed the sale of more 


bonds 


in a wide 
during the war 
than $2,000,000,000 worth of “FE” war 
in National theatres. 

Among the film 
joined this 
Skouras 
dent of 
president 


industry figuré 
week in paying tribute t 

Nicholas M. Schenck, presi 
( harles M. Reagan, Loew 
and sales manager: Eric A 
Motion I 


a 
Goldet 


were 
Loew’s: 
vice 
president of th icturé 
America: | 
American Broadcasting-Paramount 
Barney Balaban, Paramount Pic 
and others 


Johnston, 
Association of eonard 
son, 
Theatres ; 


tures president, 


faith in the role of the theatre in American life persisted 
through days of boom, depression, war, television and 
For him the term 
might have been first coined. Yet his closeness to his 
brothers, his family and friends was likewise notable. 
While he had caused hundreds of theatres to be built, 
his understanding of ultimate values was indicated by 
the fact that the structure to which he was most dedi- 
cated was the Greek Orthodox Cathedral of St. 
at Los Angeles where his body was laid to rest October 
25. His spirit will continue to be a force in the destiny of 
National Theatres and in American exhibition.—M.Q.,/? 


“rugged individualist” 


Sofia 





People in we ews 


SipNEY C. BELL, hea 
partment ol National 
transferring to the company’s Hollywood 


studi he will represent it in tel 


Screen Service, is 

is where 
ymmercial sales. 

Interna 

Europe 

been elected a 


Columbia Pictures 


aging director for 
‘ast, has 


the company 


Filmakers vice-president 
HARLES 


sales manager. and ( 


bution-production execu 
named to the board ot 
sing Organizatio1 
HowarpD PETTENGILL, home office executive 
of Florida State Theatres, has been pro 
moted to advertising and publicity man 
ive! 
NORMAN is been named vice-presi 
dent and International At 
filiates, active in the production, financing 
and distribution of pictures and 
ibroad. He will continue to represent the 
Directors 


SLEGEI 


director of 


here 


Transcona En 
Productions. 


Screen Guild, 


International 


terprises and 


Famous Players Circuit 
Lauds Old Employees 


TORONTO: At 
Famous 


a dinner here, 26 Ontari 
Players Canadian 
inducted into 
pany’s 25-Year-Club. Old and new members 


employees ot 
Corp., Ltd., were the com 
ot the club were praised by a group of com 
pany executives and after induction by R. W 
Bolstad, vice-president, John J. Fitzgibbons 
president, presented each with diamond 
memberships. Speakers included M1 
Norman Robertson, company coun 


ris Stein, 


studded 
a 
OSTA, 
Eastern Division general 
Leonard 


Bishop, manager, 


expressed the thanks 


Testimonial Dinner for 


Fitzgerald November | | 
VILWAUKEE: Harold J. Fitzgerald, r 
tiring president Fox Wisconsin Amus« 
nent Corp., will be honored at a testimonial 
Crystal Ballroom ot 
Milwaukee, Novembe1 
Touchett, chairman of the dinne: 
than 600 friends and 
Fitzgerald would attend 


linner to be held in the 
he Schroeder Hotel, 
nittee, said more 


of Mr 


COMPO Ad Quotes Editor 
Of "American Weekly" 


lhe 29th in the series of Council of Mo- 
tion Picture Organizations’ ads in Editor & 
appeared Octobebr 23, 
quotes a letter from James Gediman, execu- 
tive vice-president of The American Weekly, 


Publisher, which 


18 


the eastern advertising 
Universal 
BENEDICT, 


zine contact in 
ind publicity department of 
LOWELI 


Pictures, replacing 


re signed. 


FANSHAWE LINDSLEY 
general sales manager of TNT Tele-Ses 


has been appointed 


sions, business and industrial division oi 
Theatre Network Television. He has been 
with Fortune Magazine for the past 13 
years as an advertising executive of that 
publication. 


Davip A. Lipton, vice-president of Univer- 
sal Pictures, was due in New York from 
Holly wood this week for 10 days cf con- 
ferences with home office executives. 

Joun Rust has resigned from the staff oi 
United States Steel Corporation’s public 
relations department to form John Rust 

Inc. 


Productions, He is co-producer of 


the television show, “Justice.” 

Don HARTMAN, Paramount executive 
ducer, has been elected to the board of 
directors of the Southern California 
Mental Hygiene. 


pro- 


Society for 





in which he states that “movie material goes 
over big with our audience” and “that’s why 
ve play it up all year round.” Mr. Gediman 
further: “We don’t know or 
to know what the producers and exhibitors 
ought to do or ought not to do. We’re in- 
terested and enthusiastic about what’s right 
sright, 


says pretend 


and good about the movies. 


olortul news and pictures about enjoyable 
productions, glamorous glimpses of antici 
hits, will and activate the 


pated excite 


American people.” 


Dr. Mees Is Honored at 
Franklin Institute Dinner 


DE 1... Buc 
n charge of research of the Eastman Kodak 
honored at a dinner given 
Franklin Institute in Philadelphia 
received the Franklin Medal, 


honor of the society, in 


Kenneth Mees, \ ice-president 


Company, was 
ly the 
October 20. He 
highest scientific 
recognition of his contributions to the ad 
vancement of photography. Dr. Mees paid 
tribute to the importance of scientific re- 
industry. Eleven othet 


search in modern 


scientists also received awards. 


Nielsen in New York 

Egon C. Nielsen has returned to New York 
Denmark, where he produced “Edge 
starring Jackie Coogan, to 
arrange for the distribution of the feature. 
George Coogan, the director, is still in 
Copenhagen attending to the final details ot 
Denham Laboratories in 
London are processing the negative. 


from 
of Tomorrow” 


music scoring. 


TV Revenue 


Up a Third. 


the contract de AL CoHaAN has been named national maga- FCC Reports 


WASHINGTON: The television industry's 
total revenues in 1953 rose 33 
per cent over the 1952 total, the Federal 
Communications Commission has announced 


broadcast 


in a report. 

Total television revenues before Federal 
income tax were $432,700,000 in 1953, as 
compared with $324,200,000 in 1952. Tele- 
vision broadcast income—net income after 
deduction of expenses but before payment 
of Federal income tax—was $68,000,000 in 
1953 the FCC reported, a 23 per cent rise 
over the 1952 figure of $55,500,000. 

The 1953 figures for television broadcast 
income cover 4 networks owning and operat- 
ing 16 stations, 92 pre-freeze stations and 
226 post-freeze stations. The 1952 income 
figures cover 4 networks owning and operat- 
ing 15 television stations, 93 pre-freeze and 
14 post-freeze stations. 

The 16 network stations reported a total 
1953 income of $18,000,000, almost double 
their 1952 total of $9,900,000 for 15 stations. 
Che 92 pre-freeze stations reporting in 1953 
showed a total income of $60,500,000, as 
compared with a 1952 figure of $45,800,000 
for 93 stations. 

By the end of 1953, the FCC said, 24 
post-freeze stations were on the air. Ot 
these, 114 VHF stations reported a total 
loss of $4,200,000 and 112 UHF stations a 
loss of $6,300,000. The average post-freeze 
station had been on the air six months by 
the end of 1953, the commission said. O) 
the country’s 108 pre-freeze stations, 97 
reported profitable operations during 1953 
Eight of the eleven stations reporting a 
loss for the year were located in New York 
City and Los Angeles—the two seven sta- 
tion markets. 

Most of the 40 pre-freeze stations which 
were the only station in their market in 1952 
reported a substantial increase in 1953 total 
revenues, the FCC said. Half of these sta- 
tions continued to be the only outlet in 


their area for all of 1953. 


JDA Honors Trade Paper 
Publishers for Role 


Motion picture industry trade paper pub 
lishers Wednesday, during 
luncheon in New York, by the Joint Defense 
Appeal picture division and_ the 
Cinema Lodge, B’nai B’rith. The men were 
cited for their support of JDA agencies in 
the fight against bigotry and for their con- 
tributions to “the American ideals of free- 
dom, equal opportunity, and fair play”. The 
men are Martin Quigley, Jr., Motion Pic- 
TURE HERALD; Ben Shlyen, Bo-xoffice; Jay 
Emanuel, The Exhibitor; Mo Wax, Film 
Bulletin; Jack Alicoate, Film Daily; Morton 
Sunshine, Independent Film Journal; Mar- 
vin Kirsch, Radio Daily, and Mrs. Margie 
Lewis, Showmen’s Trade Review. 


were honored 


motion 
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M-G-M PICTURES HAVE THAT) 
HOLIDAY LOOK! >< 


“BRIGADOON” (CinemaScope- Color) 


M-G-M presents in CinemaScope -‘““BRIGADOON” . starring 
Gene Kelly - Van Johnson - Cyd Charisse - with Elaine Stewart 
Barry Jones - Albert Sharpe - Screen Play, Book and Lyrics by 
Alan Jay Lerner - Music by Frederick Loewe - Color by Ansco 
Directed by Vincente Minnelli - Produced by Arthur Freed 


“BEAU BRUMMELL” (Color) 


M-G-M presents “BEAU BRUMMELL.” starring Stewart 
Granger - Elizabeth Taylor - Peter Ustinov - with Robert 
Morley + Screen Play by Karl Tunberg - Based on the Play 
written for Richard Mansfield by Clyde Fitch - Photographed 
in Eastman Color - Print by Technicolor - Directed by Curtis 
Bernhardt - Produced by Sam Zimbalist 


“ATHENA” (Color) 


M-G-M presents “ATHENA” starring Jane Powell - Edmund 
Purdom - Debbie Reynolds - Vic Damone - Louis Calhern 
with Linda Christian - Evelym Varden - Ray Collins - Written 
by William Ludwig and Leonard Spigelgass - Songs: Hugh 
Martin and Ralph Blane - Photographed in Eastman Color 
Print by Technicolor - Directed by Richard Thorpe - Produced 
by Joe Pasternak 


“BAD DAY AT BLACK 
(CinemaScope - Color) 
M-G-M presents in CinemaScope - Spencer Tracy + Robert 
Ryan in “BAD DAY AT BLACK ROCK” co-starring Anne 
Francis - Dean Jagger - Walter Brennan - John Ericson - Ernest 
Borgnine - Lee Marvin - Russell Collins - Screen Play by 
Millard Kaufman - Adaptation by Don McGuire - Based on a 
story by Howard Breslin - Photographed in Eastman Color 
Directed by John Sturges - Produced by Dore Schary 
ITIPTIT! 


ITER’S DARLING (CinemaScope - Color) 


M-G-M presents in CinemaScope - “JUPITER’S DARLING” 
starring Esther Williams - Howard Keel - Marge and Gower 
Champion - George Sanders - with Richard Haydn - William 
Demarest - Screen Play by Dorothy Kingsley - Based on the 
Play “‘Road to Rome”’ by Robert E. Sherwood - Songs: Burton 
Lane and Harold Adamson - Choreography by Hermes Pan 
Photographed in Eastman Color - Directed by George Sidney 
Produced by George Wells 


GREEN FIRE” (CinemaScope-Color) 


M-G-M presents in CinemaScope - Stewart Granger - Grace 
Kelly - Paul Douglas in “GREEN FIRE” co-starring John 
Ericson +- with Murvyn Vye «+ Written for the Screen by Ivan 
Goff and Ben Roberts + Photographed in Eastman Color 
Directed by Andrew Marton ~- Produced by Armand Deutsch 


ROCK” 


“THE PRODIG 


M-G-M presents in CinemaScope - 


a E adslenr 
' ——_ 
“THE GLASS SLIPPER” (Color) 


M-G-M presents ‘““‘THE GLASS SLIPPER” starring Leslie 
Caron: Michael Wilding - with Keenan Wynn-Elsa Lanchester 
Barry Jones - Ballet Librettos, Lyrics and Screen Play by 
Helen Deutsch - Ballets by Roland Petit Featuring Ballet de 
Paris + Photographed in Eastman Color - Directed by Charles 
Walters - Produced by Edwin H. Knopf 


“MANY RIVERS TO CROSS” 
(CinemaScope - Color) 
M-G-M presents in CinemaScope - “MANY RIVERS TO 
CROSS” starring Robert Taylor - Eleanor Parker - with Victor 
McLaglen --Russ Tamblyn - Jeff Richards - James Arness 
Screen Play by Harry Brown and Guy Trosper - Based on a 
Story by Steve Frazee + Photographed in Eastman Color 
Directed by Roy Rowland ~- Produced by Jack Cummings 


“MOONFLEET” (CinemaScope- Color) 


M-G-M presents in CinemaScope - “MOONFLEET” starring 
Stewart Granger + Viveca Lindfors - George Sanders - Joan 
Greenwood + with Jon Whiteley - Melville Cooper - Play by 
Jan Lustig and Margaret Fitts - Based on the Novel by J. Meade 
Falkner - Photographed in Eastman Color - Directed by Fritz 
Lang + Produced by John Houseman 


“HIT THE DECK” (CinemaScope-Color) 


M-G-M presents in CinemaScope - “HIT THE DECK” starring 
Jane Powell - Tony Martin - Debbie Reynolds - Walter Pidgeon 
Vic Damone - Gene Raymond - Ann Miller - Russ Tamblyn 
with Kay Armen . J. Carrol Naish - Richard Anderson - Jane 
Darwell - Written by Sonya Levien and William Ludwig 
Based on the Musical Play “‘Hit The Deck’’ by Herbert Fields 
Presented on the stage by Vincent Youmans From “Shore 
Leave” by Hubert Osborne - Music by Vincent Youmans - Lyrics 
by Leo Robin, Clifford Grey and Irving Caesar - Choreography 
by Hermes Pan - Photographed in Eastman Color - Directed 
by Roy Rowland - Produced by Joe Pasternak 


“IT’S ALWAYS FAIR WEATHER” 
(CinemaScope - Color) 
M-G-M presents “IT’S ALWAYS FAIR WEATHER” in 
CinemaScope «starring Gene Kelly -Dan Dailey -Cyd Charisse 
Dolores Gray -« Michael Kidd - Directed by Gene Kelly and 
Stanley Donen - Produced by Arthur Freed - Written by Betty 
Comden and Adolph Green - Photographed in Eastman Color 


“INTERRUPTED MELODY” 
(CinemaScope - Color) 

M-G-M presents in CinemaScope - “INTERRUPTED 
MELODY?” starring Glenn Ford -. Eleanor Parker - with Roger 
Moore - Cecil Kellaway - Screen Play by William Ludwig and 
Sonya Levien - Based on her life story by Marjorie Lawrence 
Photographed in Eastman Color - Directed by Curtis Reinhardt 
Produced by Jack Cummings 


L,”’ (CinemaScope- Color) 
“THE PRODIGAL?” starring Lana Turner 


Edmund Purdom - Louis Calhern . with Audrey Dalton - James Mitchell - Neville 
Brand - Walter Hampden - Taina Elg - Francis L. Sullivan - Joseph Wiseman 
Sandra Descher - Screen Play by Maurice Zimm - Adaptation from the Bible 
story by Joe Breen, Jr. and Samuel James Larsen « Photographed in Eastman Color 
Directed by Richard Thorpe - Produced by Charles Schnee 
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Arnall Drops 
Export Unit 
Complaint 


Independent producers last week withdrew 
from the Federal Trade Commission their 
complaint, filed July 8, against the Motion 
Picture Export Association of the Motion 
Picture Producers Association of America. 

Ellis Arnall, president of the Independent 
Film Producers Export Corporation, affiliate 
of the Society of Independent Motion Pic- 
ture Producers, said the withdrawal was 
based upon assurances by Eric A. Johnston, 
MPAA president, that any agreements now 
or in the future would not contain subsidies 
to foreign producers; that Mr. Johnston 
personally opposed subsidies, and that now 
he had support from the MPEA directors. 
Mr. Arnall added: 

“Now that Mr. Johnston has stated his 
position, there is no difference existing be- 
tween us. If private film subsidies in viola- 
tion of the Webb-Pomerene Act are not 
granted in the future by export corporations, 
whether or not such subsidies are violative 
of law becomes a mere theoretical rather 
than an actual or practical question.” 

Mr. Arnall also cited a letter from Samuel 
C. Waugh, Assistant Secretary of the De- 
partment of State, opposing subsidies, and 
he also said the Hollywood AFL Film Coun- 
cil would be gratified at the unity between 
independents and majors on the question. 


First Superscope Film 
Has Christmas Dates 


“Underwater !” the first film to be shot 
in Superscope, has been set for four Christ- 
mas Day openings following its world pre- 
miere at the Fox theatre, St. Louis, it was 
announced this week by James R. Grainger, 
president of RKO Pictures. The theatres 
are the Mayfair, New York; Woods, Chi- 
cago; Paramount, Hollywood, and Rialto, 
Atlanta. “Underwater!” which stars Jane 
Russell, was produced by Harry Tatelman 
and directed by John Sturges. 


Superscope Demonstrated 
In Paris and Rome 


Following the demonstration last week of 
the Superscope lens in Paris, Walter Bran- 
son, world wide sales manager of RKO, and 
Joseph Tushinsky, co-inventor of Super- 
scope, went to Rome, where they held the 
second European demonstration of the new 
wide screen process. Mr. Branson said the 
exhibitor reaction in Paris was that Super- 
scope was the answer to their need for 
standardization of wide-screen projection. 


Paramount Studios to Make 
"Girl Rush" in VistaVision 


Y. Frank Freeman, vice-president in 
charge of Paramount Studios, and Frederick 
Brisson, president of Independent Artists’ 
Pictures, have reached an agreement for 
“The Girl Rush” to be produced at Para- 
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THE WINNERS CIRCLE 


Pictures doing above average business at first runs in the key cities for the week ending 


October 23 were: 


Albany: A Star Is Born (W.B.), 
Cop (MGM). 


LOGUE 


Aspout Mrs. LESLIE (Par.), THE 
MUuTINY (Col.) 5th week, REAR 
(Par.) 2nd week, ROGUE CoP 


Atlanta: 
CAINE 
WINDOW 
(MGM). 


BRIGADOON (MGM), ON THE 
WATERFRONT (Col.), A STAR IS BORN 
(W.B.) 2nd week, A WoOMAN’sS WORLD 
(20th-Fox) 2nd week. 


Boston: HIGH AND Dry (U-I), ROGUE Cop 
(MGM), SABRINA (Par.), A WOMAN’S 
Worip (20th-Fox). 


Buffalo: THE HuMAN JUNGLE (A.A.), 
RoGuE Cop (MGM) 2nd week, A STAR 
Is BoRN (W.B.) 2nd week, THREE Hours 
TO KriLtL (Col.), A WOMAN’S WORLD 
(MGM). 


Columbus: REAR WINDOW (Par.) 2nd week. 


Baltimore: 


Denver: SABRINA (Par.) 4th week, A STAR 
Is Born (W.B.), SUDDENLY (U.A.), A 
WoMAN’S WORLD (20th-Fox). 


Des Moines: SABRINA (Par.) 2nd week, A 
Star Is Born (W.B.). 


Detroit: REAR WINDOW (Par.), A STAR Is 
Born (W.B.) 3rd week, A WoOMAN’S 
WORLD (20th-Fox). 


Hartford: BENGAL BRIGADE (U-I), A BUL- 
LET Is WAITING (Col.), Dr. JEKYLL AND 
Mr. HypE (MGM reissue), THE MALTA 
Story (U.A.), Notorious (RKO re- 
vival), A WoOMAN’sS WorRLp (20th-Fox). 


Indianapolis: ON THE WATERFRONT (Col.), 
SABRINA (Par.) 2nd week, A Star Is 
BorRN (W.B.), THE VANISHING PRAIRIE 
(Buena Vista). 


Jacksonville: ADVENTURES OF ROBINSON 
Crusoe (U.A.), BRIGADOON (MGM), 
DUEL IN THE SUN (SRO), RoGuE Cop 
(MGM). 

Kansas City: HUMAN DESIRE (Col.), VAN- 


ISHING PRAIRIE (Buena Vista), A 
WoMAN’s WorLD (20th-Fox) holdover. 


Memphis: BrRIGADOON (MGM), REAR WIN- 
pow (Par.), A STAR Is Born (W.B.) 2nd 


week. 


BRIGADOON (MGM) 3rd week, 
WATERFRONT (Col.) ends 3rd 

Story (Rep.), A 
(20th-Fox) 2nd 


Milwaukee: 
ON THE 
week, SHANGHAI 
WoOMAN’S WORLD week 

Minneapolis: ON THE WATERFRONT (Col.) 
4th week, RoGuE Cop (MGM) 2nd week, 
SABRINA (Par.) 4th week, A Star Is 
BoRN (W.B.) 2nd week. 


New Orleans: BROKEN LANCE (20th-Fox) 
2nd week, SABRINA (Par.) holdover, A 
Star Is Born (W.B.) 3rd week. 


Oklahoma City: BRIGADOON (MGM), REAR 
WINDOW (Par.) 4th week, A Star Is 
Born (W.B.). 3rd week, THE VANISHING 
PRAIRIE (Buena Vista) 2nd week, A 
WOMAN’S WorRLD (20th-Fox) 2nd week. 


Philadelphia: BRIGADOON (MGM) 2nd week, 
HAJJI BABA (20th-Fox), SEVEN BRIDES 
FOR SEVEN BROTHERS (MGM) 3rd week, 
A Star Is Born (W.B.). 

Pittsburgh: A Star Is Born (W.B.), A 

WoMAN’S WorLp (20th-Fox). 


Portland: BRIGADOON (MGM), REAR WIN- 
pow (Par.), A STAR Is Born (W.B.) 2nd 
week, THE VANISHING PRAIRIE (RKO) 
3rd week, A WoOMAN’S WorRLD (20th- 
Fox). 

Providence: ABouUT Mrs. LESLIE (Par.), 

THE BOUNTY HUNTER (W.B.). 


Toronto: BRIGADOON (MGM), THE CAINE 
MuTINyY (Col.) 3rd week, DOCTOR IN THE 
House (JARO) 8th week, JULIUS CAESAR 
(MGM). 


Vancouver: DocToR IN THE House (JARO) 
7th week, SEVEN BIRDES FOR SEVEN 
BROTHERS (MGM) 2nd week, SINS OF 
RoME (RKO). 


Washington: BRIGADOON (MGM) 2nd week, 
ON THE WATERFRONT (Col.) 5th week, 
REAR WINDOW (Par.) 7th week, ROGUE 
Cop (MGM), SABRINA (Par.) 2nd week, 
A Star Is Born (W.B.), A WOMAN’S 
Wortp (20th-Fox) 2nd week. 





mount and distributed by them. The Rosalind 
Russell film, which has been in preparation 
at RKO for several months, will be pro- 
duced in VistaVision which was developed 
by Paramount. Mr. Brisson is producer and 
Robert Pirosh director. 


Federation Honors Goldwyn 
The New York State Federation of Wom- 
en’s Clubs, on its 60th anniversary, has 
chosen Samuel Goldwyn to receive a cita- 
tion for outstanding achievements in motion 


pictures and setting high standards for the 
entire industry. The citation will be made 
at the Helmuth Fellowship dinner at the 
Hotel Roosevelt, New York, November 8. 


Five RKO Color Releases 
Before End of Year 


Walter Branson, RKO world wide sale 
manager, announced this week that the con 
pany would have five films, all in color, in 
national release between now and the end of 
the year. Following its world premiere in 
Houston, November 11, “This Is My Love 
will go into immediate release. ‘“Cattl 
Queen of Montana” premieres in Billings 
Mont., November 18. ‘Underwater !” opens 
in St. Louis, “Hansel 
and Gretel,” now in its pre-release run in 
New York, will be released at Christmas 
“Passion” went into release at the beginning 
of the month. 


December 21, while 
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by WILLIAM R. WEAVER 


VWwO¢ d I di [07 


LOSE of a week in which the 
ot discussion and demonstra- 
76th semi-annual 
Motion Picture 
televi- 


five-day 
the Society of 
-ngineers was color 
wake of a 
nment-wise, by a two-hour 
telecast that bracketed 
novies time in stand 


Sunday domi- 
snugly 
rd family 
ippropriate to eg some 1n 
experienced observer of the 
whether the 


inger of losing its 


motion picture 
recently 
the box office sun. 


who has coped 


i man | con 


with similiar situations 
get informed answers. The 


L. Coope Ps 


Was Honored at Academy 
Awards Ceremonies 


eremonies the Academy of 
Arts and Sciences paid its 
respects to Merian (¢ 
n the form of a statuette (Oscar, to the 
nscribed “For his many 
utions to the art of motion 


Motion Picture 
oidk aah sidered >. Cooper 
profession ) innova- 
tions and contril 
pictures.” 

decades 
with 


Ihe Cooper innovations over the 


producer-director’s association 
ture are and noted 
bining of human players and me- 

n me believes in “King Kong,” the 

f Fred Astaire and 
shea stellar 
revival of the ( 
Western that’s still off) but 
per innovation of impact 
and art is entitled “This Is 
From this one, it can be said 
reasonable contradiction, all other 
systems 


otion pic 


I numerous 


Ginger Rogers 
dance team on the screen, 
post-war -avalry-Indians 
paying 
greatest 


lustry 


without 
extra-dimensional 
flow. 

You tell yourself that a man who flew to 
New York every Friday night and back 
to Hollywood every Monday morning for 
weeks while fashioning “This 
back there and making an- 
picture here with his 
Pictures partner, 
Ford, would have firm ideas about the 
able effect of color television on an industry 
only recently convalesced from the effect o 
black-and-white 


Touched Off Major Return 
Of Folks to Theatre 


You 


rama’ 


processes and 


26 consecutive 
is ¢€ 


other 


inerama” 
long-time as- 
John 
prob- 


sociate and Argosy 


television. 


“This Is Cine- 
return of the 
what this 


reflect that it was his 
that off the 
away to the theatre to see 
new medium might be, and 
boldened to hope you may find him at work 
on another implement of defense 
against the inroads of color TV on today’s 
You turn out to be right on the 
count, and possibly on the second. 


touched 
stayers- 
you are em 


even now 


business 
first 


24 


Mr. Cooper believes the color 
television on the motion picture theatre box 
But he believes 


a knockout blow by any means. 


impact of 
office will be severely felt. 
t will not be 
He expects the 


muc h 


» installation rate of color re- 
than was the in- 
l-white 


slower 
black-an¢ 


high price 


ceivers to be 
png rate of sets, be- 
both the and the 
tance a consumers to relinquish old sets in 
unre- 


cause ¢ reluc- 


which considerable nvestment is 
couped. 

He reminds, out of an 
goes back to the 
that the motior 
while in 


and the 


Has Three Scripts Well 
On Way in Preparation 


that 
beginnings of screen color 
aes oe itself was a good 

accustoming its public to the luxury 
> benefit of ‘color on the 


experience 


screen. 


has “a secret 
which to com- 
attraction of color TV in 
flatly no, but that isn’t 
confides that he 
of three scripts 
when he has 
of the extra- 
processes. He cites in 
illuminating detail the advantages of the 
expanded areas, to the producer, writer, di- 
rector, cinematographer, the players and all 
the rest, and in the citing of these he allows 
his listener to conclude that he thinks the 
same thing that re-won the public from its 
black-and-white TV sets—the size, the splen- 
dor, the expanse, together with the bigger, 
stronger, richer, firmer subject matter de- 
by the expanded areas—will prove 
formidable, in the long run, against 
that color TV can send. 


~~ 


FIVE PICTURES were started during the 
week, and one other production was finished, 
bringing the over-all shooting total to a 
healthy 36 
MG\M ésstarted 
CinemaScope and 


ask him if he 


with 


When 
weapon” 
hat the 


the home, he 
: 


you 
up his sleeve 
counter- 
says 
the end of his answer. He 
into the 
which he intends to produce, 
them ready, another 
dimensional screen 


is well preparing 


in one or 


manded 
equally 
the best 


two. “The Scarlet Coat,” 

color, is being produced 
in New York by Nicholas Nayfack and 
directed by John Sturges, with Cornel 
Wilde, Michael Wilding, Anne Francis and 
George The Marauders,” a wide- 
is being produced by 
Arthur Loew, Jr., and directed by Gerald 
Mayer, with Dan Jeff Richards, 
Jarma Lewis and Keenan Wynn. 

“Seven Bad Men” is a Nat Holt produc- 
tion in SuperScope and color by Techni- 
color for RKO Tim Whelan is 
directing the cast composed of Randolph 
Scott, Mal Powers, Forrest Tucker, Edgar 
Buchanan and J. Carrol Naish. 

“Shock” went into production in London, 
with Brian Donlevy, Margia Dean and 
Jack Warner heading the cast directed by 
Val Guest. Michael Carreras and Anthony 
Hinds are co-producers. The picture is for 
Lippert release. 


Sanders. “ 


screen film in color, 


Duryea, 


release. 


THIS WEEK IN 
PRODUCTION: 





STARTED (5) 


ALLIED ARTISTS 
High Soci 
LIPPERT 

Shock (Exclusive Prod.) 
MGM 

The Maraude 


COMPLETED (I) 


ALLIED ARTISTS 


The Black Prince 


(Ci ne maSc 


SHOOTING (31) 


COLUMBIA 

The Man from 
(William G 
Cc n emSco 


hn 


My Si ter Eil een 
(Cin _— Ope 
Tech nicolor) 
INDEPENDENT 
Oklahoma (R & H 
Todd-Ao; Cinema 
Scope: Eastr 


LIPPERT 
Air Strike 


MGM 

It's Always Fair Weather 
(CinemaScope; 
Color) 

Interrupted Melody 
(CinemaScope; 
Color) 

Hit the Deck 
(CinemaScope; 
astman) 

Boulevard in Paris 
(CinemaScope; 
Technicolor) 


PARAMOUNT 
You're Never Too 
(VistaVision; 
(VistaVision) 

The Desperate Hours 
(VistaVision) 

The Ten Commandments 
(VistaVision; 
Technicolor) 

The Trouble With Harry 
(VistaVision;: 
Technicolor) 


Young 


REPUBLIC 

The Admiral Hoskins 
Story 

Santa Fe Passage 
(Trucolor) 

Magic Fire (Trucolor) 


The Scarlet Coat 
(CinemaScope, 
Color). 


RKO RADIO 
Seven Bad Men (Nat 
Holt, Superscope, 


Technicolor) 


RKO RADIO 

Bow Tamely to Me 
(Filmcrest; Super 
Scope; Technicolor) 


20TH-FOX 

A Man Called P 
(CinemaScope; 
Color) 

The Seven-Year Itch 
(CinemaScope: 
Color) 


UNITED ARTISTS 

Big House, U.S.A. 
(Bel-Air) 

Not as a Stranger 
(Stanley Kramer) 

Gentlemen Marry 

Brunettes 

(Russfie!d-Voyager: 
CinemaScope; 
Technicolor) 

he Kentuckian 
(Hecht-Lancaster 
Prods.; Cinema- 
Scope: Technicolor) 


U-I 

The Purple Mask 
(CinemaScope; 
Technicolor) 

The Shrike 

To Heil and Back 
(CinemScope; 
Technicolor) 


WARNER BROS. 


Target Zero 

Jump Into Hell 

The Sea Chase 
(CinemaScope; 
WarnerColor) 

Mister Roberts 
(CinemaScope; 
WarnerColor) 

Moby Dick (Cinema- 
Scope: Technicolor 

Strange Lady in Town 
(CinemaScope; 
WarnerColor) 


“High Society” 


Boys series for 


is another in the Bowery 
Allied 


Artists, with Leo 


Gorcey and Huntz Hall accompanied, this 


time, by 


Ben Schwalb is producing, 


Beaudine directing. 
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Amanda Blake on the distaff side. 


with William 
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BOLD! BEAUTIFUL! BEWITCHING: 
BEDEVILING! BUT DEADLY - - - 


The First Crime-of-Passion Story in 


tmnAMaiNEMaScoPeE...... 


“You blame the baby on my “You don’t care how 
20th Century-Fox presents husband...and I’ll kill you!” you get men...or who 


GINGER ROGERS 


as the jealous actress 


VAN HEFLIN 


as the Broadway producer 


GENE TIERNEY 


as the penthouse wife 





i \ a \ : | “I know your kind...and 
GEORGE RAFT \ | /# you always wind up the 
fe - same way!” 


as the detective 


REGINALD GARDINER 


as the kept husband 





* “Sure I invited you up but that 
. ’  &. Ee 
% doesn’t mean you can park here!” By 


bc * : 3 5 Ps eae | a 


“We've had our fling. 
Now let me go!” \ 





win PEGGY ANN GARNER - OTTO KRUGER - VIRGINIA LEITH - CATHLEEN NESBITT: SKIP HOMEIER - HILDA SIMMS 


Screen Play, Produced and Directed by NUNNALLY JOHNSON From a story by PATRICK QUENTIN 
color by DE LUXE in the wonder of High-Fidelity, Directional-STEREOPHONIC SOUND! 








Ie Vlational 


ALBANY 


\ goal of $2,500 has 
Will Rogers Memorial Hospital Christmas 
Salute in this exchange district, by Norman 
lackter, distributor chairman, and Charles 
\. Smakwitz, exhibitor chairman. Last 
vear $2,100 was donated. Letters, with ac- 
cessory kits, have been sent to every theatre, 


been set tor the 


1 


while film salesmen are contacting individual 
iccounts. Jack Goldberg, MGM man- 
iger, and Norman Jackter, Columbia man 
igers were elected to the new Variety Club 
along with Leo Greenfield, former 
Universal manager; Sylvan Leff, Utica- 
Watertown exhibitor and Realart upstate 
representative; George Schenck, Tri-State 
\utomatic Candy Corp. manager; and Irwin 
Ullman, Mohawk drive-in manager. . . .The 
hope that Tent 9 might again occupy quar- 
ters in Ten Eyck, now the Sheraton-Ten 
Eyck, Hotel was expressed by several branch 
managers to William Morton, assistant di- 
rector of sales promotion for Sheraton Cor- 
poration and ex-publicity director for RKO- 
Albee theatre, Providence, R. I., when he 
visited Filmrow. . . . Paul Wallen installed 
a 30-foot-wide screen in Grand, which will 
present TNT’s closed circuit of “Opening 
Night At the Metropolitan Opera” Nov. 8 


it $1.10 to $3.30. 


ATLANTA 


Miss Christine Smith, Atlanta’s film cen- 
sor, and Edwin A. Gilliam, city alderman, 
were married October 16. The Coral 
Way drive-in theatre, owned by E. J. 
Meiniker, has taken over by the 
Wometco Circuit of Miami. Plans are 
underway for a CinemaScope installation. 

Bill Wolfson, city manager for Wilby 

lheatres, Montgomery, Ala., underwent an 
eye operation at St. Joseph’s Hospital at 
Fort Worth, Texas. Cecil Brown substi- 
tuted for him as city manager, while George 
Loftin replaced Brown at the Charles. 
Mr. and Mrs. Arthur C. Bromberg, (he is 
president of Allied Artists Southern Ex- 
changes) have returned to their home in 
Alabama. . . . Ed Stevens, president of 
Stevens Pictures, is on a visit to his Mem- 
phis office. Herman Rhodes, drive-in 
owner in Georgia and Alabama, is recover- 
ing nicely after a heart attack. The same 
is true of Dave Prince, southern district 
manager of RKO Radio Pictures. J. E. 
Martin, Grand theatre, Montezuna, Ga.; E. 
P. Clay, who has theatres in Georgia, and 
Marshall Maddox, has theatres in 
Georgia, were in town booking. 


BALTIMORE 

Fred Schanberger, Jr. has resigned from 
Keith’s theatre. Stanley Baker, Hicks- 
Baker circuit, has returned from a New 
York visit. Bob Rappaport, Town and 
Hippodrome theatres, is getting ready for a 
European vacation. ... Mr. and Mrs. Oscar 
Coblentz, Alpha theatre, are vacationing in 
Florida. ... Richard Dizon, Town manager, 


crew, 


been 


who 


26 


is spending a few days in Pittsburgh. 

Ray Trumbule, Fruchtman theatres, visited 

the southern Maryland theatres 

theatre will show telecast ot Metropolitan 

Opera opening night. .. . Owen E. Schnepf 

Century theatre, was in Atlantic City. 

Chauncey Wolfe, Uptown, recently out of 

Sinai Hospital, is readying a trip to Florida. 
Jack Whittle, Avenue theatre, week- 


ended in Ocean City, Maryland 


BOSTON 


Judson Parker has been appointed branch 
manager at Republic Pictures replacing 
Herbert Schaefer who resigned to join 
Buena Vista. Parker has been with War- 
ner’s, U. A., U-I and more recently with 
Screen Guild, assuming his new post No 
vember 1... . Ken Hamilton won first place 
in the Manley merchandising contest and 
with Mrs. Hamilton has left for a week's 
vacation at the Caribe Hilton Hotel, San 
Iuan. Puerto Rico. Contest was conducted 
i O. Seley’s Bos- 
second, and 
Buchman 


from division manager L. 
ton office, with John Stone, 
[Irving Dunn, third. Nathan 


has resigned from American Theatres Sup 
ply Company after 20 years with the circuit 


to enter the theatre concession business fe or 
himself. He is replaced by Benjamin S. 
Conviser who will combine the maintenance, 
supply and vending departments under one 
head with the main office at 646 Washington 
Street and the warehouse and shipping 
rooms at 78 Broadway. . . . Jeanne Flatley, 
U. A. secretary is engaged to marry Thomas 
Fleming of Holyoke. 


BUFFALO 


Lester Pollock, manager ; 
Rochester, as usual was prominent in lining 
up the show in Kodak Town for the annual 
3enefit Revue the other evening 
in the Eastman theatre. . Among those 
attending the annual Shriners Veterans 
luncheon last Friday in Hotel Statler was 
H. E. Shipley, projectionist at Shea’s North 
Park and who has been an operator in this 
old town way back to the Mark-Strand the- 
atre davs when Harold Edel was manager 
of that house. Charlie Taylor, UPT, also 
was noted at the table with Shipley. 
Local industryites at the Charles Boasberg 
testimonial dinner in the Astor in New York 
city last Thursday night were Robert T. 
Murphy, Century theatre; Richard ‘i 
Kemper, Dipson Theatres; Dewey Michaels 
and son, Jimmy, Michaels Circuit and 
Robert Boasberg, twin brother of Charles. 

. James Connolly, division manager, 20th 
Century-Fox, was in for conferences with 
Charles Kosco, local Fox manager. : 
L. D. Netter, Jr., Altec Service Corp. sales 
manager, was a Buffalo visitor along First 
Run Row. .. . Harry Rubin, chief of pro- 
jection for Paramount Theatres, was in 
Buffalo to supervise the installation of Vista- 
Vision in the local Paramount for the open- 
ing of “White Christmas.” George F. 


of Loew’s, 


Firemen’s 


Spotlight 


Goodyear, president of the WGR corpora 
tion, has been elected a director of the Buf 
talo Better Business Bureau. 


CLEVELAND 


Two Loew first subsequent run theatres, 
the Park and the Granada become the prop 
the Associated Theatres circuit on 
November 1, bringing the circuit’s total 
theatre holdings to 32. This is the second 
major circuit theatre divorce here within 
the past six months. Previously Associated 
acquired the Uptown and Variety from 
Warner Brothers. Loew’s local interests are 
now confined to three downtown first run 
houses, the State, Ohio and Stillman. 

Phil Smith’s East Side drive-in, Cleveland, 
is the first drive-in in Greater Cleveland to 
install CinemaScope. Florida this week 
beckoned to Joe Leavitt, projectionist and 
to Howard Reiff who flew his mother down 
to Miami Beach to their winter home. 
Nat Lefton, recovering from emergency sur 
gery in Hawaii, is spending the month in 
town before going to Florida for the season. 
Bob Bial of Luthi Studios was a Mt. 
Sinai Hospital patient. Victor Salupo 
is having trouble finding an auditorium in 
which to show a series of five non-censored 
foreign films to his newly formed Group 16 
patterned after New York’s Cinema 16. 


COLUMBUS 


Independent Theatre Owners oi Ohio will 
hold the annual convention March 1 and 2 
at the Deshler-Hilton Hotel here. Featur« 
of the convention will be the MGM Ticket 
Selling Workshop, directed by M. L. 
Simons. . . . Lou Holleb, onetime manager 
of RKO Majestic and Uptown theatres here, 
has been named general manager in the 
In-Town Auto theatre, under construction 
on a 13-acre plot in suburban Whitehall. 
[The new drive-in will be the largest i1 
Franklin County, with a 1,000-car capacity. 
The In-Town will be the first area drive-in 
to have CinemaScope equipment. It also will 
have in-car heaters and is expected to be 
opened by Jan. 1. Al Sugarman, who 
has relinquished active participation in local 
theatre interests, will spend the winter in 
Tucson, Arizona. 


DENVER 


Claude Graves, of the Flatiron, Boulder, 
Colo., shot what was said to be the biggest 
bull elk ever seen in these parts, on his 
hunting trip. Others in the party got their 
buck, including Joe Dekker and Tony 
\rcher, both of Civic Theatres. . . . Variety 
Tent 37 expects to be reactivated by the 
first of the year in new quarters. The tent 
was burned out last year. . . . Donald Cook, 
Paramount booker, and Miss Bernice Ash- 
ton areto be married. atricia Hill 
moves from RKO to Buena Vista to con- 
tinue as secretary for Mervin Goldfarb, dis- 
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trict supervisor. Pauline Martin takes over 
at RKO as manager secretary. . . . Elsie 
Knox of Service Theatre Supply, is on the 
Federal grand jury. . . . Paul Thompson 
has returned to film row as bookkeeper for 
Knox Theatres and Service Theatre Supply. 
In his spare time he operates a restaurant 
on Lookout Mountain. 


DES MOINES 


A new $10,000 marquee has been installed 
at the RKO-Orpheum in Davenport. It re- 
places the original sign erected when the 
theatre was opened in 1930. In conjunction 
with the installation, the entrance was re- 
painted. Manager is Milton Troehler. .. . 
The International Association of Machinists 
(A.F.L.) is negotiating for the purchase of 
the Forest theatre, a neighborhood house in 
Des Moines. Union officials said their offer 
of $34,000 for the closed house had been 
accepted. The property has been tied up 
under a tax lien field against W. J. Logan, 
former operator. The union says it plans to 
use the theatre as a new headquarters... . 
Earl Stanton, 62, theatre operator at Nora 
Springs and former postmaster at Hayfield, 
Minn., died of a heart attack. He had been 
ill about a year. Mr. Stanton is survived 
by his widow and two daughters. . . . Fire- 
men were called at 5:30 p.m. one day last 
week to extinguish a small fire in the wiring 
of the marquee of the Des Moines theatre. 
Damage was confined chiefly to wiring and 
broken glass in the marquee sign. . . .The 
Roxy Theatre at St. Ansgar has reopened 
with a CinemaScope showing of ‘The 
Robe.” Harlan Anderson, owner, said the 
community is the first of its size in the area 
to feature CinemaScope. 


DETROIT 


The end of the “Egyptian” run and the 
beginning of ‘““Hajji Baba” have been over- 
lapped by managing director David Idzal at 
the Fox. . . . Bill Green, district advertising 
manager of the Cinerama Corp., is having 
after-effects of too much activity too soon 
after his recent operation. . . . Sy Schechter 
is the new Cinema manager. He was with 
the Alhambra. .. .“The Vanishing Prairie” 
will first run at the Telenews, the first time 
they’ve deviated from standard newsreel 
policy since they played Disney’s “The Liv- 
ing Desert.”. . .““Moulin Rouge” is taking a 
second bounce, showing at the Coronet, an 
art house. . . . Haviland Reves, well-known 
about the film circuits, lost his sister-in-law, 
Nellie Flanigan. . . . The Grosse Pointe 
Woods carried on with standby power from 
its own generator after lightning knocked 
out city power. . . . The booking of the 
Cinema, Rex and Seville has been turned 
over to Mutual under Alden Smith. .. . The 
Swing in Athens has reopened after a year 
and a half under operation of Walter Bridge 
of Bronson. 


HARTFORD 


Variety Club of Connecticut, Tent 31, has 
given a check for $615, net proceeds of a 
boxing show, to the New Haven Register- 
Family Service Fresh Air Fund. . . . Irving 
Hillman, Sherman theatre, New Haven, has 
been named “Manager of the Month” for 
the August phase of the Stanley Warner 
Circuit northeastern zone’s “Fabian’s Fabu- 
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WILL-WAY PROVERB PROVED 
IN AFTERMATH TO “CAROL" 


mark four feet above the stage level, while 
the lavish curtain of red velvet likewise had 
been dunked in the oily waters. Everything 
in the basement was ruined, including the 
rest rooms, chairs, dressing tables, divans, 
and various equipment, as well as the heat- 
ing and air-conditioning units and the re- 
freshment supply rooms. 

Mr. Siner and Mr. McLean put on their 
blue jeans and set to work. With a pump 
requisitioned from the fire department, 
700,000 gallons of water were pumped out 
of the basement in the first 24 hours. 
Soggy rugs and carpeting were removed 
and fumigation started. But almost a week 
elapsed before the last odors and flood 
water were removed. In the meantime an 
emergency order was sent to the Heywood 
Wakefield Company for new seats. With 
the Strand's staff supplemented by dozens 
of electricians, painters and carpenters, 
the entire theatre was repainted and re- 
furbished with the latest. 

Working around the clock in two long 
shifts, the crew allowed Mr. Siner to open 
a newer, lovelier and more modern Strand 
within 27 days after Carol's attack. At 
one point, just 11 days after the first hurri- 
cane, they had to contend with the fuss of 
a second storm, Edna, but she left the area 
comparatively undamaged. The Strand now 
stands as a handsome monument to what a 
hurricane can cause to be done in the way 
of theatre revitalization. 


PROVIDENCE, R. |.: To the surprise of 
Film Row and the gratification of the local 
film-going public, the local Strand theatre, 
unquestionably one of the New England 
theatres hardest hit by Hurricane Carol, of 
recent memory, opened for business with 
Paramount's "Rear Window" just 27 days 
after the freak tropical storm lashed 
through Providence leaving a wake of de- 
struction that might have done credit to 
an H-bomb. 

Within 27 days of the disaster, the 
Strand had been completely rewired, re- 
seated and re-decorated, a monumental 
job for which prime credit goes to Albert 
J. Siner, manager; Chester McLean, his 
assistant, and a corps of loyal employees, 
workmen and aartisans, and Archibald 
Silverman, head of the Strand Realty Com- 
pany, which operates the Washington 
Street house. 

When Carol blew through Providence on 
the morning of August 31, and after the 
patrons had been cared for, fed from re- 
freshment supplies and then sent home in 
taxis, private cars and busses, after the 
flood subsided, a survey was taken. 

And that was just the beginning. The 
console of the $50,000-organ was floating 
between the orchestra pit and the four- 
teenth row, and |,000 orchestra seats were 
covered with salt water, silt and a thick 
scum of oil. The recently purchased "full- 
stage" wide screen showed the high-water 
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tant manager of the Indiana to become man- Phil Longdon, died at Daytona Beach 
ager of the Esquire, art film house. Bill An _ interested Californian, Mrs. Helen 
Reinecke is his successor at the Indiana.... Brenan, was on a scenic tour of Florida 
Marc Wolf’s daughter, Phyllis Jeane, was conducted by her brother, Joe J. Deitch, 
married Oct. 9 to Stephen james. ... John vacationing Florida State Theatres execu- 
Murphy, Loew’s, Inc., vice-president, was tive.... Ken Barrett, FST real estate man- 
here on an inspection trip Wednesday and ager, and Mrs. Barrett visited their son 
Thursday. .. . Dean Brown has revamped “Skipper” at Suwannee University in Ten- 
his Sunday stage show policy at the Lyric, Arv Rothschild, NTE circuit 
running two night performances without (Continued on following page) 


helped “A 
Waterfront” 


nessee 





(Continued from preceding page) 


hiet, sponsored a benefit at the Strand the- 
atre for the Negro alumni group of Bethune- 
Cookman College. 


KANSAS CITY 


death of Charles P. Skouras 
noted as a personal loss by many film people 
He had visited Kansas City in 
September, talking before the silver jubilee 
convention of the Fox Midwest circuit, in 
Excelsior Spring Kansas Citians 
patronized the American Royal live stock 
and horse show, October 16-23, in large 
numbers, in preference to motion picture 
theatres. The show was held outside the 
downtown district, and_ relatively few 
visitors to the city for the show attended 

Attendance at theatres, however, 
was not off drastically. Three houses had 
over-average, and one of these was a hold- 
over. Four of the six first runs this 
week were CinemaScope. Nearing the end 
of the drive-in season, the L.P., Lakeside 
and New 50 are on a weekend schedule 


LOS ANGELES 


W. C. Ricord, for many years associated 
with National Theatres, has resigned to join 
United Artists Theatres in the capacity of 
supervisor. . Barbara Sheitel has resigned 
her position as clerk at the 20th Century- 
Fox office. Marty Foster of the Guild 
theatre in Portland was a visitor here. 

Off to San Francisco was Alex Cooperman, 
[FE western division manager, to meet with 
S. Hurok, famous opera impresario. 
Transferring from Philadelphia, Robert 
Clark has joined the local MGM < staff as a 
salesman, working through the San Diego 
territory... . Off to Arizona on company 
business was George Tripp, Warner Bros 
salesman . Out of town exhibitors on the 
Row for buying and booking purposes were 
Harold Stein, Sierra Madre; Ben Bronstein, 
Palm Springs; Gordon West, Fillmore; 


Frank Valuskis Park 


MEMPHIS 


“Human Jungle Allied Artists film 
banned in Memphis recently by censors, has 
ypened at Avon theatre and Sunset drive-in, 
both in West Memphis, Ark. Variety 
Club, which Convalescent Chil- 
lren’s Home this week, is busy collecting 
tovs and games which can be used by the 
young patients. . Ben Bluestein, business 
man and active Variety Club barker, is re 
covering at St. Joseph’s Hospital in Mem- 
phis from a heart attack suffered while at 
work. Prof. H. L. Watling, English 
handwriting analyst, has been appearing at 
Plaza theatre in Memphis giving free an- 
ilyses... . R. L. Bostick, National Theatre 
Supply Co., has been on a business trip to 
Oklahoma City. ... T. E. Shaw sold his 
Booth theatre at Hollendale, Miss., to B. F. 
Jackson Ritz theatre, Selmer, Tenn., 
und Savannah theatre, Savannah, Tenn., re- 
ypened for business last week. 


MIAMI 


lhe six-week trial of the anti-trust suit of 
Claughtons vs. six major film companies, 
was declared a mistrial after jury delibera- 
tions of 8 hours continued deadlocked at 11 
to 1 in favor of the defendants. . . . Austin 
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Moon, formerly associated with theatres in 
this area, was killed in an automobile acci- 
dent in Jacksonville, Fla... . Tent 33 of the 
Variety Club held elections recently and 
voted in the following slate: Maurey L. Ash- 
mann, chief Barker; Hal Kopplin, Ist as- 
sistant; Stanley Berenson, 2nd assistant; 
Stanley Stern, property master; and S. K. 
Bronstein, dough guy. Board members are 
sonny Shepherd, Henry Neyle, Lee Ruwitch, 
Sid White, Jesse Weiss and Tom Jefferson. 
Installation will be in January. . . . Bill 
Dock, director of advertising for the south- 
east division of Florida State Theatres, re- 
signed to become affiliated with Fincher 
Oldsmobile. Howard Pettingill, advertising 
executive from the Jacksonville office, has 
taken charge of the local office 


MILWAUKEE 

Big plans are formulating in preparation 
for a testimonial dinner in honor of Harold 
J. Fitzgerald, former president of the Fox- 
Wisconsin Theatre Corp., to be held Novem- 
ber 11 in the Schroeder Hotel. Top lead- 
ers in Milwaukee and throughout the coun 
try will be here... . Mr. and Mrs. Wins 
low Kelly, Luck, Wis., have taken over the 
DeLux theatre there from Mrs. Beulah An 
drews and have installed CinemaScope. 
Oliver and Ray Trampe attended the Allied 
Artists convention in Chicago recently. 
The Madison 20th Century Drive-in Corp. 
has taken over the Badger Outdoor from 
Roger E. Joseph of Milwaukee. 


MINNEAPOLIS 


Minnesota Amusement Co. has named new 
managers at the Garrick and Lyric theatres 
in Duluth. Roy O. Prytz, former manager 
of the Skyline drive-in in Duluth, has taken 
over management of the Garrick, while 
Venice Barness, who managed houses for 
MACO in Minnesota, Wisconsin and South 
Dakota, is now heading the Lyric staff. . . 
Ted Mann and George Granstrom, owners 
of several Twin Cities houses, have taken 
over operation of the Lyceum in downtown 
St. Paul, from Mrs. Howard Dale. 
Magnetic, single track CinemaScope has 
been installed in the Loring. New on 
Film Row are Joan Grussing, biller at Co 
lumbia, and Margaret Weihe, stenographer 
at Warners. Inez Mae Anderson, con- 
tract clerk at RKO, was married to Neil J. 
Bronstad Oct. 29. Benjamin Mann, 
father of Ted Mann, owner of several Twin 
Cities theatres, and Marvin Mann, Minneap- 
olis, exhibitor, passed away after a long 
illness. He was 72.... Ben Berger, presi- 
dent of Berger Amusement Co. and North 
Central Allied and chairman for the Cru 
sade for Freedom in Minnesota, left for 
Europe by plane as one of a group of Cru 
sade drive directors who will make a survey 
of conditions abroad 


NEW ORLEANS 

Prophit and Hinckle’s Star drive-in, Tal 
lulah, La. will close for the winter afte: 
business October 31, advised H. G. Prophit. 
Also closing for the winter is Ralph Mar- 
tin’s Pines drive-in, Homer, La... . The Gulf, 
Pensacola, Fla. is closed temporarily for re- 
modeling. . The Hub drive-in, Monrox 
ville, Ala. will close on October 31, sched- 
uled for reopening in early spring. 


Roland Hoffman, Dixie Theatres office man- 
ager and his wife are off to Claremont Har- 
bor for a vacation 
Ingram, Memphis, Tenn., called on Para- 
mount Gulf’s buyer and booker J. T. Howell. 
Wm. H. Murphy, Jr., manager of South- 
eastern, reports the following installations of 
RCA CinemaScope equipment: A. R. 
Caruth’s, 51 drive-in, Brookhaven, Miss. ; 
R. S. Stalling’s new Pines drive-in, Pine- 
ville, La.; the rebuilt Kenner Cinema and 
new Kenner drive-in, Kenner, La.: J. S. 
Wingate’s, Gay Lee drive-in, DeQuincy, 
silly Fox Johnson’s Fox drive-in, Al- 
and the Fox drive-in, Mar- 
shal, Tex.; Tom Barrow’s new Palm (in- 
door), Ft. Walton Beach, Fla., and W. J. 


Ilsley’s Rebel (indoor), Columbia, Miss 


OKLAHOMA CITY 

Warner theatre was showing the MGM 
reissues, “A Woman’s Face” and “Dr. Je- 
kyll and Mr. Hyde” this week. . . . ““Drag- 
net” is now showing at four suburban thea- 
tres in Oklahoma City. Mr. and Mrs. 
Morris Lowenstein, in Washington, D. C. 
and New York City this week, will return 
next week to attend the national convention 
of Theatre Owners of America in Chicago 
Oct. 31-Nov. 4. Mr. Lowenstein is presi- 
dent of Theatre Owners of Oklahoma, and 
a delegate to the convention. . The Up- 
town theatre here is under new management. 
Miss Darlene Sieber, owner of the theatre 
building, has bought the lease of the thea- 
tre from Mr. Ferris, who has operated the 
house for a number of years. The theater 
is being remodeled and redecorated, and new 
equipment installed. Miss Nita White is the 
new manager, and Nolan Kelly is assistant 
manager. 


OMAHA 


Mr. and Mrs. Louis Skeen of Edison have 
leased the theatre at Bertrand, Neb., and 
scheduled the reopening date for October 29. 
The Skeens, former restaurant operators at 
3ertrand, have been operating roller rinks 
at Edison, Ansley, Kenesaw and Bertrand. 

. Paul Tramp, Oxford exhibitor who suf- 

fered four fractures of his arm in an auto 
accident, has returned home from a Grand 
Island hospital. It was necessary to graft 
bone. . . . Eleanor Horwich, former Colum- 
bia office manager now with the Chicago 
office, visited the Omaha exchange. 
John Grabenstein has installed new seats in 
the Liberty theatre at Eustis. Bud 
Marshall, on the Theatre Booking Service 
staff, will marry Beverly Speer of Council 
Bluffs November 12 in the Fifth Avenue 
Methodist Church. 


PHILADELPHIA 


Melvin J. Fox, head of the Fox Theatres 
chain in this area, was named to the board 
of the Campaign Council of the Philadelphia 
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Now in the hands of a record number of advance sub- 
scribers throughout the United States and Canada and 
in over eighty foreign countries, the new edition of 
Motion Picture and Television ALMANAC is available 
for prompt shipment to additional subscribers—as long 


as the remaining supply lasts 
OW IN This is the “must have” book for more people in 
the motion picture and television industries than any 
other reference volume—the one they use most often 
DISTR { BUTION— —the one they keep always handy because so much of 
the useful information it contains cannot be found in 
any other reference volume. 


the 1955 edition of the THE ALMANAC is the only finger-tip reference 


volume of its kind—the only thumb-indexed book in 
these fields. It is correctly described as being “like a 


° | 
industry S most-wanted, library of fifteen volumes in one.” No other reference 


book in these fields can genuinely make that claim. 


most-often-used Facts, facts, facts—literally tens of thousands of them 
—gathered and brought up to date by the industry’s 
most extensive and intensive trade publishing organ- 


reference book a a ization and made available to you in quick, easy-to-find 
form. It is the only accepted “Who’s Who and What’s 


What” for the entire field. There just isn’t anything 
else like it! 


Edited by 


Charles S. Aaronson 


Thumb-indexed in 
I§ organized 


Sections 


—= en Pa 





The 1955 


Motion Picture 
and Television 
AL ANAC your copy of the 
MA revised, new 
edition, send the 

coupon now. 


QUIGLEY PUBLISHING CO. 
Rockefeller Center, 1270 Sixth Ave. 
New York 20, N. Y. 


Please send a copy of the 1955 
Motion Picture and Television ALMANAC 


Enclosed find check for $5.00 in full payment, including 


shipping charges. 
Mail to— 


To make sure of 


Name ... 
Address 
City... State 


A QUIGLEY PUBLICATION 
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andi here the famous Push Back 


THEATRE EQUIPMENT 
RADIO CORPORATION of AMERICA 
ENGINEERING PRODUCTS DIVISION CAMDEN, N. J. 


® 





-the finest you can offer patrons 
TODAY FROM RCAS 


RCA Can Now Offer You The 


Genuine, Original ‘Ftuah-Bach* 


Here it is . . . the Griggs ““Push-Back” Theatre Chair... 
the last word in comfortable, convenient theatre seating! 
Remember—this is the true ‘Push-Back”’ chair proved 
through years of service, acclaimed by exhibitors and audi- 
ences alike. 


Patrons demand comfort . . . and that’s why Griggs “Push- 
Back” Chairs jack up business volume. Instead of standing 
when others enter or leave, patrons simply push back 
slightly in their seats. Griggs ““Push-Back”’ Chairs are smart 
looking, too, with attractive end and center standards in a 
wide range of colors . . . and they’re upholstered in the 
shade you want. 

All moving parts of these chairs are enclosed for protection. 
Backs and seats can be removed quickly for thorough clean- 
ing. To equalize wear, you can lift chairs from standards 
and interchange them around the floor. 


* Originally manufactured and marketed by Kroehler Mfg. Co. 


ATTRACTIVE 
THEATRE SEATING... 
PRICED WITHIN 
YOUR BUDGET 


e Patrons slide seat back for entrance, exit space. 
Chair returns to normal position immediately. 


e Easily installed in curved rows for better visibility. 


e Easy-leave, easy-return seating makes concessions 
more convenient to reach more frequently. 


Model SOMBW—Double 
wall curved steel end 
standards, solid steel 
center standards. Self- 
raising coil spring cush- 
ion. Fully upholstered. 
Hardwood arm rests. 


Model 3OMBW— Double 
wall straight steel end 
standards, solid steel 
center standards. Fully 
upholstered. Self-raising 
coil spring cushion seat. 
Hardwood arm rests. 


Model 718W— Double 
wall steel end standards, 
solid steel center stand- 
ards. Coil spring cushion 
seat. Hardwood arm 
rests. Aluminum band on 
back optional at slight 
extra Cost. 


Model 12A—Single wall 
steel end standards, solid 
steel center standards. 
Hardwood plywood 
back and seat. Hard- 
wood arm rests. 


Ask your Independent RCA Theatre Supply Dealer to show you all of the advantages of Griggs Theatre Chairs. 
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Allied Jewish Appeal. Lou Kellman, 
who operates a film studio here for com- 
mercial and television films, joined with Jack 
Harris and Michael Freedman to form Ex- 
ploitation Films to produce and distribute 
American and foreign art films. The 
opening night performance on Oct. 24 of 
“Ice Capades of 1955” at the Philadelphia 
\rena was staged for the benefit of the 
Camp for Handicapped Children sponsored 
by the local Variety Club, Tent No. 13... . 
Dan Cudone, manager of the Edgemoor, 
Edgemoor, Del., announced the completion 
of CinemaScope installation—and that the 
same price scale would continue at 50 cents 
for adults and 25 cents for children. 

The Chamber of Commerce of Greater Phil- 
adelphia asked the local Zoning Board of 
Adjustment to refuse to vary the zoning on 
i plot of land on the Roosevelt Boulevard to 
permit construction of a drive-in movie as 
contemplated by the A. M. Ellis Theatres. 
. » William Goldman, head of the William 
Goldman Theatres, was commissioned by 
Mayor Joseph S. Clark, Jr., to serve as a 
representative of the city in a round-the- 
world goodwill mission on which he left 
this week. . .. Edward Eisenberg, associated 
with his father in the operation of theatres 
in Millerton, N. Y., was married in Scran- 
ton, Pa., to Diane Savitz. 


PITTSBURGH 

“The Little Kidnappers” has been set to 
follow “The Vanishing Prairie’ in the 
Squirrel Hill. Incidentally, the Disney film 
was reviewed in the “Sun-Telegraph” by 
assistant managing editor, J. Alex Zehner 
instead of the regular critics, with an ac- 
companying commentary and plug by Mrs. 
Clarence E. Armstrong, motion picture 
chairman of the State Federation of Wo- 
men’s Clubs. Sam Gould has returned 
to Greensburg from New Castle as district 
manager for four of the eight Pennsylvania 
theatres, the Harold S. Eskin Enterprises 
recently acquired from Warners. They are 
the Strand in Greenburg, the State in State 
College, the Liberty in Sharon and the Co- 
lumbia in Warren. 


PROVIDENCE 


With Columbus Day a full holiday in 
Rhode Island, local houses chalked up good 
business. A parade, road races and other 
outdoor events failed to cut into the down- 
town first-run’s respective box offices. 
Dave Levin, RKO Albee manager, “cashed 
in’ on the holiday, opening at 10:30 A.M. 
performance with Randolph Scott in ‘The 
Bounty Hunter.” Other holiday offerings, 
which drew better-than-average patronage, 
included “On The Waterfront” at Loew’s 
State; “About Mrs. Leslie” at the Strand; 
and “Woman’s Warld” at the Majestic... . 
rhe recently re-opened Strand signed up for 
1 tie-in with the popular Nixon Dixon 

Breakfast at the Sheraton” live audience- 
participation program, televised week-days 
over WJAR-TYV. AI Siner’s house comes 





AVAILABLE—INTERESTING POSITION 


Equipment manufacturer has opening for 3 e2pable live- 
wire district managers who know supply dealers, circuits, 
ete. Territories: Eastern Seaboard, South and Mid-Central. 
Guaranteed income plus incentive bonus and all benefits. 
Write in detail. 


RADIANT MFG. CORP. 
2627 W. Roosevelt Rd., Chicago, III. 











in for some mighty good “plugs” as the free 
guest-tickets he gives are used as “bonus 
prizes for the quiz and stunt portion of the 
telecast. Work is propressing rapidly 
on the installation of CinemaScope at the 
Gilbert Stuart, in nearby Riverside. 


ST. LOUIS 


The Illinois theatre at nearby Belleville, 
Ill., observed the Fox Midwest 25th anni- 
versary with a bargain night at which spe- 
cial features were shown. .. . The 61 drive- 
in theatre at Festus, Mo., has installed a new 
panoramic screen. Installation of the 
latest in CinemaScope equipment has just 
been completed at the Frisina Lincoln the- 
atre, Robinson, Ill. . . . The Orpheum the- 
atre, Marion, Ill., was among the houses in 
that state that observed the 25th anniversary 
of the Fox Midwest Corporation. . . . The 
Kimanis Club of nearby Bellleville, Lll., gave 
a free film for all youngsters of Belleville 
at the Lincoln theatre in its sixth annual 
observance of “Kids’ day.” 


TORONTO 


Louis Rosenfeld, head of Columbia Pic- 
tures of Canada, was bereaved by the death 
of his wife, Blanche. She also left a daugh- 
ter, Mrs. John Mirsky of Ottawa, and a 
son, Gurston, who is associated with his 
father. \ Sunday night benefit show 
was held in the city by 18 Allied theatres 
with proceeds in aid of the Ontario Hurri- 
cane Relief Fund. Each of the theatres 
played two features, with staff, film and pro- 
jectionists’ services donated free of charge. 
. .. In addition to the name act presented 
each week at the Casino, Fred Fink who 
operates Gay and Astor theatres, also has 
amateur vaudeville at those two houses as a 
Saturday night feature A giit of appre- 
ciation was made to Mary Daze on the stage 
of the O’Brien, Arnprior. She has been 
cashier there for the past 36 years and has 
sold tickets to three generations of Arnprior 
people. . . . Theatre business was hit hard 
when Hurricane Hazel came visiting the 
Toronto area. 


VANCOUVER 

Frank Markey, supervisor of Western 
Canada for Audio Pictures, formerly work- 
ing out of Winnipeg, will make his head- 
quarters in Vancouver. Wally Hopp, 
International Cinema manager, is happy 
with the business being racked up by ‘Sins 
of Rome.” . .. Al Shackleford, Famous 
Player partner in four Lethbridge (southern 
Alberta) theatres, was re-elected mayor of 
Lethbridge City. Mr. Shackleford is also 
president of the Alberta Exhibitors Associa- 
tion. . The Odeon-Kingsway, closed for 
renovations, reopened Oct. 21. . Jeanne 
Bell, of Odeon district office, will marry 
David Douglas of Vancouver Nov. 15... . 
Maynard Joiner, FPCC supervisor, was 
called back from a California holiday to at- 
tend the funeral of his grandchild. Drive- 
in operators in the B.C. area are going slow 
on the fancier sound and are not showing 
much interest in the wider screens, although 
next season conditions may change. . 
The Odeon theatre, at Duncan on Van- 
couver Island, recently closed for enlarge- 
ment from 449 seats to 800 seats and com- 
plete renovation, will re-open Nov. 1. ‘ 
The New Paramount, a 1000-seater at Kam- 
loops, will have its grand opening by the 
first of 1955. 


WASHINGTON 

_ The following men have been approved 
tor membership in the Variety Club: Robert 
J. D. Johnson, Donald M. Cole, Jack Jack- 
ter, and Walter R. Saunders. ... Norman 
Weitman, Universal manager, has 
been promoted to branch manager of the 
Albany exchange. Ike Ehrlichman, sales- 
man, has been moved up to sales manager of 
the local exchange. Sam Galanty, Co- 
lumbia mideast division manager, was in 
Cleveland, taking over for ailing branch 
manager, Oscar Ruby. Lil Levy, head biller 
at Columbia, celebrated 25 years with the 
company. 


N. Y. Court Gets Two Suits 
Seeking $981,500 Total 


Two anti-trust suits totaling $4,981,500 
in damages were filed in New York Fed- 
eral Court last week. One of the cases, a 
joint suit by the Sompru Theatre Company 
and the Brookpru Theatre Company, asked 
$639,000 and $592,000, respectively, on be- 
half of the Court theatre, Sommerville, N. J. 
Eight major companies, Walter Reade 
Theatres, Plainfield Operating Company, 
Trenton-New Brunswick Theatres, Inc., and 
the Broadway and 47th Street Corporation 
were named as defendants. It was charged 
that they favored the houses of the defend- 
ant exhibitors in granting runs and clear- 
ances. In the second suit, the Golden Lane 
Theatre Corporation filed an action for 
$3,750,000 damages against the same dis- 
tributor defendants plus Republic Pictures 
It was claimed that the theatres of the 
Loew’s, Warner Brothers and RKO cir- 
cuits were given preferences in runs and 
clearances over the Temple theatre Union 


City, N. J. 


RCA's Nine-Month Net 
Rises to $27,557,000 


Earnings before taxes of Radio Corpora- 
tion of America and subsidiaries for the 
first nine months of 1954 were $56,423,000, 
compared with $53,651,000 for the corre- 
sponding period last year, Brig. General 
David Sarnoff, chairman of the board, an- 
nounced in New York this week. Net prof- 
its after taxes for the three 1954 quarters 
were $27,557,000, compared with $25,152,000, 
an increase of 9.6 per cent. General Sarnoff 
said the corporation’s sales of products and 
services in the 1954 period attained an all- 
time record volume of $660,345,000, an in- 
crease of 8.4 per cent over the 1953 nine- 
month total of $609,428,000. 


N. J. Allied Lunch Nov. 17 
Allied Theatre Owners of New Jersey 

will hold a membership luncheon Novembe1 

17 at the Ritz Restaurant in Passaic, N. J 


The industry beefsteak dinner will follow. 


sales 


Stanley Warner Dividend 

At a meeting last week of the board of 
directors of Stanley Warner corporation, a 
dividend of 25 cents per share was declared 
on the common stock of the corporation, 
payable November 24, 1954, to stockholders 
of record November 3. 
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An International Association of Motion Picture Showmen—Walter Brooks, Director 





Better Showmanship Apparent in the New Season 


NOMETHING new has been added to 
promote cooperative ads at the local 


level for motion picture tieups. As part 
of its many-sided promotional effort for 
‘Beau Brummell” MGM has announced that 
it has the benefit of Metro Newspaper Ad- 
Mat Service on a national scale (no relation 
to MGM) but which 3,500 news- 
papers throughout the country. Metro serv- 
ice will distribute a four-page broadside 
with complete full-page and double-page ads 
which newspapers and theatres can sell co- 
operatively to local merchants. As a special 
attraction, the spread will feature a prize 
contest to identify the mystery ‘““Beau Brum- 
mell” who will shop in local stores during 
the campaign. 

The unusual part of this project is that 
instead of the theatre having to initiate the 
promotion with the newspaper, it will be the 
newspaper that starts the cooperative cam- 
paign. The 3500 newspapers that subscribe 
to Metro ad-mat service pay from $15 to 
$75 per month for a book of ad mats, suit- 
able for advertising in all lines. The price 
of the service varies with the size of the 
situation. They obtain from thirty to sixty 
full pages of mats every month, for the sub- 
scription fee that covers the whole service. 
Joseph Burnstein, manager of Metro-ad- 
mat service, estimates that upwards of 300 
pages of “cooperative” advertising will 
result. It will be a revelation to you to see 
how ad mats are used in other lines. 


serves 


MN 


@ LOU COHEN was honored with a spe- 
cial full-page, front-page break in the Hart- 
ford Courant to mark his “double feature” 
testimonial dinner at the Statler Hotel on 
October 4th. It might have been a special 
edition, but Lou and the Mrs. got the whole 
page of pictures and story to celebrate their 
35th wedding anniversary and his 35th year 
in show business. The paper is good- 
humored in saying that an early “crime,” 
(at age 13) in which he was encouraged by 
Harry Reichenbach, while he was a singing 





Elaine S. George, owner-manager of the 
Star theatre, Heppner, Oregon, who repre- 
sents small town showmanship at its best, 
reports an activity of hers during the sum- 
mer that has paid off in public relations. 
She runs an informal employment agency 
in Heppner—there's none such in the village 
—and the theatre has found jobs for pa- 
trons, without charge. She says they found 
baby-sitters, housecleaners, tractor drivers, 
hay hands and farm help. They've started 
something they can't stop, because it's a 
community service. 

We have something like an informal and 
unofficial—and unpaid—employment serv- 
ice in the Round Table. Hardly a day goes 
by that we don't have an inquiry from a 
youngster, just starting in—or an oldster, 
with a lifetime of experience. The two ex- 
tremes are most numerous, and it's inter- 
esting to watch the distinction and the 
difference in their approach to a common 
problem. We encourage you to read "The 
Ben Mindlin Story’ in this issue. 

To young people, coming into show busi- 
ness, we have this advice: There are no 
text books, other than the trade papers; 
there is no school, except that of experi- 
ence. Apply to your neighborhood theatre, 
with serious intentions, and start at the 
bottom. You'll be the members of the 
Managers’ Round Table in future years, 
but you must acquire your knowledge by 
working at the business that you like well 
enough to give it all your best effort, for 
the best part of your life. 








usher in Bridgeport, lead him to “go 
straight” and spend his life in the theatre. 
They salute “The Mayor of Main Street”— 
which attests his popularity with fellow 
business men. By-line writers on the Cour- 
ant tried to out-do each other in their praise 
—and_ ribbing—and photographers 
made plenty of good pictures. 


press 
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I ROY ROGERS, off the screen in mov 

theatres, for any new films since 1951, i 
scheduling two pictures a year through | 

own production unit, headquartering on thi 
Goldwyn lot in Hollywood. The new fh 
are to be in color, and for wide 
jection, in competition with television. ‘Th 
Roy Rogers entourage has just finished hers 
Madison 
Garden, to big business, which he duplicat« 


screen prt 


with his annual rodeo at Squar: 
elsewhere throughout the world 

He has made sixty-five TV films so fa 
this year, and will have thirty-five more be 
fore the year is out. This figure is in cot 
trast with eighty-six films which he mad 
fourteen 
is obvious that 


years witl 
tele 
much more numerous that 


for theatres, during 
Republic Pictures. It 
vision films are 
those made for theatres, in terms of effort 
time and money. But we believe the reward 
are enough greater to warrant his decisio1 
to return to production for theatres, where 
his loyal Riders Club members have beet 
numerous enough to make him “King of 
the Cowboys “sg 


MN 
@SI FABIAN and thi 
Near East this past summer, and thus pet 
fected the best piece of propaganda fo 
America by installing Cinerama at the In 
ternational Fair Syria. The 
Arab world was much impressed with thi 
terrific demonstration of American motion 
Russia spent 


went to Europe 


in Damascus, 


pictures in new dimensions 
$2,800,000 on its exhibit, but they had noth- 
ing to compare to Cinerama, which capt 
Now, Issa El 
Korashi, Damascus correspondent for the 
New York Daily News reports that A 
Sarkha, Communist newspaper, pooh-poohs 
the whole thing. They say the Russians had 
Cinerama 20 years ago, and that it is 
Russian invention. Shucks! We might have 
known—even if they haven’t yet seen Cinet 
ama behind the Iron Curtain. They’ve been 
keeping it under wraps, in the Kremlin 
—Walter Brooks 


vated everyone who saw it. 


35 





You can depend on Loew's 
Theatres in New York to 
properly celebrate the 50th 
Anniversary of the founding 
of the chain by Marcus Loew, 
in 1904, and to provide the 
right parades and fanfare for 
the occasion. We merely had 
to wait for phategiedls to 
go through necessary proc- 
esses to prove our point. 


; One of the lavish floats depict- 

Boro President Jack, of Man- ing various pictures that will be 
hattan, with movie _stars, Elaine seen during Loew's Golden Jubilee 
Stewart, J Brigadoon", and Anne Celebration—the gals are just to 
Francis, Rogue Cop" change the attract attention and draw patron- 
name of Times Square for the 50th age into theatres, with the right 
time in as many years. Now, it's selling approach. 
Loew's Square, as it easily might 
have been, since the company 
took over at the corner of 45th 
Street and Broadway. 


Promotion 


Irving Berlin, in person, is 
re aar°aa €* welcomed as a visitor at 
Keith's Walnut theatre, Cin- 


cinnati, by Carl J. Farazza, 
manager, for the Ohio 
opening of Paramount's 
“White Christmas" — with 
Bing Crosby, Danny Kaye, 
Rosemary Clooney and 
Vera-Ellen. Not often that 
Irving Berlin makes this kind 
of a personal appearance. 


The Loyal Order of Red 
Men, an organization of 
"Indians" with lodges in 
many cities, turned out in 
full war-paint as promotion 
for "Sitting Bull" at the 
Hippodrome theatre, Balti- 
more, and below, Arnold 
Gates, at extreme right, 
manager of Loew's State 
theatre, Cleveland, who en- 
gaged a chalk artist to 
draw pictures of patrons as 
they might look in the char- 
acter of the great Indian 
warrior. The gals in the 
foreground are set out as 
Indian bait for the trap. 


Monty Salmon promoted 
fifty of those back-scratch- 
ers which you saw used by 
James Stewart in “Rear 
Window"—for winners in a 
contest to suggest other 
uses for a back-scratcher 
(besides scratching backs!) 
We'd like to see the next 
49 ideas submitted. 
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DENVER AND TIMMINS, ONT., 


Some upsets in pre-conceived ideas as to 
who would win in this quarter of the Quig- 
ley Awards competition were provided by 
our judges—all to the good and proper, for 
we never argue with judges. But we recog- 
nize the fact that they have close decisions 
to make—based on their showmanship ex- 
perience. William T. “Bill” Hastings was 
an easy winner in large situations, and Jack 
Bridges, manager of Famous Players— 
Canadian’s Victory theatre in Timmins, On- 
tario, was a winner on points, in small 
situations. We reviewed Bill Hastings’ cam- 
paign on “Seven Brides for Seven Brothers” 
in a recent issue, and we will cover Jack 
Bridges’ several entries in another report, 
soon. The judges credited him with doing 
a swell job in a small city, where it was 
obvious that he was on his own, without 
outside help. 

The runners-up, whose names were fo- 
cussed on the three ballots, each of which 
named ten in order of preference, resulted 
in more upsets, and even closer footwork in 
the judge’s box. It was nip and tuck be- 
tween several Canadians, several British and 
several overseas contenders, and the do- 
mestic scene suffered somewhat, because 
better campaigns are coming across the 
border than from near at hand. We’ve said 
before that showmanship hasn’t been com- 
paratively as good at home as it is abroad. 
In the usual order, the seven next in line for 
honors, following the three top winners, 
were as follows: 


Jim Cameron, Capitol theatre, Fort Wil- 
liam, Ont. 

John M. Endres, Calderone theatre, Hemp- 
stead, L. |. 

Bob Harvey, Capitol theatre, North Bay, 
Ont. 

Ted Irwin, Electric theatre, Larned, Kansas. 

George Mann, Eureka theatre, Eureka, 
Calif. 

Heinz Schenk, Paramount Films, Frankfurt, 
Germany. 

David B. Williams, Gaumont Cinema, Pres- 
ton, England. 


Overseas contenders were numerous, and 
we had veteran Rutgers Neilson, in charge 
of publicity abroad for RKO Pictures, as 
our special authority in this department. He 
not only went over all the campaigns three 
times, but he deliberated with himself for 
quite some time, before filling out his ballot. 
He finally settled on the prize-winning 
showmanship submitted by Vieri Niccoli, 
publicist for Paramount in Italy, who won a 
trip to Hollywood with his campaign on 
“War of the Worlds’”—and was our recent 
visitor, in New York. There’s no question 
of his qualifications for the highest third 
quarter overseas award. 


O WINNERS IN THIRD QUARTER 


It was nothing funny that brought these broad smiles to the faces of our distinguished 
judges during their period of study of campaigns entered—but genuine surprise and ap- 
preciation for a smart example of good showmanship that was found in one of the books 
under discussion. When one discovers something really unusual in quality—a shout goes 
up to call the attention of the other panelists. Above, we have Charles Hacker, manager 
of operations at the Radio City Music Hall, and a Quigley Grand Award winner in his 
own right; Jeff Livingston, eastern advertisng manager for Universal Pictures, and Rutgers 
Neilson, director of overseas advertising and publicity for RKO-Radio Pictures in New York. 





3rd Quarter Citation Winners 


IRVING SCHWARTZ 
Pelham, New York 


H. G. BOESEL 
Palace 
Milwaukee, Wis. 


HUGH S. BORLAND 
Louis, Chicago, Ill. 


RAY BOYEA 
Broadway 
Newburgh, N. Y. 


PAUL BROWN 


Fresno, Fresno, Cal. 


AL CAMILLA 
Modjeska 
Milwaukee, Wis. 


A. E. CAULEY 
Paramount 


Peterboro, Can. 


MAX A. COOPER 


Cove, Glen Cove, N. Y. 


RICHARD DE BOW 
Trans-Lux, New York 


PHILIP DE SCHAAP 
Paramount Films 
Amsterdam, Holland 


S. EPSTEIN 
Metro 
Perth, Australia 


PAUL FLODIN 
Paramount Films 
Stockholm, Sweden 


CHARLES GAUDINO 
Poli, 
Springfield, Mass. 


C. H. GRAVES 
Wintergarden 
Sydney, Australia 


T. ISE 
Paramount Films 
Tokyo, Japan 


PAUL JACOBS 
La Roy 
Portsmouth, Ohio 


MARGE KEINATH 
Jackson 
Jackson Heights, N. Y. 


R. L. KING 
Metro 
Adelaide, Australia 


IGOR KLEIN 


Tower, Peckham, Eng. 


S. D. KULKARNY 
Paramount Films 
Bombay, India 


JUAN LAUPHEIMER 
Paramount Films 
Santiago, Chile 


ED LINDER 
Gopher 


Minneapolis, Minn. 


A. LOEWENTHAL 
Ward, New York 


C. L. MC FARLING 


Orpheum, Sioux City, la. 


TONY MASELLA 
Palace 
Meriden, Conn. 


LIN MARTYN 
Capitol 
Niagara Falls, Can. 


H. S$. MOH 
Paramount Films 
Hongkong 


ROBERT NELSON 
Broadway 
Timmins, Can. 


R. W. PARKER 
Regal, Torquay, Eng. 


GEORGE PETERS 


Loew's, Richmond, Va. 


J. PLUNKETT 
Paramount Films 
Paris, France 


ROBERT PRACHETT 
Paramount Films 
Havana, Cuba 


BOB RAPPAPORT 
Town, Baltimore, Md. 


OSWALDO ROCHA 
Paramount Films 
Rio de Janeiro, Brazil 


TED RODIS 
Astoria 
Astoria, N. Y. 


ANTONIO SASTRE 
Paramount Films 
Mexico City, Mex. 


JERRY SCHUR 
Crotona, New York 


HAROLD SHAMPAN 
Odeon, Woolwich, Eng. 


C. R. SHEPHERD 
Paramount Films 
Dijakarta, Indonesia 


MURRAY SHARF 
State, Newark, N. J 


JACK SIDNEY 
Century 
Baltimore, Md. 


GEORGE SNYDER 
Paramount 
Syracuse, N. Y. 


JOE SOMMERS 
Kingston Kingston, N. Y. 


MICHAEL STRANGER 
Plymouth 
Worcester, Mass. 


A. W. STANISCH 
Kentucky 
Louisville, Ky. 


PAUL TURNBULL 
Granada 
Hamilton, Can. 


WILLIAM WALLOS 
Mid-City 
Kenosha, Wis. 


G6. WIGGLESWORTH 
Metro 
Brisbane, Australia 
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Texas COMPO Puts 
On a WOMPI Show 


\n attractive and colorful display of Miss 
Edith Head’s five Academy Award winning 
gowns and many of her other costume crea- 
tions was arranged and presented by R. J. 
O’Donnell, president of Interstate Circuit, 

the Women’s Building of the Texas 

ate Fair in Dallas, October 9th to 24th. 
Che outstanding exhibit is drawing tremen- 
dous crowds and blocks traffic for the two 
fashion shows, at 5 and 8 p. m. daily. More 
than thirty Women of the Motion Picture 
Industry—the WOMPI’s—have assisted in 
making this exhibit truly representative of 
Hollywood by modeling the 21 costumes, 
from “White Christmas” and “The 
Eddie Foy Story”—not yet released. Edith 
Head arrived the Paramount studio 
by plane, bringing four more costumes from 
‘Catch a Thief” and “Lucy Gallant.” At a 
lramatic presentation and banquet in the 
hion Arts Theatre of the Texas Fair, 
Head | her own commentary, with 
executives distribution and 


soTme 


from 


leaders in 


and 


xhibition in Texas as guests. 
we like about the fashion show was 


by members of WOMPI 


wisl 


the modeling done 
h we had better photos 
see that 
these Texas gals have real talent, in motion 


n Texas and we 


or reproduction. But anyone can 


industry or in movie costumes. 
Among those who took part in the prepara- 
n the exhibit 


picture 

tion and presentation of 
Karen Allen, Theatres ; Ben- 
ningfield, COMPO; Clark, 
lrans-Texas Theatres, Inc.; Peggy Cowen, 
Columbia Pictures Corp.; Barbara Davis, 
Lela Dawdy, In- 
Theatres; Margaret Falls, Falls 
Cheatre Service; Flo Gann, Universal Film 
Exchange ; Gannaway, Interstate 
Ruth Gannaway, Interstate 


were 
Sue 
Louise 


Leon 
Texas 


Columbia Pictures Corp.; 


terstate 


Joyace 
Theatres = Mar y 


Miss Edith Head, costume designer for 
Paramount, with Grace Sprague, sketch art- 
ist, seen in action over the drawing board at 
the Hollywood studio, where so many Award 
winning costumes have been created. 


Theatres; Helen Jane Hahn, Allied Theatre 
Owners of Texas; Gerry Hill, Interstate 
Theatres, Phyllis Jones, Interstate Theatres ; 
Bonnie Kee, Interstate Theatres; Donna 
Leyrer, RKO Radio Pictures; Betty Newell, 
Interstate Theatres; Verlin Osborne, Para- 
Picture; Marie Powers, Metro-Gold- 
Pictures; Wanda 
Interstate Theatres; Jane Scott, Texas Cine- 
rama Corp.; Margie Seeley, 20th Century 
Fox Film Corp.; Patrica Sells, Buena Vista 
Films; Joyce Smith, Southwestern 
Equipment Co.; Marilou Smith, Interstate 
Theatres; Billie Stevens, Rowley United 
Theatres; Lavelle Theilen, Interstate Thea- 
tres ; setty Trotter, Interstate Theatres; 
Billie Webb, 20th Century Fox Film Corp. ; 
Rosemary White, Metro-Goldwyn-Mayer 
Pictures and Ruth Woodard, Metro-Gold- 
wyn-Mayer Pictures. 


mount 


wyn- Mayer Rimmer, 


Theatre 





Disc Jockey Plays 
A Publicity Trick 


Jimmie Thames sends a tear sheet of the 
editorial page of the Arkansas Gazette, from 
Little Rock, with the comment on a disc- 


jockey stunt which sounds simple but proved 


terrific. For a solid hour, the disc jockey 
announced title after title, but he always 
played one selection only—“Hold My Hand” 
from “Susan Slept Here.” No comment— 
strictly dead-pan. The telephone rang con- 
tinuously—the editor said next day it was 
“a laboratory case of getting public atten- 
tion”—and whether he liked it or not, when 
the station shut down, there was a crowd 
waiting to find out what was going on. The 
newspapers had to follow up the next day 
with the explanation. It sounds simple—but 
deadly—and if you have the courage to try it 
let us know how it turns out with your 
listening audience. The music shop that 
sponsored the radio time had an ample stock 
of the Cornell recording, and plenty of people 
were acking for it 


38 





Kessler Has 
Solution for 
Delinquency 


Manager Walter Kessler of Loew’s Ohio, 
Columbus, has been showing what can be 
done to re-direct the energies of youthful 
delinquents into constructive channels. One 
recent example involved 30 members ot 
Sigma Rho fraternity, a social group com 
posed of boys from Upper Arlington High 
School in the richest suburb of Columbus. 
The boys attempted to disrupt a performance 
at the theatre with bean shooters. They be 
came so noisy and unmanageable that the 
one policeman on duty had to call for rein- 
forcements. 

After talking with the ringleaders, Man- 
ager Kessler arranged to meet with the en 
tire fraternity. Instead of “bawling them 
out,” as one of the boys said he expected, 
Mr. Kessler outlined a program of construc 
tive projects which the boys could engage 
in for the betterment of the community and 
for their own advancement. The boys agreed 
and have been working with the Northwest 
Kiwanis Club in various civic projects. They 
have been bringing handicapped persons to 
the high school football games and have as- 
sisted in organizing a Mothers’ Club, which 
is acting as chaperones and advisors. The 
club passed an amendment to the bylaws 
which stated that any member guilty of un- 
becoming conduct in a public place would 
be expelled. 

Kessler said that he plans to continue 
to work with parents and other individuals 
and groups in similar programs. He said 
that for the past several years he has found 
the most effective way to deal with the in- 
dividual offenders is to call the parents im- 
mediately and give them the choice of com- 
ing to the theatre or having their sons turned 
over to the police. 


Si Seadler sends us the above photograph of the front display at the Town theatre in 
Baltimore, and says he is especially interested in the showmanship job that young Bob 
Rappaport is doing down there. Si likes to see the second generation of industry showmen 
carrying on even more enthusiastically than their Dads. Bob makes good use of a 24-sheet 
out front, and utilizes every channel of promotion to roll up hefty grosses. 


MOTION PICTURE HERALD, OCTOBER 30, 1954 








SALUTE TO AN 
OLD SHOWMAN 





Ben Mindlin, who has been a Round 
Table member for many years, permits us 
to use his picture above, and his personal 
story, to illustrate a point which is impor- 
tant in these meetings. Ben is now retired, 
after 16 years with the Century Circuit, 
and they have given him a lifetime pension. 
He is 66 years old, and also getting his 
Social Security, which adds up to a fair 
and reasonable compensation for 48 years 
in film business. He lives alone; is footloose 
and fancy-free, and as the saying goes— 
"Has tux, will travel." 

Because he doesn't want to loaf—that's 
his word for it—and "doesn't want to be 
a bum'"'—which is synonymous with him for 
"loafing'"—he wants a job, one that won't 
be too hard at his age, but will keep him 
busy. We suggest a small-town theatre 
where he would have few matinees and get 
home early nights. There must be such an 
opportunity for such a good showman, 
somewhere beyond the big cities. So, this 
serves as an unclassified ad, with editorial 
prerogative, for others are interested, 
along similar lines. If Ben finds what he 
wants, we'll follow him, someday, to the 
same kind of retirement in just such a small 
town theatre. —W. B. 





The Grand Prize winning float in the 
Labor Day parade at Lead, South Dakota, 
was designed by Frank Bertolero, manager 
of the Homestake theatre, operated by Black 
Hills Amusement Co. 








fl 321 So. Wabash 
Chicago 5, Illinois 


630 Ninth Ave. 
New York, N.Y. 


IN SERVICE AND QUALITY 


With Showmen Everywhere! 





© Aeon in Action 


Louis Lutz, manager of the 6-Mile Up- 
town theatre, Detroit, says he picked up an 


idea in the HERALD and put it into use, so he 


reports 4.000 announcements distributed by 
the Parent-Teacher’s Association and paro 
chial schools, and a local paper write-up 
with 20,000 circulation, with front page 
stories of his children’s shows. 


Tom Williams, Schine’s 
Margie Grand theatre, Harlan, Ky., tied in 
with Nehi Bottling Company to give each 
patron a free bottle of R.C. Cola, as they left 
the theatre. The Nehi folks also sponsored 
the cooperative herald, advertising the show. 

v 

Lou Hart, city manager of Schine’s thea 
tres in Watertown, N. Y., has lined up 
double-sponsorship for two Christmas shows, 


manager of 


one with Sears-Roebuck and the other with 
New York Air Brake. No brakes on these 


Schine promotions—and ALL the breaks! 


RKO Keith's 
voluptuous—and 


Sol Sorkin, 
theatre, 
voluminous—campaign on “Star Is Born,” 


manager of 
Syracuse, had a 


and we can’t decide which word is most fit 
ting and proper. Use your own dictionary, 
and see what we mean. The tear-sheets show 
the distinction in his style. 


v 
30b Walker reports that the Ladies of the 
Altar and Rosary Society made a profit of 
$86 for their share in the sponsorship of a 
two-day Confess” at the 
Unitah theatre, Fruita, Colorado. 
“We both came out okey.” 


showing of “T 


30b SaVvs 


KF. J. O’Kelly, formerly manage 
Rialto theatre, Amsterdam, N. Y., 
resigned from the Schine circuit aft 
New York 


six-weeks’ vaca 


years, passing through 
way to Europe for a 
lorquay, Eng 
lable n 


He will visit his son in 
where we have other Round 


Harry Wilson, manager of the (¢ 
theatre, Chaham, Ont., sends tear she 
full-pages—of his advertisins 
and contest” for “Seven 
for Seven 
$30,000,000 


cor yperative 
“scramble 
Brothers,” 


worth of 


and 
upco! 


in the “Famous Fall Festiva 
Vv 


Ed Linder sends in a release 


American Indians, Inc., an organizatior 

Indians and non-Indians married to 

in the twin cities, who publish “Th 

Pipe’—which he uses for promotional 

for the Gopher theatre, Minneapolis 
v 


anagel 


pose S 


] } 
a Ul 


it 
ite 


ot the { 2 
tre, Peterboro, Ontario, visited every C 


olic parish within 25 miles and talked to 


en Gouin, n | 


clergy about “Secret Conclave’—with excel 


] ocal cooperation extet ded ti 


lent results. 
coat-free heralds, paid for by a sponso1 
ind good radi 


g ind newspaper publicity. 


v 
Irving Hillman, manager « 
theatre, New Haven, emphasizes the { 
his ads that “Private Hell 36” and “ 
Shield of Falworth” are strictly 
Another ad tells of his 
show for Saturday with free 1 


f the Sher 


adult 


20-cartoon 


FOUNDATION 





Our 


GENERAL 
JAMES A.VANFLEET | 
1s The National Chairman Of ~ 
This Korcan Relief Drive 3 


sets 


__ BACK HIM 


Maurice Hensler, manager of the Auburn and Dale theatres, Auburndale, Florida, has 
General James A. Van Fleet, national chairman of the drive for Korean relief, as a friend, 
neighbor and regular patron. In the picture above, left to right, General Van Fleet, 
Congressman Haley, Don Perlman, of the VFW Post spearheading the local drive, and 
Maurice Hensler, in the lobby of the Auburn theatre. 
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When you install vending equipment for Coca-Cola in a few 
square feet of lobby space, a nice round profit starts to show 
in your ledger. That’s because theater patrons from coast to 
coast have become accustomed to enjoying refreshment with 
their entertainment. Ice-cold Coke, of course, is real refresh- 
ment. It’s a real profit-maker, too. For the details on a wide 
variety of vending equipment, get in touch with The Coca-Cola 


Company, P. O. Box 1734, Atlanta, Georgia. 


“COKE” IS A REGISTERED TRADE-MARK, 





THEATRE 


GEORGE SCHUTZ, Direcior 
CARL R. MOS, Associate Editor 











N. better demonstration is 
needed of the value of 
consistent, diversified, dynamic 
merchandising in beverage sales 
promotion than the career of the 
Coca-Cola Company. Discussed 
here are devices which they have 
developed through long experi- 
ence for retailers’ promotion. 


THE SECRET of parlaying 
a batch of brown, pleasant tasting syrup 
into a multi-million-dollar, world-wide 
enterprise can be revealed in one word— 
merchandising. 

It started back in 1886, when Dr. John 
S. Pemberton, an impecunious Confederate 
veteran of Atlanta with a bent for inven- 
tion, cooked up a mixture in an iron pot in 
his backyard. He liked the flavor, but 
lacked a name for the liquid until a friend 


BETTER REFRESHMENT MERCHANDISING 


Soft Brink Promotion 
with Available Tools 


Refreshment stand of the Bankhead drive-in, Atlanta, showing the use of various Coca-Cola merchandis- 
ing materials. The exterior ledge sign (lower view) combines drink with other refreshment exploitation. 
The upper view shows interior use of the Coca-Cola clock. 


suggested “Coca-Cola.” Doc Pemberton 
took a jug of his syrup to the one soda 
fountain in town (operating only during 
the summer) and—this is important—also 
carried a small, oilcloth sign reading Coca- 
Cola to advertise it at the point-of-sale. 
Moreover, in his first year in business, the 
inventor sold 25 gallons of syrup for $50, 
but spent $46 of that for advertising. 


That tradition, begun 68 years ago, of 
being willing to spend money to get money, 
an integral part of Coca-Cola 
Stockholders, 
others, know how it has paid off. 

Today, according to Charles L. Okun, 
Coca-Cola’s special theatre representative, 
theatre refreshment stand operators have 
available to them at no cost many point-of- 


has been 


policy ever since. among 


1-R 








At left is shown a "waterfall sign" over a Coca-Cola 
dispenser with "privilege" reading, ‘Eat Popcorn," and 
strategically located adjacent to the “Buttercup” pop- 
corn machine by manager Sam George of the Para- 
mount theatre in Atlanta. Below, the ‘waterfall sign," 
illuminated and animated, is shown mounted on serve- 
yourself popcorn warmer at the Criterion theatre in 





New York. Manager Milton Schwartz is pictured. 
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STALLION 


Picture at left above shows a plastic, illuminated, ‘‘double-face" hanging sign at the 5th 
Avenue drive-in, Bayshore, Long Island. The “'privilege" message may be varied, accord- 
ing to the theatre operator's wishes. At center is shown an easel advertising a ''Free 
Coca-Cola Show." This was the fourth in a series of 10 a.m. shows at Shea's theatre, 
Ashtabula, Ohio, during vacation time. Manager Dale F. Tysinger arranged with the 
local Coca-Cola bottler to pay for the program. At right is an illuminated ‘antenna 
sign" mounted on automatic drink machine; it can also be used independently as a 
directional sign to point out the location of vendor placed in an inconspicuous place. 


purchase sales aids. Among the most popu- 
lar are special intermission trailers in color, 
which call attention to the different items 
served at the refreshment counter. 

There are also various signs, such as the 
illuminated ‘“‘antenna sign,’ which can be 
either inserted at the top of the beverage 
coin vendor, or, if the machine happens to 
be set in an inconspicuous spot, the sign 
can be placed in a heavy traffic location to 
point the way to the drink machine. 


2-R 


A drive-in theatre favorite, reports Mr. 
Okun, is the “ledge sign,” which comes in 
illuminated from 


either front or rear. The one customarily 


two styles and can be 


used above the refreshment area entrance 
consists of a series of plastic panels, one or 
more of which carries the Coca-Cola sign, 
while the others name other merchandise 
on sale, such as popcorn, hot dogs, ham- 
burgers, french fries, etc. This advertising 
of products other than Coke is “privelege.”’ 








The indoor version of the ledge sign is 
frequently used over the cafeteria serving 
counter. This series of overhead panels not 
only names menu items, but has a variation 
which pictures the products attractively. 
Often the Coca-Cola clock, illuminated 
from the 1ear, is made the eye-catching 
central unit in this type of ledge sign. The 
clock is also popular in indoor theatres, 
where display space may be limited, to call 

(Continued on page 13-R) 


MOTION PICTURE HERALD, OCTOBER 30, 1954 








UEFRESU 


People & 
products 


hy Carl BR. Mos 


BIG SHOW Ee Mae @eag mo 0.00¢00-0 © 

a i 8°| It's always good 

“BOX OFFICE” 
to use LILY! 








describe automatic © 
operation on a mammoth scale, was the © 
way to describe the 1954 N.A.M.A. (Na- 
tional Automatic Merchandising Associa- © 
tion) show in Washington, D. C. Big it 
was—spread over the © 
1% acres of D.C.’s 
vast National Guard © 
Armory. And it was > ne 
thrillingly automatic,| 
with today’s newest, 
slickest and most in- 
genious vending equip- 


ment to bedazzle the | He y 

eye and stimulate the , , 0 Wh 
MI / 
ad 














- yr 
palate. 
Well over 4,000 at- ! | | Th 


1. Hayne Houst . 
y - tended the doings, 


masterminded by Apco’s exec. v.p., Mel 
Rapp, who rates a big bow for his splendid 
job. And congratulations, too, to Rowe| jn the lobby or at the drive-in, Lily’s* the star attraction off the 


Spacarb’s prexy, I. Hayne Houston, re- I ae : ‘ \ 
clectink head of AMA: | Screen. Service is swift, simple and economical . . . and Lily SSS, 
has the ideal cup and container for every role — coffee, cold drinks, Vodaddl 


MACHINES FOR EVERYTHING | ice cream, beer, soups, to name a few. Look at the examples 


If you wanted to eat, drink, smoke,| shown here — then send the coupon for samples 
chew, get perfumed or photographed, | ang details, No obligation, naturally. 
there was a machine for it (and a : 
beauty) at the N.A.M.A. show. And} Cold Drinks — Famous Lily Soda Cups 
most of the “fillins” were on display, | used everywhere for cold drinks. 
too—candy bars, soft drinks, ciga-| 19 gizes from 6 07. to 14 07. 
a chewing gum, ice cream among | __ with or without snap-over lids. 
others. 

APCO made a splash with twelve-| Het Drink Cups — Lily Hot Drink Cups 
booths-in-line, exhibiting a battery of a favorite for 25 years. Two sizes with 
3-to-12-drink SodaShoppes, a 6-hot and | _ handles 6 and 8 oz. Five sizes 
6-cold drink machine, 2 “Smokeshops”!| _ without handles 6 to 16 oz. 
and a fascinating item that served Big Drink Sups — ie 
coffee in 5 degrees of sweetness or The Lily Wing Ding 


creaminess, besides offering hot choc- te aieeeniia heathen LILY-TULIP CUP CORPORATION 


olate for the non-caffein folk. big drink field for 
Rowe, too, had a mammoth display, 8 Wy 122 East 42nd St., New York 17, N. Y. 
malts, sodas and 4 Chicago * Kansas City ¢ Los Angeles * San Francisco 


exhibiting 25 different machines, such = 
as their new Ambassador cigarette shakes. Snap-in lids A Seattle * Toronto, Canada 
vendor with the “jewel box showcase,” seh octga ; 

i i , 2U an 0z. - Lily-Tulip Cup Corporation, Dept. MPH-1!0 
S eee their 122 East 42nd Street, New York 17, N. Y. 


Pe La 
ise 





Gentiemen: Send samples and details of Lily Cups for 
Drive-in and Theatre use. 


THIRST QUENCHERS 


All the big soft-drink people had booths, 
including (alphabetically) Canada Dry, 
(Continued on page 6-R) *T.M. Reg. U.S. Pat. Off. 
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Pulls Patrons... 





5 , 


as 


NBITRw 

















PRESENTING 


| CLARK’S STAR-STUDDED 
DOUBLE FEATURE 
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Every day: 


DRAWING RECORD CROWDS AT THEATER 
LOBBIES ALL OVER THE COUNTRY! 


= 








STARRING 


: with that tantalizing 
world-famous creamy caramel 
“Center of Attraction” 


delicious caramel, 
erunchy peanut butter honeycomb, 


Their finest performance in BIG BARS! 


THE D.L.CLARK CO. PITTSBURGH 12, PA. * EVANSTON, ILL. 





























The New 1955 


HEAVY DUTY SODAMAKER 


o All stainless steel liners. 
e Larger gravity fed refrig- 
erated syrup pans. 


e All refrigerated mixing 
faucets. 


e A good cold drink with 
plenty of carbonization. 


@ Plenty of repeat business 
when you own a 
SODAMAKER. 


@ Triple your business. 
@ Only the finest quality of 


materials used to make the 
Sodamaker trouble free. 





Don't fail to see the SODAMAKER at the TESMA show 
in Chicago, Booth 187, Hilten Hotel 


SUPERIOR REFRIGERATOR MFG. CO, INC. 


St. Louis 12, Mo. 











Dealer inquiries 


invited 822-824 Hodiamont Ave. 











(Continued from page 3-R) 
Coca-Cola, Dad’s Root Beer, Charles E. 
Hires and Pepsi-Cola. The latter dressed 
their booth invitingly like a French side- 
walk cafe (with cuties, yet!), while Coke 
went coolingly summer garden with tables 
amid ivy-twined columns. 

Canada Dry effectively displayed its 
complete syrup line, and Dad’s and Hires 
welcomed the hot-and-thirsty with attrac- 
tive decor and genial hospitality. 

Lily-Tulip was right there, too, with a 
smart show of vending cups imprinted with 
the trademarks of their leading customers. 
Your reporter noted a man with a Coke 
badge quaffing Canada Dry’s orange drink, 
a Canada Dry man downing Pepsi, a Pepsi 
man sipping at the Dad’s or Hires booth. 
All scientific sampling, no doubt! 

Sandwiches are a no-profit vending item, 
especially in factories, an N.A.M.A. panel 
meeting disclosed. Sales start in a flood 
and drop to a trickle, due to lack of variety, 
experiments proved. Moral to Better Re- 
freshment Merchandisers: Variety is the 
spice of life and the spark-plug of sales! 


| AND ELSEWHERE— 


Pepsi-Cola’s 4/1 Finley reports that their 
“Perils of Lurine” refreshment trailer is 
so well greeted that a series is under con- 
sideration. . . . Coca-Cola breaks a 50-year 
tradition by adding 8-oz. and 12-o0z bottles 
to its present 6-oz size. . . . Flavo-Rite’s 
sales head, Larry Blumenthal, is unveiling 
Turkey Steamrollers at their Chicago IPA 
booth, besides showing their established 
Shrimp Roll. . . . Heide’s Gene Sullivan 
tipped us to their “spectacular” displaying 
Jujyfruits to traveling millions in New 
York’s Grand Central Station. 


| Milwaukee Carbonator 
|Named as Distributor 


APPOINTMENT of the Mil- 
waukee Carbonator Company, Milwaukee, 


| Wis., as exclusive franchise distributors in 


Wisconsin of soda 
fountains and lunch- 
eonette equipment 
manufactured by 
The Fischman 
Company, Philadel- 
phia, has been an- 
nounced by the lat- 
ter, The Milwaukee 
firm will have facil- 
ities for complete 
layout, sales and in- 
stallation of the 
Fischman line. 

C. M. Lambeth, who organized the Mil- 
waukee Carbonator Company in 1942, had 
been associated with the Liquid Carbonic 
Corporation since 1927, in the Chicago and 
Milwaukee territory. 


C. M. Lambeth 
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to CANDY SELLING | 












MERCHANT 


Ultra-Modern and Practical Vendor 


decane 
betepeho tn berets 






































for Indoor and Drive-In Theatres 





+ 





Here is the finest candy merchandiser in the nation . . . Rowe 





engineered for maximum performance, flexibility and sales. 





Designed to add glamour in all theatres. 
Sells any combination of nickel and dime candies. Change 
maker . . . standard equipment at no extra cost... 


automatically accumulates change to assure uninterrupted 





vending. All columns are interchangeable with 15, 20 


aa or 30 shelves per column. Eight column model has 









mstiouble column for 100 gum and mint packages. A manually 


e=operated, easy to service vendor with a tremendous capacity for profit. 


te 
m4 


ut 









— 





— 


Handsome blond mahogany cabinet 
‘ Fluorescent lighting 
ean: Sound proofed for quiet performance 


2-models — aTuRES Locked cash box 


7 columns — 8 columns S FE 


pLU — 
See Us In BOOTH 205 At The Chicago Conventiofi : Es 









































For Retails Contact Your Local Supplier or Write to 
W MANUFACTURING COMPANY, fF J — 
SALES OFFICE: 31 East 17th Street, N.Y.C. Factory: Whippany, eam boty, Pies 
World’s Largest Manufacturers and Operators of Automatic Merchandising Equipment 


MEMBER; Notional Automatic Merchandising Association * National Association Tobacco Distributors * International Popcorn Association a 


Would 


You... 





use projection equipment 
like this ? 


Then Why... 
ee 


x 
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try to use this? 


As a wise businessman and exhibitor, 
you know that you must use modern pro- 
jection equipment. But perhaps you are 
still trying to get by with an outdated 
popcorn machine. A check on your equip- 
ment will show you that an old popcorn 
machine is cutting down on your profits 
and costing you money in lost popping 
volume. 

Now, here’s your chance to modernize 
your concession . .. increase your pop- 
corn profits. Manley wants to prove to 
you the economy and profits advantages 
of operating a modern new Aristocrat. To 
do this Manley will give you an excep- 
tionally good trade-in allowance on your 
present machine on a new Manley Aristo- 








M ERCHANDISE MART 


* news of products for the theatre 


refreshment service and their manufacturers 





The new “Ambassador” can accommodate 
510 packs of cigarettes, and dispenses them 
at three different prices (25c, 30c and 35c) 
and in various coin combinations. It handles 


| New “Showcase” Type 
Vendor For Cigarettes 


4 SHADOW-BOX “show- 
case” displaying four leading brands of 
cigarettes in individual velvet-lined cases, 
| is a feature of the new 14-column ‘‘Ambas- 


boxes and conventional packages. 

Due to a special internal space-saving 
design, the “Ambassador” will fit almost 
location. This is accomplished 


any type 


sador” cigarette vendor introduced by through the use of five “split columns,” in 
Rowe Manufacturing Company, New which the cigarette packages are loaded 
York. endwise rather than flat. Like the nine 


standard columns, the five “split columns” 
handle various types and sizes. 


| The “Showcase,” which will be avail- 
able at no extra with Rowe’s 11- 
column electrical “Commander” as well as 


cost 


the new “Ambassador,” was designed as a 


Snack Bar Features 
Built-In Refrigerator 


special point-of-purchase display to attract 


customers to the vending machine and spur 


sales. In a recessed shadow-box built into 
the machine, fluorescent light shines down A REFRIGERATOR with 
on four “jewel cases,” each containing a storage capacity for 1600 and 1800 frank- 


package of an outstanding brand. furters, respectively, has been made an in- 


PEPSI-COLA PARTY AT VARIETY CLUB MEETING 


crat. Act now! Write direct, or call your ; 


Manley representative today! 


The Modern New Manley Aristocrat 
designed to give you 
greater popping volume 
- « « increased profits. 
Get the whole story ... 
check into this trade-in 
offer right away. 

Address Dept. MPH-1154 







1920 Wyandotte St., 
Kansas City 8, Mo 





Free and Lady 


Some advertisements offer literature on | 
the product advertised, and often a coupon | 


is included as a convenient means of pro- 
curing it. Moreover, The Inquiry Coupon 
Mart supplied on page 1I7-R, provides a 
form card for this purpose. . . . Or, if you 
do not see what you want advertised in 
this particular issue, you may write the 
REFRESHMENT MERCHANDISING De- 
partment, Motion Picture Herald, New 
York 20. 





8-R 





Host and guests at Pepsi-Cola cocktail party honoring Variety Clubs’ International officers at the latter's 
recent meeting in French Lick Springs, Ind., called to discuss plans for the 1955 convention to be held in 
Los Angeles, Calif., May 4-7. Top row, left to right: Robert Adelman (public relations director, Variety 
Clubs’ International), Harold Price, Al Grubstick, Pappy Dolsen, J. Robert Hoff (The Ballantyne Com- 
pany, Omaha), Ben Goldstein. Second row: Jack Demestre, Roy Wells, J. Flax, J. Jones, Marc Wolfe, 
N. D. Golden (U. S. Department of Commerce), Jack Beresin, Alan Finley (Pepsi-Cola Company, New 
| York). Seated: Ezra Stern, E. Emanuel, George Hoover (International Barker), John Rowley, George Eby. 
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BECAUSE 


GROSSES and Average-Cents-Per-Person 








Thousands of theatres from coast to coast including some of the biggest 3 a : The 
chains like RKO e LOEW e PARAMOUNT e WARNER + INTERSTATE * CENTURY et 
find they make more money with SodaShoppe! 


- These money-making soft drink cup dispensers offer heat: patrons 
es complete selectivity in-all popular flavors, in both carbonated and non-carbonated — 
‘ drinks. There’s a delicious refreshing drink for severe - served 
— and efficiently! 





















THE 6-DRINK 
SODASHOPPE 


is a top location cup dis- 
penser — it’s the model that 
has established a phenom- 
enal money-making record! 
It not only grosses more, but 
certified reports prove it 
more than doubles the 
‘Average-Cents-Per-Person’! 


Vends 4 carbonated and 2 
non-carbonated drinks (only 
4 syrup tanks). Has 1200 
cup capacity, enormous 2400 
drink syrup capacity. 


THE 8-DRINK 
SODASHOPPE 


is a TRUE 8 drink cup dis- 
penser that can serve both 
Cola and Root Beer besides 
a full line of fruit flavors... 
this feature cannot be said 
of many other types of so- 
called 8-drink machines! 


Vends 5 carbonated and 3 
non-carbonated drinks (only 
5 syrup tanks). Has 1200 
cup capacity, 1900 drink 
syrup capacity. 


LfEm 


designed exclusively for 
theatre operation. It has dual 
cup Stations, dual cup mech- 
anism, and dual change- 
makers to handle peak 
crowds twice as fast and in- 
sure maximum sales and 
maximum profits! 


Vends 6 carbonated and 4 
non-carbonated drinks (only 
6 syrup tanks). Has 2400 
cup capacity, 3000 drink 
syrup capaicty. 


All SodaShoppes are marvels of mechanical and electrical simplicity, assuring continuous service- 
free performance. They have enormous cup and drink syrup capacities, which means they serve 
more people with far fewer servicing calls. 





For the smaller theatre, Apco 
has designed the high-profit 


SODASHOPPE JR. 
which has all the ser~ ice- 
free features of every 
SodaShoppe, and yet al- 
lows for bigger profits 
per patron. It is a 3-Drink 
machine (only | 2 syrup 
tanks) — vends 2 carbon- 
ated and 1 non-carbon- 
ated drink—and has 1000 
cup capacity and 1250 
drink syrup capacity. 








Fill out coupon and MAIL TODAY! 


Get the facts on this guaranteed 
INCREASE IN PROFITS FOR YOU! 
APCO, INC, Prove it to yourself — insist that your operator 


1740 Broadway (at 56th Street), New York 19, N, Y. install a SodaShoppe 
Gentlemen: on one test location. 
Please send me full particulars about the: 

CO 6-Drink SodaShoppe [J 8-Drink SodaShoppe [) SodaShoppe Jr. 


Write, Wire or Phone 


APCO.... 


1740 Broadway (at 56th Street), New York 19, a F 


( Dual Cup Station Theatre Model SodaShoppe 
(J Advise name of nearest SodaShoppe operator 





Name. 
POOR a 


See the complete APCO LINE OF SODASHOPPES 
at the combined TESMA, TEDA, TOA & IPA 
cect ice MI i 4 ge cee. CONVENTION 
See ie. a tee Booths #79 - 80 - 81 - 82 - 83 - 84, 166 - 167 
October 31 — November 4 





| tegral part of the 8-foot and 10-foot units 

| of the new snack bar being offered by the 

| Charles E. Hires Company, Philadelphia, 
Pa. 

Available with a 50-roll capacity moist 

heating unit, it has a 150-roll storage bin, 


* 
The house IS packed tor a built-in cup dispenser, waste containers, a 


o¢ Barc | 


SENSATIONAL 

NESTLE'S CRUNCH BAR 

The all-out favorite of the 
fans — that milk chocolate bar 
with the crunchy goodness. 








NESTLE’S NEW COCONUT BAR 


Another Nestlé winner — 
rich milk chocolate, with 
shredded coconut, for 
delicious, delightful eating. 





| frankfurter grill, fluorescent lighting and a 
| revolving Hires sign. Also included is the 
Hires keg and carbonator. Stainless steel 
| and oak are combined to heighten sales 
| appeal. 
| The snack bar is also available in a 6-foot 
| length and can be provided with either ice 
| or electrical cooling. The sink for hot and 
PERENNIAL STARS — Now | cold running water is readily connectable to 
K AND almonp j Z | the supply line. 


RE 
NESTLE'S may 


When 
think 


of fj ; PS OW +s | 
olan, (line choc. rer on nage Atta | SEASONAL POPCORN PROMOTION 


your Patrons 


these two 


bars rate high. 


10¢ Crunch, Milk, Almond and 
Coconut available coast-to-coast See your Nestlé Representative 
—5¢ Crunch, Milk and Almond or write for more details to 
available except on West Coast. 


b wampumenon THE NESTLE COMPANY, INC. 


2 William St., White Plains, N. Y. 





DO YOU KNOW THIS MAN 


OVER 500 THEATRES DO... -~ 


and He’s Carrying Extra Profits for You!! 


F L AV 0 S S mw w { M p * 0 [ [ S To stimulate sales of popcorn at Christmas time 
| at the Park theatre in London, Ontario, an opera- 


tion of 20th Century Theatres, manager Ralph G. 

Ce) @ Easier than frying potatoes @ It's shrimply delicious Tiede suggested a. patrons take see 5 clean 
ay iS @ Pre-cooked . . . Heat and serve ® Sock trailer and displays | home to make popcorn balls. Recipes for the balls 
were mimeographed and offered free of charge. 

FLAVO-RITE FOODS, INC. 643 BROOK AVENUE BRONX 55, N.Y. The display announcing the offer (above) featured 
z real popcorn for Santa's beard, which had to be 

“Turkey STEA MROLLERS Are Coming!!” glued on. That was quite a job, reports Mr. Tiede, 


who carried it out himself! 
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The woman who comes into your theatre is 


tiqure CONSCIOUS , 
thshion conscious... 


That’s why she prefers to refresh without 


filling. Pepsi-Cola is the modern, light 


a | 
Paaet £) 
refreshment made to suit her modern \Q Paene 


taste. The modern idea in refreshment i. 
nN 


a 
makes more sales for Pepsi-Cola in qa 


more and more theatres ... in 


whatever form it’s served. 


The biggest advertising 
program in Pepsi-Cola 
history is designed to 
appeal to today’s slimmer, 
trimmer, modern women. 


Because Pepsi-Cola has 
kept up with this modern 
trend, it’s more popular 
than ever. Cash in on 
the new popularity of 
today’s Pepsi-Cola for 
more soft drink sales 
in your theatre. 





TV Film Cartoon 
To Push Candy Sales 


\ SATURATION television 
campaign over the ABC and Dumont net- 
works, covering the New York City metro- 
politan area and employing film cartoons, 


cay | 


has been announced by Gold Medal Cand; 
Corporation, Brooklyn, N. Y. 

Designed to promote the sale of Bonomo’s 
Turkish Tafty Bars, Bonomo’s Peanut 
Brittle, Bonomo’s “Bite-Size’ Turkish 
Tafty, and Bonomo’s-Korday Hard Can- 
dies, the program includes several cartoon 


& 


spots, which are shown morning, afternoon 
and night every day of the week, according 
to Hy Becker, executive vice president and 
director of sales. As the anticipated sales 
goals are reached, says Mr. Becker, plans 
have been considered for expansion of the 
campaign to other markets. 


SPECIAL TRADE SHOW BOOTHS 


The theatre trade show booths of the Pepsi-Cola 
Company have been specially designed for this 
year's exposition at the Conrad Hilton Hotel in 
Chicago, conducted during the conventions of the 
equipment manufacturers (Tesma) and dealers 
{Teda) associations, joined with those of the 
Theatre Owners of America and the International 
Popcorn Association. For the Tesma Trade Show 
a tent scheme is used (sketched above). At right 
is the design of the IPA Trade Show booth. Both 
schemes are by William Joachim, noted designer. 
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Intensive Advertising 


Puts Over Ten-Cent Bars 


THE DARING move by the Nestle Com- 
pany to sell only 10¢ bars in the West 
Coast states, and to back the decision by 
a heavy advertising campaign, has paid off 
handsomely, according to John Fairgrieve, 
sales manager. Not only has the unit vol- 
ume held up, but the profit margin has 
been most gratifying to dealers, Mr. Fair- 
grieve adds. 

Nestle's promotion, timed to reach 
adults, teenagers and children in the cooler 
weather, “when sweet tooth appetites are 
keenest," includes newspapers, TV and 
radio as media. 

The newspaper advertising, appearing 
in the Sunday editions of the big Coast 
dailies, features a comic shot of Jackie 
Gleason holding a generous-sized Nestle 
Coconut bar from which he has taken a big 
bite. Copy describes the bar as "big, rich, 
thick and sweet chocolate.” Illustrations of 
three other bars are included. 


TV spots are scheduled for Los Angeles, 
San Francisco, Portland and Seattle. The 
"Space Patrol’ television. show covers the 
foregoing cities, plus Spokane. On the 
radio the same program will reach families 
in 46 cities in Arizona, California, Nevada, 
Idaho, Utah, Oregon and Washington. 

The sales response has already been 
most encouraging, Mr. Fairgrieve reports, 
with distribution in San Francisco on 10¢ 
bars alone as wide as it was on both 5¢ 
and 10¢ bars in 1953! Moreover, in some 
parts of the city this year, 10¢ bar unit 
sales equalled those of the smaller 5¢ bars 
in 1953. 

In addition to the dealers being pleased 
with their higher unit profits, Mr. Fairgrieve 
notes that the consumer reaction is excel- 
lent toward the 10¢ bars, which are large 
enough to give purchasers a satisfying sense 
of their money's worth. 





JACKIE GLEASON says: 

ce Mew 
psTLe> "BAR 
NCocoM Co eeATEST! 


You said a mouthful, Jackie. Nestlé’s new 
Coconut Bar is big, rich, thick and sweet 
chocolate—just crammed with fresh 

toasted coconut. Mouth-watering combination? 
Mmm-—you bet! Grab your hat and away you 
go—to your nearest candy counter to try 
Nestlé’s Coconut Bar for yourself. You'll 

say IT’S THE GREATEST! 


TRY ALL 4 BIG, WONDERFUL NESTLE’S CHOCOLATE BARS-ONLY 10g 








Film Tells the History 
Of Automatic Vending 


THERE WERE automatic 






































vending machines in Egypt 2000 years ago 
—and from then to the modern age of 
amazingly intricate and versatile coin ma- 
chines the story of automatic merchandis- 
ing is told in a documentary film sponsored 
by the National Automatic Merchandising 
Association, and screened at that organiza- 
tion’s convention in Washington, D. C. 
Entitled, “At the Drop of a Coin,” it is 
a 26-minute 16mm subject in color and of 
course with sound. The principal players 
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are Eddie Fisher, Herb Shriner, Dennis 
James, Gale Storm, Charles Farrell and 
Polly Bergen. 

Narrated by Westbrook Van Voorhees 
of “The March of Time,” and produced 
by Sarra, Inc., the picture begins with the 
crude “Holy Water Vase” in ancient Egypt, 


Scenes from "A Drop of a Coin"—above 
Polly Bergen enjoying a drink from an 
APCO ''SodaShoppe"; below, Charles Far- 
rel and Gale Storm sip coffee got from a 
coin machine. 


and ultimately dramatizes the versatility of 
the modern mechanisms, which dispense al- 
most everything from coffee, candy, chew- 
ing gum, ice cream and cigarettes to pocket 
combs, perfume and life insurance policies. 
“At the Drop of a Coin,” designed for 
exhibition before employees, service clubs, 
churches, schools and various community 
organizations, can be purchased or rented 
by application to the National Automatic 
Merchandising Association, Chicago. 


message that calls attention to popcorn. 

Much in demand, too, reports Mr. Okun, 
is the illuminated, directional ‘“‘double-face 
sign,’ designed to hang from the ceiling. It 
carries the Coca-Cola legend and a large 
arrow, plus space for a “privilege.” 

Coca-Cola’s responsibility does not end 
with supplying signs. The company main- 
tains a squad of inspectors who periodically 
check all machine installations and, at the 
same time, carefully examine all advertis- 
ing material for functioning and appear- 
ance. Dingy signs, or those kept in poor 
repair, not only reflect adversely on Coca- 
Cola’s good name, but are a definite detri- 
ment to sales, savs Mr. Okun. 


Besides the signs obtainable by customers 
through Mr. Okun’s office, tie-ups with 
local Coca-Cola bottlers may be arranged. 
For example, Dale F. Tysinger, manager 
of Shea’s theatre, Ashtabula, Ohio, ran a 
“Free Coca-Cola Show,” in which the 
Coca-Cola bottler paid for the entire pro- 
gram including a free Coke for each young- 
ster. The admission “price” was 10 Coca- 
Cola bottle caps. 

Other soft-drink companies likewise pro- 
vide various sales aids to their customers, 
which the alert concession executive can ex 
ploit to enliven the appearance of his re- 
and increase the over all 


freshment area 


revenue from his operation. 








All-Stars of the Famous 
Hollywood Line_.- 








Soft Drink Promotion 











(Continued from page 2-R) 


attention to the drink vendor or the pop- 
corn machine. A tie-up between popcorn 
and Coke is highly desirable, Mr. Okun 
points out, since the eating of popcorn is a 
potent thirst stimulator. 

In that connection, Coca-Cola also pro- 
vides a “waterfall sign,” animated and 
lighted to simulate a cascade, which, besides 
advertising the beverage, has a “privilege” 


BETTER REFRESHMENT MERCHANDISING 


ON DISPLAY 
AT BOOTH 


No. 118 





HOLLYWOOD 
WELCOMES 
T.E.S.M.A. 
T.E.D.A. 
T.O.A. 
LP.A. 


Visit us in our Hospitality Room 
HOLLYWOOD CANDY DIV. 


HOLLYWOOD BRANDS, Inc.—Centralia, Ill. 








CLASSIFIED DIRECTORY OF LEADING SOURCES OF REFRESHMENT SERVICE EQUIPMENT AND SUPPLIES 





BEVERAGES 


American Citrus Corporation, 333 
nue, Chicago. 

Bireley’s, 1127 North Mansfield, Los Angeles, Calif. 

CANADA DRY GINGER ALE, INC., 100 Park 
Avenue, New York, N. Y. See pages 4-R—5-R. 

COCA-COLA COMPANY, 515 Madison Avenue, 
New York, N. Y. Page 1-A. 

DAD’S KOOT BEER COMPANY, 2800 North Tal- 
man Avenue, Chicago 18, IIl. 

.« Punch Company of America, San Antonio 


N. Michigan Ave- 


6, 
Doctor eee Company, 429 Second Avenue, Dallas 
‘exas. 
— Company, 1478 Market, Chattanooga 8, 
m co Company, Incorporated, 112 E. Grin- 
stead, Camden, Ark. 
Green Spot, Inc., 1501 
Angeles, Calif. 
Charles E. Hires Company, 206 S. 24th Street, Phila- 
delphia 3, Pa. 
Julep Company, 353 W. Grand Avenue, Chicago, III. 
Mission D Corporation, 5001 S. Sota Street, Los 
Flavor Company, 


Angeles, Calif. 
Girod, 
New Orleans 6, La. 


National Fruit 
Nehi Corporation, 10th & 9th Avenues, Columbus, Ga. 
Nesbitt Fruit Products, Inc., 2946 East 11th, Los 


Angeles 23, Calif. 
Orange Crush Company, 318 W. Superior Street, 
1931 W. 63rd Street, Chicago 


Beverly Boulevard, Los 


Inc., 4201 


Chicago 10, IIL. 
O-So-Grape Company, 
36, Ill 


PEPSI-COLA COMPANY, 3 W. 57th Street, New 
Y . See page 11-R. 

Red Rock Bottlers, Incorporated, 901 W. Peachtree, 
Atlanta, Ga. 

Rich Maid Products Company, 1943 West Highland 
Avenue, San Bernardino, Calif. 

Richardson Corporation, 1069 Lyell Avenue, Roch- 

324 W. 44th New York 


) Comp any, Street, 


oes Syrup Company, 255 Freeman Street, Brook- 

yn, 

Seven-Up Company, 1316 Delmar, St. Louis, Mo. 

Sunkist Growers, Inc., 707 W. Fifth Street, Los An- 
geles 13, Calif 

The Squirt Company, 202 S. Hamilton Drive, Bev- 
erly Hills, Calif. 

Doctor Swett’s Root Beer Company, 
134 S. LaSalle Street, Chicago, IIL 
Tone Products Company, 3846 W. Lake Street, Chi- 

cago 24, Ill 
Tru-Ade, Incorporated, 20 N. Wacker Drive, Chi- 
cago 6, Ill 
239 Woodward Avenue. 
Chicago, 


Incorporated, 


James Vernor Company, 
Wander Company, 360 N. Michigan Avenue, 
Ill. (chocolate milk). 
Detroit, Mich. 
The Welch Grape Juice Company, Westfield, N. Y. 


BEVERAGE DISPENSERS 


APCO, INC., 1740 Broadway, New York, N. Y. 
(cup dispenser). See page 9- 

Automatic Syrup . cals 46-7 
Island City, N. 

Bastian-Blessing 4201 
Chicago 30, Ill. 

Bert Mills Corporation, 400 Crescent Blvd., 
Til. (coffee). 

Best Products Company, 
Chicago 18, Ill. (coffee). 

C. G. Bradley & Sons, 431 N. 
x. Z. 


Vernon Blvd., Long 


) Peterson Avenue, 


Lombard, 
220 West Addison Street, 


Franklin St., Syracuse, 


CANADA DRY GINGER ALE, INC., 100 Park 
Avenue, New York 17, N. Y. See pages 4-R— 
5-R. 

Carbonic Dispenser Co., Canfield, Ohio. 

Coan Manufacturing Co., 2070 Helena, Madison, Wis 
(cup dispenser). 

COCA-COLA COMPANY, 515 Madison Avenue, 
New York, N. Y. See page 1-A. 
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Cole Products Corporation, 39 South La Salle Street, 
Chicago 3, IIl. 


DAD’S ROOT BEER, Fountain Service, 2800 North 
Talman Avenue, Chicago 18, Ill. 

Drincolator Corporation, 3700 Oakwood 
Youngstown, Ohio. 

Everfrost Sales, Inc., 
Calif. 

The Fischman Company, 10th & Allegheny, Philadel- 


Avenue, 


14815 South Broadway, Gardena, 


phia, Pa. 
Fruit-O-Matic Manufacturing Company, 5225 Wilshire 
Blvd., Los Angeles 36, Calif. (milk and juices). 
Green Spot, Incorporated, 1501 Beverly Boulevard, 
Los a. Calif. 

Charles E. Hires Company, 206 S. 24th Street. 
delphia 3. Pa. 

Jet Spray Cooler Company, 33 
20, Mass. 

W. Kestenbaum, Inc., 
28, M. Y. 

Knickerbocker Beverage 
Avenue, New York, N. 

Lunch-O- Mat Corporation of America, 2112 Broadway, 
New York, N. Y. (coffee, milk and sandwiches hot 
and cold). 

Lyons Industries, 342 Madison Avenue, New York City. 

Majestic Enterprises, Inc., Ltd., 959 Crenshaw Boule- 
vard, Los Angeles, Calif 


MANLEY, INC., 1920 Wyandotte Street, Kansas City 


8, Mo. 

Milk-O-Mat Corporation, 500 Fifth Avenue, New York 
City (cup dairy drink). 

Mighty Midget Manufacturing Company, 

Washington, Phoenix, Ariz. 

Mills Industries, 4110 Fullerton Avenue, Chicago, Ill. 

Mission Dry _—. 5001 S. Sota Street, Los 
Angeles 54, Calif. 

Modern Refreshers, Inc., 1812 West Hubbard Street. 
Chicago, III. 

Multiplex el Company, 4319 Duncan Avenue, St. 

uis, 

Orange Crush Company, 318 W. Superior Street, Chi- 
cago 10, 

PEPSI-COLA COMPANY, 3 West 57th Street, 
New York City. See page 11-R. 


ROWE-SPACARB, INC., Div. of Rowe Manufactur- 
ing Co., 31 East 17th St., New York City. 
S & S Products Company, P. O. Box 1047, Lima 


Phila- 
Simmons Street, Boston 
1790 First Avenue, New York 


Dispenser, Inc., 453 6th 
Fe 


2824 East 


Ohio 


Seco Company, Incorporated, 5206 S. 38th, St. Louis 
16, Mo. 

Selmix Dispensers, Inc., 28-25 Borden Avenue, Long 
Island City. N. 

Snively Vending & Sales Company, Winter Haven, 
‘la 


Star. Manufacturing Company, 6300 St. Louis 
Avenue, St. Louis, Mo. 
STEEL PRODUCTS, INC., 
Cedar Rapids, Ia. 
page 6-R. 

SUPERIOR REFRIGERATOR COMPANY, 822-24 
Hodiamont Avenue, St. Louis 3, Mo. (See 
Page 6-R.) 

Telecoin Corporation, 

Tone Products Company, 3846 W. 
cago 24, Ill. 

Unitiow Manufacturing Company, Erie, Pa. 

Vendolator Manufacturing Company, P. O. 
Fresno, Calif. (bottle milk). 

John W. Young Foundation, 
rington, R 


40 Eighth Ave., S.W., 


12 E. 44th St., New York City 
Lake Street, Chi- 


Box 1586, 


29 Fairway Drive, Bar- 


CANDY BARS AND SPECIALTIES 


Fred W. Amend Company, 8 S. Michigan Avenue, 
Chicago, Ill. 

Bachman Chocolate Manufacturing Company, Mount 
Joy, Pa. 

Walter Baker & Company, Inc., 
chester, Mass. 

Banner Candy Manufacturing Corporation, 700 Liberty 
Pane Brooklyn, N. Y 
L. Bazzini Company, Inc., 
“le 

Paul F. Beich Company, Bloomington, IIl. 

E. J. Brach & Sons, 4656 W. Kenzie, Chicago, IL. 

Blumenthal Brothers, Margaret & James Streets, 
Philadelphia 37, Pa. 

Blum’s, Inc., Polk & California Streets, San Francisco, 
Calif 

Brock Candy Company, 
nooga, Tenn. 

Bunte Brothers-Chase Candy 
Franklin St., Chicago, Ill. 

Cadbury-Fry. Inc., 261 Broadway. New York 7, N. Y. 

Candy Crafters, Inc., Stewart and Union Avenues, 
Lansdowne, Pa : 

Candymasters, Inc., 3-5 N. 15th St., 
Minn. 

Cardinet Candy Company, 2150 Marker Street, 
land, Calif. 

Charms Company, 601 Bangs Avenue, Asbury Park, 
N 


Pierce Square, Dor- 


108-116 Park Place, New 


1111 Chestnut Street, Chatta- 


Company, 3301 W. 


Minneapolis, 


Oak- 


Cherry, Smash Company, Inc., 1401 Lee Highway, 
Arlington, Va. 

THE D. L. CLARK COMPANY, _ Martindale, 
Pittsburgh 12, Pa. See page 6-R 

Cook Chocolate Company, 4825 S. Rockwell, 


4800 W. 66th Street, 


Chicago, 


Ill. 

The Cracker Jack Company, 
Chicago, IIl. 

Curtiss Candy Company, 1101 Belmont Avenue, Chi- 
cago 13, Ill. 


Dennis Candy Factory, Inc., 793 Monroe Avenue, 
Rochester, N. Y. 

Deran Confectionery Company, Incorporated, 134 Cam- 
bridge, Cambridge 41, Mass. 
Drake America Corporation, 20 East 50th Street, 
York 22, 
Elmer Candy" 
Orleans, La. 
The Euclid Candy Company of Calif., 
715 Battery, San Francisco 26, Calif. 
F & F Laboratories, Inc., 3501 West 
Chicago. TI. 

Ferrara Candy Company, Inc., 
Chicago 12, IIl. 

Fisher Nut & Chocolate Company, 2327 
St. Paul 4, Minn. 

Gold Medal Candy Corporation, 2857 W. 8th Steet, 
Brooklyn, : 

Golden Nugget Sweets, Ltd. 1975 Market Street, 
San Francisco, Calif. 

D. Goldenberg, Incorporated, “I” & Ontario, Phila- 
delphia, Pa. 
rio a Confections, Inc., 540 39th Street, Union 

ity, 


New 


bind 540 Magazine Street, New 
Incorporated, 
48th Place, 
2200 W. Taylor Street, 


Wycliff St., 
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Hawley & Hoops, Inc., 200 N. 12th St., Newark, N. J. 

HENRY HEIDE, INCORPORATED, 313 Hudson 
Street, New York, N. Y. See page below. 

Hershey Chocolate Corporation, 19 E. Chocolate 
Avenue, Hershey, Pa. 

a fictoway cannes 308 West Ontario, Chicago 


HOLLYWOOD BRANDS, INC., 836 S. Chestnut 
Street, Centralia, Ill. See page 13-R. 

Walter H. Johnson Candy Company, 4500 W. Bel- 
mont Avenue, Chicago 41, IIL ; 

Robert A. Johnston Company, 4033 W. National Ave- 
nue, Milwaukee 1, W 

—— Candy Company, 6546 W. Belmont, Chicago, 
i. 


Kontney core alata 418 North Clay Street, 
Green Bay, 

— Foods Gustguing 500 North Peshtigo, Chicago, 
ll 

Leaf Brands, Inc., 1155 Cicero Avenue, Chicago, IIl. 

Edgar P, Lewis & Sons, Incorporated, 183 Commer 
cial Street, Malden 48, Mass. 

Life Savers Corporation North Main Street, 
Chester, N. Y. 

Luden’s, Inc., 200 North “oe. Reading, Pa. 

— & Company, 148 Delaware, Philadelphia 


Port 


Pa. 

son Candy Company, 2371 Bates Avenue, Daven- 
port, Ia. 

McAfee Candy Company, Inc., Macon, Ga. 

MARS, INCORPORATED, 2019 N. Oak Park Ave- 
nue, Chicaga 35, Ill. 

Mason, Au & Magenheimer Confectionery Manufac- 
turing Company, P. O. Box 549, Mineola, N. Y. 

Melster Candies, Cambridge, Wis 

National Licorice Company, 106 “John Street, Brook- 
lyn, N. Y. 

THE NESTLE COMPANY, 
White Plains, N. Y. See page 10-R. 

New England Confectionery Company, 254 Massachu- 
setts Avenue, Cambridge 39, Mass. 

Norris Candy Company, Atlanta, Ga. 

— Paul, Incorporated, New Haven Rd., Naugatuck, 

onn, 

Planters Wilkes-Barre, 
Pa. 

Quaker City Chocolate & Confectionery Company, 
Incorporated, 2140 Germantown Avenue, Philadel- 
phia, Pa. 

Queen Anne Candy Ind. 

oot Candy eo 1245 Yistcher Sowden 


2 William Street, 


Nut & Chocolate Company, 








Chicago, 


Hl. B. Reese Candy Company, Hershey, Pa. 

Rennie Nut Company, 82 Briarcliff Road, Larchmont. 
Thomas D. Richardson Company, Atlantic and I, 
Philadelphia 34, Pa. 


Ridleys, 159 Carlton Avenue, Brooklyn 5, N. Y. 

psa ae ak & Company, 88 Washington Avenue, Brook- 
yn 5 

Schutter Candy Division, Universal Match Corpora- 
tion, 1501 Locust Street, St. Louis 3, Mo. 

Sperry Candy Company, Milwaukee, Wis. 

Squirrel Brand Company, 1012 Boardman Street, Cam- 
bridge, Mass. 

ayene E. Stark, 181 N. Broadway, 

is. 

Sweets Company of America, Incorporated, 1515 Wil- 
low Avenue, Hoboken, 

Switzer Licorice Company, 612 N. First Street, St. 
Louis, Mo. 

Terry Cad Company, 963 Newark Avenue, Eliza- 
beth, N. J. 

James O. Welch Company, 
Mass. 

Wilbur-Suchard Chocolate Candy, 
N. Broad, Lititz, Pa. 

Jilliamson Candy Company, 4701 Armitage Avenue, 
Chicago 39, » 

York Caramel, Box 1147, York, Pa. 

wane Company, 408 West Florida, Milwaukee 


Milwaukee 2, 


810 Main, Cambridge, 


Incorporated, 48 


CANDY MACHINES 


Belvend Manufacturing Company, 122 South Michigan 
Avenue, Chicago, id 

Columbus Vending Company, 2005 East Main Street, 
Columbus, Ohio 

Arthur H. DuGrenier, 
hill, Mass. 

Mills Automatic Len preg ay Corporation, 
Road, Long Island City, N. Y. 

Mills Industries, 4100 Fi Sharla Avenue, 

National Vendors, Inc., 5055 Natural 
St. Louis, Mo. 

THE ROWE CORPORATION, 31 East 17th Street, 
New York City. See page 7-R. 

Sanitary Automatic Candy Corporation, 259 West 14th 
Street, New York City. 

Stoner Manufacturing Corporation, 
Aurora, II. 


Inc., 15 Hale Avenue, Haver- 
21-30 44th 


Chicago, Il 
Bridge Road, 


328 Gale Street, 
* 


CIGARETTE MACHINES 


Arthur H. DuGrenier, Inc., 15 Hale Avenue, Haver- 
hill, Mass. 

THE ROWE CORPORATION, 31 East 17th Street, 
New York City. 


DISPLAY CASES AND 
COUNTER EQUIPMENT 


Columbus Show Case Company, 850 W. Fifth Avenue, 
Columbus 8, Ohio. 
es Cabinet Corporation, 234 Central, Newark, 


FIRST-AMERICAN 
Wyandotte Street, 
sectional counters). 

Grand Rapids Store Equip. Company, 1340 Monroe 
Avenue, N. W., Grand Rapids 2 —. 

Indiana Cash Drawer Co., Shelbyvil Ir 

Monticello Manufacturing Comp any, “El lw a Ind 

Master-Kraft Fixtures Company, 2320 Lipps Lane 
Baltimore 23, Md 

Pronto Pop C mn Sales Co rporation, 702 Beacon Street, 
Soston 15, Mass. (cafeteria poner Ao de 

SUPURDISPLAY CORPORATION, 2100 Wiscon- 
sin Tower Bldg., Milwaukee, Wis. 

Weber Showcase & Fixture Company, 
Boulevard, Los Angeles 54, Calif 

West Coast Sheet Metal Works, 935 Venice Boulevard, 
Los Angeles, Calif. 


PRODUCTS, INC., 1717 
Kansas City 8, Mo. (steel 


5700 Avalon 


FOOD SERVICE EQUIPMENT 


605 South Summer 
(portable, hot or cold 


Acton Manufacturing Company, 
St., Arkansas City, Kans. 
food container). 

American Playground 
Ind. utdoor grills). 

Bell itngineering Company, 55 Munroe Street, 
Mass. (frankfurter rotisserie). 

Cinesnax Corporation, 988 Market Street, San Frar 
cisco, Calif. (frankfurter bar). 

J. J. Connolly, Inc., 457 West 
18, N. Y. (frankfurter and roll gr 

Cory Corporation, 221 LaSalle, A hia 1, Il. 
brewer). 

Dalason Products Manufacturing Company, 825 West 
Madison Street, Chicago 7, Ill. (frankfurter steamer). 

Dairy Service Company, 100 East Main Street, 
Menominee Falls, Wis. (butter dispenser). 

Doughnut Corporation of America, 393 7th Avenue, 
New York City, N. Y. (doughnut mixer). 

Everfrost Sales, Inc., 14815 South Broadway 
Calif. 

Garvis Manufacturing Company, 210 Court Street, Des 
Moines, la. (frankfurter and bun warmer) 

Helmco, Inc., 7400 W. Lawrence Avenue, Chicago 31, 
Ill, (barbecue sandwich equipment) 

Hollywood Servemaster Company, 114 W. 
Kansas City 8, Mo. (frankfurter grill). 


Devices Company, Anderson, 


Lynn, 


40th street, New York 


(coffee 


Gardena, 


18th Street, 





a HIT with the public 


because of VARIETY of 


DELICIOUS FLAVORS 
and clear ATTRACTIVE COLOR 
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Hotpoint, Inc., 5600 W. Taylor Street, Chicago 44, 
Ill. (deep fryer and roll warmer). 

Kestenbaum, Inc., 1790 First Avenue, New York 
28, N. Y. (griddle stand). 

Kneisley -Electric Company, 2509 LaGrange, Toledo, 
Ohio. (hot and cold drinks). 

MANLEY, INC., 1920 Wyandotte Street, Kansas City 
8, Mo. (frankfurther and bun steamer). 

J. PR Pi Ng Sons, 711 Broad Street, Lynn, Mass. 

fryer 

Prince" Castle Sales, 121 West Wacker Drive, Chicago, 
Ill. (beverage mixers). 

Pronto Popcorn Sales Corporation, 702 Beacon Street, 
Boston 15, Mass. (frankfurter steamer and pizza 
dispensers, egg roll and shrimp dispensers). 

Star oe ig Company, 6300 St. Louis 
St. Louis 20, 

STEEL PRODUCTS, 
Cedar Rapi la. 

SUPURDISPLAY, INC., 2100 Wisconsin Tower Blidg., 
Milwaukee 3, Wis. 


Avenue, 


INC., 40 Eighth Avenue, S.W., 


FOOD SPECIALTIES 


Armour & Company, Union Stock Yard, Chicago, Il. 
Gardena, Calif. (cabinets). 

Blue Jay Products Co., Inc., 36 Bainbridge Street, 
Brooklyn 22, N. Y. (biscuits). 

Castleberry’s Food Company, Augusta, Ga. 
barbecue pork). 

Coast Packing Company, 
Calif. (potato chips). 
Frito Company, Inc., 2600 Cedar Springs, Dallas, Tex. 

(potato chips). 

FLAVO-RITE FOODS, INC., 643 Brook Avenue, 
Bronx, N. Y. (shrimp rolls, turkey-in-a-bun). 
See page 10-R. 

Frozen Farm Products, Inc., 1735 Margaret Avenue, 
Altoona, Pa. (frozen breaded chicken in basket) 

Hygrade Food Products Corporation, 2811 Michigan 
Avenue, Detroit, Mich. (frankfurters). 

Meadors Manufacturing Company, Greenville, S. C. 

Bank 


(canned 


3275 E. Vernon, Vernon, 


(biscuits). 

Pronto-Pup, Incorporated, 619 ist National 
Bidg., incinnati, Ohio. (frankfurters). 

National Biscuit Company, 449 West 14th Street, New 
York 10, N. Y. (biscuits). 

Purity Pretzel Company, 38th & Derry Streets, Har- 
risburg, Pa. (pretzels). 

— Candy Company, 61 Bridge Street, 

J. (French fried potato sticks). 

So Good Potato Chip Company, 2929 Gravois, St. 
Louis, Mo, (potato chips). 

Swift & Company, Union Chicago, II! 
(frankfurters). 

Temple’s Frosted Foods, Inc., 454 Berry Street, 
lyn 11, N. Y. (frozen Chinese egg rolls 


Patterson, 


Stockyards, 


Brook- 


GUM, CHEWING 


American Chicle Company. 
ong Island City, a 

Beechnut Packing = tO 10 E. 40th Street, New 
York, N. Y. 

—e Gum, Inc., 


Clark Bros. Chewing 
N.§. Pittsburgh 12, 
Frank H. Fleer Be en, 10th & Somerville, Phila- 
delphia 41, Pa. 
William Wrigley, Se., 410 N. 
Avenue, Chicago, IIl. 


30-30 Thompson Street, 


4865 Stenton Avenue, Philadelphia, 
aun Company, Merchant St., 


Company, Michigan 


ICE CREAM AND FROZEN 
CUSTARD EQUIPMENT 


Atlas Tool & Manufacturing Company, 5147 Natural 
Bridge Avenue, St. Louis, Mo. (ice cream vendor). 

Automatic Canteen Co. of America, Merchandise Mart, 
cago 39, Ill. (ice cream freezers). 

Badger Vending Machine Company, 710 N. Planking- 
ton, Milwaukee, Wis. (cup ice cream vendor). 

Craig Machine Company, Danvers, Mass. (ice cream 
vendor). 

Dari-Delite, Inc., 1524 Fourth Avenue, Rock Island. 
Ill. (soft ice cream freezers). 

DeCicco’s Bon Bon Corporation, 451 N. Rodeo Drive, 
Beverly Hills, Calif. (chocolate covered ice cream). 

Everfrost Sales, Inc., 14815 South Broadway, Gardena. 
Ill. (cabinets). 

Freez-King Corporation, 
Chicago 18, Ill. 

General Equipment Sales, 
Street, Indianapolis 2, Ind. (ice cream) 

Icecreamolator orporation, 3700 Oakwood Avenue, 
Youngstown, Ohio (ice cream). 

La Crosse Cooler Company, 2809 Losy Boulevard, 
South, La Crosse, Wis. (ice cream). 

Milis Industries, Inc., 4110 Fullerton Avenue, Chi- 
cago 39, lil. (ice cream freezers) 

Multiple Products Company, 225 W. 39th Street, New 
York 18, N. Y. (cone dispenser) 

Port Morris Machine & Tool Companyq, 208 E. 135th 
St., New York City (soft ice cream and custard 
machine). 

Rowe Manufacturing Corporation, 31 East 17th Street. 
New York City. (ice cream pop and sandwich auto- 
matic vendor). 

Sno-Master Manufacturing Company, 
Place, Baltimore 1, Md. (ike shaver) 

Sweden Freezer Manufacturing Company, 3401 17th 
Avenue, West, Seattle 99, Wash. (frozen custard 
and cone dispenser). 


2518 W. Montrose Avenue, 


Incorporated, 824 S. W. 


124 Hopkins 





“My, that popcorn smells good... 
let’s go back and get some!” 


the only popping oil with a real butter. 


Check the 
plusses 
of 
Popsit Plus 


like flavor 


costs less per bag 


POPPING OIL SPECIALISTS TO 


produces fewer “duds” 


measures more accurately 
pours readily in all kinds of weather 


hy POPCORN, 
POimaa 


THE NATION 


Swirley Manufacturing Company, 2518 West Montrose 
Avenue, Chicago 18, Ill. (soft ice cream). 

West ‘Coast Sheet Metal Works, 935 Venice Boulevard, 
Los Angeles, Calif. (self-service ice cream cabinet) 

Whirla-Whip, Incorporated, W. O. W. Bldg, Omaha, 
Neb. (soft ice cream) 


PAPER CUPS AND TRAYS 

Dixie Cup Company, 24th & Dixie Avenue, Easton, Pa. 

Hi-Land Paper Company, 274 Madison Avenue, New 
York City. 

LILY-TULIP CUP CORPORATION, 122 East 
42nd Street, New York City. See page 3-K. 

U. S. Envelope Company, 68 Prescott, Worcester 5, 
Mass. 

Tyson-Caffey Corporation, 
carryout). 


8 Briar Road, 


Wayne, Pa. 


POPCORN BAGS AND BOXES 


Andre Paper Box Comp : 

The Best Fooas, ane am 
York, N. Y. 

Grand Bag & Paper Company, Inc., Ossining, N. Y. 

MANLEY, INCORPORATED, 1920 Wyandotte Stree. 
Kansas City 8, Mo. 

Oneida Paper Products, 10 Clifton 
Boulevard, Clifton, N 

Regal Products Company, 
cago 9, 

Rockford Paper Mills, 33 S. LaSalle St., 

SUPURDISPLAY CORPORATION, 
Bidg., Milwaukee, Wis. 

Cc. F. SIMONIN’S & SONS, INCORPORATED, Tioga 
& Belgrade Street, Philadelphia, Pa. 
Tidy House Paper Corpor: ation of New 

Onderdonk, Brooklyn 37, N. > 


San Francisco, Calif. 


1 E. 43rd Street, New 


Incorporated, 
1400 W. 37th Street, Chi- 


Chicago, III. 
Wisconsin Tower 


York, 101 


POPCORN POPPERS 

C. CRETORS & COMPANY, 600 W. Cermak Road, 
Chicago, IIl. 

MANLEY, INCORPORATED, 1920 Wyandotte 
Street, Kansas City 8, Mo. See page &-R. 

Star Manufacturing Company, 6300 St. Louis Avenue, 
St. Louis 20, Mo. 


POPCORN, RAW 


A. B. C. Popcorn Company, 
North Avenue, Chicago, Ill. 

American Pop Corn Company, Sioux City 6, Iowa. 

Blevins Popcorn Company, 3098 Charlotte Avenue, 
Nashville, Tenn. 

Centra! Popcorn Company, Schaller, Iowa. 

C. CRETORS & COMPANY, 630 N. Cermak Road, 
Chicago, Il. 

Charles E. Darden & Company, 308 §. Harwood 
Street, Dallas, Tex. 

Albert Dickinson Company, P. O. 
90, & 

Dore Popcorn Company, 5913 W. North Avenue, Chi- 
cago, Ill 

Indiana Popcorn Company, Muncie, Ind. 

Interstate Popcorn Company, Fremont, Nebr. 

MANLEY, INCORPORATED, 1920 Wyandotte 
s » Kansas City, Mo. See page 8-R. 

J. A. McCarty Seed Company, Evansville, Ind. 

Premier Popcorn Company, Watseka, IIl. 

SUPURDISPLAY CORPORATION, Wisconsin 
Tower Bldg., Milwaukee, Wis. 

Wyandotte Popcorn Company, Marion, Ohio. 

Y & Y Popcorn Supply Company, 526 N. 13th Street, 
chy ae Pa. 

Betty Zane Corn Products Company, 640 Bellefontaine 
Avenue, Marion, Ohio. 


Incorporated, 3441 W. 


Box 788, Chicago 


POPCORN SEASONING 
AND SEASONING DISPENSERS 
Aone sg Psd West 57th Street, New York 19, N. Y. 


Arlington ible Oil Products, 38 Yetten Place, Wal- 
tham, Mass. (seasoning). 
Best Incorporated, 1 E. 43rd Street, 
York City, N. Y. (seasoning). 
Capital City Products, 525 West First Street, 
bus, Ohio. 

Cargill, Inc., 200 Grain Exchange, Minneapolis, Minn. 
C. CRETORS & COMPANY, 606 W. Cermak Road, 
Chicago 16, Jil. (butter dispenser). 
Dairy Service Company, 100 East 
Menominee Falls, Wis. 

Dell Food Specialties, Inc., Beloit, Wis. 
barbecue flavoring). 

E. F. Drew & Company, 5 East 26th Street, New 
York City (seasoning). 

Helmco, Inc., 1215 Foliterton Avenue, Chicago, Il. 
(butter dispenser). 

MANLEY, INC., 1920 Wyandotte Street, Kansas 
City 8, Mo. (cheese seasoning). 

Phenix Foods Company, 460 Illinois Street, East Chi- 
cago 90,. Ill. (cheese flavoring). 

Cc. F. SIMONIN SONS, INCORPORATED, Tioga 
and Belgrade Street, Philadelphia, Pa. (sea- 
soning). See this page. 


New 


Colum- 


Main Street, 


(cheese and 
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SUPURDISPLAY CORPORATION, Wisconsin Tower 
Bldg., Milwaukee, Wis. (butter dispenser). 


POPCORN WARMERS 
AND DISPENSERS 


Blessing-Hotfman Corporation, 2422 W. Cermak Road, 

Chicago, Ill. (warmer). . Sa 

Bonanza, Inc., 2980 W. Pico Blvd., Los Angeles, Calif. 

C. CRETORS & COMPANY, 606 W. Cermak Road, 
Company, 


Chicago 16, III. 

Hollywood Servemaster 114 West 18th 
Street, Kansas City 8, Mo. (warmer). 

MANL EY, INC., 1920 Wyandotte Street, Kansas 
City, Mo. See’ page 8-R. 

Popcorn Equipment Company, 2004 Broadway, Santa 
Monica, Calif, (warmer). 

Pronto Popcorn Sales, 702 Beacon Street, Boston 15, 
Mass. (warmer and dispenser). 

Queen City Manufacturing Company, 
Street, C ti, Ohio. 

West Coast Sheet Metal Works, 935 Venice Boule- 
vard, Los Angeles, Calif. (warmer). 


VENDING CARTS 


Federal Saekty Corporation, Atlanta, Ga. 

POBLOCKI & SONS, 2159 S. Kinnikinnic Ave- 
nue, Milwaukee 7, Wisc. 

Walky Service Company, 401 Schweiter Bldg., Wich- 
ita, Kans. 


1020 Richmond 











BRAND NAMES 


[Addresses of the following list can 
be found by refcrring to proper classi- 
fication in the preceding directory.] 


BEVERAGES 

BIRELEY'S: General Foods Corporation. 

CANADA DRY (cherry, cream, ginger ale, grape, 
Canada Dry 











lemon lime, orange, root beer: 
Ginger Ale, Inc. 
COCA-COLA: Coca-Cola Company. 
DAD'S ROOT BEER: Dad's Root Beer Company. 
DELAWARE: Delaware Punch Company of America. 
DR. PEPPER: Dr. Pepper Company. 
DR. SWETT'S: Dr. Swett's Root Beer Company. 
GRAPETTE: The Grapette Company. 
GREEN RIVER: Schoenhofen Edelweiss Company. 
GREEN SPOT: Green Spot, Inc. 
HAWAIIAN: Pacific Citrus Products Company. 
HIRES ROOT BEER: The Charles E. Hires Co. 
HI-SPOT: Canada Dry Ginger Ale, Inc. 
PEPSI-COLA: Pepsi-Cola Company 
RED ROCK: The Red Rock Bottlers, Inc. 
ROYAL CROWN COLA: Nehi Corporation. 
SEVEN-UP: The Seven-Up Company. 
SPUR: Canada Dry Ginger Ale, Inc. 
SQUEEZE: National Fruit Flavor Company, Inc. 
SQUIRT: The Squirt Company. 
TRU-ADE: True-Ade, Inc. 
VERNOR'S: James Vernor Corporation. 
WELCH: The Welch Grape Juice Company. 
WONDER ORANGE: Wonder Orange Company. 


CANDY BARS and SPECIALTIES 


ALMOND JOY: Peter Paul, Inc. 

ANNABELLE'S ROCKY ROAD: A. S. Jaffe Co. 
BABY RUTH: Curtiss Candy Company. 
BAFFLE BAR: Cardinet Candy Company. 
BIG PAYOFF: Hollywood Candy Co. 

BIG TIME—Hollywood Candy Co. 


BIT-O-HONEY: Schutter Candy Div. of Universal 
Match Corporation. 


BLACK CROWS: Mason, Au & Magenheimer 
Confectionery Company. 

BONOMO'S TURKISH TAFFY: Gold Medal Candy 
Company. 

BOSTON BAKED BEANS: Banner Candy Mfg. Co. 


BROCK ASSORTMENT: Brock Candy Co. 
BROCK BAR: Brock Candy Co. 


BETTER REFRESHMENT .MERCHANDISING 


BUTTERFINGER: Curtiss Candy Company. 
BUTTERNUT: Hollywood Candy Company. 
CARDINAL BAR: Euclid Candy Company. 
CHARMS: Charms Candy Company. 
CHOCOLETTOS: Peter Paul, Inc. 
CHUCKLES: Fred W. Amend Company. 
CLARK BARS: D. L. Clark Company. 
CRACKER JACK: The Cracker Jack Company. 
CUP-O-GOLD: E. A. Hoffman Candy Co., Inc. 
DARLING CREAMS: Henry Heide, Inc. 

DEEP FREEZE: Brock Candy Co. 

DOCTOR'S ORDERS: Walter H. Johnson Co. 


DOTS: Mason Au & Magenheimer Confectionery. 


DREAM BOATS: Brock Candy Co. 

FIFTH AVENUE: Ludens, Inc. 

FOREVER YOURS: Mars, Inc. 

FOURSOME: Brock Candy Co. 

GOOBERS: Blumenthal Bros. 

GOOD & PLENTY: Quaker City Chocolate Co. 
HAWIIAN FUDGE: Euclid Candy Co. 
HERSHEY: Hershey Chocolate Company. 
JUICELETS: F & F Laboratories, Inc. 
JUJUBES: Henry Heide, Inc. 

JUJYFRUITS: Henry Heide, Inc. 

JUMBO BLOCK: Planters Nut & Chocolate Co. 
JUNIOR MINTS: James O. Welch Company. 
KRAFT KARAMELS: Kraft Food Company. 
LEAF-MINTS: Overland Candy Company. 
LICORICE PASTILLES: Henry Heide, Inc. 
LICORICE TWIST: Switzer's Licorice Company. 
LIFE SAVERS: Life Savers Corporation. 

M & M's: Hawley & Hoops Co. 

MALT BALLS: Leaf Brands, Inc. 

MARS: Mars, Inc. 


MASON MINTS: Mason, Au & Magenheimer Co. 
MASON PEAKS: Mason, Au & Magenhe:mer Co. 


MILK DUDS: M. J. Holloway Company. 
MILK PAILS: M. J. Holloway & Co. 
MILK PODS: M. J. Holloway Company. 


MILK-SHAKE: Hollywood Candy Company. 
MILKY WAY: Mars, Inc. 

MOUNDS: Peter Paul, Inc. 

MR. GOODBAR: Hershey Chocolate Company. 
NECCO BOLSTER: New England Confectionery Co. 
NECCO PEPPERMINTS: New England Conf. Co. 
NECCO WAFERS: New England Confectionery Co. 
NESTLES: Nestle Chocolate Company. 

NIBS: National Licorice Company. 

OH HENRY: Williamson Candy Company. 

OLD NICK: Shutter Candy Co. 

PAYDAY: Hollywood Candy Company. 

PEANUT BUTTER CUP: H. B. Reese Candy Co. 
PEANUT CHEWS: D. Goldenberg, Inc. 

PECAN PETE: Fred W. Amend Co. 

PECAN ROLL: Sperry Candy Company. 
PLANTER'S PEANUTS: Planters Nut & Chocolate 
POLAR DAN: Brock Candy Co. 

POLAR: Hollywood Candy Co. 

POM POMS: James O. Welch Company. 
POWERHOUSE: Walter H. Johnson Candy Co. 
RAISINET: Blumenthal Bros. 

RED DEVILS: Banner Candy Mfg. Co. 

RED SAILS: Hollywood Candy Company. 

ROOT BEER DROPS: Chase Candy Corp. 

7-11: Mason, Au & Magenheimer Conf. Co. 
SHERBITS: F & F Laboratories, Inc. 

SMOOTH SAILIN: Walter H. Johnson Co. 
SOFTEES: Mason, Au & Magenheimer Conf. Co. 
SNICKERS: Mars, Inc. 

SUCKERS: M. J. Holloway & Company. 

TEENS: Marlon Confections Corporation. 

3 MUSKETEERS: Mars, Inc. 

TOOTSIE ROLL: Sweets Company of America 
25 KARET: Charms, Inc. 

WELCH'S COCOANUT: James O. Welch Co. 
WELCH JR. MINTS: James O. Welch Co. 
WHIZ: Paul F. Beich Co. 

ZERO: Hollywood Candy Co. 
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BETTER REFRESHMENT MERCHANDISING 


ADVERTISERS’ 


INDEX AND INQUIRY COUPON 


ADVERTISERS' PAGE AND REFERENCE NUMBERS: 


Ref. No. Page No. 
I—Apco, Inc. 9-R 
2—Canada Dry Ginger Ale, Inc. 4-R, 5-R 
3—Clark Co., The D. L. 6-R 
4—Coca-Cola Co., The I-A 
5—Flavo-Rite Foods, Inc. 10-R 
6—Heide, Inc., Henry 15-R 
7—Hollywood Brands, Inc. 13-R 


REFERENCES FOR ADDITIONAL INQUIRY: 

100—Beverage dispensers, coin 

10l—Beverage dispensers, 
counter 

102—Butter dispensers 

103—Sandy bars 

104—Candy Specialties 

105—Candy machines 

106—Cash drawers 


107—Coffee-makers 
108—Custard freezers 
109—Films, snack bar adv. 
110—Food specialties 

11 1—Ice cream cabinets 
112—Mixers, malteds, etc. 
113—Popcorn, raw 


Ret. No. 
8—Lily-Tulip Cup Corp. 
9—Manley, Inc. 
10—Nestle Co., The 
11—Pepsi-Cola Co. 
12—Rowe Mfg. Co. 
13—Simonin's Sons, Inc., C. F. 
Superior Refrigerator Mfg. Co., Inc. 


114—-Popcors machines 
115—Popcorn warmers 
116—Popping oils 
117—Soft drinks, syrup 

| 18—Showcases 
119—Vending carts 
120—Warmers, buns, etc. 





Motion Picture Herald, 1270 Sixth Avenue, New York 20, N. Y. 


| am interested in products as indicated by the reference numbers written in 
below, and would like to receive literature concerning them. 





























CLASSIFIED ADVERTISING 





Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion $1.50. Four 
insertions for the price of three. Contract rates on application. No border or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





HELP WANTED 


PROTECTIONIST-MANAGER 
position. Give all details, references. 
Franklin, Va 


“POSITION WANTED | 





PERMANENT 
HAL LYON, 





YOUNG MAN, EXPERIENCED WITH CHAIN 
loitation, ads, all round promotion, 
ition utilizir nce, em 


sit g experienc 
BOX 2814, MOTION PICTURE 


independents, ext 
m agerial. Desire 
r 


D. 
USED EQUIPMENT 


BIG PICTURE—BIG SAVINGS AT STAR! GOOD 
used lenses, all sizes, $17.50 pair up; new silver seam- 
less screens $1 foot; silver screen resurfacer $8.95 
gallon; prompt delivery on anamorphics; booth equip- 
ment at lowest prices! Contact us! STAR CINEMA 
SUPPLY, 447 West 52 St., New York 19. 


VALUES UNSURPASSED! DEVRY DUAL SOUND 
projectors w/amplifier, speaker, excellent $595. Avail 
le on time. Holmes L25N amplifiers, rebuilt $95; 
rewinds $6.95 set; automatic enclosed rewinds, 
$45. SOS. CINEMA SUPPLY CORP., 
52nd St., New York 19, N. Y. 


HERAI 











602 W 


STEREO SILVER SCREEN, IN 
an 13.6 x 18 picture size. One year old, 
$1 F. O. B. Sioux Rapids, Ja. SIOUX THEATRE, 
Sioux Rapids, I 





FOR SALI 
isible 





SERVICES 


CARDS, PROGRAMS, HERALDS 
CATO SHOW PRINTING CO., 





WINDOW 
phot ffset printing 
Cato, N. Y 


BOOKS 


STUDIO EQUIPMENT 





MOTION PICTURE AND TELEVISION ALMA- 
nac—the big book about your business-—1954-55 edition. 
Contains over 12,000 biographies of important motion 
picture personalities. Also all industry statistics. Com 
plete listing of feature pictures 1944 to date. Order 
your copy today. $5.00, postage included. Send remit- 
tance to QUIGLEY BOOKSHOP. 1270 Sixth Avenue, 
New York 20, N. Y 





RICHARDSON’S BLUEBOOK OF PROJECTION 
New &th Edition. Revised to deal with the latest tech 
nical developments in motion picture projection and 
sound, and reorganized to facilitate study and refer 
ence Includes a practical discuss.on of Television 
especially prepared for the instruction of theatre pro 
jectionists, and of new techniques for advancement of 
the art of the motion picture. The standard textbook 
on motion picture projection and sound reproduction. 
Invaluable t eginner and expert. Best seller since 
1911. 662 pages, cloth bound, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N.Y. 


WANTED TO BUY 
WANTED PIPE ORGAN CONSOLE, THREE 
manual Wurlitzer preferred. Will pay cash. R. LAW- 
SON, 4459 Sherbrooke W., Montreal. 


SEATING EQUIPMENT 


HAS ’EM! 








SEND FOR 
stock at 
SUPPLY 
= 


NEED CHAIRS! 5S.O.S. 
Chair Bulletin, showing our tremendous 
knock down prices S.0.8 CINEMA 
CORP., 602 W. 52nd St., New York 19, N 





CINEFLEX 35M REFLEX 
zines, 3 lenses, 24V motor, case, $695; Belhowell 
35mm automatic foot splicers, $595; Moviola 35mm 
composite sound/picture, $495; multiple floodlites hold- 
ing 12 bulbs on rolling stand $180 value, $29.50. 
S.0.S. CINEMA SUPPLY CORP., 602 W. 52nd St., 
New York 19, N. Y. 


DRIVE-IN EQUIPMENT 


HERE’S YOUR BEST BUY! BRENKERT/RC.\ 
outfit w/BX80 projectors, Enarc lamphouses, M19030 
soundheads, 3000’ magazines, changeovers, etc., beau 
tiful condition plus new 150W amplification, lenses, 
90 amp rectifiers, all for $4,500. Available on time 
$.0.S. CINEMA SUPPLY CORP., 602 W. 52nd St 
New York 19, N. Y. 


NEW EQUIPMENT 


EVERYONE’S BUYING ‘EM! 
marquee letters, fits Wagner, Adler, Bevelite signs: 
4”—35c; 8’—S0c; 10’—60c; 12”—85c: 14’’—$1.25; 16” 
$1.50; 17’—$1.75; 24”’—$2.50. S.O.S. CINEMA SUPPLY 
CORP., 602 W. 52nd St., New York 19, N. Y. 

GO CINEMASCOPE WITH ADJUSTABLE AN- 
amorphic lenses $695 pr. Mirroclaric metalized seam- 
less screens $1 sq. ft. Prompt shipments, towest prices 
all sizes projection lenses. S.O.S. CINEMA SUPPLY 
CORP., 602 W. 52nd St., New York 19, N. Y. 


BUSINESS BOOSTERS 


CAMERA, 2 MAGA. 














MASONITE 











BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS. 
PREMIUM PRODUCTS, 339 West 44th St., New 
York 36, N. Y. 





Loew's Theatres’ Budget 
Channelled to Newspapers 


Ernest Emerling, advertising and 
licity director for Loew’s Theatres, said re- 
cently that more than 80 per cent of Loew’s 
Theatres’ advertising dollars go into news- 
papers. He said that “Loew’s pioneered 
neighborhood movie advertising in the New 
York dailies, via Loew’s Movie Guide in- 
stituted in 1940.’ More than $500,00 is used 
annually on the guide, he added. 


pub- 


Jackie Gleason to Appear 
On Paramount Stage 


Robert K. Shapiro, managing director of 
the Paramount theatre, New York, an- 
nounced that television star Jackie Gleason 
and his entire cast would appear in person 
at the theatre starting November 17 for two 
weeks. It will mark the first time in 
than a year that the Paramount will present 
1 stage show in addition to its regular film. 


more 


Legion Approves Two 
Of Five New Films 


The National this 
week reviewed five pictures, putting two in 
Class A, Section II], morally unobjectionable 
for adults, and three in Class B, morally 
objectionable in part for all. In Section I] 
“Fire Over Africa” and “Sign of the 


Legion of Decency 


are 


58 


Pagan.” In Class B are “Jesse James’ 
Women” because of “suggestive costuming 
and situations; low moral tone”; “Phffft” 
because it “reflects the acceptability of di- 
light treatment of marriage; sugges- 
tive sequences,” and “This Is My Love” be- 


cause of “low moral tone; light treatment of 


vorce; 


marriage.” 


"Aida" to Have New York 
Opening in November 


S. Hurok’s presentation of Verdi’s “Aida” 
will have its American premiere at the Little 
New York November 


opera film in 


Carnegie theatre in 
11. Said to be first 
“Aida” was produced in Italy by Ferruccio 
de Martino and Teti. It is Mr. 
Hurok’s first film presentation and features 
Sophia Loren acting the title role which is 
Tebaldi. I.F.E. 


Corporation is the distributor. 


30 Theatres Are Signed 
For Opera Telecast 


\pproximately 30 theatres throughout the 
U.S. have signed for the closed circuit tele- 
cast of the opening night of the Metropoli- 
tan Opera, November 8, a representative of 
Theatre Network Television said this week. 
The three-hour show will consist of scenes 
from “La Boheme,” “Barber of Seville” and 
“Aida.” 


c¢ rhc YT, 


Fe lerico 


sung by Renata Releasing 


Basil Enterprises Holds 
First Fall Meetings 


BUFFALO: The first managers’ meeting of 
was held by Basil Enterprises 
last week at the home office, Buffalo. The 
managers personnel were ad- 
dressed by C. J. Basil, president; B. J. 
vice-president, and T. J. 


the season 
and _ office 
J. Basil, 
Basil, treasurer. 
The guest speaker was Sidney Pfeifer, at- 
torney for the circuit. Various phases of 
operation were discussed by G. M. Wester- 
eren, manager, and V. 
Spencer Balser, film buyer and head broker. 


assistant general 


‘‘Romeo'' Opens in December 

The American premiere of Shakespeare’s 
“Romeo and Juliet” will be held December 
22 at the Sutton theatre in New York, it was 
announced by William J. Heineman, vice- 
president of United Artists in charge of dis- 
tribution. A J. Arthur Rank Organization 
presentation, it was voted recently best pic- 
ture at the Venice Film Festival. It stars 
Laurence Harvey and Susan Shentall and 
was directed by Renato Castellani. 


Leonard Siebert Dies 
HARTFORD: Leonard Siebert, 90, oper- 
ator of the first motion picture theatre in 
East Hampton, Conn.,’ known as Siebert’s 
Opera House, died October 21 following a 
long illness. He retired in 1946. 
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saves the Fheatre owner many a 


headache and lots of money 


Loma Loom carpet does its best job in the theatre-— 
where carpets usually get their worst 

beating. The ravages of cigarette burns, permanent 
stains, tears, scuffs, etc., disappear overnight 

— because damaged sections can be quickly 


removed and replaced invisibly! 


Loma Loom carpet is the easiest and most 
economical carpet to install: it can be laid on any 
kind of flooring — including rough flooring, 


tile, stone, cement and wood. 


Loma Loom carpet is a blend of very tough Nylon and fine 
sturdy wools that mean much more wear. The built-in 
sponge rubber cushion means maximum resilience against 


thousands of pounding feet. In cold weather, 





Loma Loom retains large area heat, thus holding 
down heating bills. There is no waste in installation: 
practically all of the carpet is used in laying. And the built-in 


sponge rubber cushion makes Loma Loom noise-proof. 


Let your next job be Loma Loom carpet. 


Write for details and samples to 


WEIL BROS. TEXTILES, INC. (Selling Agents) 31 EAST 32nd STREET, NEW YORK 16, N. Y. 
A Product Of 


Yfe eon Loom 


Loma Loom SIDNEY BLUMENTHAL & CO., INC. 
THE CARPET WITH THE “7 € ey A Apose 
BUILT-IN SPONGE RUBBER CUSHION Pile Fabrice for Ce Purposes 








ONE PARK AVENUE, NEW YORK 16, N.Y. 


BETTER THEATRES SECTION 





on a 
supreme achievement 
in luxurious 


comfort 


When occupant sits up 


® 
a 
When occupant relaxes 


Relax, and the chair relaxes with you, letting you sink back 


with all the luxurious restfulness of homey fireside comfort. 


cAmezucan Seating Company 


WORLD'S LEADER IN PUBLIC SEATING 
Grand Rapids 2, Michigan * Branch Offices and Distributors in Principal Cities 
Manufacturers of Theatre, School, Church, Auditorium, 
Transportation, Stadium Seating, FOLDING CHAIRS 


ALSO DISTRIBUTED BY NATIONAL THEATRE SUPPLY 
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DRIVE-IN FUTURE 


WORLD'S FINEST ERECTED IN 48 
WORKING HOURS ... NO “LOST WEEKEND"! 


is 
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4 
“ 
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No question about it — the trend is to Cinemascope. lose any precious weekend business! And the low cost 
An increasing percentage of Hollywood wide-screen of maintenance and the ease of maintenance will please 
extravaganzas is being filmed for cinemascope and you ... while you please the public! 

the public is gobbling it up. Your public expects a 
Cinemascope screen in your Drive-In Theater to view 
these new movies. You'll find our steel cantilever 
construction installations in drive-in theaters in every | Cinemascope is perfect for drive-in theaters . . . the depth, 
major city from coast to coast. With our convenient width and high reflectivity means a clear, undistorted 
construction methods, you picture from any part of the grounds. The sweeping 
can have your cinemascope scope against the backdrop of sky . . . is the most dra- 
screen erected in less than matic, spectacular effect you've ever had. Get all the 
THE FUTURE 48 working hours. You don’t facts today and see for yourself . . . in cinemascope! 


BELONGS TO 
2 YOU... FOR IMMEDIATE DELIVERY 
IF YOU PREPARE 45’ x 100’ *49/ x 120’ 


, , , 1 , 
FOR iT! 7 . sig * Picture Area “ ; ” 


THE PERFECT SCREEN FOR DRIVE-IN VIEWING... 





+ 


aes ge SIGNS, : | { ox ‘ 48 Geneva Avenue, Boston 2], Mass. 
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THE BEST 

IN PRODUCT... 
THE BEST 

IN SERVICE 


THE PICTURE IS LIGHT... 
GIVE IT ALL YOU CAN 
with “NATIONAL” CARBONS 


@ Given the best projector carbons made, the “‘rest” of perfect projection 
lies in the projectionist’s skill and the service rendered by his supplier. 

NATIONAL CARBON’S nationwide advisory service has featured promi- 
nently in every phase of projector-lighting progress from the discovery 
and development of new and better carbon-arc materials right down to 
their firing-line application in theatres. 

Not only do “National” carbons excel in brilliance, color-balance and 
uniformity, but they give you all these features at the lowest cost per unit 
of light and per inch of carbon consumed. 

Call on “National” carbons and NATIONAL CARBON service for the 
ultimate in picture quality, at least overall cost. 


The term “‘National” is a registered trade-mark of Union Carbide and Carbon Corporation 
f NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation * 30 East 42nd Street, New York 17, N.Y. 
District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco 
IN CANADA: Union Carbide Canada Limited, Toronto 
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| Only RAYTONE OFFERS 
2SOLUTE GUARANTEE, 


HILUX 


Only Raytone dares to back up its advertising statements 
with the absolute guarantee that if the Raytone 
Hilux Screen does not satisfy every claim below, 


YOU PAY NOTHING FOR THE SCREEN! 
NO SEAMS show on a Raytone Hilux Screen regardless 


of the size of the picture being projected ... regardless of the system. 


EFFICIENT LIGHT REFLECTION 


The Raytone Hilux Screen reflects all the light which intelligent surveys 
indicate is needed. 


MAXIMUM LIGHT RETURN to the greatest 


number of desirable seats in any theatre is a must with all screens. . . 
a certainty with the Raytone Hilux Screen. 


EVEN LIGHT DISTRIBUTION 10 avoid hot 


spots and too rapid drop-off beyond useful viewing angles. 


RESISTANCE TO AMBIENT LIGHT 


... Stray light from sources other than the projector . . . is another 
important characteristic of the Raytone Hilux Screen. 


ACCURATE COLOR RENDITION 


makes for richer, more natural pictures on the Raytone Hilux Screen. 


ALL SYSTEMS look best when projected on the 


all-purpose Raytone Hilux Screen... regardless of aspect ratio. 
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By In this day and age of advancing techniques and new develop- 
ments in the motion picture industry, quality at reasonable prices is 
needed far more than inferior products at cut-prices. To this belief 
Raytone has dedicated the efforts and energies of all its research 
and development ...to continue to bring you the finest products at 
the lowest possible prices. See your Raytone Theatre Dealer today. 


RAY TONE SSneen corr. 
165 Clermont Avenue, Brooklyn 5, New York 


MIDWEST OFFICE: L. E. Cooley, 408 South Oak Park Avenue, Oak Park, Illinois 















About People 
of the Theatre 






To build profitable repeat patronage... 





AND OF BUSINESSES SERVING THEM 













Samuel N. Saiia of 
Buffalo, N. Y., has P 
been appointed to the 
sales staff of the Ray- 
tone Screen Corpora- 
tion, Brooklyn, N. Y. 
Mr. Saiia has been in 
the sales field since 
his graduation from 
Millard Fillmore Col- 
lege in Buffalo, and 
more recently has been 
New York industrial 
representative for a 
number of eastern paint manufacturers. For the 
past two years, before joining Raytone, he was 













Scene from “THE EGYPTIAN,” 
20th Century-Fox CinemaScope E pic 






Samuel N. Saiia 





sharpest image, edge-to-edge... 






most uniform light distribution... in the motion picture screen field with another 
organization. 
| a . . : . : , . 
on any screen: CinemaScope installations in New York State 





have been made by John Free, at the Pontiac 
and Riverside drive-ins, Ogdensburg; Vivian 


Sweet, Star theatre in Salem, Swan in G : 

x Normal 2D-3D i. a. ian in “Schuylerville; ‘Me. 

Bausch & Lomb Helen Halley, Play-Lyceum, Champlain; Jules 
* Expanded 2D-3D Perlmutter, Warren in Warrensburg, and Ches- 


ter in Chestertown. 










e CinemaScope J.J. Jarrish has replaced the screen of his Rio 


drive-in at Adal, Ga., which was knocked down 
recently by high winds. 











R. H. Zimmerman ot American Seating Com- 
pany and Lloyd Ownbey of National Theatre 
Supply, were in Denver, Colo. for unveiling of 
American’s new loge chair. 










Several hundred persons attended the testi- 
monial dinner held recently at the Statler Hotel 
in Hartford, Conn., honoring Lou Cohen, Loew's 
Poli manager, and Mrs. Cohen on their 35th 
wedding anniversary, which was also Mr. 
Cohen’s 35th year in show business. 











Don Quincer has started preliminary grading 
work on a drive-in at Wadena, Minn. 











Jimmy Rangaard, operator of the Staples the- 


atre, Staples, Minn., is constructing a drive-in 
W it at Verndale, Minn. 
TIlE for new catalog E-123, 


Bausch & Lomb Optical Co., Mrs. Sarah Galitzki has reopened her Coed 
67935 St. Paul Street theatre, Topeka, Kans., which is now equipped 


Proj ection Lenses Rochester 2; Mew Vouk. for CinemaScope and with a new sound system. 


Harry Chertoc, owner of the Sky-Vue drive-in 
near Harrisburg, Pa., has announced that a new 
drive-in will be built in the spring on Harris- 
burg Pike. 

















. samme BAUSCH 6 LOMB 


Visit BAUSCH & LOMB Booth 73 
TESMA Exhibit, Oct. 31-Nov. 4, 
Conrad Hilton Hotel, Chicago. 





Mrs. Kenneth W. Cockerline is installing 
CinemaScope and stereophonic sound equipment 
SINCE 1853 in her theatre in Moreland, suburb of Portland, 
Oregon. 



















Al Siner, manager of the Strand in Provi- 
dence, R. I., reports reopening of the theatre 
following redecoration. 
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World’s Oldest 
Manufacturer 
of Theatre 


THE } | THE 


DELUXE PLASTIC _ | anes = RAINMASTER 
SERIES » The Hero Will Not Lisp When They SERIES 


The only speaker Hear Him Over Motiograph Speckers _ The only. speaker 


with a full 5" unit with a raincoat. 
it. 7 : . i ist- 
nomen. Fd | — Your patcons have the vight to expect good prgaprcs 6 


best sounding speak- 
dust. =f 


od > f a 
or ever developed. e sound. adtvat give them cause lo complain 


MOTIOGRAPH 
NOW OFFERS 3 LINES 
OF IN-CAR SPEAKERS 


to meet the requirements of every theatre. 


Youll hove better sound wihile you 
: eo coer : gout equipment Aollaes 
an | Mtiogayh. otrrange for a 


. ef. f 
hemonstration by your nearest qualified 
r al 


theatre equipment dealer. 


THE 7800 
ECONOMY SERIES 


Low in initial and maintenance 
cost. Speakers with full 4" 
unit as low as $5.50 each. 
Junction Boxes as low .as 
$4.50 each. 


EXPORT DIVISION 


SPM MOTIOGRAPH, lsu 


Frazar & Hansen, Ltd. 
“Since 1896” 





301 CLAY STREET © 
4431 WEST LAKE STREET © CHICAGO 24, ILLINOIS 


SAN FRANCISCO 11, CALIF. (i 
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For | 
LONG, EFFICIENT 


speaker performance 


TELESEAL™ 
the wire that's 
BUILT to be buried! 


Don't bury wire that wasn't designed to be | 
buried. It's expensive to dig up! 


Take a look at TELESEAL and you'll see 
why it lasts so long underground: 


Copper conductors for Bit. 


———+> 
PLUS 
TELEPLATE® coating 


for lasting adhesion 

and corrosion , 

resistance ; | 
’ a. ” 












Special low 

moisture absorbing 
insulation assuring low 

transmission losses 


PLUS 


Tough, weather resistant neoprene 
jacket capable of being buried di- 
rectly in the ground without damage 
from moisture and chemical action 

in the soil. 


THAT'S TELESEAL—the wire that is 
built specifically for direct burial in 
the ground ... the high quality wire 
that will give you efficient, depend- 
able service for years. 


For your drive-in, order TELESEAL by | 
name from your theatre supply house. 


Be sure fo visit us in Booth #37 oat the 
TESMA-TEDA-TOA-IPA trade show. 


WHITNEY BLAKE CO. 





© Well Built Wires 


ready 


Drew Eberson of the firm of John & Drew 
Eberson, New York architects, has been com- 
missioned to design three theatres in Central 
America for Teatros De El Salvadore, S.A. A 
group headed by Louis Poma will operate the 
theatres. 


O. J. Forest, manager of the Westrex Cor- 
poration, in Trinidad, came to New York re- 
cently for conferences with the staff of Westrex 
headquarters. 


A drive-in theatre is to be built soon near 
Chaffe, Mo. It is expected to cost $60,000 and 
have a capacity of 460 automobiles. Bob Cap- 
shaw, of Chaffee, is one of the six men who are 
backing the venture. 


Mitchell Cole is the new owner of the Loma 
Theatre in Campti, La. It was acquired from 
former owner Mrs. S. D. Dick. 


Lewis Cox plans to close the Bayouland 
drive-in, Barton, La., soon with reopening sched- 
uled sometime after the first of the year. 


Whitney Lindsey, former manager of the Polk 
Theatre in Lakeland, Fla., is now with the Roy 
Smith Company, theatre suppliers. 


A. J. Broussard recently opened his new in- 
door theatre, the Chief, Crowley, La. It is 
equipped for all the latest techniques in pro- 
jection and sound. 


Tom Clonan has returned as manager of the 
Comerford drive-in theatre, Scranton, Pa. He 
had been serving relief managerial duties in 
nearby cities. 


CinemaScope and stereophonic sound equip- 
ment have been installed in Jesse Jones’ St. 
Johns theatre in Portland, Ore. There are now 
more than half of the suburban houses there 
with such equipment. 


Stan Trout reports he will open his new 
drive-in theatre near Hope, British Columbia, 
in 1955. This is also true of the drive-in planned 
by Harold Warren near Port Alberni on Van- 
couver Island. 


Sam Levin, who operates the Sherwood 


Drive-In in Dayton, Ohio, reports that con- 
struction work on his new drive-in, immediately 
| adjoining, is progressing nicely. It should be 
to open around January l, 


and will 








include CinemaScope equipment and _ in-car 


heaters. 


Maurice Moser has reopened the Ohio The- 
atre in Antwerp, Ohio. The 187-seat house had 
been closed for the summer. 


Because he was forced to close his Skyway 
drive-in, which he has operated for seven years, 
when a new highway was placed under con- 
struction, Frank Gilfilin is going to build a new 
one on an eight-acre tract near Coshocton, 
Ohio. It will be known as the Tri-Vale and 
will have a capacity for 800 cars. 


Everett Evers has reopened the Schelswig 
theatre at Schelswig, Ia. The building has been 
leased from the V.F.W. 


The Roxy theatre in Saginaw, Mich., has 
ben taken cover by Ed Johnson, who plans to 
call it the World and to show art films. 


A new manager, Buddy Schweig, has been 
named for the Park theatre in Detroit, Mich. 


Floyd Theatres in Florida, have announced 
that Paul Lycan, former operator at the Tarpon 
Springs theatre in Tarpon Springs, Fla., has 
been named manager of the Midway drive-in 
there. He replaces Martin Walker, who has re- 
turned to Haines City. 


Edwin Fideli of Worcester, Mass., has been 
granted a permit to construct a drive-in in 
Lunenberg, Mass. It will have a capacity of 
800 cars. 


J. Real Neth has installed CinemaScope 
equipment in the State theatre, Columbus, Ohio. 


The Riverside drive-in at Little Rock, Ark., 
has ben sold to Rowley United Theatres, Inc., 
by Carl Burton. 


R. S. Starling has opened a new drive-in at 
Pineville, La. Known as the Pines, it is equipped 
with the latest techniques in sound, projection 
and a large screen furnished by National The- 
atre Supply. 


CinemaScope and stereophonic sound equip- 
ment is being installed by Mrs. Kenneth W. 
Cockerline in her suburban Moreland theatre, 
Portland, Ore. 











AT OPENING OF THE JOLLY ROGER DRIVE-IN NEAR DETROIT: This new outdoor theatre, which is 
pictured and described beginning on page 19, is a new operation of Nicholas George Theatres, which 
have several Detroit drive-ins and one outdoor. Mr. George is pictured third from right. The others are 
(left to right, excluding man in background), Bill Boudouris of the Theatre Equipment Company in 
| Toledo, which supplied and installed the projection and sound equipment; Fred Tellerito; Jim Ross, Detroit 
operation; and Al Boudouris who engineered the equipment installation. 
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NEW HAVEN 14, CONN. 
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R. L. Grosh & Sons Seeniec Studios 
by a stage equipment 


4114-4122 SUNSET BOULEVARD, HOLLYWOOD 29, CALIFORNIA, NORMANDY 2-1134 





Extends Greetings to 


T. E.'S. M. A. — T. O. A. 
CONVENTION 





CENTRE THEATRE, DENVER, COLORADO 
Decorated and Equipped Under the Supervision of Mel Glatz 


Stage equipment for the new theatre consisted of a screen frame constructed of light-weight steel channel properly 
designed for stress and strain in order to maintain the correct tautness of the plastic screen. The steel frame was 
constructed in a radius to conform with the projection, as well as for tilting to degree desired. 

Traverse tracks were the Grosh “Tru-Roll” with patented die-cast carriers and rubber tire wheels. 

Title curtain was made of lustre satin and operates on the steel track, with downstage return ends to allow for the 
maximum width of the picture screen. Maskings for the top were motorized for moving to four positions. The side 
maskings were also motorized for variance in positions, giving a clean-cut picture for the different ratios. The front 
contour curtain extended from the ceiling to the auditorium floor in its down position and matched in color the side wall 
drapes. This curtain was designed so that when it is in the up position it forms the proscenium valance. The fabric was 
selected for its richness and durability to conform to the quality of equipment in this theatre. 

All of the mechanical moving equipment is operated from remote control from the projection booth. 


COMPLETE AUDITORIUM STAGE EQUIPMENT @ SALES @ RENTALS 


Wide Screen Instal- SpeakersCurtains Curiain Motors Slote Track Waterfall Curtains Flood Lights Painted Scenery 
lation Darkening Curtains Framed Scenery Murals Unit Settings “Tru-Roll” Track 

Asbestos Curtains Drapery Treatment Sky Cycloramas Gelatine Painted Drops Counterweight 

Front Curtains Stage Hardware Curve Track Spot Lights Flameproofing Units Drapery Settings 


Picture Screens 
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The new Relax-Recliner is comfortably firm, but The chair back responds to your weight without 
puts no pressure against your back, when you buttons, levers, and gadgets, when you relax 
are sitting in an upright position. into a comfortable recline. 


THE NEW Wea eciner 


brings “Living-Room Comfort” to Theatre Patrons 


The Relax-Recliner feature is available on 
Heywood’s TC 700 or TC 701 models, 

as illustrated. 

This luxuriously comfortable theatre chair 
is another example of the famous 
Heywood engineering “know-how” to make 
theatre seating as comfortable as the 
average patron’s own easy chair at home. 
Let a Heywood-Wakefield representative 
give you complete details of this great 
theatre seating line right away. 


eee Oe 
WAKEFIELD 


EST. 1826 


HEYWOOD-WAKEFIELD COMPANY, Theatre Seating Division, Menominee, Michigan + Sales Offices: Baltimore » Chicago * New York 
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GEORGE SCHUTZ, Editor 


VistaVision's 
Horizontal 


Projection 





EDITORIAL INDEX: 


Page 


THE REMODELED PLAZA IN BURLINGTON, WIS.: A STORY OF SMALL TOWN 
OPERATION 


TWO DRIVE-INS EXPLOITING FOLKLORE AND WIDE-SCREEN PRESENTATION: 
El Rancho, Kent, Wash.; Jolly Roger at Detroit 


BETTER PROJECTION department: 


DATA FOR SIZING PICTURE WITH ANY PROJECTION SYSTEM, by Gio 
Gagliardi 


VISTAVISION HORIZONTAL PROJECTION 
oe | 


METHOD IN MANAGEMENT department: 


WHAT A MANAGER SHOULD KNOW ABOUT THEATRE ARCHITECTURE, 
by Curtis Mees, Twenty-First Article of a Series on Motion Picture Theatre 
Management 


CHARLIE JONES: Gone Are the Days; or, What Made Willie Hum 
oe | 
THE BUYERS INDEX 
| oe | 
TESMA - TEDA - TOA- IPA TRADE SHOW DIRECTORY 
| oe | 
ABOUT PRODUCTS 
i | 
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Kotte’ Shoals is published the first week of the month, with each regular 


monthly issued as a bound-in section of Motion Picture Herald; and in an annual 
edition, the Market Guide Number, which is published under its own covers in 
March as Section Two of the Herald. 


a eT oe 


QUIGLEY PUBLICATIONS, Rockefeller Center, New York 20, N. Y., Circle 7-3100. 
RAY GALLO, Advertising Manager. HOLLYWOOD: Yucca-Vine Building; HOllywood 7-2145. 
MIDWEST: Urben Farley & Company, 120 S. LaSalle Street, Chicago; Financial 6-3074. 





IT WAS hardly necessary for Paramount to 
assure theatre operators that there is no 
intention to make horizontal projection of 
VistaVision productions regular practice. 
Industry economics alone provide enough 
of an obstacle to that. The installation for 
the premiere of "White Christmas’ at 
Radio City Music Hall seemed justified by 
the size of that house and the quality of 
image achieved appeared to us to reward 
the energy and ingenuity that made it 
workable in so short a time. 

The method has been adopted as well 
for the West Coast premiere of ''White 
Christmas’ at the Warner theatre in 
Beverly Hills. 

Whatever the practical considerations, 
the idea of printing the long way of the 
film to obtain a larger photograph for pro- 
jection is interesting in its possibilities. 
Projecting such a print horizontally has 
proved practicable enough, even with 
equipment hastily got up. If a frame ap- 
proaching twice the width of a standard 
print photograph is the best way to effect 
wide-screen presentation, then a_longi- 
tudinal print with horizontal projection has 
certain recommendations. 

For one, the film is under tension the 
long way of the frame, which reduces if it 
doesn't entirely eliminate the buckling 
problem. That problem can be dealt with 
in a process using 70mm film by having a 
curved aperture; this, of course, would re- 
quire special optical provisions. The other 
factor in wide-film technique, that of 
double film weight, does not apply to 
printing the jong way of the film, the 
stock being doubled only in footage. 

Another interesting feature of the longi- 
tudinal print is the space it provides for 
more than one sound track. More than 
enough area is available for another full 
100-mil optical track, and a third seems 
possible with some small adjustment of 
frame dimensions. And with the film travel- 
ing at twice standard speed, the frequency 
range, with attendant reduction of noise 
pickup, would go to around 15,000 at the 
high end, which has been the hope of sound 
engineers for many years. 

This method of which VistaVision has 
given us a sample is something very extra 
special today. But is it to be ruled out of 
prospects for the future? —G.S. 





Modernized at a cost of $45,000 





Story of 
Small Town 
Operation 


At the beginning of this year the 
Plaza theatre in Burlington, Wis., 


was purchased by Ben Poblocki, 
long identified with the motion 
picture business, but never be- 
fore as an exhibitor. Head of 
Poblocki & Sons of Milwaukee, 
he has been a manufacturer of 
theatre equipment, notably in- 
cluding lobby display frames and 
signs, for more than 35 years. 
Becoming an exhibitor, he put 
into practice what he had 
preached as a manufacturer; he 
modernized the Plaza, installed 
equipment necessary for high 
standards of picture presenta- 
tion, advertised aggressively. The 
result was increased and appre- 
ciative patronage —and costs 
which denied the operation a 
profit. In the following article 
Mr. Poblocki relates his experi- 
ence, in which will be recognized 
factors of operation widely en- 
countered in small towns today. 


RECENTLY attended a meeting of small 
exhibitors. There were about sixteen theatre 
operators there, and I have never heard a 
group of businessmen so pessimistic. I went 
out thinking that the days of the small 
theatre were numbered. Every exhibitor 
there said he was operating at a loss. Yet 
they were being asked to pay higher film 
rental. 

It set me to thinking about my own ex- 
perience as an exhibitor. It was a short one 
—only eight or nine months. It jibed with 
what I had heard at the meeting, however. 
Patronage had steadily increased. The fly 
in the ointment was costs. 

I went over my own costs. Not just film 
rental, but all costs. The problem appeared 
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The Plaza Theatre 
in Burlington, Wis. 














The Plaza with its new marquee, front facing and box-office. 


to be less simple than it is made out to be 
at exhibitor meetings that I have attended. 

Much has changed in the business to 
complicate the problem of the exhibitor. 
It starts with film production itself. Today 
a producer has to invest a million, perhaps 
two millions or more, in a picture before 
he can definitely say he has a customer 
for it. At least he does not know how many 
he has, how many he can really bank on, 
and he has a product that may be quite 
perishable. The producer, and therefore of 
course the distributor, is operating under 
far greater risks than they were when they 
sold a whole year’s program before invest- 
ing in it more than a fraction of the end 
cost of the pictures. 


At the same time, exhibition finds itself 
facing stiffer competition from other kinds 
of recreation, with theatres badly run down 
and outmoded, and in addition to these 
burdens, exhibition must pay higher prices 
all down the line, and higher wages and 
taxes. In the face of these conditions, ex- 
hibitors, especially in the smaller communi- 
ties, have to bear in mind that they can easil) 
price themselves out of business if they hike 
their admission prices every time increased 
costs put on the pressure. 

The problem as I see it, having come 
from the manufacturing side of the business 
to the one my customers are on, is not one 
created by one branch of the industry for 
the other, but an all-industry problem 
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BEN POBLOCKI, 
who in this article 
relates that he orig- 
inally intended to 
make only such 
changes in the 
Plaza as were nec- 
essary for wide- 
screen presentation. 
But the reaction of 
patrons from the 
outset of his revisions was so enthusi- 
astic that he modernized the lobby and 
foyer, and then went after the front. 
When he had done, he had invested 
$45,000 in improvements. He adds: 
“We still feel that our remodeling 
and re-equipping was necessary, and 
that further improvements should be 
made to maintain public interest in our 
theatre as a place of recreation.” 











which needs, not name calling, but co- 
operative investigation by all branches. 

The theatre I purchased and started to 
operate last winter lost $2,500 the year be- 
fore I bought it. In the parcel was the 
State theatre as well as the Plaza. This was 
a 400-seat house operated only during the 
summer months, when Burlington, which 
is surrounded by several lakes, is a popular 
summer resort. The State was just a 
“Joint.” I was ashamed of it, so tore it 
down and sold the lot to the city for park- 
ing. The city has five free parking lots that 
can accommodate 3,000 cars. Razing of the 
State left only the 600-seat Plaza, in a city 
of 5,000 regular population, which increases 
to more than 15,000 during July, August 
and early September. 

If we can see our way clear to profitable 
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operation, we—my six sons are with me in 
the theatre as well as the manufacturing 
add 30 feet to the 
increase the 


business—intend_ to 
Plaza in 
capacity, especially for summer patronage, 
and to locate the screen at least 25 feet 
from the first row. Our present screen is 
34 feet wide, extending practically the full 
width of the auditorium. 


order to seating 


IMPROVEMENTS MADE 


But we already have invested $45,000 in 
remodeling and equipment. The 
marquee and signs are brand new. We re- 
moved all the old wood doors and installed 
Pittsburgh plate glass doors and box-office. 
The marquee is faced with maroon and 
cream Vitracon, a new porcelain enamel 


new 


the Plaza 
with its new screen practically 
spanning the width; and (be- 
low) the foyer, showing the re- 


The auditorium of 


freshment stand as recessed in 
the rear wall at the sacrifice 
of two rows of seats. Entrance 
from the lobby is opposite the 
stand. The walls have been pa- 
pered, the floor recarpeted. A 
major part of the remodeling 
consisted in opening up the 
entire front area to the street. 
This necessitated removal of a 
set of inner lobby doors and 
their wall. The ceilings of the 
lobby and foyer were redone 
with acoustical material to ab- 
sorb street noise. Besides re 
construction of the screen area, 
changes in the auditorium in- 
luded redecoration and instal- 
lation of air-conditioning ducts 
and outlets. 


product, very flat and with the appearance 
of architectural glass. 

We removed the second set of doors and 
surrounding wall in order to make the in- 
terior visible from the sidewalk. The ceil- 
ings of the lobby and the foyer were redone 
material 


in the best grade of acoustical 


to block off street and outer lobby noises. 

To make room for an attractive refresh 
ment nook we took out the two last rows 
of seats. 


Refreshments offered are candy, 


popcorn, ice cream and soft drinks, three 
carbonated and three non-carbonated. 

redecorated 
and installed 


throughout. Rear exits were closed up and 


The entire auditorium was 
push-back seating was 
a new exit was installed off a side walkway. 
We put in air-conditioning, 25 tons of it. 
Since in providing for a new screen we had 


15 





to cut into the ceiling to make room for 
the curtain, we had to install a duct be- 
tween the roof and the ceiling, which leads 
to Anemostat outlets in the 
ceiling. And automatic controls were put 


auditorium 


in for both cooling and heating. 

The Plaza formerly had a_ screen 
15x12 We installed an Astrolite 
screen 34 feet wide and 1414 feet high— 


teet. 


as big as the stage and auditorium dimen- 
sions would take. Amplifiers and speakers 
and magnetic soundheads were installed for 
four-track 
sound, with effects speakers placed in the 


reproduction of CinemaScope 


ceiling. 
PROMOTING THE REGION 


At first | was only going to invest in 


equipment for wide-screen, with stereo- 


phonic sound. But the reaction of patrons 
was so good to this improvement that I 
decided to remodel the lobby. When I got 
that done, people were so appreciative that 
I was encouraged to make the other im- 
provements to this rundown theatre. Public 
reaction has been enthusiastic. Besides be- 
Burlington 
is a trading point for a prosperous farming 
area. It is only 30 miles from Milwaukee. 
There are several small factories. 


ing a summer resort center, 


To make these people regular patrons 
of the Plaza, including the summer re- 
sorters, we do a thorough job of promotion. 
We have a mailing list of 3,000, have 
backed one bowling team at Twin Lakes, 
and two others in Burlington, including 
a women’s team. 


We advertise coming attractions at the 


Bat Ree 


9s ae OE 


Khannie | 
Cobcesbion. 
* ; 





Two specimens of promotion which the Poblocki management put into effect on acquiring the Plaza. 
Pictured are a Burlington hotel, restaurant and a resort club where it put up illuminated display cases. 


theatre and around the area two or three 
weeks in We have installed il- 
luminated poster cases at a large hotel, res- 
Brown’s 


advance. 


taurant and bar and a club on 
Lake. In Burlington we have poster cases 
lobby of the Burlington Hotel 
(which has the Plush Horse Bar wel! 
known among tourists for food and atmos- 
phere). We similarly post the Badger 
Hotel in Burlington. Our investment in 
poster cases alone is about $4,000. 

For newspaper advertising we use the 


in the 


two Burlington weeklies and an advertising 
bulletin which is distributed free through 
an area within 10 miles of Burlington. We 
also advertise in the weekly of a nearby 
town of 1,200. 

All these efforts to give the community 





Box Office Income 
Expenses: 
Feature Rentals 
Other Rentals 
Salaries 
Rent 
Booking Service 
Heat, Light & Power 
Cartage 
Advertising 
Postage 
Theatre Supplies 
Payroll Taxes 
Depreciation 
Insurance 
Miscellaneous 
Telephone & Telegraph 
Repairs 
Dues 
Gen’! Administration 


Total Expenses 


Net Expenses 


Gross Loss on Box Office 
Add: 
Screen Advertising 
3-D Glasses 


Net Loss on Box-Office 
House Expense 


26 weeks 





Less Overhead Allocated to Vending 


$19,630.46 — 


PLAZA THEATRE EXPENSES, FIRST SIX MONTHS, 1954 


$29,042.79 


$11,306.26 
824.65 
6,145.83 
4,356.41 
524.73 
692.93 
382.26 
1,866.99 
62.70 
496.84 
136.60 
3,517.63 
259.35 
192.61 
185.04 
183.58 
40.00 
1,452.14 


$32,626.55 


$31,761.37 


$ 2,718.58 


478.00 
135.90 


$ 2,104.68 
$755.00 per week 
18.00 shorts 


$773.00 Total weekly overhead 








first-class operation within the obvious 
limits of the income that such a town can 
produce, and to promote the theatre and its 
attractions, should result in a worthwhile 
profit. Through most of the history of the 
business less effort than that paid out, often 
handsomely. Many theatre 
made a lot of money. Too often, however, 
they invested it in other ways and did not 
keep their theatres up-to-date. We still feel 
that our remodeling and re-equipping was 
necessary, and that further improvements 
should be made to maintain public interest 


people have 


in our theatre as a place of recreation. The 
problem is to gear the economics of the in- 
dustry as a whole to the job of providing 
popular recreation at a reasonable profit. 


THE COST PICTURE 


Included with this discussion is a state- 
ment of Plaza expenses. It gives weekly 
overhead as $773 a week. This of course 
fluctuates—higher in winter, a little lower 
in summer—but it will average that. One 
might say that the amount for general 
administration expense ($1,452.14) is too 
high. I can say this—until I can get the 
Plaza on its feet, I’ll be working for prac- 
tically nothing. 

One might find fault with other costs. 
Maybe I pay the janitor too much. I don’t 
think so. I hire a lot of people in my busi- 
nesses and I know that they have to be well 
paid in accordance with their ability. One 
of the things that is wrong with the theatre 
business, in my opinion, is that it has cut 
standard. 
distributors 


service far below 

We 
enough to grant the reasonableness of a 
theatre operating profit of 10%. But on the 
one hand, film product is supposed to re- 
turn a profit all down the line; and on the 
other, the majority of theatres, to maintain 
a motion picture public, must be attractive 
and comfortable, up-to-date, well kept up, 
and equipped to do justice technically to 
the product available. It is an urgent all- 
industry problem, with roots in every 
branch of the business. 


have found willing 
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FLUORESCENT PLASTIC CHANGEABLE 
COPY LETTERS (Neviol U. S. Pat. No. 2486859. Other patents pending) 


—an entirely different type of letter, exclusive with Wagner and adaptable with 
economical modifications to all existing Wagner frames. 
Formed in clear plastic and processed with a newly developed and patented process fluorescent material, each of these letters, 


_ the use of "black light" becomes a separate, actual light source not dependent on transmitted visible light or the translucence 
of the sign face. They Create Colored Light Rather Than Lighted Color. 


UNBELIEVABLE BRILLIANCE 
AND DISTANT READABILITY WITHOUT CLARE 


The extreme brightness and a DIFFERENT colors, 7 with other letters, make them especially ideal for installa- 


tions which are "hedged in" by an abundance of competing light. They are also unusually effective by natural daylight. 


THE ONLY THIRD-DIMENSIONAL 
ILLUMINATED LETTERS EVER MADE! 


The black light affords a uniformity of illumination of every letter virtually impossible with previous types of lighting. 


GUARANTEED LONG LIFE 


Not to be confused with signs which employed front illuminated fluorescent materials, these new letters are processed on the 
back and will not pass the ultra-violet rays of the sun. They are accordingly extremely fade-resistant. 


BIGGER BOXOFFICE-—GREATER PROFITS 


Attracting the attention of more people always means better business, for people go to the theatre more often when they know 
what is pony That's only natural. Theatres with obsolete displays will not be able to compete with those equipped with this 
powerful new type of advertising. 


GET BUSINESS YOU NEVER COT BEFORE 


You can now do something about the matter of whether they patronize you or the theatre down the street. Wagner Neviol 
letters impart a new look to any theatre front. Leading theatremen at the recent TESMA-TEDA-TOA-IPA equipment show in 
Chicago were quick to see the advantage of Wagner Neviol letters and have already ordered them installed. 


NICE THEATRE-GOOD PICTURE-NO AUDIENCE? 


Don't let an old-fashioned display board steal your profits. Wagner Neviol letters are not expensive, but failing to use them can 
be costly. 


GOOD PICTURES Pu NEVIOL LETTERS Mee BIG BUSINESS! 


Write, wire, or phone for further details and prices NOW! 


WAGNER SIGN SERVICE, INC. 


218 HOYNE AVENUE ° CHICAGO i12, ILLINOIS 
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Two Drive-Ins Exploiting Folklore 
and Wide-Screen Presentation 





CRAND OPENING TONITE 
PONY EXPRESS 


Pamrinc Tae Crowns 





Entrance view of the El Rancho, showing sign-storage structure. 





THE EL RANCHO 





IN THE materials of 
America’s storied West, drive-ins of that 
region have native sources of picturesque 
design, and like many another in that end 
of the country, a number of them similarly 
the El Rancho at Kent, Wash., 


the cowpoke 


named, 


derives rustic charm from 
motive. 
This new drive-in of the Northwest is 


Fay Lloyd 


other outdoor 


owned and operated by and 
Honey, three 


situations, plus one indoor theatre. Fay 


who have 
Honey has been an exhibitor for 30 years, 
while Lloyd Honey has long been in the 
theatre equipment business on the Pacific 
Coast. 

The El Rancho has a capacity of 57 
cars, but it is laid out for doubling that 
size should patronage advise it. The present 
distributed through fourteen 
ramps within a relatively narrow angle, so 
that they may be extended, with speaker 
posts added to the increase the 
capacity, and the field is wired for that 


capacity is 


ends to 


possibility. 


The screen tower also has been designed 













in anticipation of later extension of the 
ramps. Rising to a height of 67 feet, the 
steel structure now provides a screen area 
85 feet wide. Construction, however, 
allows for extension in fourteen sections, 
while two sections alone would increase the 
width to 113 feet. The face is 
3g-inch weatherproof plywood fastened to 


backing of 4x4 cedar lumber, and coated 


screen 


with screen paint. 
The projection and main service build- 
ings are at the center of the ramp area, 


with the booth a smaller structure set at 
one side toward the rear of the service 
building, placing the ports a distance of 
about 390 feet from the These 
buildings, and the ticket booth—the latter 
architecturally simulating a ranch shed— 
are of cedar logs (imported from Canada) 
with 


screen, 


in tongue-and-groove construction, 
roofing of shakes 14-inch thick. 

The highway side of the ramp area is 
enclosed by fencing of rough cedar with 
ship-lap, one lap being 2% inches to allow 
for shrinkage. 

At the highway is constructed a sign 
structure which houses storage space. The 
entire structure is 34 feet high, 30 feet 
long, and 8 feet wide. Inside are three 
decks, the top one for attraction panel 
letters, the middle for such supplies as 
paper cups, popcorn boxes, tissue, etc., and 
the lowest one for raw popcorn and other 
snack stand supplies. The attraction adver- 
tising equipment mounted on this structure 
consists in Bevelite panels and letters, in- 


17-inch characters. 


cluding 





MAIN SERVICE BUILDING 
The main service building measures 
65x47 feet, housing a refreshment area 


which extends across the full width with 
three plate glass windows providing a view 
of the screen. The interior is finished in 
rough cedar, with exposed construction at 
the ceiling to complete the rustic design. 
Refreshment service is of straight counter 
with attendants costumed as _ if 
Outside, across the 


type, 


ready for a roundup. 








Ranch architecture greets the patron at the ticket booth. 
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icturing and describ- 
ing the new 575-car El Rancho at 
Kent, Wash., with a tower designed 
for a screen 110 feet wide... and the 
Jolly Roger in suburban Detroit, which 
presents CinemaScope productions in 
a width of 122 feet. 


front of the refreshment stand, is a paved 
terrace with rustic benches and tables. 

For sewage disposal, the El Rancho has 
septic tanks with a capacity of 4000 gallons, 
and booster pumps provide for elevating 
the sewage to an absorption field 350 feet 
distant from the building. This field, which 
has 1500 feet of tile, is also drained from 
each ramp by an underground tile line 
which empties into a creek at the rear of 
the field. Water supply is by an artesian 
well. 

The El Rancho presents a picture up 

(Continued on page 30) 





The refreshment stand of the El Rancho with its cowgirl attendants. The stand spans 
the front of the main service building, shown below adjoining the projection building. 


AMASTER £1648 PETERS 
ty APACHE 
CAweRON WT CHELL & Atm BANCROF 
GORILLA AT LAR 


The Jolly Roger from the highway. The steel screen is enclosed by Transite. 
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THE JOLLY ROGER 





ONE OF the largest drive 
ins, the Jolly Roger serves a populous 
and growing region immediately west of 
Detroit, with a location only a quarter of 
a mile off busy U. S$. Highway 24. Included 
in the drawing area are the important 
communities of Dearborn, Melvindale and 
Allen Park. 

The Jolly Roger, recalling classic sea 
lore, has a capacity of 1,500 cars. It is 
owned and operated by Nicholas George 
Theatres, which operates an indoor theatre 
in Allen Park, and two other drive-ins in 
the down-river area of suburban Detroit. 
The Jolly Roger is equipped for all current 
projection techniques, with a screen tower 
122 feet wide, 82 feet high. 





~MAINA VIAL . 


Parking field of the Jolly Roger, showing the three-reproducer in-car speaker units for three-channel reproduction of CinemaScope magnetic prints. 


frame anchored in concrete with engineer- 
ing to give the structure resistance to wind 
up to 180 miles per hour. The steel frame 
siding, which 
develops architectural forms on the high- 
which is further ornamented by a 
painting of a reasonable facsimile of the 
pirate ship Jolly Roger, a name spelled out 


is enclosed by ‘Transite 


way side, 


across the top of the tower in porcelain 
enamel channel letters 8 feet high carrying 
filament lamps or flashers. The ship paint- 
ing is outlined in neon, while the waves 
are also shaped in neon with flasher hookup 
to simulate wave motion. 

The ticket booth terminal of the entrance 
lane is canopied co-extensive with the 
tower, and the exit lanes on the opposite 
side are similarly covered. Ticket booths 
serve six lanes. 


With the projection booth, which is in 
the main service building, 540 feet from 
the screen, the Jolly Roger presents a 
CinemaScope picture the full width of the 
screen in a 2.55/1 aspect ratio. The screen 
has curvature as well as tilt. Projection 
lighting is by Strong “Super-135” lamps 
supplied by Strong rectifiers. 
Projectors are Century with water-cooled 
gate. Objective lenses are Kollmorgen f/1.9 
in the 4-inch barrel. Anamorphic attach- 
ments are Bausch & Lomb. 

The sound installation of the Jolly 
Roger includes three-unit in-car speakers, 
with amplification channels and magnetic 
heads for three-channel reproduction of 
CinemaScope magnetic track prints. The 
projection and sound installation was engi- 
Al Boudouris of the Theatre 


selenium 


neered by 


The spacious projection room of the Jolly Roger, house in the main service building 540 feet 
from the screen. Strong-135 lamps light a picture up to 122 feet wide. 
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Equipment Company, Toledo, which built 
the speakers. The amplifier and control 
rack in the projection booth provides for 
switching promptly to and from single- 
channel optical and three-channel magnetic 
reproduction. Amplifiers are Century. 

The canopy linking the ticket booths, 
which are of modern design, and also the 
exit canopy, are faced in yellow porcelain 
and mount three rows of filament lamps on 
chaser flashers moving from the central 
screen tower. The canopies also mount en- 
trance 
neon. 

At the highway, in front of the screen 
tower, is a double-face name sign and at- 
traction board structure 34 feet high of 
ornamental design, with a pole extending 
toward the highway to fly a Jolly Roger 
flag. Attraction advertising equipment con- 
sists in Wagner frames and letters with 
panels back-lighted by 784 feet of 24mm 
white neon tubing. Three rows of filament 
lamps on chaser flashers border the panels. 

Theatre name letters are 3 feet, 6 inches 
high and outlined in neon. The base of 
the sign structure is enclosed by an 8-inch- 
thick, yellow brick wall that provides a 
storage room for the letters. 

The refreshment stand building measures 
80 x 70 feet. The service is operated by the 
Michigan Confection Cabinet Corporation. 
An 80-foot main counter is divided into 
six stations with stainless steel equipment. 
The counters have Formica covers of vari- 
ous shades of blue and yellow. The wood- 
paneled back wall is coral and blue. 

In front of a 55-foot viewing window is 
a 26-foot curved counter where candy, soft 
drinks and buttered pop corn are sold. The 
floor of the concession area is of mosaic, 
glazed tile in a free-form dcsign. 

Rest rooms are finished in glazed tile. 

The entire theatre area is landscaped and 
enclosed by an 8-foot-high aluminum fence. 


and exit marker signs lighted in 
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ASHCRAFT 
| __ SUPER POWER 


NOW OPERATING IN THE 
LARGEST THEATRES USING 


GIANT SCREENS 


70-128 FEET WIDE* 


Recent tests have definitely proved that the Ashcraft Super- 
Power at currents of 95 to 105 amperes produces far more 
light and of a better quality than other lamps using from 
135 to 180 amperes—(the complete Super-Power range is 
85 to 135 amperes). 
There is no film buckle with the Super-Power—equipped 
with the Ashcraft Air-Cooled Heat Deflector. 
The Super-Power is especially engineered and constructed 
to meet the present-day requirements of the largest and 
widest screens or for large screen 3-D--whether for Indoor 
or Drive-In projection. 

The Super-Power is in daily operation in indoor theatres 


See : a Fd 
: projecting 70 ft. pictures. 
Drive-In theatres, with 128 ft. screens, are in year around 
(ll operation using the Super-Power. 


ASHCRAFT HYDRO-ARC 75-85 AMPS 


THAN NEEDED FOR 30- 
45 FOOT WIDE SCREENS 


PRODUCES MORE LIGHT 
USED IN SMALLER THEATRES 


The Ashcraft Hydro-Arc is of the same high quality 
and efficiency as the Super-Power, yet is specifi- 
cally designed for those theatres not adaptable to 
enormously large screens. 


The Hydro-Arc supplants and is far more power- 
ful than the outmoded Suprex type lamp which 
used short copper coated carbons. Suprex is not 
adaptable to present-day wide screen projection 
standards yet costs more to operate than the pow- 
erful Hydro-Arc. 


The Ashcraft Hydro-Are uses 9 m/m x 20” un- 

coated High-Intensity Carbons (which do not re- 

The first cost and operating ex- quire rotation due to double magnetic arc stabili- 
pense of the Hydro-Arc is low - Be : 

and well within the reach of zation). The long 20” carbon costs substantially 

exhibitors who demand high- the same as the Suprex 14” copper-coated carbon 


powered, economical projection. ot burns mace th twi 

Hydro-Arcs are ideal for large Y — a oe 
3-D (I burni P . 

one hour) or.for Drive-in the. A genuine Bausch & Lomb High-Speed Reflector 


atre screens up to 50 ft. wide. assures maximum light efficiency. 








ough Independent Theatre Supply Dealers * Foreign: Westrex Corp. * Canada: Dominion Sound Equipments, Ltd 











C. S. ASHCRAFT MANUFACTURING COMPANY, INC. 
36-32 THIRTY-EIGHTH STREET © LONG ISLAND CITY 1, N. Y. 
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just what the 
doctor ordered for 


VISTAVISION 


“Brilliant Light" 


FOR DRIVE-INS & THEATRES 


using huge, wide-area screens 


Lonnraine 


ORLUX SUPER - CHARGED 


LarcesCorED 


Larger cored crater area makes 
possible equal brilliance on sides 
as well as center of screen 


@ COOLER BURNING 
© UNIFORM DISTRIBUTION 


Amp. Pos. 


BOAC 6x7 S41-01C 6x7. 

40 7x14 54IC 6x9 545-20C 
40-53 7xl4 544C 6x9 545C_ 
50-70 &xI4 544C 7x9 545C 

‘8xl4  544-10C 7x9 545C 
x14 544C 7x9 545C 

75-85 %14 544C 545C 
80-90 9x20 552-09 5/léx9 557C 
95-110 10x20 552-09 11/32x9 557C 
115. 10x20 552-09 3/89 557C 
115-130 11x20 552-09 3/89 557C 
130-150 13.6x22 553-01 7/16x9 557C 
140-170 13.6x22 523 1/2x9 555C 
170-190 13.6x22 583-08 1/2x9 555CN 


Grade 


541-01C 












































BE SURE TO VISIT US AT BOOTH 
NO. 20 AT THE TESMA TRADE SHOW 


CARBONS, Inc. 


Boonton, N. J. 





Ketter Projection 


‘A Department on PROJECTION & SOUND 





Data for Sizing Picture 
With Any Projection System 


By GIO GAGLIARDI 


ONE of the problems con- 
| fronting the exhibitor today is the choice 
| of picture size for the various forms and 
projection 
developed. 
aspect 


systems of 
. that have 
What picture 

ratios and what pic- 

ture sizes should he 
use for standard print 
projection, for Cinema- 
projection, for 
VistaVision 
phic projection. 


Se ype 
anamor- 


The choice is often 
a difficult one, and 
aperture 


GIO GAGLIARDI 


|since several projection lenses, 
| plates, and masking forms must be pro- 
vided for these different pictures, this 
| choice has often followed at hit-or-miss 
| procedure. 
| We have felt that some simpler and 
|more accurate method for selecting the va- 
| rious picture sizes for any theatre should 
|be provided and should be made available 
to the whole industry. Prior to this time, 
lens and picture size charts have been 
supplied by manufacturers, but these were 
generally set up for one given aperture 
| plate—usually standard .825 x .600. 

CinemaScope provided one for their par- 
ticular process but none of these charts 
were ever recalculated, or properly grouped, 
|in a manner which would simplify the 
calculations and the choice that any par- 
ticular theatre had to make. 

There was a time, not long ago, when 








Proj. System Col. Lens Size Pict. Size 





40.5 x 15.9 
37.2 x 15.9 
32.3 x 15.6 
26.1 x 15.7 
27.5 x 15.7 
29.1 x 15.7 
30.9 x 15.5 


CinemaScope 4-track 

CinemaScope Optical 
VistaVision Squeeze 

1.66-to-1 Aspect Ratio 
1.75-to-1 / “ 
1.85-to-1 
| 2.0-to-1 


Auk Wn 6 
SRR RUDD 
SRoSRAta 

uowumnuw 


FIGURE 1 








Proj. System Col. Lens Size Pict. Size 





43.8x1 
40.0 x 17. 


CinemaScope 4-track “e 
7 
40.2 x 17. 
6. 
7 


Cropped Sides 
CinemaScope Optical 
1.85-to-1 Aspect Ratio 
Cropped Height 

FIGU 


30.9x1 
30.9 x 17, 


1 
1 
1 
7 
0 





all aperture plates were fixed in size and 
were made removable only for cleaning 
This standardization of film 
apertures has disappeared completely. Every 


purposes. 


theatre now must have a series of specially 
sized aperture plates to suit its own pecu- 
liar conditions. These sizes may vary from 
the old standard of .825 x .600 for a 1.33 
picture, to .£825x .412 for a 2-to-1 aspect 
ratio. 

Besides these, we now have new aper- 
tures for the squeezed prints, which also 
can vary in Furthermore, 
almost all apertures are now being cropped 


aspect ratio. 
either at top, bottom, or sides. 

Although there are certain somewhat 
vague rules which tend to control the rela- 
tive sizes of the different types of pictures, 
we believe that it is entirely up to the 
individual exhibitor to select the ratio and 
size of picture he wishes to present in his 
theatre. However, this selection should be 
guided and moulded 

1. By the physical limitations of the 
theatre auditorium. 

2. By the available lens sizes. 

3. By the projection throw. 

4. By the desired aspect ratio. 

We have tried to correlate all of these 
various factors, and the manner in which 
they influence the picture size on the screen, 
in various tables. A series of projection 
throws or distances varying from 90 feet 
to 150 feet in 10-foot steps were selected. 
The table for a throw of 100 feet appeared 
in the article on picture size selection in 
the preceding issue of BETTER “THEATRES. 
The other six are presented herewith. 
For each throw they show the relationship 
between projection lens focal length and 
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23% brighter 


CinemaScope pictures 
with Bausch & Lomb 
cylindrical anamorphic 
attachments 


... than with prism-type attachments ! 


Tests prove it... here are the facts: 


© Higher light transmission (92%) ... no vignetting 
... for today’s easiest-to-see, surest-to-please pictures on theatre 
or drive-in CinemaScope screen. 
Uniform light—every inch of the full wide screen is part of the perfect 
CinemaScope picture your patrons will enjoy. 
Exclusive matched lens design for perfect pairing with B&L f/1.8 
Super Cinephor, world’s fastest projection lenses. 


Exclusive complete line, including the only anamorphic lens ech & Lomb 


; oo : visit Bou 
specially made to match 4” projection lenses sooth 73 «How 
without vignetting. ot the TESM 


Ask your dealer for actual lens-by-lens compari- B AU .) C H G LOM 3} 


son proof that Bausch & Lomb is your best bet for 

big CinemaScope profits. Bausch & Lomb Optical r) 
Co., 00000 St. Paul St., Rochester 2, New York. SINCE iD 
(In Canada: General Theatre Supply, Main : 
Office, Toronto.) 


AMERICA’S ONLY COMPLETE OPTICAL SOURCE FROM GLASS TO FINISHED PRODUCT 





picture size for all the present projection In order to demonstrate this rather 
systems and nominal aspect ratios. simple procedure for selecting the proper 
Assuming that your theatre has a pro- lenses and apertures to produce certain re- 
jection throw which coincides with that quired picture sizes, let us follow a couple 
in one of the tables, then it will be a of examples through their various steps. 
rather simple matter to select the approxi- Let us assume that the projection throw 
mate picture size, and the proper lens focal for your particular theatre is 150 feet or 
length. close to it. Select the table for a 150-foot 





PROJECTION THROW 90 FEET 


N 
i henmuay 
- 


MOTOR GENERATORS 


A quality product built especially for motion 
picture projection service. 

The model shown above is intended for wide 
screen service and is available in 60 volts— 
145 amperes, 80 volts—135 amperes. These 
units may be operated on a continuous basis 
at these ratings. 


‘ROBIN-ARC’ 3-Phase Selenium 
RECTIFIER 


for Wide Screen Projection 


A dependable, efficient, uniform D.C. power 
source. Engineered by pioneers in the motion 
picture field. Designed specifically for wide- 
screen projection. 


Immediate Delivery. 





NEW “RO-RO” 
for single-phase current 
A newly patented attachment now permits 


satisfactory operation of 3-phase rectifiers 
off single-phase lines. Send for details. 











Write, Wire or phone 
for details 


Sold through 
independent supply dealers 


Aa aC @) >) 1 a | Oo 


Motion Picture Equipment Specialists 
267 Rhode Island Avenue 
EAST ORANGE, N. J. 


Manufacturers of 
RECTIFIERS © MOTOR-GENERATORS 
SCREENS © PROJECTION LENSES 





Col- 


umn I Column 2 


Column 3 Column 4 


Column 5 Column6 Column7 


Column 8 


Column 9 





1.33-to-1 


1.66-to-1 


1.75-to-1 


1.85-to-1 


2-to-1 


VistaVis. 
(Squeeze) 
2-to-1 


C’Scope 
(Optical) 
2.35-to-1 


C’Scope 
(4-track) 
2.55-to-l 





A perture 
825x.600 


A perture 


825x497 


A perture 
825x471 


A perture 
825x446 


A perture 
825x.412 


A perture 
825x600 


A perture 
839x715 


A perture 
912x.715 





Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size 





49.5x36.0 
42.4x30.8 
37.0x27.0 
33.0x24.0 
29.7x21.6 
27.0x19.6 
24.8x18.0 
22.8x16.6 
21.2x15.4 
19.8x14.4 
18.6x13.4 
17.5x12.7 
16.5x12.0 


49.5x29.8 
42.4x25.6 
37.0x22.3 
33.0x19.9 
29.7x17.9 
27.0x16.3 
24.8x14.9 
22.8x13.8 
21.2x12.8 
19.8x11.9 
18.6x11.2 
17.5x10.5 
16.5x 9.9 


49.5x28.5 
42.4x24.2 
37.0x21.2 
33.0x18.9 
29.7x17.0 
27.0x15.4 
24.8x14.1 
22.8x13.0 
21.2x12.1 
19.8x11.3 
18.6x10.6 
17.5x10.0 
16.5x 9.4 


49.5x26.8 
42.4x22.9 
37.0x20.0 
33.0x17.8 
29.7x16.0 
27.0x14.6 
24.8x13.4 
22.8x12.3 
21.2x11.5 
19.8x10.7 
18.6x10.0 
17.5x 9.4 
16.5x #9 


49.5x24.7 
42.4x21.2 
37.0x18.5 
33.0x16.5 
29.7x14.8 
27.0x13.5 
24.8x12.4 
22.8x11.4 
21.2x10.5 
19.8x 9.9 
18.6x 9.3 
17.5x 8.7 
16.5x 8.2 


63.6x30.8 
55.7x27.0 
49.3x24.0 
44.5x21.6 
40.5x19.6 
37.1x18.0 
34.3x16.6 
31.8x15.4 
29.7x14.4 
27.7x13.4 
26.2x12.7 
24.7x12.0 


67.1x28.6 
60.4x25.7 
54.9x23.4 
50.3x21.4 
46.5xi9.8 
43.2x18.4 
40.3x17.5 
37.8x16.1 
35.5x15.1 
33.6x14.3 
31.8x13.5 
30.2x12.9 
28.8x12.2 
27.5x11.7 
26.3x11.2 
25.2x10.7 
24.2x10.3 


65.7x25.7 
59.7x23.4 
54.8x21.4 
50.5x19.8 
46.9x18.4 
43.8x17.5 
41.0x16.5 
38.6x15.1 
36.5x14.3 
34.6x13.5 
32.8x12.9 
31.3x12.2 
29.8x11.7 
28.5x11.2 
27.4x10.7 
26.3x10.3 





PROJECTION THROW 110 


FEET 





Col- 


umn I Column 2 


Column 3 Column4 Column 5 


Column 6 


Column 7 


Column 8 


Column 9 





1.33-to-1 


1.66-to-1 


1.75-to-1 


1.85-to-1 


2-to-1 


VistaVis. 
(Squeeze) 
2-to-1 


C’Scope 
(Optical) 
2.35-to-1 


C’Scope 
(4-track) 


2.55-to-1 





1 perture 
825x690 


A perture 
825x497 


A perture 
825x471 


Aperture 
825x446 


A perture 
825x412 


A perture 
825x.600 


A perture 
839x715 


A perture 
912x715 





Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size 








60.5x44.0 
51.9x37.7 
45.3x33.0 
40.3x29.3 
36.3x26.4 
33.0x24.0 
30.3x22.0 
27.9x20.3 
25.9x18.9 
24.2x17.6 
22.7x16.4 
21.4x15.5 
20.2x14.7 
19.1x13.9 
18.2x13.2 
17.3x12.6 
16.5x12.0 
15.8x11.5 
15.1x11.0 


60.5x31.4 
51.9x31.2 
45.3x27.3 
40.3x24.3 
36.3x21.9 
33.0x19.9 
30.3x18.2 
27.9x16.8 
25.9x15.6 
24.2x14.6 
22.7x13.7 
21.4x12.9 
20.2x12.1 
19.txt 5 
18.2x10.9 
17.3x10.4 
16.5x 9.9 
15.8x 9.5 
15.1x 9.1 


60.5x34.9 
51.9x29.6 
45.3x25.9 
40.3x23.0 
36.3x20.7 
33.0x18.9 
30.3x17.3 
27.9x16.0 
25.9x14.8 
24.2x13.8 
22.7x13.0 
21.4x12.2 
20.2x11.5 
19.1x10.9 
18.2x10.4 
17.3x 9.9 
16.5x 9.4 
15.8x 9.0 
15.1x 8.6 


60.5x32.7 
51.9x28.0 
45.3x24.5 
40.3x21.8 
36.3x19.6 
33.0x17.8 
30.3x16.4 
27.9x15.1 
25.9x14.0 
24.2x13.1 
22.7x12.3 
21.4x11.5 
20.2x10.9 
19.1x10.3 
18.2x 9.8 
17.3x 9.3 
16.5x 8.9 
15.8x 8.5 
15.1x 8.2 


60.5x30.2 
51.9x25.9 
45.3x22.6 
40.3x20.1 
36.3x18.1 
33.0x16.5 
30.3x15.1 
27.9x14.0 
25.9x13.0 
24.2x12.1 
22.7x11.3 
21.4x10.7 
20.2x10.! 
19.1x 9.5 
18.2x 9.1 
17.3x 8.6 
16.5x 8.2 
15.8x 7.9 
15.1x 7.0 


77.8x37.7 
68.0x33.0 
60.3x29.3 
54.4x26.4 
49.5x24.0 
45.4x22.0 
41.9x20.3 
38.9x18.9 
36.3x17.6 
33.9x16.4 
32.0x15.5 
30.2x14.7 
28.6x13.9 
27.2x13.2 
25.9x12.6 
24.7x12.0 
23.7x1 1.5 
22.6x11.0 


82.0x34.9 
73.8x31.4 
67.1x28.6 
61.5x26.2 
56.8x24.2 
52.7x22.4 
49.2x21.0 
46.1x19.6 
43.4x18.5 
41.0x17.5 
38.9x16.5 
36.9x15.7 
35.2x15.0 
°33.6x14.3 
32.1x13.7 
30.8x13.1 
29.5x12.6 
28.4x12.1 
27.3x11.7 
26.4x11.2 
24.6x10.5 


80.3x31.4 
73.0x28.6 
66.9x26.2 
61.7x24.2 
57.3x22.4 
53.5x21.0 
50.2x19.6 
47.2x18.5 
44.5x17.5 
42.2x16.5 
40.1x15.7 
38.2x15.0 
36.5x14.3 
34.9x13.7 
33.4x13.1 
32.1x12.6 
30.9x12.1 
29.7x11.7 
28.7x11.2 
26.8x10.5 
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ANNOUNCING 
TWO GREAT NEW 
LENSES 





the SUPER SNAPLITE 


1 F/1.7 


and SUPER SNAPLITE F/1.7X 





Now Finer Lenses for Finer Motion Pic- 
tures with a True Speed of f/1.7 in all 
sizes where fast lenses are needed. 


From Kollmorgen...the newest, fastest pro- 
jection lenses you can buy. To give you the 
brightest, clearest, sharpest, most uniform 
picture you have ever seen on your screen. 
For better Boxoffice, better patron satisfac- 


tion, better all around filming, try the new 
SUPER SNAPLITE £/1.7 today. When vignet- 
ting is a problem investigate the SUPER 
SNAPLITE £/1.7X. 


True speed of f/1.7 in focal lengths from 2 
inches through 4 inches in % inch steps. 
Ask your Theatre Supply Dealer about these 
fine lenses. For more information ask your 


dealer or write for Bulletin 222. 


BOOTH 95 
1954 TESMA SHOW 


“AN 


| 








CZ 


New York Office: 30 Church Street, New York 7, N. Y. 


KOLLMOI 


N 


CORPORATION 





Plant: 347 King Street, Northampton, Massachusetts 


BETTER THEATRES SECTION 





Behind 
this 
man... 


The facilities of RCA Service Com- 
pany make available to thousands 
of theatres throughout the country 
the vast technical resources of the 
Radio Corporation of America. 


Problems posed by optical or mag- 
netic sound, single or multiple 
track, 2-D, 3-D or wide screen tech- 
niques are minimized when RCA 
Service Company is behind the vital, 
operating heart of your house. 


Tmks. ® 


RCA SERVICE COMPANY, Inc. 


A Radio Corporation of America Subsidiary 
Camden, N. J. 


binations for the 


nominal 


aspect 


| throw. In it are given all the possible com- and that a f ur-track CinemaScope print 


ratios is to be projected 40 feet wide. Also it 


commonly used. Now the theatre, let us is desired to have fixed top and bottom 
say, is equipped with stereophonic sound, picture masking, and to move two side 





PROJECTION THROW 120 FEET 





Col- 
umn I Column 2 


Column 3 


Column 4 


Column 5 Column6 Column7 Column8 Column 9 





1.33-to-1 


1.66-to-1 


1.75-to-1 


VistaVis. C’Scope  C’Scope 
1.85-to-1 2-to-1 (Squeeze) (Optical) (4-track) 
2-to-1 2.35-to-1 = 2.55-to-1 





A perture 
825x600 


A perture 
825.497 


A perture 
825x471 


Aperture Aperture Aperture Aperture Aperture 
825x446 825x412 825x.600 839x.715 .912x.715 





Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size Pict.Size Pict. Size Pict. Size Pict. Size 





66.0x48.0 
56.6x41.1 
49.4x36.0 
44.0x32.0 
39.6x28.8 
36.0x26.2 
33.0x24.0 
30.5x22.1 
28.3x20.6 
26.4x19.2 
24.7x17.9 
23.3x16.9 
22.0x16.0 
20.8x15.2 
19.8x14.4 
18.9x13.7 
18.0x13.1 
17.2x12.5 
16.5x12.0 


66.0x39.8 
56.6x34.0 
49.4x29.8 
44.0x26.5 
39.6x23.9 
36.0x21.7 
33.0x19.9 
30.5x18.3 
28.3x17.0 
26.4x15.9 
24.7x14.9 
23.3x14.0 
22.0x13.3 
20.8x12.6 
19.8x11.9 
18.9x1 1.4 
18.0x10.8 
17.2x10.4 
16.5x 9.9 


66.0x38.0 
56.6x32.3 
49.4x28.2 
44.0x25.1 
39.6x22.6 
36.0x20.6 
33.0x18.9 
30.5x17.4 
28.3x16.2 
26.4x15.0 
24.7x14.1 
23.3x13.3 
22.0x12.6 
20.8x11.9 
19.8x11.3 
18.9x10.8 
18.0x10.3 
17.2x 9.8 
16.5x 9.4 


66.0x35.7 66.0x33.0 
56.6x30.6 56.6x28.3 
49.4x26.7 49.4x24.7 74.2x36.0 
44.0x23.8  44.0x22.0 65.8x32.0 
39.6x21.4 39.6x19.8 59.4x28.8 
36.0x19.5 36.0x18.0 54.0x26.2  73.2x31.2 79.6x31.2 
33.0x17.8 33.0x16.5 49.5x24.0 67.1x28.6 73.0x28.6 
30.5x16.5 30.5x15.2 45.7x22.1 62.0x26.4 67.3x26.4 
28.3x15.3 26.3x14.1 42.4«20.6 57.5x24.5 62.5x24.5 
26.4x14.3 26.4x13.2 39.6x19.2 53.7x22.8 58.4x22.8 
24.7x13.4 24.7x12.3 37.0x17.9 50.3x21.4 54.7x21.4 
23.3x12.6 23.3x11.6 34.9x16.9 47.4x20.2 51.5x20.2 
22.0x11.9 22.0x11.0 33.0x16.0 44.8x19.0  48.6x19.0 
20.8x11.3 20.8x10.4 31.2x15.2 42.4x18.0 46.1x18.0 
19.8x10.7  19.8x 9.9 29.7x14.4 40.3x17.1 43.8x17.1 
18.9x10.2 18.9x 9.4 28.3x13.7 38.4x16.3 41.7x16.3 
18.0x 9.7 18.0x 9.0 27.0x13.1 36.6x15.6 39.8x15.6 
17.2x 9.3 17.2x 8.6 25.8x12.8 35.0x14.9 38.0x14.9 
16.5x 8.9 16.5x 8.2 24.6x12.0 33.6x14.3 36.5x14.3 
23.7x11.5 32.2x13.7  35.0x13.7 
22.8xl 1.1 31.0x13.2  33.7x13.2 
22.0x10.7. 29.8x12.7.  32.4x12.7 
28.8x12.2  31.3x12.2 
26.8x11.4 29.2x11.4 
25.2x10.7. 27.3x10.7 





PROJECTION THROW 130 FEET 





Column 2 


Column 3 Column4 Column 5 Column6 Column7 Column8 Column 9 





1.33-to-1 


1.66-to-1 


1.75-to-1 


VistaVis. C’Scope  C’Scope 
1.85-to-1 2-to-1 (Squeeze) (Optical) (4-track) 
2-to-l 2.35-to-1 2.55-to-1 





A perture 
825x.600 


A perture 
825.497 


A perture 
825x471 


Aperture Aperture Aperture Aperture Aperture 
825x446 825x412 825x.600 839x.715  .912x.715 





Pict. Size 


Pict. Size 


Pict. Size 


Pict. Size Pict. Size Pict. Size Pict. Size Pict. Size 





71.5x52.0 
61.3x44.6 
53.6x39.0 
47.7x34.6 
42.9x31.2 
39.0x28.4 
35.8x26.0 
33.0x24.0 
30.6x22.3 
28.6x20.8 
26.8x19.4 
25.2x18.3 
23.8x17.3 
22.6x16.4 
21.5x15.6 
20.4x14.8 
19.5x14.2 
18.6x13.6 
17.9x13.0 





71.5x43.1 
61.3x36.9 
53.6x32.3 
47.7x28.7 
42.9x25.8 
39.0x23.5 
35.8x21.5 
33.0x19.9 
30.6x18.5 
28.6x17.2 
26.8x16.1 

25.2x15.2 
23.8x14.4 
22.6x13.6 
21.5x12.9 
20.4x12.3 
19.5x11.8 
18.6xi1.2 
17.9x10.8 


71.5x41.2 
61.3x35.0 
53.6x3.60 
47.7x27.2 
42.9x24.5 
3?.0x22.3 
35.8x20.4 
33.0x18.9 
30.6x17.5 
28.6x16.3 
26.8x15.3 
25.2x14.4 
23.8x13.6 
22.6x12.9 
21.5x12.3 
20.4x11.7 
19.5x1 1.1 
18.6x10.6 
17.9x10.2 


71.5x38.6 71.5x35.8 
61.3x33.1 61.3x30.6 9 1.9x44.6 
53.6x29.0 53.6x26.8  80.4x39.0 
47.7x25.8  47.7x23.8 71.2x34.6 97.0x41.2 
42.9x23.2. 42.9x21.5  64.3x31.2  87.3x37.1 94.8x37.1 
39.0x21.0 39.0x19.5 58.5x28.4 79.3x33.7  86.2x33.7 
35.8x19.3  35.8x17.9 53.6x26.0 72.7x30.9 79.0x30.9 
33.0x17.8 33.0x16.5 49.5x24.0 67.1x28.6 73.0x28.6 
30.6x16.6 30.6x15.3  45.9x22.3 62.3x26.5  67.7x26.5 
28.6x15.5 28.6x14.3 42.9x20.8 58.2x24.8  63.2x24.8 
26.8x14.5 26.8x13.4 40.0x19.4 54.5x23.2 59.3x23.2 
25.2x13.6 25.2x12.6 37.8x18.3 51.3x21.8 55.8x21.8 
23.8x12.9 23.8x11.9  35.7x17.3 48.5x20.6 52.7x20.6 
22.6x12.2 22.6xt1.3  23.9x16.4 45.9x!9.5  49.9x19.5 
21.5x11.6 21.5x10.7 32.2x15.6 43.6x18.6 47.4x18.6 
20.4x11.0 20.4x10.2 30.6x14.8 41.5x17.7  45.2x17.7 
19.5x10.5 19.5x 9.8  29.2x14.2 9.7x16.9  43.1x16.9 
18.6x10.0 18.6x 9.3 28.0x13.6 37.9x16.1  41.2x16.1 
17.9x 9.7 17.9x 8.9 26.8x13.0 36.4x15.5 39.5x15.5 
25.7x12.5 34.9x14.9  37.9x14.9 
24.7x12.0 33.6x14.3 36.5x14.3 
23.8x11.6 32.3x13.8 35.1x13.8 
23.0x11.1 31.2x13.3 33.9x13.3 
21.4x10.4 29.1x12.4 31.6x12.4 
20.0x 9.8 27.3x11.6 29.6x11.6. 








MOTION PICTURE HERALD, OCTOBER 30, 1954 





2 


THE OTHER... 


That’s why the 
SUPER PANATAR 


is the most widely used 
variable anamorphic lens 
in the world! 


Recommendation from satisfied users is one 
of the big reasons there are more Super Panatar 
lenses now installed today than any other vari- 
able anamorphic lens — and why more are 
being installed every day! Many of the largest 
chains in the country, as well as leading inde- 
pendent theaters from coast to coast, are de- 
lighted with Super Panatar. In the Hollywood 


Any aspect ratio at the twist studios of M.G.M., Technicolor, Warner Bros., 


Columbia and Universal International — Super 


of a single knob Panatar is standard equipment. Check — and 


compare — and you, too, will choose Super 


~~ 4) 


The Super Panatar can be converted to any aspect ratio from Panatar. 
standard to Vista Vision to Cinemascope by a twist of a single 


knob. This easy instant switching affords wonderful oppor- SUPER PANATAR “100” 


\ tunities for new exciting screen showmanship. Super Panatar 7 
\ has been approved for use with all existing systems — and f# $ Oo oO 
NX will take care of any new systems that may be @ a a di Only per pair 
‘“ developed in the future. 7 
7 al Also available for use with 4” dia. f 1.8 objective 
~, -” lens for both outdoor and indoor installations. 


—~ —_ 
SS a eee ee oe 


SUPER PANATAR 


MANUFACTURED BY PANAVISION, INC. 


pbmoreerin f reir on ‘ ee Exclusive Distributors 
varante : 
lish eede enue i rvovresss - RADIANT MABUSACTURING CORD. 


1. Greatest light transmission. 

2. Finest color rendition — with most brilliant white light. 2627 W. Roosevelt Road Chicago 8, Illinois 
3. Highest definition — with sharpest pictures edge to edge. Phone: CRawford 7-6300 Cabhé: tiddidees 
4. Elimination of distortion due to curved screens. RADMAFCO | 








| masking pieces to any other position to suit that at this throw a 6.75 inch lens will 
IN CANADA | the other projection systems. produce a picture 40.5 feet wide by 15.9 
Since the CinemaScope picture will be feet high. Now from this same table, make 


the controlling factor, Column 9 shows a list of all possible picture sizes that may 
R K Ny S PROJECTION THROW 140 FEET 


ELECTRIC COMPANY LTD. Col- 


umn I Column2 Column3 Column4 Column5 Column6 Column7 Column8 Column 9 














IN THE U.S. VistaVis. C’Scope  C’Scope 
1.33-to-1 1.66-to-I1 1.75-to-1 1.85-to-1 2-to-1 (Squeeze) (Optical) (4-track) 
2-to-1 2.35-to-1  2.55-to-1 


Aperture Aperture Aperture Aperture Aperture Aperture Aperture Aperture 
825x.600 825x497 825x471 825x446 825x412 825x.600 839x715 .912x.715 


Pict. Size Pict.Size Pict.Size Pict.Size Pict.Size Pict. Size Pict.Size Pict. Size 
THEATRE SUPPLY CO. LTD. 














77.0x56.0 77.0x46.4 77.0x44.4 77.0x41.6  77.0x38.5 
66.0x48.0 66.0x39.8 66.0x37.7 66.0x35.7 66.0x32.9 
. j (00 57.7x42.0  57.7x34.7 57.7x33.0 57.7x31.2  57.7x28.8 86.6x42.0 
Suppliers of: (25) 51.3x37.3 51.3x30.9 51.3x29.3 51.3x27.7 51.3x25.7  76.7x37.3 
46.2x33.6 46.2x27.8 46.2x26.4 46.2x25.0 46.2x23.1 69.3x33.6  94.0x40.0 102.1x40.0 
. : 42.0x30.5 42.0x25.3  42.0x24.0 42.0x22.7  42.0x21.0 63.0x30.5 85.4x36.3  92.9x36.3 
Stereophonic 00 38.5x28.0 38.5x23.2 38.5x22.0 38.5x20.8 38.5x19.3 | 57.7x28.0 78.3x33.3  85.1x33.3 
Sound (25 -35.5x25.8 35.5x21.4 35.5x20.3  35.5x19.2  35.5x17.8 53.3x25.8 72.3x30.8 78.6x30.8 
; ‘50 33.0x24.0 33.0x19.9 33.0x18.9 33.0x17.8 33.0x16.5 49.5x24.0  67.1x28.6 73.0x28.6 
Anamorphic ‘75 30.8x22.4 30.8x18.6 30.8x17.6 30.8x16.6 30.8x15.4 46.2x22.4  62.6x26.7  68.1x26.7 
00 28.9x20.9  28.9x17.4 28.9x16.5 28.9x15.6 28.9x14.4 43.1x20.9 58.7x25.0 63.8x25.0 
Lenses 25° 27.2x19.8 27.2x16.4  27.2x15.5 27.2x14.7 27.2x13.6 40.7x19.8 55.3x23.5 60.0x23.5 
al ‘50 25.7x18.7 25.7x15.5 25.7x14.7  25.7x13.9 25.7x12.8 38.5x18.7 52.2x22.2 56.7x22.2 
Wide Angle (75 24.3x17.7  24.3x14.6  24.3x13.9  24.3x13.1  24.3x12.2  36.5x17.7 49.5x21.0 53.8x21.0 
L 00) «-23.1x16.8 23.1x13.9 23.1n13.2 23.1K12.5 23.1x1 1.6 34.6x16.8 47.0x20.0 51.1x20.0 
enses (25 22.0x16.0 22.0x13.2  22.0x12.6 22.0x11.9 22.0x11.0 33.0x16.0 44.7x19.0 48.6x19.0 
. 50 21.0x15.3  21.0x12.7  21.0x12.0 21.0x11.4 21.0x10.5 31.5x15.3 42.7x18.2 46.4x18.2 
Wide Screens 20.0x14.6 20.0x12.1 20.0x11.5 20.0x10.9 20.0x10.0 30.1x14.6 40.9x17.4 44.4x17.4 
° 00 19.3x14.0 19.3x11.6 19.3x11.0 19.3x10.4 19.3x 9.6 28.9x14.0 39.2x16.7  42.6x16.7 
3-D Equipment 27.7x13.4 37.6x16.0 40.9x16.0 
° 26.6x12.9 36.1x15.4 39.3x15.4 
Genuine 25.7x12.4 34.8x14.8 37.8x14.8 
. 24.7x12.0 33.6x14.3  36.5x14.3 
Polaroid 23.0x11.2 31.3x13.4 34.0x13.4 


3-D Glasses 21.6x10.5 29.4x12.5  31.9x12.5 
“Drive-in'’ Sound PROJECTION THROW 150 FEET 

Projection 
Speakers 
Pre-Fabricated VistaVis. C’Scope  C’Scope 


S T 1.33-to-1 1.66-to-1 1.75-to-1 1.85-to-1 2-to-1 (Squeeze) (Optical) (4-track) 
creen !owers 2-to-1 —2.35-to-1_—2.55-to-1 


Concession and 
Z Aperture Aperture Aperture Aperture Aperture Aperture Aperture Aperture 
Playground Units 825x.600 825x497 825x471 825x446 825x412 825x.600 839x715 .912x.715 


MONTREAL e BUFFALO 
TORONTO e« VANCOUVER Pict.Size Pict.Size Pict.Size Pict.Size Pict.Size Pict.Size Pict.Size Pict. Size 
MONCTON 








Column2 Column3 Column4 Column5 Column6 Column7 Column8 Column9 














82.5x60.0 82.5x49.7  82.5x47.6 82.5x44.6 82.5x41.3 
70.7x51.4 70.7x42.6 70.7x40.4 70.7x38.2 70.7x35.3 
61.8x45.0 61.8x37.2 61.8x35.3  61.8x33.4  61.8x30.9 
55.0x40.0 55.0x33.1 55.0x31.4 55.0x29.7 55.0x27.5 82.20x40.0 111.9x47.5 
49.5x36.0 49.5x29.8 49.5x28.3  49.5x26.8 49.5x24.8 74.2 36.0 100.7x42.9 109.4x42.9 
45.0x32.7 45.0x27.i 45.0x25.7  45.0x24.3  45.0x22.5 67.5 «32.7 91.5x39.0 99.4x39.0 
41.3x30.0 41.3x24.9 41.3x23.6  41.3x22.3 41.3x20.6 61.9 x30.0 83.9x35.8  91.2x35.7 
38.0x27.7 38.0x22.9 38.0x21.8 38.0x20.6 38.0x19.0 57.0 x27.7 77.4x33.0 84.1x33.0 
35.4x25.7  35.4x21.3  35.4x20.2 35.4x19.1  35.4x17.7 53.0 x25.7  72.0x30.6 78.1x30.6 
33.0x24.0 33.0x19.9 33.0x18.9 33.0x17.8 33.0x16.5 49.5 24.0 67.1x28.5 73.0x28.5 
30.9x22.4 30.9x18.6 30.9x17.7 30.9x16.7 30.9x15.5 46.2 22.38 63.0x26.8 68.4x26.8 
29.1x21.2  29.1x17.5  29.1x16.6  29.1x15.7  29.114.6 43.7 x21.2  59.2x25.2 64.3x25.2 
27.5x20.0  27.5x16.6 27.5x15.7 27.5x14.9 27.5x13.7 41.2 x20.0 56.0x23.9 60.8x23.9 
26.1x18.9 26.1x15.7  26.1x14.9 26.1x14.1  26.1x13.0 39.0 x19.0 53.0x22.5 57.6x22.5 
24.8x18.0 24.8x14.9 24.8x14.1  24.8x13.4  24.8x12.4 37.1 x18.0 50.3x21.4 54.8x21.4 
23.6x17.1  23.6x14.2  23.6x13.5 23.6x12.7 23.6x11.8 35.3 xI7.1 48.0x20.4 52.1x20.4 
22.5x16.4 22.511 3.6 22.5x12.9 22.5x12.2 22.5x11.3 33.7 16.4 45.8x19.4 49.8x19.4 
? ee 4 ” 75 20.5x15.6 21.5x13.0  21.5x12.3 20.5x11.6  21.5x10.8 32.3 x15.6 43.8x18.7  47.5x18.7 
You Cant Buy Better | 20.6x15.0  20.6x12.4 20.6x11.8 20.6xI1.1 20.6x10.3 30.9 x15.0 42.0x17.9 45.6x17.9 
29.7 x14.4 40.2x17.1  43.8x17.1 


W | L a I A M ) | 28.5 x13.8 38.8x16.4 42.0x16.4 


27.5 x13.3 37.2x15.9 40.5x15.9 
SCREEN COMPANY | 26.5 x12.9 36.0x15.3  39.0x15.3 


1674 SUMMIT LAKE BLVD., AKRON, OHIO 24.7 x12.0 33.5x14.3 36.4x14.3 
23.2 x11.3 31.4x13.4 34.2x13.4 
ORIGINATORS OF ALL-PLASTIC & SEAMLESS PLASTIC SCREENS 
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KNOBS 
Two pedds are better than ONE! 


MORPHIC LENs 
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ond Only COO MWSZ WAG 
GIVES YOU TWO Judependenthy Coutrwlled KNOBS 


...for simplicity of operation... for greater accu 


racy ... for non-vignetting performance on both the 


4” and the 227/32” diameter projection lenses . . . for 
complete control which eliminates the need for shift- 
ing the lens or the projector, ever! See this amazing 


lens before you buy! For all anamorphic prints. 


$750.00 per pair thru your theatre supply dealer. 


PROJECTION OPTICS CO. 


Wherever Yine Optics are Important 
330 LYELL AVENUE e ROCHESTER 6,N.Y. 
BETTER THEATRES SECTION 
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* Let Us Help You 


ghost you anes your new 
Drive-In 


The Ballantyne Company doesn’t just manufacture fine drive-in theatre sound 
and projection equipment. We believe in real concrete help on the whole job. 
And this is an old offer at Ballantyne, because we've been helping theatre people 
on drive-in design for a long long time. Many times we've saved the owner 
several hundred dollars in fees by providing, free of charge, plans for entrance 
and ticket booth, concession area, tower, projection booths, etc. 


We'll be glad to do the same for you, We'll take the rough sketch of your land 
and elevations and prepare plans for your new drive in. 


If you're planning to remodel an old one, we can give you a 
background of experience to make the job more economical. 


New Ticket Entrance 


This handsome functional design is 
one example of the buildings that 
Ballantyne has planned from long 


drive-in experience. 


1712 Jackson Street Omaha, Nebraska 


be obtained, all having heights of 15.9 feet, 
or very close to it. 

Figure 1 shows such a list. You will 
note that a 4.75-inch lens is needed to 
produce a picture 15.7 feet high by 26.1 
feet wide, using a film aperture plate with 
a 1.66-to-1 aspect ratio. You will also 
find that a 4.25-inch lens will produce a 
picture 15.7 feet high by 29.1 feet wide. 

If both of these sizes are desired, it will 
be a simple matter to file these apertures 
very slightly at top or bottom in order to 
change picture heights from 15.7 to 15.9 
feet, thus making all heights identical. 
Then the horizontal screen masking pieces 
at top and bottom of the picture may be 
fixed in position, while the vertical side 
masking pieces may be mounted on tracks 
and moved into correct position, either 
manually or with automatic equipment. 

If by chance it should become necessary 
to exhibit a single-track CinemaScope pic- 
ture, then the same procedure may be fol- 


. lowed and the side masking moved in to 


give a picture width of 37.2 feet. 


Now let us assume that we want to in- 
crease all picture heights to 17 feet, but we 
cannot increase the width beyond 40 feet. 
Figure 2 shows a similar list with the nec- 
essary modifications also obtained from the 
same table for a 150-foot throw. In this 
case an optical track CinemaScope picture 
will fill the bill. A 6.25-inch lens will pro- 
duce a picture 40.2 feet wide by 17.1 feet 
high. 

If a four-track print is used, then an 
aperture plate undersized at the sides will 
produce a slightly cropped picture 40 feet 
wide by 17.1 feet high, using the same 
6.25-inch lens. 

Similarly, if we take an aperture plate 
for a 1.85-to-1 ratio and file top and bot- 
tom slightly, a picture 30.9 feet wide by 
17.0 feet high may be obtained with a 
4-inch focal length lens. 

It seems to me that the tables included 
in this article can be of great service in 
helping to solve the problems of picture 
size combinations for any theatre. If inter- 
est is shown by field personnel, such tables 
could be developed for a greater range of 
projection throws, and for steps closer 
than 10 feet. If you would like that, let 
us know. 


EL RANCHO DRIVE-IN 


(Continued on page 19) 


to 85 feet wide with light by National 
“Excelite-135” lamps. The sound system, 
Simplex X-L, includes a mixer and mag- 
netic heads for reproduction of Cinema- 
Scope four-track prints. In-car speakers are 
Bevelite. Projectors are Simplex X-L. 

The El Rancho was laid out by Oscar 
L. Chiniquy of National Theatre Supply’s 
West Coast organization. 
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SUPER KIPTAR (vice nes inert croc! 


— ALL SIZES — 
These are the lenses used in all the large circuits. They have earned 
highest honors in performance and rigidity throughout more than 


2000 theatres. 


A COMPLETE LINE 
OF PRECISION-MADE 
OBJECTIVE LENSES 


WALTER FUTTER 


625 Madison Avenue 
New York 22, N.Y. 


Tel: MU 8-8757 * Cable: WALFUTTER, New York 








Projection of a 
VistaVision Print 
With 1.418 Frame 


PICTURED IN the adjoin- 
ing columns is one of the horizontal pro- 
jector heads installed in the Radio Music 
Hall, threaded for the screening of a longi- 
print of “White 
Christmas.” This initial public presentation 


tudinal Paramount’s 
of the first VistaVision production thus 
added yet another radical departure from 
standard practice to the innovations which 
have descended upon the art during the 
past eighteen months. The technique here 
applied is currently expected to be used 
only in theatres requiring, for full wide- 
screen effect, at least a 50-foot picture. 
The heads, built for Paramount by the 
Century Projector Corporation, have stand- 
ard 4-star movements, but sprockets of 32 
teeth, so that with standard motor speed, 
the film speed is doubled. The film feeds in 
reverse of standard for proper reading from 
left to right. From a vertical magazine be- 
low the operating side, the film feeds 
through a twisting free loop to the feed 
sprocket and through the horizontal gate. 


STEREOPHONIC SOUN 


A similar sprocket loop system on the 
opposite side twists the film upward to the 
takeup magazine. The aperture at the 


Music Hall is 1.418 x .722. 


The picture at left shows the feed side of the hori- 
zontal mechanism in the foreground. By close exam- 
ination (note highlight) the film loop can be dis- 
cerned twisting toward feed sprocket and guide 
rollers. Above is detailed view of the opposite side. 


At the Music Hall, sound pickup was 
from a standard VistaVision print with 
optical track carrying Perspecta control fre- 

(Continued on page 68) 


STELMA 


STEROPHONIC SOUND SYSTEM 
THAT IS INTERCHANGEABLE WITH 
OPTICAL OR MAGNETIC SOUND 


EQUIPMENT 





PARAMOUNT (VISTAVISION) —-MGM— WARNERS 


ARE RECORDED IN PERSPECTA SOUND 


ee ta) ce) £2 have been fully tested and approved for field use by 


C. Robert Fine, inventor and President of Perspecta Sound, Inc. 


STELMA PERSPECTA INTEGRATORS 


are completely interchangeable with single optical and mag- 
netic sound tracks. A simple to operate 3-way switch is avail- 


able at small extra cost. The intergrator comes complete at no additional charge over minimum price, 
although it includes power, input transformer, pre-amplifier base and treble equalizers and 3 output balancing 


controls. Pre-wired in a standard rack if requested. 


Installation time just a matter of hours. 


IMMEDIATE DELIVERY AT LOWEST MANUFACTURERS PRICES 
Available only through established equipment dealers 


STELMA ELECTRONICS - 389 LUDLOW ST., STAMFORD, CONN. - STAMFORD 4-7561 
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ALL YOU DO 
IS STRIKE THE ARC 


The positive and negative carbons are ad- 
vanced by separate motors, the speeds of which 
are governed by the Bi-metal Lightronic Tube. 
Once the arc has been struck, the crater posi- 
tion and gap length are maintained automatic- 
ally, and without constant attention by the 
projectionist. 

With the new presentation techniques com- 
plicating his job, the projectionist is particularly 
appreciative of this simplified control. Further- 
more, he is quick to see the advantages of the 
unitized component design which affords such 
wide versatility in these lamps. He can, in a 
matter of moments and right in his projection 
room, effect the simple changes necessary to 
attain the correct light requirement for any of 
the various techniques. It is even possible for 
him to get the light requirements of two differ- 
ent types of techniques on the same program. 


TRUE VERSATILITY 


A choice of four different carbon trims can be burned 
in a total of seven separate manners to attain any 
desired degree of cost of operation, screen illumination, 
or burning time. 


SIMPLIFIED CONTROL 


Only one control is required for selecting any amper- 
age within the range of a particular mode of operation. 


THE MOST POWERFUL LAMPS 


Burning 10 mm "Hitex" carbons at 135 amperes, or 
11 mm regular carbons at 120 amperes, impartial foot 
candle meter tests prove the Strong Super "135" the 
most powerful projection arc lamp, and you can't argue 
with a light meter. 

The Infra-Ban Beam-Cooler unit diverts the heat rays 
away from the aperture, making possible a tremendous 
increase in usable light without a corresponding increase 
in heat at the aperture. 


A stream of air directed just above the arc stabilizes its burning 
and prevents the deposit of soot on the reflector. 

Strong has also designed new rectifiers with a range of from 90 
to 135 amperes to fill the power requirements of all the systems of 
screen presentation. 





(howto ans ow STRONG rhe ptt hat! 








As the only lamps produced com- 
plete within one factory, Strong lamps 
can be screen-engineered for maxi- 
mum efficiencies. That's why more 
dealers sell and more theatres buy 
Strong-made projection arc lamps 
than any other make. 


Send today for full details on 
the Strong Super "135" and 
Mighty "90" projection arc lamps. 


BETTER THEATRES SECTION 





THE STRONG ELECTRIC CORPORATION 


"The World's Largest Manufacturer of Projection Arc Lamps" 


1 CITY PARK AVENUE 


TOLEDO 2, OHIO 


Please send free literature on Strong Super "135" and Mighty "90" projection lamps. 


NAME . 
THEATRE 
STREET 

CITY & STATE 








A CATALOG OF THEATRE EQUIPMENT, FURNISHINGS, SUPPLIES, ARCHITECTURAL 
MATERIALS ... LISTING MANUFACTURERS ACCORDING TO CLASSES OF PRODUCT 





AIR-CONDITIONING AND 
VENTILATING EQUIPMENT 


ASSURANCE OF clean, 
comfortable atmospheric conditions in a 
theatre usually requires some means at 
least of cooling the auditorium during the warm 
months. 

In regions of little hot weather, and particu- 
larly of low relative humidity, simple ventila- 
tion—filter-equipped intake and one or more 
blowers of liberal capacity at the screen end 
of the auditorium, also an exhaust vent and fan 
at the opposite end—may be adequate. 

Due to the amount of heat and moisture in- 
troduced into the air by people seated close 
together in an enclosure for two or three hours, 
theatres generally need cooling facilities (which 
are commonly what is meant by the term air- 
conditioning, although that term properly sig- 
nifies positive control of sensible heat, relative 
humidity and air motion). 

Comfort-cooling can be supplied by (1) built- 
up plants consisting of one or more compressors 
and in coils for transfer of heat in the air to 
water or refrigerant (direct expansion, which 
method is not permitted in some cities) ; (2) a 
similar central plant but consisting in one or 
more unit conditioners; (3) unit conditioners 
installed for direct space cooling; and (4) air 
washers (evaporative cooling). 

Unit-conditioners are designed to provide all 
of the essentials of a complete cooling plant, 
including an evaporative condenser, with coils 
for heating if desired. In their smaller sizes 
(generally from 5 to 10 tons), they can be in- 
stalled within room zones to be cooled (space 
cooling), thus conditioning air supplied through 
a simple ventilation system. Unit condition- 
ers are available in various capacities from 3 to 
75 tons (3, 5, 7%, 10, 15, 20, 30, etc.). For 
central plants, they can be had for ceiling as 
well as floor mounting. 

Engineers generally regard built-up plants 
more desirable from 100 tons up. 

Either unit or built-up plants can be ar- 
ranged for use of two or more compressors 
together or separately so as to provide for 
variation in load requirements. Such flexibility 
may also be adapted to cooling (also heating) 
of a theatre by divisions, or zones (as main sec- 
tion of auditorium, in or under balcany, lounge- 
foyer-lobby area, etc.) 

Evaporative cooling is commonly regarded 
as being adapted to regions where relative 
humidity is seldom higher than 72%. That fac- 
tor is minimized, however, by designers of 
some types of evaporative cooling equipmert on 
the market. 
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Such equipment is not to be confused with 
evaporative condensers, which are devices for 
cooling the refrigerant of mechanical cooling 
plants. They reduce water consumption for 
this purpose (estimated at 95%). For some 
installations, a cooling tower may prove cheaper. 
Some water-saving device is required in a 
growing number of localities. 

Since a large audience even in winter can 
raise relative humidity above the comfort level, 
it is well to integrate heating and cooling, 
preferably under automatic control. 


AIR DISTRIBUTION 


Blowers: Fans usually preferable for the ven- 
tilation of theatres are of multi-blade (“squirrel 
cage”) type. They range in air volume capacity 
from those adapted to simple (ductless) ventila- 
tion systems, to large sizes capable of overcom- 
ing the resistance of extensive duct systems. As 
a rule, a simple ventilation system should in- 
clude an exhaust fan. 

Diffusers: To assure uniform distribution of 
conditioned air to each zone of the auditorium 
and other areas of the theatre, without an effect 
of draft, outlets for duct systems should be of 
“aspirating” type, which mixes the conditioned 
air with the room air before it reaches the 
breathing zone. Such diffusers are available in 
circular flush-set or projecting ceiling types, 
flush wall types, and rectangular ceiling types 
(the latter are indicated particularly for inte- 
gration with ceiling tiles). Each has readily 
adjustable dampers. 

For concealment of outlets that are merely 
dampered openings in ducts or in walls, con- 
cealing dampers or blowers, ornamental grilles 
are available in various stock sizes and also 
built to specifications in bronze, stainless steel, 
aluminum or other metals, with finish to match 
other metal fittings or the decorative scheme 
of the room. 





PRODUCT NEWS .. . . Page 57 


The department “About Products" 
on general equipment and supplies 
is on page 57. 


DEALERS . . ss « ais | Fage 26 
Dealers in the United States are 
listed in the Theatre Supply Mart. 


ADVERTISERS INDEX . . . Page 35 











AIR CLEANSING 


Whether the theatre is air-conditioned or has 
only a simple ventilating system, the incoming 
air should pass through efficient filters to re- 
move as much dust and pollen as_ possible. 
Throw-away type filters are discarded when 
dirty ; permanent type, of which there are many 
kinds, are occasionally washed. One type is 
treated also for elimination of odor from out- 
side air. 

Equipment for cleaning air of unpleasant 
odors and of bacteria responsible for many 
air-borne diseases is available in electrical and 
chemical types. 


CONTROL EQUIPMENT 


An air-conditioning system can be designed 
for the simplest manual control or for automatic 
operation embracing a complex system of damp- 
ers and switches, safety valves, etc., all respond- 
ing, in fixed relation to each other, to changes 
in temperature and moisture. 


AIR WASHERS 
~ = eee Inc., 185 Madison Avenue, New York 16, 


American Blower Corporation, 8111 Tireman Avenue, 
Detroit 32, Mich. 

United States Air Conditioning Corporation. 3310 
Como Avenue, S.E., Minneapolis, Minn. 


BLOWERS AND FANS 

American Blower Corporation, 8111 Tireman Avenue, 
Detroit 32, Mich. 

Ilg Electric Ventilating Company, 2850 N. Crawford 
Avenue, Chicago, Ill. 

Typhoon Air oc Co., Inc., 794 Union Street, 
Brooklyn, N. 

United Gd Air Conditionin Capen, 3310 
Como Avenue, S.E., Minneapolis, Minn. 

Westinghouse Electric Corporation, Sturtevant Divi- 
sion, Hyde Park, Boston, Mass. 


COILS 
McQuay, Inc., 


Minn. 


1600 Broadway, N. E., Minneapolis, 


CONDITIONERS, UNIT (5-tons up) 


Airtemp Division, Chrysler Corporation, P. O. Box 
1037, Dayton 1, Ohio. 


— Manufacturing Company, 1112 Ross Avenue, 


, Tex. 

Buensod-Stacey Air-Conditioning, Inc., 60 E. 42nd 
Street, New York City (integrated dry and wet bulb 
reader). 

Curtis , uetatiaeing Company, 
St. Louis 20, Mo. 

Carrier Corporation, Syracuse. N. 

Frigidaire Division, General MY Sales Corp., 300 
Taylor St., Dayton 1, Ohio. 

com Electric Company, 5 Lawrence Street, Bloom- 
e 

Governair Corporation, 605 West Main Street, Okla- 
homa City, Okla. 


1905 Kienlen Street, 
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THE THEATRE SUPPLY 


Index to Products Advertised 





MART” 


& Described in this Issue, with 
e Dealer Directory 


e Convenient inquiry postcard 


Firms are numbered for easy identification in using postcard. Dealer indications refer to listing on following page. 





ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference 
Number 


1—Adler Silhouette Letter Co 
Changeable letter signs: Front-lighted panels for 
drive-ins (1A), back-lighted panels (iB), and 
changeable letters (iC). All dealers. 


2—American Playground Device Co 
Drive-in playground equipment. Direct. 


3—American Seating Co 
Auditorium chairs. NTS and direct. 


4—Ashcraft Mfg. Co., C 
am 


Projection are lamps. Ba. dealers. 


5—Automatic Devices Co 
Curtain tracks (5A), eurtain controls (5B). 
affiliated dealers and direct. 


6—Ballantyne Co., The 
Drive-in pian and equipment package (6A), 
and ean equipment wg Bw" eat 3, 
8, 10, 18, 21, 22, 23, 37, 39, . 66, 79, 
89, 91, 6. 98, 102, 105, tio. ins. "120, “a7. ‘ist. 


7—Bausch & Lomb Optical Co 
Projection lenses. Direct, branches and dealers in 
all major cities. 


8—Blumenthal & Co., Sidney 
Carpeting. Direct. 


9—Bodde Screen Co. 


Projection screens. Direct. 


10—Capitol Stage Lighting Co., 
Stage lighting equipment. Direct. 


Le SC ren eee eee 22 


Projection carbons. Franchise dealers. 


12—Century Projector Corp... 
Projectors (12A), sound equipment (12B). 
affiliated dealers. 


13—Continental Electric Co 
Rectifier tubes. Direct. 


14—Eastern Seating Co 


Auditorium chairs. Direct. 


15—F & Y Building Service, The 


Architectural design and building service. 


16—First-American Products, Inc. 
Drive-in equipment. Direct. 


17—Futter Co., Walter 


Projection lenses. Direct. 


18—Garver Electric Corp. ..............04. 
Revtifiers. Direct. 


19—General Register Corp 


Ticket issuing machines. All dealers. 


20—Goldberg Bros. .................. 38, 58, 67 
Sand urns (20A), office speaking tube (20B), 


box 
film rewinders. Unaffiliated dealers and direct. 


21—Griggs Equipment Co 
putin ee Direct, and dealers marked *. 


22—Grosh & Co., Scenic Studios, R. L. 


Stage equipment. Direct. 


23—Hertner Electric Co 
Moter-genrators. NTS. 


24—Heyer-Shultz, Inc. 
Metal projection are reflectors. 


25—Heywood-Wakefield Co. 


Auditorium chairs. Branches and unaffiliated dealers. 


All dealers. 


26—Ideal Seating Co. 
Auditorium chairs. Unaffiliated dealers. 


27-—International Projector Corp 
Complete projection and sound equipment. 


BWauaMalled-Kords, (WG... o.oo 5c kc ccc iccccacc. 45 
Self-coiling cords for in-car speakers. All dealers. 


2nd Cover 
NTS. 


Reference 
Number 


29—Kollmorgen Optical Co. 


Projection lenses. NTS and all ‘dealers. 


30—LaVezzi Machine Works 
Projector parts. All dealers. 


31-—Manko Fabrics, Inc........... 
Auditorium chair covers. (31A), 
material (31B). Direct. 


32—Marsh Wall Products, Inc 


Decorative wall paneling. Direct. 


33—Michael Electric Co. 
Electric hand dryers. Direct. 


34—Motiograph, Inc. 
In-car speakers. Unaffiliated dealers. 


35—National Carbon Co., 


Projection carbons. All dealers. 


‘upholstering 


36—National Studios, Inc 


Projection slides. Direct. 


37—Neva-Burn Products Corp. 
Flameproofing service (37A), Talia, (37B), ‘flame- 
proofing compound (37C). Direct. 


36—National | Theatre Supply 
istr 


39—Norpat Sales, Inc. . 
Rectifiers, Direct. 


40—Pacific Optical Co 


Projection lenses. Direct. 


41—Pembrex Supply Co. ................04. 
Distributors. 


42—Perkins Electric Co., Ltd 
Distributors. 


43—Poblocki & Sons 
Drive-in projection screen (43A) portable debris cart 
(43B), drive-in directional signs (43C), portable 
ase) Dine’ marquees (43E), display frames 


44—Projection Optics Co., Inc 


Projection lenses. Distributor: Raytone Screen Corp. 
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45—Pullman Vacuum Cleaner Co. 
Vacuum claeners. Direct. 


46—Radiant Mfg. Co.......... 


Projection lenses. Direct. 


47—Raytone Screen Corp........ 
Projection sereens. Direct. 


48—RCA Service Co. 


Projection and sound equipment n maintenance. 


49—Robin, Inc., J. E 
Rectifiers (49A), motor-generators (49B), projeetion 
screens (49C), projection lenses (49D). Direct. 


50—S. O. S. Cinema Supply Corp........... 


Distributors. 


51—Signs, Inc. ... or 
Drive-in wide- -sereens. ’ Direct. 

52—Stelma Electronics, Inc. .... 
Perspecta sound integrator. Direct. 


53—Strong Electric Corp. 
Projection are lamps. Dealers i, 2, 3, 4, 7, 8, 
19, 21, 22, 23, 24, 26, 27, 28, 29, . 
45, 46, 48, 49, 
, 5 59, . 61, 63, 64, 
tt = 69, 71, 74, 75, 76, 77, 78, 5 80, 83, 
90, 91, 95, 96, 97, IOI, 
105, “106, 107, 108, 110, iti, 112, 
118, 120, 121, 423, 127, 128, 129, 


54—Theatre Seat Service Co. 


Auditorium chair rehabilitation service. 


55—Vallen, Inc. 
Curtain controls (55A,) curtain tracks (558). 


56—Vocalite Screen Corp. ........ 


Projection screens. Direct. 


Direct. 


Direct. 


57—Wagner Sign Service, Inc.. 

Changeable ring signs: Front- lighted ‘panels for 
drive-ins (41A), back-lighted panels (41B), and 
changeable letters (41C). Dealers i, 8, 10, 14, 15, 
16, 17, 19, 23 24, 25, 26, 27, 28, 31, 32, 34, 
a 38, 42, 44, 45, 46, 52, 54, 57, 58, 60, 61, 
64, 66, 67, 68, 69, 71, 72, 73, 
» 89, 90, 96, 96, 99, 102, 104, 106, 107, Iti, 
» 116, 118, 121, 123, 128, 129 and NTS 

Detroit branch. 


58—Wenzel Projector Co 
Projectors (58A), soundheads (58B), projector bases 
58C), lens holder (58D). Unaffiliated dealers. 


59—Westrex Corp. 


Foreign distributors. 


60—Whitney-Blake Co., The... 
Non-conduit speaker system cable for drive-i in thea- 
tres. Distributos: Graybar Electric Corp. 


61—Williams Screen Co.......... 


Projection screens. Direct. 


74, 77, 78, 79, 83, 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


TO BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in November 1954 issue — 








THEATRE or CIRCUIT 





STREET ADDRESS 








Theatre Supp 


Dealers 


wise marked for 


ALABAMA 


i—Queen Features Service, 1912 Morris Ave., 


ARIZONA 
2—Girard Theatre Supply, 532 W. Van Buren St., Phoenix. 


ARKANSAS 
3—Arkansas Theatre Supply, 1006 Main St., Little pet. 
4—Theatre Supply Co., 1921 Grand Ave., Fort Smit 


CALIFORNIA 


Fresno: 
5—Midstate Theatre Supply, 1906 Thomas. 


Los Angeles: 
6—John P. Filbert, 2007 S. Vermont Ave.* 
National Theatre Supply, 1961 S. Vermont Ave. 
7—Pembrex Theatre Supply, 1969 S. Vermont Ave. 
8—B. F. Shearer, 1964 S. Vermont Ave. 


San Francisco: 
National Theatre Supply, 255 Golden Gate Ave. 
9—Preddey Theatre Supplies, 187 Golden Gate Ave. 
10—B. F. Shearer, 243 Golden Gate Ave. 
12—United Theatre Supply, 112 Golden Gate Ave. 
13—Western Theatrical Equipment, 337 Golden Gate Ave.* 


COLORADO 


Denver: 
National Theaire Supply, 2/1! Stance ¢ St. 
14—Serviee Theatre Supply, 2054 B 
15—Western Service & Supply, 2120 B — way.* 


CONNECTICUT 


New Haven: 
National Theatre Supply, {22 Meadow St. 


DISTRICT OF COLUMBIA (Washington) 
16—Brient & Sons, 925 New Jersey Ave., N.W. 

17—Ben Lust, 1001 New Jersey Ave., N.W. 

18—R & S&S Theatre Supply, 920 New Jersey Ave., N.W. 


FLORIDA 

19—Joe Hornstein, 329 W. Flagler St., Miami. 
20—Southeastern Equipment, 625 W. Bay St., Jacksonville.* 
2i1—United Theatre Supply, 110 Franklin St., Tampa. 
22—United Theatre Supply 329 W. Flagler St., Miami.* 


GEORGIA 


Alban 
23—Dixie Theatre Service & Supply, 1014 N. Slappey Dr. 


Atlante: 
24—Capitol City Supply, 16! Walton St., oy = 
National Theatre Supply, !87 Walton St. 
25—Southeastern Theatre Equipment, 201- Py Luckie St., N.W.* 
26—Wil-Kin Theatre Supply, 30! North Ave., N.E. 


ILLINOIS 


Chicago: 
27—Abbott Theatre Supply, 1311 S. Wabash Ave.* 
28—G. C. Anders Co., 317 S. Sangamon St. 
29——Gardner Theatre Service, 1235 S. Wabash Ave. 
30—Movie Supply, 1318 S. Wabash Ave. 
National Theatre Supply, 1325 S. Wabash Ave. 


INDIANA 
Evansville: 

3i!—Evansville Theatre Supply, 2900 E. Chandler Ave. 
Indianapolis: 

32—Ger-Bar, inc., 442 N. lilinois St. 

33—Mid-West Theatre Supply Company, 448 N. IIlineis St.* 

National Theatre Supply, 436 N. Illinois St. 

IOWA 


Des Moines: 
34—Des Moines Theatre Supply, oe High St. 
National Theatre Supply, 1102 High St. 


KANSAS 


Wichita: 
35—Southwest Theatre Equipment, P. 0. Box 2138. 


Birmingham. 


United States listed 


cross-reference 


in the 


KENTUCKY 

Louisville: 
36—Falls City Theatre Equipment, » A . , Fave St. 
37—Hadden Theatre Supply, 209 S. 


LOUISIANA 


New Orleans: 
38—Hodges Theatre Supply, = Cleveland Ave. 
39—Johnson Theatre Service, 223 S. a St. 
wr — A Theatre Supply, 220 S. Liberty St 
n Theatre Equi it, 314 s. Liberty St.* 





Shreveport: 
41—Alon Boyd Theatre Equipment, P. 0. Box 362. 


MARYLAND 


Baltimore: 
42—J. F. Dusman Co., 12 East 25th St. 
National Theatre Supply, 417 St. Paul Place. 


MASSACHUSETTS 


Boston: 

43—Capitol Theatre Supply, 28 Piedmont St.* 
44—Independent Theatre Supply, 28 Winchester St. 
45—Major Lin Equipment, 44 Winchester St. 
46—M usetts Theatre Equipment, 20 Piedmont St. 
Setienss Theatre  Suoly. 37 hg St. 

% Snel. a Broadway. 
<o—Theatre ay & Supply, 30 Piedmont St. 


MICHIGAN 


Detroit: 
49—Amusment Supply, 208 W. Montealm St. 
50—Ernie Forbes Theatre Supply, 214 W. Montcalm St. 
51—MeArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 


Grand Rapids: 
52—Ringold Theatre Equipment, 106 Michigan St., N.W 


MINNESOTA 


Minneapolis: 
53—Elliott Theatre Equipment, {110 Nicollet Ave. 
54—Frosh Theatre Supply, 1117 Currie Ave.* 
55—Minneapolis Theatre Supply, 75 Glenwood Ave. 
National Theatre Supply, 56 Glenwood Ave. 
56—Western Theatre Equip 45 G d Ave. 
MISSOURI 

Kansas City: 
57—Missouri Theeks ag? ons W. 18th St.* 
National Theatre Supply, 223 W. 18th St. 
58—Shreve Theatre any 217 W. (8th St. 
59—Stebbins Theatre Equipment, 1804 Wyandotte St. 

St. Louls: 
60—McCarty Theatre Supply. 3330 one St. 
a Theatre Supply, 3212 Olive 

6i—St. Loyis Theatre Supply Co., 3310 Olive St.* 
MONTANA 
62—Montana Theatre Supply, Missoula. 
NEBRASKA 

Omaha: 
National Theatre Supply, 1610 Davenport St. 
63—Quality Theatre Supply, 1515 Davenport St. 
64—Western Theatre Sup y. 214 WN. 15th St.* 


NEW MEXICO 





65—Eastern New Mexico Theatre Supply, Box 1009, Clovis. 


NEW YORK 
Albany: 


66—Albany Theatre Supply, 448 N. Pearl. 
National Theatre Supply, 962 Broadway. 


Auburn: 
67—Auburn Theatre Equipment, 5 Court St. 


Buffalo: 
68—Eastern Theatre Supply, 496 Pear! St.* 
National Theatre Supply, 498 
69—Perkins Theatre Supply, 505 Pearl St. 
70—United Projector & Film, 228 Franklin St. 


[Canadian dealers, and exporters, are listed on page 60} 
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; : 
iwlphabetically by states, 


DY-Yel las 


numbered or other 


from Index of Advertisers on preceding page 


New York City: 
72—Ganitel Mation he Supply. 630° Ninth Ave. 
otion Picture Supply, 
n Motion Picture Supplies, 354 W. 44th St. 
74—Joe ne Hornstein, 630 630 Ninth Ave. 
National Theatre Supply, oe W. 44th St. 
. 13 Ww St. 
76—8.0.S. Cinema Supply, 602 W . 52nd St. 
77—Star Cinema Supply, 447 W. 52nd St. 
Syracuse: 
16—Centeal N. Y. Theatre Supply, 210 N. Salina St. 


NORTH CAROLINA 


Charlotte: 
78—Bryant Theatre Supply, 227 S$. Church St. 
79—Charlotte Theatre Supply,  f 8. Chureh St. 
80—Dixie Theatre Supply, 213 W. 3rd St. 
National Theatre Supply, 304 8. Church St. 
8i—Seutheastern Theatre Equipment, 209 s. Poplar St.* 
82—Standard Theatre dy ag ay s. 
83—Theatre Equipment Co., 
84—Wil-Kin Theatre Supply, a9 8. 
Greensboro: 
85—Standard Theatre Supply, 215 E. Washington St. 
86—Theatre Suppliers, 304 S. Davie St. 
OHIO 


Akron: 
87—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 
88—Mid-West Theatre Supply, 1638 Central Parkway.* 
National Theatre Supply, 1657 Central Parkway. 
Cleveland: 
National Theatre Supply, 2128 Payne Ave. 
hio Theatre oo 2108 (Rosey "Ave. 
90—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 
9!1—American Theatre Equipment, 165 N. High St. 
92—Mid-West Theatre Supply, 962 W. Third Av 
Dayton: 
93—Dayton Theatre Supply, 11! Volkerand St. 
94—Sheldon Theatre Supply, 627 Salem Ave. 
Toledo: 
95—American Theatre Supply, 439 Dorr St. 
96—Theatre Equipment Co., 1206 Cherry St. 
OKLAHOMA 
Oklahoma City: 
97—Century Theatre Supply Co., 20 N. Lee St. 
98—Howell Theatre Supplies, 12 8. ht ol Ave. 
National Theatre Supply, 700 W. Grand A 
99—Oklahoma Theatre Supply, 628 W. Grand Ave.* 
OREGON 
Portland: 
100—Modern Theatre Supply, 1935 N.W. Kearney St. 
hon Motion Picture Supply, 916 N.W. oth St. 
102—B Shearer, 1947 N.W. Cewreny St. 
103—inter: -State Theatre Equipment, 1928 N.W. Kearney St. 
PENNSYLVANIA 
Philadelphia: 
104—-Blumberg Bros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St. 
105—Superior Theatre Equipment, 1315 Vine St. 
Pittsburgh: 
106—Alexander Theatre Supply, 94 Van Bramm St.* 
107—Atias Theatre Supply, 402 Miltenberger St. 
National Theatre Supply, (721 Blvd. of Allies. 
Wilkes Barre: 
108—Vineent M. Tate, 1620 Wyoming Ave., Forty-Fort. 


RHODE ISLAND 
109—Rhode Island Supply, 357 Westminst 


SOUTH DAKOTA 
110—American Theatre Supply, 316 8. Main St., Sioux Falls. 
TENNESS 


Memphis: 
1 —teeneeh Theatre Supaty, 402 2 S.  Puend St.* 
National Theatre Supply, 412 S. ind St. 
112—Tri-State Theatre Supply, 300" 8. Second St. 
TEXAS 
Dallas: 
ito—fergie Theatre Supply, 714 South Hampton Rd. 
114—Herber Bros., 408 S. Harwood St. 
115—Modern Theatre Equipment, 1916  oamaen St. 
Natlonal , Theatre Supply, 300 S. Harw A 
it n Theatre i 0 Jackson St.* 
117—Sterling Sales & Service, 2019 x. St. 
Houston: 
118—Southwestern Theatre Equipment, 1622 Austin &t.* 
San Antonio: 
119—Alemo Theatre Supply, 1303 Alametee St. 
UTAH 


, Salt Lake City 

20—Intermountain Theatre Supply, 264 S. East First St. 

'21—Service Theatre Seely, 256 S. East First St. . 
& Equipment, S. East First St.* 





St., Provid 





VIRGINIA 
123—Norfolk Theatre Supply, 2700 Colley Ave., Norfolk. 
WASHINGTON 


Seattle: 
124—American Theatre Supply, 2300 First Ave. 1 
125—Inter-State Theatre Equipmnet Co., 2224 ‘bed tow y 
126—Modern Theatre Supply, 2400 Third Ave.* 
National Theatre Supply, 2319 Second St. 
127—B. F. Shearer, 2316 Second Ave. 
WEST VIRGINIA 
128—Charleston Theatre Supply, 506 Lee St., 
WISCONSIN 


Milwaukee: 
129—Manhardt Co., 1705 W. 
Rational Theatre Supnly 1027 ete St. 
Ray 0 W. State St. 


i3t—Theetre Equipment & Supply, 341 N. Seventh St. 


Charleston. 








Typhoon Air Conditioning Co., Inc., 794 Union Street, 
Brooklyn. NY. i 

United States Air Conditioning Corporation, 3310 
Compo Avenue, S. E., Minneapolis, Minn. 

York Ccepucetion: Roosevelt Avenue, York, Pa. ; 

Westinghouse Electric Corporation, Sturtevant Division, 
Hyde Park, Boston 36, Mass. 


CONTROLS & INSTRUMENTS 


The Brown Instrument Company, Philadelphia, Pa. 

Buensod-Stacey Air Conditioning, Inc., 60 E. 42nd 
a New York City (integrated dry and wet 
reader). 

Minneapolis - Hon Regulator Company, 2822 
Fourth Avenue, S., Minneapolis, Minn. 

Monitor Controller Company, 51 S. Gay Street, Balti- 
more. Md. 


FILTERS 


American Air Filter Company, First and Central 
Avenues, Louisville 8, Ky. ts 
Owens-Corning Fiberglas Corporation, Ohio Building. 

Toledo, Ohio. 

’ Research Products Corporation, 1015 East Washington 
Street, Madison 3, Wis. (line includes odor-elimina- 
tion filters). 

Trion, Inc., McKeess Rock, Pa. 
Universal Air Filter Company, Duluth, Minn. 


GRILLES AND DIFFUSERS 
~ eee Inc., 185 Madison Avenue, New York 16, 





Anemostat Corp. of America, 10 E. 39th Street, New 
York City. 

Barber-Colman Company, Rockford, Ill. 

W. B. Connor Engineering Corporation, 114 East 32nd 
Street. New York 16, N. Y. 

Multi-Vent Division, The Pyle-National Company, 
1334 North Kestner Avenue, Chicago, IIL 

Tuttle & Bailey, New Britain, Conn. 


REFRIGERATION MACHINES 

Airtemp Division, Chrysler Corporation, P. O. Box 
1037, Dayton 1, Ohio. 

American Blower Corporation, 8111 Tireman Avenue, 
Detroit 32, Mich. 

Carrier Corporation, Syracuse, N. Y. 

Curtis Manufacturing Company, 1905 Kienlen Avenue, 
St. Louis, Mo. 

Frigidaire Division, General Motors Sales Corporation, 
300 Taylor Street, Dayton, Ohio. 

General Electric Company, 5 Lawrence Street, Bloom- 
field, N. J. 

General Refrigeration Corporation, Shirland Avenue, 
Beloit, Wis. 

Governair Corporation, 605 West Main Street, Okla- 
homa City 1. Okla. 

Typhoon Air Conditioning Co., Inc., 794 Union Street. 
Brooklyn. N. Y 

United States Air Conditioning Corporation, 3310 
Como Avenue, S.E., Minneapolis, Minn 

York Corporation. Roosevelt Avenue, York, Pa. 

Westinghouse Electric Corporation, Sturtevant Divi- 
sion. Hyde Park, Boston 36, Mass. 

“a et Pump & Machinery Corporation, Harri- 
son, N. J. 


AMPLIFIERS AND 
AMPLIFYING TUBES 


AMPLIFIERS for theatre 
motion picture sound systems consist in 
pre-amplifiers power amplifiers, and moni- 
tor amplifiers, with requirements varying 
according to auditorium dimensions (including 
presence or absence of balcony seating), to 
number of speaker channels, and to whether the 
sound signal is optical or magnetic. 

Output per channel ranges from 15 watts to 
medium-size auditoriums. Minimum _limita- 
tions for amplifier wattage relative to seating 
capacity have been established by the Motion 
Picture Research Council of the American in- 
dustry. Leading manufacturers of sound equip- 
ment follow these standards in their installa- 
make of metal anchor consists of an especially 
long tapered fin head bolt, conical cup, lead 


system power amplifiers for optical (single) | 
track reproduction (usually in a cabinet with | 


control panel and possibly also including provi- 
sions for record player and radio input) typi- 
cally supply polarizing voltage to photocells 
and also filament and plate current to pre- 
amplifiers (possibly additionally to monitor 
amplifier). 

Magnetic recordings require amplification 
eugipment of different characteristics. The rela- 
tively weak magnetic signal is a factor. Pre- 
amplifiers are powered separately with d. c. fil- 
ament current and carefully regulated plate 
voltage from a power pack. Regardless of the 
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EASY STEPS 


.. 4nd you're on your way! 


The CINEMESCOPE, WIDE SCREEN 
and VISTA VISION product is winning 
greater favor every day. Knowing the mul- 
tiple equipment improvements they require, 
National Theatre Supply has devised a sim- 
ple “5 Step” program whereby even the 
smallest theatre can gradually progress along 
the road to complete wide screen projection. 


Your National man will be glad to advise 
you on this new “5 Step” program. Being 
familiar with theatres of every size, his judge- 
ment will prove invaluable in guiding you 
towards modern theatre improvement. 


NATIONAL’S DEFERRED PAYMENT PLAN 

... makes it easy-stepping, too! For if it’s 
terms you want to help in equipping your 
theatre, National has a time-tested plan that 
will meet your every need. 


For details — contact your nearest 
NATIONAL THEATRE SUPPLY Branch today! 
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number of channels, a switching arrangement 
can be provided for transfer from magnetic to 
optical pickup, and vice versa. 

Multiple-track (“stereophonic”) sound re- 
quires at least three channels of amplification 
(for screen speakers). These tracks, always 
magnetic according to present practice, may be 
augmented by one or more additional tracks for 
auditorium “effects” speakers, and/or volume 
control, and/or switching in certain supple- 
mentary speakers. An “effects” track requires 
a fourth system of amplification. With multi- 
ple-channel installations, a monitor that can be 
tapped into any one channel is supplied by its 
own amplifier. 

Supplementary amplifiers may be required 
for “cry-room” speakers, group hearing aids, 
separate public address system, etc. 

For drive-in sound systems with in-car 
speakers, amplification may be built up to 
required output by the addition of main ampli- 
fiers or booster units according to the number 
of speakers, with arrangement for switching 
certain ramps in or out. There are integrated 
systems of this kind designed especially for 
drive-ins. 

For reproduction of multiple-track (screen 
speaker signal) magnetic sound by a single 
screen horn system (as used for standard opti- 
cal sound), special amplification equipment is 
available, incorporating a “mixer” to combine 
the signals of all tracks. Such an “adapter” 
can be obtained with a button-on type magnetic 
pickup (see Soundheads). 

AMPLIFIERS 
—_ -Lans sing: Sy 


Be Hil 

AMPEX CORPORATION, 934 Charter Street, Red- 
wood City, Calif. 

Amplif er Company of America, 
Ve ork 1 a : y 

THE ee COMPANY, 
Street, Omaha 

CENTURY PROJECTOR CORPORATION, 729 
Seventh Avenue, New York City. page 50. 

INTERNATIONAL PROJECTOR ee 
55 LaFrance Avenue, Bloomfield, N. 
MOTIOGRAPH, INC., 4431 West ed Street, Chi- 
cago, Ill. 

Pa mel E] ~iiae 
Ch icag ll 
RADIO CORPORATION OF es Engineering 

Products Department, Camden, J. 
WENZEL PROJECTOR CORPORATION, 2505-19 
South State Street, Chicago 16, IIL 
WESTREX CORPORATION, “in Eighth Avenue, 
New York 11, N. Y. (except in U. S. and ). 


9356 Santa Monica Boule- 
398 Broadway, New 


1712 Jackson 


mics Corp., 2040 West North Street, 


AMPLIFYING TUBES 

CONTINENTAL ELECTRIC COMPANY, 715 Hamil- 
ton Street, Geneva, Iil. 

General Electric Company, 1 River Road, Schenectady, 
N. Y. 


— Corporation, 250 Glenwood Avenue, Bloomfield, 


J 
RADIO CORPORATION OF AMERICA, Engineering 
Products Department, a. 


Camden, 
— Corporation, 700 Jeliff Avenue, New- 


N. J. 
m5. Manufacturing Company, Foundry Avenue, 
Waltham, Mass. : 
Sylvania Electric Products, Inc., 1740 Broadway, New 


York City. 
Westinghouse Electric Corporation, Bloomfield, N. J. 
Western Electric Company, 195 Broadway, New York 


City. 
. 


ANCHORS FOR CHAIRS 


EXPANSION BOLTS suited 
to anchoring chairs in concrete flooring 
are available with metal jacket. A leading 
make of metal anchor consists of an especially 
long tapered fin head bolt, conical cup, lead 
sleeve, washer and hexagon nut. 


Chicago Expansion Bolt Company, 1338 West Concord 
Place, Chicago, IIL 
Fensin Seating Company, 1139 South Wabash Ave.. 
Chicago, Ill. 
e 


ARCHITECTURAL MATERIALS 
AND THEATRE DESIGN SERVICE 
[See also Fabrics and Wallpapers) 
THE NUMBER of archi- 
tectural materials especially applicable to 
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the facing of the fronts and finishing of 
the interiors of theatres has been greatly aug- 
mented by modern industrial science. Following 
is an indication of the variety of these ma- 
terials for various purposes: 

Laminated (built-up) tiles and sheets with 
permanent baked plastic finish provide wall 
finishes in solid color, in patterns and natural 
woods with the practical advantage of re- 
sistance to scratching and repeated washing 
Such plastic-finished wallboards are obtainable 
with either semi-gloss or high-gloss surface; 
the latter is especially suited to refreshment 
stand counters. 

Wood veneering (plywood) now makes the 
choicest grain available for woodwork finishes 
of relatively moderate cost. 

Architectural glass, which has many interior 
applications, is notably successful as a means 
of giving the theatre front rich color without 
gaudiness. Glass blocks are excellent for ex- 
terior panels (translucent window effect, etc.), 
interior partitions, illuminated standee ails, 
and so on. Mirrors may be considered architec- 
tural materials, too, when used in floor-to- 
ceiling panels. 

Some of the natural beauty of terra cotta 
has been imparted to the best grades of porce- 
lain enamel finishing of metallic forms designed 
for exterior facing; these are obtainable in 
shapes which, when assembled, give a rib pat- 
tern, and in a variety of colors with either 
glossy or dull finish. Aluminum and steel mem- 
bers are available to facilitate erection of fronts 
employing such porcelain enamel facing or 
structurally comparable materials. 

Modern glass products include clear-vision 
doors which allow a charming interior to be 
visible from the street. For colorful doors 
of solid shade or designed in a multicolored 
pattern the laminated plastics have, in addition 
to the qualities cited above, the ability to seal 
the structure against weather. 

Ceramic tile is obtainable in types suited to 
many interior areas besides outer lobbies and 
toilet rooms, while for fronts it facilitates the 
making of varicolored architectural forms and 
patterns. 

Fluted (corrugated) asbestos sheets can be 
shaped to an architectural form on the job. 
Mineral and glass fibre tiles, solid or Perforated 
for acoustical purposes, may be laid in patterns 
of decorative effect. 

Perforated metal plates, with baked finish, 
are applicable especially to ceilings of areas near 
the auditorium, with noise-control material 
above; also, clipping on, they permit easy ac- 
cess to electrical or other installations above. 


Arketex Ceramic Corporation, 
tiles). 

The Celotex Corporation, 120 S. LaSalle Street, Chi- 
cago, Ill. (mineral and vegetable fibre tiles). 

F & Y BUILDING SERVICE, 319 E. Town Street, 
Columbus, Ohio (design and construction 
mouldings). See page 39. 

The Formica Insulation Company, 4616 Spring Grove 
Avenue, Cincinnati, Ohio. (laminated plastic sheets). 


Brazil, Ind. (ceramic 





$6.00 — 21,” to 4" opening 
$8.00 — 214” to 52” opening 
Sold thru Theatre Supply Dealers Exclusively 


The Kawneer Company, 1105 North Front Street 
Niles, Mich, (steel frame and porcelain enamel front 
_.- 

Libbey Owens-Ford Glass Company, Vitrolite Division, 
608 Madison Avenue, Toledo, Ohio (architectural 
glass, glass doors). 

MARSH WALL PRODUCTS, INC., Dover, Ohio 
(plastic-finished paneling, plastic and metal). 
See page 39. 

Mosaic Tile Company, Zanesville, Ohio. (ceramic tile). 

rommaes Corporation, Wakefield, Mass. (wood 
veneer ) 

Pittsburgh Plate Glass Company, 1 Gateway Center, 
Pittsburgh, Pa. (architectural glass, glass doors). 
POBLOCKI & SONS, 2159 South Kinnickinnic 
Avenue, Milwaukee 7, Wis. (Stainless steel and 

porcelain enamel front structures). 

Rigidized Metals Corporation, 658 Ohio Street, Buf- 
falo, N. Y. (perforated metal plates). 

United States Gypsum Company, 300 W. Adams 
Street, Chicago, Ill. (mineral boards and tiles). 

United States Plywood Company, 55 West 44th Street, 
New York city (wood and plastic veneers, and 
coated fabric wall covering). 

Westinghouse Electric Corporation, Micarta Division, 
East Pittsburgh, Pa. (Micarta for decorative pur- 
poses: U. S. Plywood Corporation, see above). 


BASES—See Projectors and Accessories. 


“BLACK LIGHT’? MATERIALS 
AND LIGHTING EQUIPMENT 


“BLACK LIGHT’ is the 
term popularly applied to the application 
of near-ultraviolet light, to surfaces 
painted with luminescent lacquer which near-UV 
light causes to glow. 

Fluorescent materials in paint form may be 
readily applied with either brush or sprayer. 
A variety of colors is obtainable. 

Filament ultraviolet lamps are available in a 
250-watt size with a bulb of filter glass, hence 
no additional filter or ballast is required. How- 
ever, the ultraviolet output of this lamp (Pur- 
ple X) is relatively low. 

Fluorescent ultraviolet lamps, called 360 BL 
lamps, are available in the sizes and wattages 
of standard F-lamps. These are efficient gener- 
ators of near-ultraviolet, and the tubular shape 
lends itself readily to display work, and direc- 
tional and similar signs are available in stock 
models, or may be made up especially. Light 
density filters are required since these lamps 
produce some visible light also. 

Mercury ultraviolet, or Type H lamps, are 
concentrated sources of ultraviolet and visible 
light; hence, they are particularly useful to ob- 
tain a spot beam of “black light” for spec- 
tacular effects. A relatively dense filter must 
be used to absorb the visible light and to 
create effective fluorescence. 

General Electric Company, Lamp Dept., Nela Park, 

Cleveland, Ohio (lamps). 

Golde Manufacturing Company, 


Street, Chicago 40, IIl. 
Kliegl] Bros., 321 W. 50th Street, New York City 
(light sources). 
Keese gineering Company, 7380 Santa Monica 
Boulevard, Los Angeles, Calif. (paints, light sources). 
The Stroblite Company, 35 West 52nd Street, New 
York City (paints, lamps). 
Westinghouse Electric Corporation, 
Bloomfield, N. J. (lamps). 


4888 North Clark 


Lamp Division, 


BOX-OFFICES AND ACCESSORIES 


BOX-OFFICES ARE com- 
monly built “on the job” from specifica- 
tions of the designer of the front and 
entrance area; however, box offices may be 
obtained ready for erection, in styles, colors and 
materials to harmonize with the vestibule or 
lobby treatment. 

Besides ticket issuing machines and coin 
changers (which see), box-office accessories in- 
clude speaking tubes and admission price and 
show time signs (see Signs, Directional). 

Metallic speaking tubes covering an aperture 
in the box-office window to protect the cashier 
from cold and infection, are usually louvred, but 
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are also available with a resonating disk. 

Everbrite Electric Signs, Inc., 1440 North Fourth 
Street, Milwaukee 12, Wis. (complete box-office 
structures, protective shields). 

Goldberg Bros., 3500 — Street, Denver, 
Colo. rapsening tube). See pase e 38. 

POBLOCKI & SONS, 2159 South Kinnickinnic 
Avenue, Milwaukee 7, Wis. (complete box- 
office structures). 

Westinghouse Electric Corporation, Micarta Division, 
East Pittsburgh, Pa. (Micarta for decorative pur- 
poses; U. §. Plywood Corporation, see under 
Architectural Materials). 


CABINETS FOR 
FILM AND CARBONS 


FULLY FIREPROOF cabi- 
nets for film storage are essential acces- 
sories of the projection room if the pro- 
tection required either by law or theatre opera- 
tor’s responsibility is to be provided both pro- 
jectionists and patrons. With the 2,000-foot 
reel standard in the American film ‘industry 
(two-film stereoscopic pictures require 5,000-foot 
reels for a single intermission performance), 
film storage facilities should accommodate at 
least this size of reel in metal compartments. 

The desired safety is provided by a sectional 
cabinet of relatively thick (approximately 1% 


inches) steel walls insulated with fireproof ma- | 


terial. Such cabinets are obtainable with or 
without vents (vents required by fire regula- 
tions in some communities) and with or without 
sprinkler heads inside. 


Golde Manufacturing Cenomee. 4888 North Clark 
Street, Chicago 40, 
GOLDBERG BROS., 3500 Walnut Street, Denver, 


Co. 
—, Safe Company, 320 Fifth Avenue, New York 
N. 


Neumade oe Corporation, 330 West 42nd Street, 

New Yor 

WENZEL PROJECTOR COMPANY, 2509 South State 
Street, Chicago, II. 

Edw. H. Wolk, 1241 South Wabash Avenue, Chicago, 
Ill. 


CARBONS, PROJECTION 

MOTION PICTURE projec- 
tion carbons are required for projection 
in most motion picture theatres (all ex- 
cept those using filament projection lamps). 
The type and size of carbons required depends 
upon the type of arc (see Lamps, D. C. Pro- 
jection Arc). 


CARBONS, INC. (mfrd. by Societe Le Carbone 
—o Pagny, France), Boonton, N. J. See 


page 
Helios Bio Carbons, Inc. (mfd. by Ringsdorff Werke, 
Mehlem Rhein, Germany), 122 Washington Street, 


Bloomfield, 
NATIONAL CARBON COMPANY, INC., 30 East 
42nd Street, New York 17, N. Y. See page 6. 


CARBON SAVING DEVICES 

VARIOUS DEVICES are 
available to join new carbons and stubs so 
as to continue use of short lengths to 
about 1 inch. Some are simple clamps; others 
consist in a jaw device permanently installed 
in the lamp. In still another method, carbons 
are purchased especially processed for such 
use of short lengths. 


Best —— Company, 10921 Briggs Road, Cleve- 
land, 

“End- Gripper” Compan: any 1224 Homedale Avenue, 
N. Canton 8, 

Hal I. Huff Manufacturing Corporation, 3774 Selby 
Avenue, Los Angeles 34, Calif. 

Mation Picture Accessories i. 1678 W. 17th Place, 
Hollywood, Cal. 

NORPAT ——_ INC., 113 West 42nd Street, 
New York 36 ¥. 

PAYNE, PRODUCTS, 2451 West Stadium Boulevard, 
Ann Arbor, Mich. 

S. O. S. Cinema Supply Corporation, 602 West 52nd 
Street, New York City. 

Weaver Manufacturing Pesta: Ltd., 1639 E. 102nd 
Street, Los Angeles, Calif. 
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Marlite Walls 


with exclusive soilproof baked finish 


The modern 

rest room at 

left features 
walls of Rose De 
Brignoles Marlite 
Marble Panel. 


Enjoy these and other cost-cutting advantages—when 
you modernize with Marlite prefinished paneling. 
Maintenance costs are drastically reduced because 
Marlite’s high-heat-baked finish never needs painting. ee Tan pe ee 
Marlite cleans effortlessly with a damp cloth; stays i genuine Masonite ® 
like new for years. You save money on initial costs, 2 ee 
too, because your own maintenance men can install 
Marlite without business interruption. MARLITE PLANK AND BLOCK PATENT 

Plan on Marlite walls and ceilings . . . available in 
new “Companion Colors” and distinctive wood and 
marble patterns. Choose from three easy-to-handle MM Lat ® 
sizes: Large Panels, Planks, and Blocks. Get the com- rh i e 
plete money-saving story from your building materials PREFINISHED 
dealer, or write Marsh Wall Products, Inc., Dept. 1169, WALL and CEILING PANELING 
Dover, Ohio. Subsidiary of Masonite Corporation. 





READ THE ADS — eye nwa/ 














The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 
“The Buildings We Build Build Our Business” 











CARPETING 

TYPES OF carpeting suited 
to heavy-duty requirements of theatres 
are (to name them alphabetically) Ax- 
minster (only in the finest grades, except pos- 
sibly when used in small lounges), Broadloom, 

Chenille (an expensive weave feasible only in 

rare instances in which superior carpet o1 special 

shape is absolutely required), Patent-Back (a 

special type consisting in Broadloom sections 

cut into desired shapes and colors and cemented 
to a backing), Velvet (pattern dyed) and 

Wilton (pattern woven). Th last two are the 

weaves most widely used in theatres because of 

their durability and relatively moderate price 
while providing a wide selection of interesting 
patterns and colors. 

A special type of carpeting consists in a 
Velvet fabric attached by adhesive to a latex 
(rubber) base, which is cemented directly to a 
floor, and repairs can be made by cutting out 
the faulty section and inserting a new one. 

Many stock patterns suited to theatres (some 
primarily designed for them) are available in 
Velvet and Wilton weaves especially, either 
with all-wool or wool-rayon facing. In the 
latter type, the fabric is woven partly with 
synthetic carpet yarns, which have proved of 
advantage in giving the face toughness and 
in realizing true color. 

Theatres are usually carpeted in a single 
pattern, but consideration should be given to 
the advisability of using another design, or a 
plain Broadloom, or the same design in a 
smaller scale, for areas like lounges, which differ 
greatly in size and function from foyers and 
standee areas; and also on stairs, where some 
patterns can be confusing. 

Bigelow-Sanford Carpet Company, Inc., 140 Madison 
Avenue, New York City. (Line includes patent- 
back type) 

SIDNEY BLUMENTHAL & COMPANY, 1 Park 
Avenue, New York City. Loma-Loom laytex- 
back carpet). See page 3. 

Goodall Fabrics, Inc., 525 Madison 

York City (patent-back). 

A. & M. Karagheusian, Inc., 295 Fifth Avenue, New 
York City. 

Thomas L. Leedom Company, Bristol, Pa. 


James Lees & Sons Comets Bridgeport, Pa. 
sb = Masland & Sons, 295 Fifth Avenue, New York 


Avenue, New 


Ci 
Mohawk Carpet Mills, Inc., Amsterdam, N. Y. 
RADIO CORP. OF a Engineering Products 


Department, Camden, J. 5 
Alexander Smith, Inc., 395 Fifth Avenue, New York 
N. Y. 


CARPET LINING 
CARPET LINING or under- 
lay generally suited to theatres is made 
of hair and jute, or entirely of hair, or 
foam rubber (latex). Lining entirely of jute 
(vegetable fibre) does not retain uniform re- 
silience (it is not “waffled”), and is otherwise 
not so serviceable as the other types. : 
Foam rubber lining is available in %4-inch 
thickness and in widths of 36 and 53 inches, 
some types with “waffling” on both sides. Sec- 
tions can be joined with adhesive binding tape. 
American Hair & Felt Company, Merchnadise Mart, 
Chicago, Ill. 
E. I. du Pont de Nemours Company, Fairfield, Conn. 
Fremont Rubber Company, rremont, Ohio. 
Sponge Rubber Products Co., 284 Derby Place, Shel- 
ton, Conn. 
United States Rubber Company, Mishawaka, Ind. 
Waite Carpet Company, Oshkosh, Wis. 





CHAIR CUSHIONS 
OF FOAM RUBBER 


CUSHIONS for auditor- 
ium chair seats and backs (or lounge 
chairs, settees, etc.) are obtainable in 
foam rubber. Such cushions may take the place 
of padding and coil springs, the fabric being 
fitted over them; or be used as padding over the 
springs. 

This material may be moulded to fit any chair 


dimensions or design formation. Except for 


40 


hollow cores, the cushion appears solid, but 
actually has access to air throughout its struc- 


ture. 
Foam rubber cushions are vermin-repellent. 

Dunlop Tire & Rubber Corporation “Dunlopillo” Divi- 
sion, Buffalo, N. Y. 

Firestone Industrial Products Company, Foamex Div., 
Akron, Ohio. 

B. F. Goodrich Company, Akron, Ohio. 

Goodyear Tire & Rubber Company, Airfoam Division, 
1144 East Market Street, Akron, Ohio. 

Hewitt-Robins, Inc., Hewitt Restfoam Division, Buf- 
falo 5, N. Y. 

U. S Rubber 
Mishawaka, Ind 

HEYWOOD-WAKEIELD 
Mass. 


Foam Sponge Division, 


COMPANY, 


Company, 


Gardner, 


CHAIR FASTENING CEMENT 

THE METAL pieces to 
which theatre chairs are bolted are firmly 
fastened to the floor by special cement 
made for that purpose, which hardens in ap- 
proximately ten minutes. In reseating a thea- 
tre, the old chair bolts are removed from the 
floor, and new ones inserted and recemented 
(See Anchors for Chairs.) 


Fensin Seating - re 1139 South Wabash Avenue, 
Chicago 25, Ill 

General Chair Company, 1308 Elston Street, Chicago. 

National Seating Company, 138-13 Springfield Blvd., 
Springfield Gardens, N. Y. 


CHAIR REPAIR SERVICE 
AND FABRIC PATCH KITS 


AN INSTALLATION of 
auditorium seating can be completely re- 
conditioned, or certain chairs be given 
major repairs, usually without interruption of 
operation if the experience in organizing such 

work, and the necessary skill and equipment 
are available. A number of companies special- 
izing in seating rehabilitation operate nationally. 

For minor repair of coated seating fabric by 
the theatre staff, kits are available containing 
small amounts of “leatherette” in a color 
selected to match most closely the fabric of 
the seating, and cement solvent with which 
to attach a patch. Colors regularly available 
are blue, brown, red, green, ivory and black. 


Fensin Seating Company, 1139 South Wabash Avenue, 
Chicago 25, IIL 
MANKO FABRICS COMPANY, 156 West 28th 


Street, New York 1, N. Y. See page 41. 

Mystik Adhesive Products, 2635 North Kildare Avenue, 
Chicago 39, Ill. 

EASTERN SEATING COMPANY, 138-13 Spring- 
field Bivd., Springfield Gardens, N. Y. See 
Page 59. 

Rosco Laboratories, Inc., 


lyn, N. Y. 
THEATRE SEAT SERVICE COMPANY, 160 Her- 
mitage Avenue, Nashville, Tenn. See page 67. 


367 Hudson Avenue, Brook- 


CHAIRS, AUDITORIUM 

AUDITORIUM CHAIRS 
best suited to the motion picture theatre 
are those manufactured from designs 
developed specifically to meet the conditions en- 
countered in film theatre operation. 

Chairs may be obtained with seat cushions 
of box-spring or spring-edge type; or witk no- 
Sag springs, alone or in combination with coil 
springs (the no-sag springs absorbing the shock 
of initial tension imparted to the coils); and 
with combination coil and Marshall spring con- 
struction. 

The backs may be either of spring or padded 
type, and here it should be noted that the choice 
affects the row spacing, spring back cushions 
being substantially thicker than padded backs 
(spacing should not be less than 34 inches back- 
to-back for chairs with padded backs, and as 
much as 38 inches for spring backs). Chairs 
available include models with self-raising seats 
and with retracting or with combination re- 
tracting-rising seats designed to facilitate 
passage between rows. There are also especially 
luxurious models designed for loge sections. 

While end standards may be obtained in 


special designs, regular models offer some 
choice of patterns, which may be readily exe- 
cuted in colors suggested by the color scheme of 
the auditorium. Arm rests may be of wood or 
plastic, in “blonde” shades enhancing visibility ; 
or they may be foam rubber covered with fabric. 

End standards can be supplied with or with- 
out aisle lights. 

Aisle light fixtures are also obtainable for 
attachment to standards not providing for them. 


American Desk piaentectasing Company, P. O. Boz 


416, Temple, 
AMERICAN SEATING COMPANY, Ninth > 


Broadway, Grand Rapids, Mich. See page 4. 

GRIGGS og ow COMPANY, Box 630, 
Belton, Tex. See page 41. 

te WAKEFIELD COMPANY, Gardner, 
Mass. See page 12. 

IDEAL, SEATING COMPANY, 
Mich. See page 58. 

International Seat Corporation, Union City, Ind. See 
RCA Theatre Equipment Div. 

Irwin age! Company, Waters Building, Grand 
Rapids, Mich 

EASTERN SEATING COMPANY, 138-13 Spring- 
field Bivd., Springfield Gardens, N. Y. See 


page 59. 
Southern Desk Company, Hickory, N. C. 


CHANGE-MAKERS 

CHANGE-MAKING ma- 
chines, which speed up ticket selling and 
prevent annoying errors, are available with 
different degrees i facility, some issuing change 
in any amount, including pennies, upon depres- 
sion of single key; others delivering on depres: 
sing keys of admission price; some with split- 
change keys (dimes, quarters, etc.). 

For attachment to change makers without 
such provisions, where admission taxes in 
pennies are added to the regular price, a penny 
chute is available. It is clamped to the side of 
the change-maker and holds about 150 pennies. 
Brandt Automatic Cashier Company, Watertown, Wis. 
Coinometer Corporation, 1223-27 South Wabash Ave., 

Chicago 5, 

Golde Manufacturing Company, 4888 Clark 

Street, Chicago 40, Ill. 

Johnson Fare Box Company, 4619 North Ravenswood 

Avenue, Chicago 40, 

Metal Products gineering, Inc., 45 West 45th Street, 

New York 36, N. 


Grand Rapids, 


North 


CHANGEOVERS AND 
CUEING DEVICES 


SWITCHING out one pic- 
ture projector while switching in the 
other may be accomplished in various 
ways according to the several types of devices 
available. The electrical type in general, per- 
forming its functions at the touch of a switch 
(either foot or hand), cuts off the light by a 
shutter arrangement while opening and closing 
the alternative circuits. There is also a me- 
chanical device which merely cuts off the light 
at one projection port while opening the other. 

One mechanism that employs the port cutoff 
method of light interruption, is electrically op- 
erated and includes circuit switching means. 
One of the electrical changeovers cutting off 
the light at the aperture also provides for clos- 
ing the speaker circuit, if this is desired. Yet 
another electrical device cuts off the light by 
a dissolving shutter mechanism in front of the 
projection lens. 

Several types of changeover time indicators 
are available, including reel-end alarm bells 
actuated by film tension. 

For making changeover cues on film effec- 
tively but without mutilating the film there are 
devices which make a neat ring in the emulsion. 
The better ones are designed to mark four 
cues in one operation in accordance with 
Standard Release Print specifications. 


American Theatre Supply, 2300 First Avenue, Seattle, 
Wash. (reel end signal). 

Clint Phare Products. 282 E. 214th Street, Euclid, 
Ohio. (cueing device) 

Dowser Manufacturing yee, P. O. Box 214, 
East Northport, N. 

Essannay Electric Manufacturing Company, 1438 North 
Clark Street, Chicago, Ill. (changeover). 

Golde North Clark 
Street, Chicago 40, IIl. 

Signal Electric Engineering Company, 179 Hopewell 
Avenue, Aliquippa, Pa. 


Manufacturing Company, 4888 
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FILM CEMENT — See Splicers and Film 
Cement. 
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CLEANING DEVICE FOR 3-D SPEC- 
TACLES: See Third-Dimension Equipment 
& Supplies. 


CLEANING MECHANISMS 


THEATRES require heavy- 
duty vacuum cleaning equipment. Ordi- 
nary domestic type cleaners are useful as 
auxiliary equipment, but they have neither the 
endurance nor the suction demanded by theatre 
cleaning. 

Of the heavy-duty equipment, two types may 
be regarded as specifically adapted to theatre 
work. One is the central system, with pipes 
leading to outlets so placed as to provide ac- 
cess at least to all public areas of the theatre. 
The other is a portable type, with power plant, 
suction mechanism and dirt disposal equipment 
on rollers, to which equipment the hose is at- 
tached. Portable models are available with 
motor and suction devices detachable, to be 
used as a hand unit. Theatres require a hose 
length in portable models of not less than 20 
feet, and this may be provided in two sections, 
if desired, 10-foot lengths being connected by a 
brass coupling. Portable heavy-duty vacuum 
equipment for theatres should have motors of at 
least 34-h.p 

Nozzles “hind brush attachments are available 
with both central and portable types for every 
kind of dry pick-up, and also for wet pick-up. 

In portable units, the mechanism, with at- 
tached dust bag, should not weigh over 50 
pounds so as to be conveniently carried on stairs 
and in seating area. Sound-deadening is a fea- 
ture of some heavy-duty equipment. 

Blower type cleaning mechanisms are par- 
ticularly useful in blowing popcorn boxes and 
similar refuse from under auditorium seating, 
so that it may be conveniently removed, and 
they are obtainable both in floor portable and 
hand models. Some heavy-duty vacuum equip- 
ment has a blower attachment for this purpose. 

Floor machines are obtainable for general 
maintenance of terrazzo, composition, tile and 
other flooring materials. in models adapted to 
use by a theatre porter, and to compact storage 
and convenient portability. Such floor machines 
scrub, wax, polish and remove stains. 

Breuer Electric Rees | Company, 5100 Ravens- 

wood Ave., Chicago 40 (vacuum and blower 
t; floor machines). 

Clements Manufacturing Company, 6632 South Nar- 

ragansett, Chicago, Ill. 
= fet Company, 651 20th Street, Oak- 
Ideal Industries, Inc., 307 North Michigan Avenue, 

Chicago, Ill 
Invincible Vacuum Cleaner Manufacturing Company, 


15 West 15th Street, Dover, Ohio. 
Lamson Company, Allen Billmyre Division, Syracuse. 





Multi-Clean Products, Inc., 2277 Ford Parkway, St 
Paul. Minn. 

NATIONAL SUPER SERVICE COMPANY, 1946 
North 13th Street, Toledo, Ohio. 


PULLMAN VACUUM CLEANER CORPORA- 
TION, 33 Allerton Street, Boston, Mass. See 


page 59. 
Spencer Turbine Company, Hartford, Conn. 


CROWD CONTROL 
EQUIPMENT & SUPPLIES 


POSTS, BRACKETS and 
ropes for controlling patron traffic in lob- 
bies, foyers, etc., are available with posts 
which screw into sockets permanently sunk in 
the floor, or pedestal type posts with solid brass 
bases which need only to be lifted out of the 
way. 

Control ropes are made of cotton strands, 
over which is a woven fabric, and the covering 
is usually velour, whch can be of most any 
desired color. 


Apex Brass & Bronze Works, Inc., 116 Walker Street, 
New York 13, ¥. 


BETTER THEATRES SECTION 


Lawrence Metal Products, Inc., 79 Walker Street, 
New York City. 

Newman Brothers, Inc., 670 West Fourth Street, Cin- 

cinnati 3, Ohio. 


CUE MARKERS — See Changeovers and 


Cueing Devices. 
a 


CURTAIN CONTROLS & TRACKS 


SMOOTH AND silent 
opening and closing of curtains are ef- 
fected, either from backstage or from the 
projection room, by automatic machines that op- 
erate at the touch of a button. The curtain 
may be stopped at any point along the track, 
or its motion reversed as desired. Such equip- 
ment is available in heavy-duty (for large stage 
openings and heavy curtains) and in lightweight 
type (for relatively small stages, displays, etc.) 

Equipment consists of electric control mech- 
anism for controlling travel of curtain, and steel 
track with carriers. 

_Such equipment is available also for con- 
tinuing the curtain travel on curved track 
around screen or along sides of stage, with turn 
of small radius. 


Control equipment for contour curtain opera- 
tion is likewise available, some adapted to 
limited overhead space. 

AUTOMATIC DEVICES COMPANY, 2011 South 
12th Street, Allentown, Pa. See this page. 

Nu. Be —> Inc., 1010 West Belden Avenue, Syra- 
cuse, 

R. L. Grosu & SONS, 4112 Sunset Boulevard, 

Hollywood 29, Calif. See page 11. 

VALLEN, INC., 225 Bluff Street, Akron, Ohio 
page 58. 


e 
DECORATION, INTERIOR 


THE COMPLETE job of 
interior decoration, including designing, 
may be assigned to a studio specializing 
in theatres and similar buildings. Handling the 
work on a contract basis, such a studio can 
supply all necessary decorative materials as 
well as the decorating talent and installation 
labor. 

Knoxville Scenic Studios, Maryville Pike, P. O. Box 
1029, Knoxville, Tenn. 

a Mitchell & Co., P. O. Box 690, Hartselle 

Novelty Scenic Studios, Inc., 
New York 28, N. 

Premier Studios, 


426-432 East 91 Street 


414 West 45th Street, New York 


ity. 
Rau Studios, Inc., 104 West 42nd Street, New York 


18, N. Y 





CURTAIN MACHINES and 


Every control at your fingertips. 
line of CURTAIN TRACKS for 


including CinemaScope. 


For further information . . 


2011 South 12th Street 





foe Stage Curtain Tracks & Machines 


ALL TYPES PERFECTLY DESIGNED 
TO MEET EVERY THEATRICAL NEED 


a COMPLETE LINE of 


“Stop, Start & Reverse” 


SPECIAL MASKING EQUIPMENT 


Available for both Automatic or Manual operation. 
Also, a complete 
every purpose, 


AUTOMATIC DEVICES CO. 


Manufacturers of the world's most complete and diversified line Curtain Control equipment. 


write Dept. AB-11 


Allentown, Pa. 











GREATER 


Durability in 
fed Teted 
CHAIRS 


Superior construction 
gives years of service. 


Comfort —the minute 
they‘re occupied! 


Their Beauty sparkles? 
WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas 


| leatherette, in all colors. 
| tie-backs to insure better fit. 


| quantity orders. 





Custom Made 
Leatherette Covers 
for Theater Seats 


Only oI 5¢ each 


Try our brand new, universal fitting ready-made seat 


| covers, guaranteed to fit any size theater seat of approx- 


imately 19-21 inches. Made of vinyl coated drill back 
Strong rayon sides and elastic 
With plastic welting, 95¢ 
order 25 seats. Special prices for 
Delivery approximately one week. 

Heavier qualities with leatherette, mohair, corduroy 


each. Minimum 


| combinations slightly higher. 


Large stocks of leatherettes, fabrics and 
supplies, such as Mystik tape, batting, etc., sold by 
the yard. Samples and prices on request. 


MANKO FABRICS CO., INC. 
156 West 28th Street, New York 1, N. Y. 


Send $1.25 and we will prepay a sample cover to you 
in any part of the U. S. 


upholstery 
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AMERICAN 
Approved 


PLAYGROUND 
EQUIPMENT 


Unsurpassed in Design, 
Safety and Performance 


@ It’s the plus factor. that makes 
American the most respected name 
in Playground Equipment... Plus 
in design—American leads the field. 

. Plus in performance—Approved 
Equipment stronger, more ruggedly 
built to assure a lifetime of perfect 
repair-free service... Plus in safety — 
for American craftsmen are aware of 
their responsibility for the safety of 
your children. Thus, with American 
you receive far superior design and 
performance and unmatched safety. 


Sand fee A lbettans 











AMERICAN 


PLAYGROUND DEVICE CO. 


ANDERSON, INDIANA U.S.A. 


ARGEST MANUFACTURER F FINE 


N 








DIMMERS 

THESE ELECTRO-ME- 
chanical devices for controlling stage and 
auditorium illumination, permitting fad- 
ing out of any desired set of lights and fading 
in of others, are available in various types and 
capacities. 

Resistance types without interlocking features 
are suited to small circuits subject to individual 
control (spotlight, floodlight, etc.). Interlock- 
ing models are for multiple-circuit installations 
(as needed for complex stage lighting). There 
are also reactance (electronic) dimmers for 
stage (performance) lighting control. 

Autotransformer dimmers are adapted to 
simple auditorium house-lighting circuits; they 
may be installed for single-switch remote con- 
trol (as from the projection room), or be bank- 
mounted in various interlocking assemblies for 
flexible control of a number of circuits (as for 
illumination in different colors or locations). 
Due to transformer action, dimming is smooth 
regardless of lamp load. 

Dimming of cathode type light sources 
(“neon” and fluorescent lamp) is _ possible 
with equipment especially installed for this pur- 
pose according to the lighting installation. For 
dimming hot-cathode lamps, electronic control, 
using two thyratron tubes, is recommended for 
full range from and to complete black-out. 

One fluorescent dimmer, consisting of a con- 
trol unit and matching ballast, permits turning 
on the lamps at any desired point within the 
dimming range by means of a knob. 


Frank Adam Electric Company, 3650 Windsor Place, 
St. Louis, Mo. 

CAPITOL STAGE LIGHTING COMPANY, 527 
West 45th Street, New York 19, N. Y. See 
Page 58. 

ars al Lighting, Inc., 
City. 

Cutler-Hammer, Inc., 315 N. 12th Street, Milwaukee, 
Wis. 

General Electric Company, 570 Lexington Avenue, 
New York City. 

Hub Electrical Corporation, 2227 West Grand Avenue, 
Chicago, IIL 

Klieg] Bros., 351 West 50th Street New York 19, N. Y. 

Superior Electric Company, Bristol, Conn. 

Ward-Leonard Electric Company, 91 South Street, Mt. 
Vernon, N. Y. 

— Electric Corporation, East Pittsburgh, 

a. 


521 West 43rd St., New York 


DISPLAY FRAMES, POSTER 


POSTER CASES with frames 
of extruded aluminum and of stainless 
steel are fabricated in sizes for single one- 
sheets, while the frame units may be adapted 
also to long lobby displays, usually set flush in 
the wall. Standard cases, with glazed doors 
that swing on hinges and lock, are available for 
mounting against a wall as well as recessed; 
also with or without lighting provisions 
(sources may be all around, or along longest 
sides, and are regularly fluorescent tubular 
lamps concealed behind the edge of the frame). 
They are also available in models adapted to 
black-light sources for luminescent displays. 
Easel frames of either aluminum or stainless 

steel construction are also on the market. 
Standard poster size frames are also available 

in Kalamein mouldings (metal on wood), fin- 

ished in stainless steel, chromium, aluminum or 

bronze. ; 
Extruded aluminum insert frames are obtain- 

able in a variety of sizes for single or multiple 

still displays. 

Alto Manufacturing Company, 1647 Wolfram Street, 
Chicago 13, Ill. 

Ames Metal Moulding Company, Inc., 226 East 144th 
Street, New York City. 

Art Metal Monsinctaring Company, 1408 North 
Broadway, St. Louis, Mo. 

Champion Moulding Manufacturing Company, 234 
East 15ist Street, New York City. 

—— Electric Signs, Inc., 1440 North Fourth 

. Milwaukee 12, Wis. 

a. ‘Dimple Corporation, 551 West 52nd Street, 

New York C 


POBLOCKI & “SONS, INC., 2159 S. Kinnickinnic 
7, Wis. See page 43. 





venue, Mi 








DRIVE-IN EQUIPMENT, 
SUPPLIES AND SERVICES 


MUCH OF THE equipment 
of drive-in theatres is the same as that of 
regular theatres. Noted here are the kinds 
specifically associated with this type of opera- 
tion. (Accordingly, for projectors, sound equip- 
ment, projection lamps, motor-generators, recti- 
fiers, and projection accessories such as splicers, 
rewinders, etc., reference should be made to the 
classifications in The Buyers Index that deal 
with these individually.) 

Items applying specifically to drive-in theatres 
are as follows: 


ADMISSION CONTROL 


Equipment especially devised to record drive- 
in admissions is available in various types, some 
eliminating the use of tickets, others printing a 
ticket, while others are modifications of ticket 
issuing systems used in regular theatres. 

Systems eliminating tickets may also provide 
for registration of the car by trip of a treadle 
when the car passes over it; and for registration 
of the entire transaction on an overhead indi- 
cator visible at considerable distance. 

Some admission registration equipment may 
be installed for remote registration, as in the 
manager’s office, 

See also TICKET ISSUING MACHINES. 
Berezny Engineering & Manufacturing Co., 4208 
Avalon Blvd., Los Angeles 11, Calif. (car counter). 


The Electronic Signal, Company, 483 Willis Avenue, 
Williston Park, 

GENERAL anaueeie CORPORATION, 4301 
22nd Street, Long Island, N. Y. See page 55. 
K-Hill Signal Company, 326 West Third Street, 
Uhrichsville, Ohio (ticket control car register). 
Ohmer Corporation, 740 Bolander, Dayton, Ohio. 


Perey Turnstile no 101 Park Avenue, New 
York City. (turnstil 


Taller & Cooper, Inc., 75 Front Street, Brooklyn 1, 
ie. Re 


ATTRACTION ADVERTISING 


Changeable letter frames with lighted glass 
panels, and using aluminum and plastic letters, 
as installed on the marquees and fronts of 
indoor theatres, are variously adapted to drive- 
ins. Where a screen tower or other facility 
structure is near the highway, the attraction 
advertising equipment may be mounted thereon. 
Otherwise special sign structures are indicated, 
with the name of the theatre and attraction 
frames integrated in an attractive pattern with 
suitable illumination. Designs for such struc- 
tures, from simple to elaborate. are available 
with complete blueprints for local fabrication. 

Changeable letter frames are also available 
for front illumination by reflector lamps, de- 
signed to be readily attached to walls, posts or 
similar supports. These are made in standard 
units for convenient erection on the job to any 
size of panel. Besides use as attraction boards 
at the drive-in, they are effective for remote 
exploitation, as along the highway, at nearby 
gasoline stations, etc. (See also Letters and 
Frames for Attraction Advertising.) 

For changing attraction board letters at 
heights that cannot be reached without use of 
a ladder, a “mechanical hand” device that grasps 
the letter by use of a tensioning lever at the 
end of a handle is available. 

ADLER SILHOUETTE LETTER COMPANY, 
11843 West Olympic Blivd., Los Angeles 64, 
Calif. See page 58. 

POBLOCKI & SONS, 2159 S. Kinnickinnic Ave- 
nue, Milwaukee, Wis. 

Theatre Specialties, Inc., 1615 Cordova St., Los An- 
geles, Calif. 


WAGNER SIGN SERVICE, INC., 218 South 
Hoyne Avenue, Chicago, Ill. (changeable let- 
ters and letter mounting tool). See page 17. 


DIRECTIONAL SIGNS 


These include electrically lighted ramp mark- 
ers, with manual means of indicating when the 
ramp is full; stop-and-go, exit signs, etc. A 
portable type with plexiglas inserts for traffic 
instructions or other copy is available; others 
are designed for mounting on a pedestal or wall. 


Ardley Company, 1010 Castle Ave., New York 72. 





MOTION PICTURE HERALD, OCTOBER 30, 1954 














BALLANTYNE COMPANY, 1712 Jackson Street, 
Omaha, Nebr. 

Drive-In Theatre Manufacturing Company, 505 West 
9th Street, Kansas City, Mo. 

FIRST-AMERICAN PRODUCTS, Inc., 1717 Wy- 
andotte Street, Kansas City 8, Mo. See page 59. 


POBLOCKI & SONS, 2159 S. Kinnickinnic 
Avenue, Milwaukee, Wis. See this page. 

Revere Electric Manufacturing Co., 6020 Broadway, 
Chicago 40, IIL 


GROUNDS MAINTENANCE 


Refuse carts are available to facilitate daily 
grounds cleaning. There is a model with a steel 
basket mounted on wheels and demountable so 
debris may be burned in it; it can also be had 
with a utility platform for light cartage. 

Outdoor “vacuum” sweepers are available for 
clearing the drive-in grounds of paper litter such 
as popcorn boxes and bags, cups, and food wrap- 
pers. These units are self-propelled and will 
vacuum, cut up and bag the debris. 
Atwater-Strong Company, 

sweeper). 


POBLOCKI & SONS, 2159 S. Kinnickinnic 
Avenue, Milwaukee, Wis. (refuse cart). See 
this page. 


IN-CAR SPEAKERS AND HEATERS 


In-car speakers are available in a variety of 
models, with speaker units ranging from 3 to 6 
inches. 

In-car speaker equipment can be obtained with 
or without lights for illuminating post and ramp. 
_ Small electric coil heaters are available for 
installation and use similarly to in-car speakers ; 
power is supplied by special wiring to the speak- 
er posts, from which the in-car heaters are sus- 
pended to be taken into cars as occupants desire. 
Each unit has a control allowing patrons to 
regulate output. 

For replacement of damaged in-car speaker 
cones, such units are obtainable in both single 
and double types. , 

Following manufacture in-car speakers only 
unless otherwise specified 
Arvin Industries, Inc., 13th & Big Four R.R., Colum- 

bus, Ind. (heaters only). 

THE BALLANTYNE COMPANY 1712 Jackson 

Street, Omaha, Nebr. See page 30. 
CENTURY PROJECTOR CORPORATION, 729 

Seventh Avenue, New York City. 

Dawo Corporation, 145 North Erie, Toledo, Ohio. 

Drive-in Theatre Manufacturing Company, 505 West 
9th Street, Kansas City, Mo. 

EPRAD, 1206 Cherry Street, Toledo 4, Ohio. 

FIRST-AMERICAN PRODUCTS, Inc., 1717 Wy- 

andotte Street, Kansas City 8, Mo. See page 59. 
Electronics Dept., 


Atwater, Ohio (refuse 


General Electric Company, Syra- 
cuse, N. 

INTERNATIONAL PROJECTOR CORPORA- 
TION, 55 LaFrance Avenue, Bloomfield, N. J. 
See Second Cover. 

MINNEAPOLIS SPEAKER RECONING COM- 
PANY, 2312 Cedar Ave., South, Minneapolis 4, 
Minn. (speaker reconing). 

Minnesota Mining & Manufacturing ae St. 
Paul, Minn. (rainproof speaker cover 

MOTIOGRAPH, INC., 4431 W. Lake Street, Chi- 
cago, Ill. See page 9. 

Permofiux Corporation, 4900 W. 
cago, Ill. 

RAD/O CORPORATION tl AMERICA, Engineering 
Products, Camden, N. 

RAYTONE aor amg CORPORATION, 16 Clermont 
Avenue, Brooklyn, N (speaker g 

SONKEN-GALAMBA * CONPORATION.- Mond and 
Riverview, Kansas City, Kans. (speaker stands 
with guide light posts). 

Speaker Security Company, 718 Tenth Avenue, New 
York City (cable attachment for insure against 
theft). 

Theatre Specialties, Inc., 
Angeles, Calif. 
Thermolater Corp., 1628 Victor Blvd., Glendale, Calif. 
Utah Radio Products Co., Inc., 1123 East Franklin 

Street, Huntington, Ind. (dual cones). 

WESTREX eg lll a Avenue, 

New York 11, N. Y. . (except fn U. and Canada). 


Grand Avenue, Chi- 


1615 Cordova Street, Lis 


LIGHTING 

Mushroom and pylon lighting fixtures for 
drives, and floodlights for mounting on poles 
or high structures, are available in various 
styles and combinations, including downlights 
with glass insets to aid lane demarcation. 


Kliegi Bros., 351 West 50th Street New York 19, N. Y. 

Revere Electric Manufacturing Company, 6020 "Broad- 
way, Chicago 40, IIl. 

Steber Manufacturing Company, Broadview, III. 


PLAYGROUND, FIREWORKS, ETC. 
Drive-in playgrounds for the younger chil- 


BETTER THEATRES SECTION 


dren usually include teeter-totters, slides and 
swings. These are available in many designs, 
built to assure safety and painted in lively 
colors. But the playground may be made more 
interesting by the addition of other pastimes, 
notably rides. Ride equipment includes small 
carousels and miniature trains; also “thrill” 
rides such as “airplanes” swung from a pole, a 
small, safe version of “The Whip,” etc. These 
are operated by motors of around 1 h.p. 


AMERICAN PLAYGROUND DEVICES, Ander- 
son, Ind. See page 42. 

Bally neeaing Company, 2640 Belmont Ave., 
Chicago, Ill. 

J. E. BURKE ) el patmattiaa EQUIPMENT CO., 
Fon du Lac, W 

oc Supply Canoe, 3916 Secor Road, 
1 

King ae Company, Mt. Clemens, Mich. 

Joyrider Co., Ontario, Calif. 

Laety Fireworks Company, Box 98, Franklin Park, 


Toledo 


Ww. F. Mangels 2863 West 8th Street, 
Brooklyn 24, N 

Miniature Train Co. " Rensselaer, Ind 

MIRACLE WHIRL SALES COMPANY, Box 275, 
Grinnell, Iowa. 

National Amusement Device Co., Dayton 7, Ohio. 


Pedal Plane Manufacturing Company, South Beloit, 


Gompeng, 


Wis. 
se hy Company, 3227 Indiana Avenue, St. Louis 


18, o. 
B. A. Schiff, 901 S.W. 69th Avenue, Miami, 34, Fla. 


PREFABRICATED FENCING 


Prefabricated fencing of durable timber (such 
as white cedar) is available in styles particularly 
suited to drive-in theatres, for defining the limits 
of the theatre with visual isolation from high- 
ways and adjoining property, and to accomplish 
this in a rustically decorative manner. It may be 
had in heights from 4 to 8 feet, in natural bark 
or pealed palings, in straight-top or escalloped 
forms. The fencing comes in sections ready for 
erection, including gates and hardware. 














We have 
best and most permanent drive-in 
screen. 


a price 
manufacturing 


PERMALUM 


SCREEN 


American and Canadian Patents Applied For 


eee 
finished developing the 


In order to manufacture 


Permalum economically and within 
range of all drive-ins, we are 


special production 


machinery. 


Deliveries will start in 
approximately 60 days. 


OTHER DRIVE-IN PRODUCTS 











SF 


HANDY ANDY 
Mobile 
Debris Collector and 


Incinerator 


$57.75 


TRAFFIC CONTROL 
Mobile Traffic Director 


$142.00 


SNACK-KAR 
Mobile Food Vendor 


$250.00 


POSTER CASES, ATTRACTION and NAME SIGNS; 
WRITE Zz} BROCHURES and PRICES 


‘+ OVLTCK L AND SONS 


VE MILWAUKEE 7. WISCONSIN 





Arnold-Dain Corp., Mahopac, N. Y. 
Fence Company of America, Auburndale, Fla. 
Habitant Shops, Inc., Bay City, Mich. 


SCREENS AND SCREEN SURFACING 


Prefabricated screen towers are available 
with steel framing designed to withstand pres- 
sures equivalent to wind of 90 miles per hour. 
Some types are designed for convenient en- 
closure of the frame with wood or other 
materials, also for attachment of a stage. The 
members come complete for erection by local 
labor, including materials for the screen itself. 

Materials for the screen area of the tower 
are available in fibreglas fabric, which is given 
a special coating ;in self-surface metallic plates ; 
and in aluminum panels fluted to control reflec- 
tion angles (the latter developed by Motion 
Picture Research Council, 1421 N. Western 
Avenue, Hollywood, Calif.). 

Paint is available especially prepared for 
drive-in screens and applicable to surfaces of 
metal, asbestos board, etc. These include alumi- 
num paints compounded especially for outdoor 
screens. 

BALLANTYNE yo mare ae Jackson Street, 


Omaha, Nebr. See pag 


e 
1206 Cherry Street, Toledo, Ohio 
INC., 1717 
Mo. (screen 


Erpad Company, 
(screen paint) 
FIRST-AMERICAN PRODUCTS, 
Wyandotte St., Kansas City 
surfacing and screen towers). 

Manco-Vision, Box 8, Butler, Wis. 

Natco Wonder Screen Company, 2031 Jackson Street, 
Dallas 1, Texas (fiberglas fabric). 

Open-Air Development Corporation, 82 Newbury Street, 
Boston, Mass. (screen surfacing). 

PERKINS ELECTRIC SUPPLY CO., INC., 505 
Pearl Street, Buffalo, N. Y. (screens and wide- 
aaron } 

Protect Coatings, Inc., 807 North 
Tampa Fla reen surfacing) 

RAYTONE SCREEN CORPORATION, 165 Cler- 
mont Ave., Brooklyn, N. Y. (screen paint). 


Fremont Road, 


See page 7. 

SIGNS, INC., 48 Geneva Avenue, Boston, Mass. 
(screen tower). See page 5. 

Tropical Paint & Oil Company, 11481246 West 70th 
Street, Cleveland, Ohio (screen paint). 

POBLOCKI & SONS, 2159 S. Kinnickinnic Ave- 
nue, Milwaukee, Wis. (Metallic self-surface 
plates. See page 43. 


SPEAKER AND UNDERGROUND CABLE 

For wiring an in-car sound system, a type of 
cable (neoprene-covered) is available which 
may be laid underground without conduit and 
without reference to frost line. 

For safer connection of in-car speakers to the 
terminal than that provided by ordinary cable, 
self-coiling cable is available. Leading makes of 
in-car speakers are obtainable with self-coiling 
cords instead of the straight type. 
FIRST-AMERICAN PRODUCTS, INC., 1717 Wy- 

andotte Street, Kansas City 8, Mo. (speaker 

cords, underground cable.) See page 59. 
General Electric Company, Bridgeport, Conn. (under- 

ground cable). 

KOILED-KORDS, INC., Hamden, Conn. (coiled 

cords for speakers). See page 45. 

Western Insulated Wire ~~ ode 1001 East 62nd 

Street. Los Angeles 1, Calif. 

THE WHITNEY-BLAKE COMPANY, New 

Haven, Conn. (underground cable). See page 

10. 


STADIUM AND TERRACE SEATING 
Typically of hardwood on metal frames, chairs 

are obtainable in folding or fixed types, the lat- 

ter models designed for safe attachment to wood 

or concrete. 

AMERICAN SEATING COMPANY, 901 


way, Grand Rapids, Mic 
GRIGGS EQUIPMENT COMPANY, Box 630, Belton, 


Texas. 
IDEAL SEATING COMPANY, Grand Rapids, Mich. 


Broad- 


EMERGENCY LIGHTING AND 
ELECTRIC POWER EQUIPMENT 


AUTHORITIES IN some 
localities require, and all theatres should 
have, equipment which safely illuminates 
at least the auditorium and exit areas in the 
event of power line failure, going into opera- 
tion automatically. Storage battery systems are 
available for this purpose. Small portable flood- 
lights that merely plug into an electric outlet 
and automatically go on when line power fails, 


44 


taking their power from a dry cell battery, 
are also marketed for this purpose. 

Plants capable of supplying current for con- 
tinued operation of the theatre in case of line 
power failure, or where there is no public util- 
ity service, are obtainable with either gasoline 
or Diesel engine power in motor-generator 
units readily portable on trucks as well as for 
stationary installation. Such units are made in 
Capacities approximately from 15 to 35 kilo- 
watts. There are also water turbine types. In 
all cases, for emergencies, switching is auto- 
matic. 

Chatham Products Company, 15 East Runyon Street, 

Newark 5, N. J. (batery floodlamp). 

Consolidated Diesel Electric Corporation, 

Eighth Street, Mt. Vernon, N. (power plants). 
Electric Storage Battery Company, ys Avenue 

and 19th Street, he gon mg Pa. (storage battery 

lighting systems, and ba’ 
Fairbanks, Morse & Company, — South Michigas 

Avenue, Chicago, Ill. (power plants). 
ag nnd Electric Company, Schenectady, N. Y. (power 
mr oe Products Co., Inc., 95 Atlantic Avenue, 

Brooklyn 2, N. Y. (battery floodlamps). 


D. W. Onan & Sons, University Avenue, §.E., ai 


25th, Minneapolis 14, Minn. (power plants). 
Portable Light Company, 216 Williams Street, New 
York, N. Y. (battery floodlamps). 
Ready-Power Company, Kales Building, Detroit, Mich. 
(power plants). 
U-C Lite Manufacturing Company, — W. Hubbard 
Street, Chicago, Ill. (battery fi 
S. Motors Corporation, 412 Sebeesee. Street, Osh- 
kosh, Wis. (power plants). 
Westinghouse Electric Corporation, East Pittsburgh, 
Pa. (power plants). 


EXPLOITATION & PROMOTIONAL 
DEVICES & MERCHANDISE 


FOR QUICK and easy cut- 
ting of figures, settings, etc., out of com- 
position or wooden board, in making 
atmospheric lobby displays, etc., electric saws 
are available designed especially for such 
purposes. 

Posters can be quickly and conveniently made, 
often by persons of little or no training in 
poster art, with the aid of a poster projector. 

Slide projectors that plug into electric light 
outlets are available in small models adapted to 
projecting advertising on a screen in the lobby 
or elsewhere. 

A motor-driven revolving tree holder is avail- 
able for Christmas decoration and mounting 
large exploitation material. 


Automatic Devices Company, 2011 South 12th Street, 
Allentown, Pa. (revolving Christmas tree holder). 
Best Devices Company, 10921 Briggs Rroad, Cleve- 
land, Ohio (slide projector). 
Graham Dible Orchid King, 417 

Angeles, Calif. 

Gale Dorothea Mechanisms, 37-61 85th Street, Jackson 
Heights, New York City (continuous automatic slide 
projector). 

Flowers of Hawaii, Ltd., 670 La Fayette Park Place, 
Los Angeles 5, Calif. "(orchids). 

General Die & Stamping Company, 262-272 Mott 
Street, New York 12, N. Y. (revolving stand). 

Golde Manufacturing Company, 4888 North Clark 
Street, Chicago 40, Ill. 


East 8th Street, Los 





DRY CLEANING 
FLAME-PROOFING 


—ON OR OFF PREMISES 


SHAMPOOING CARPETS 
AND SEATS... DRAPES 
MADE AND INSTALLED 


Also distribute "“Neva-Burn"’ compound for 
do-it-yourself flame-proofing. 


WRITE US NOW 
NEVA-BURN PROD. CORP. 


67 SULLIVAN STREET 
NEW YORK 12, N. Y. 


Heber J. Hecht, 3074 Park Ave., New York 51, 
Y. ‘(comic books). 


eaten R er Company, 2620 West Washing- 

ton Street, Chicago, Ill. (cutout machines). 
W Automatic Stand Company, Muskegon, Mich. 

(Christmas tree stand). 

F. D. Kees Manufacturing Company, P. O. Box 105, 
Beatrice, Neb. (slide projector). 

Pearce Parkhurst Enterprises, Lansing, Mich. (give- 
aways). 


FABRICS FOR WALLS, 
CURTAINS & STAGE DRAPES 


FABRICS ADAPTED to most 
drapery requirements of motion picture 
theatres are of four general types: cotton- 
rayon damask; plastic coated febric; fabric 
woven of glass filament; weaves combining 
glass and cotton, also glass and asbestos. 

Fabrics of these types are suited to audi- 
torium walls, either for covering acoustical 
materials or for purely decorative purposes, and 
for the decoration of all other public areas, as 
wall coverings, door and window drapes, etc. 
The cotton-rayon and glass filament fabrics are 
also stage drape and curtain materials. 

Cotton-rayon fabric should be (usually must 
be) flame-proofed before erection and as neces- 
sary thereafter to maintain adequate resistance 
to fire. Fiberglas, plastic woven and glass- 
asbestos fabrics are non-combustible. The cotton 
of Fiberglas-cotton fabric is flame-proofed 
before weaving. 

Chicopee Manufacturing Corp. of Georgia, Lumite 
Div., 40 Worth Street, New York City (plastic). 
Dazian’s, Inc., 142 West 44th Street, New York 18, 

N. Y. (cotton-rayon damasks). 

Duracote Corporation, 350 North Diamond Avenue, 


Ravena, Ohio (plastic coated). 

Goodall Fabrics, Inc., 525 Madison Avenue, New York 
City (cotton and wool). 

Maharam Fabric Corporation, 130 West 46th Street, 
New York City (cotton-rayon damasks). 

MANKO FABRICS COMPANY, INC., 156 W. 
28th St., New York, N. Y. (plastic coated). See 
page 41. 

New York mg oa eee, 115 Christopher 
Street, New York 14, N. 

Plymouth Fabrics, Fall River, — (Fibergias-cotton }. 

Thortel Fireproof Fabrics, Inc., 101 Park Avenue, 
New York City (Fiberglas). 

United States Plywood Company, 
New York City (plastic coated). 

United States Rubber Company. 1230 Sixth Avenue, 
New York City (glass-asbestos and plastic coated). 


55 West 44th Street, 


FIRE EXTINGUISHERS 


FIRE EXTINGUISHING 
materials available for putting out small 
fires by means of personally portable 
equipment are of four basic types—liquids using 
carbon tetrachloride or comparable compound 
(not injurious to fabrics), soda-acid, foam, and 
carbon dioxide. There are extinguishers of va- 
rious designs for applying them. 

A guide in selection of the required pre- 
ferred type is supplied by the Underwriters’ 
Laboratories, which classifies fires as follows: 

Class A—Wood, paper, textiles, rubbish. etc., 
with which quenching and cooling effect is of 
first importance. 

Class B—Oil, grease, inflammable liquids, etc., 
which require smothering effect. 

Class C—Electrical equipment, for which 
fire extinguishing material must be a non-con- 
ductor for protection of person applying it. 

Some compounds are for more or less general 
use. Carbon dioxide, however, is specific in its 
efficiency for Class B fires and is effective at 
temperatures as low as 40° below zero. 

Besides such pressure or pump equipment, 
small extinguishing “bombs” are available. 
Containing a material of general purpose, they 
are thrown into the fire; the container is shat- 
tered, releasing the extinguishing medium. 
American LaFrance & Foamite Industries, 100 East 


LaFrance Street, Elmira, N. 
Bostwick Laboratories, 706 Bostwick Avenue, Bridge 


port, Conn. 
— Fire Appliance, 221 Crane Street, Dayton 1, 
Ohi 


Onadt Detroit Corporation, 2272 East Jefferson Street, 
Detroit, Mich. 

Pyrene Manufacturing Company, 560 Bel 
Newark, N. J 


t Avenue, 
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FIRE PREVENTION 
DEVICES, PROJECTOR 


THESE ARE automatic 
dowsers and film-cutters that cut off pro- 
jection light from the film and also sever 
the film when any of several controls installed 
on the projector sets the device into operation. 
The actuating element is usually a fusible link, 
which melts upon ignition of the film. There is 
also a safety sprocket which actuates the dowser 
by means of a speed-sensitive mechanism within 
the sprocket. 

Film Treatizor Corporation, 117 West 63rd Street, 
New York 23, N. Y. 

INTERNATIONAL PROJECTOR CORPORATION, 
55 LaFrance Avenue, Bloomfield, N. J. 


FIRE SHUTTERS, 
PROJECTION ROOM 


FIREPROOF SHUTTERS 
for projection room ports to isolate the 
projection room in an emergency, operate 
either automatically (by melting of fusible links 
in case of fire), or manually. 

A special switch is available for tripping the 
port shutters by electro-mechanical action, in- 
stead of by means of fusible links, and at the 
same time actuating an exhaust fan to draw the 
fumes into a projection room ventilation duct. 
Best Devices Company, 10921 Briggs Rroad, Cleve- 

land, Ohio. 

Murch Electric Company, Franklin, Me. 
RAYTONE ec ang CORPORATION, 165 Clermont 

Avenue, B 
The Trumbull Thetin A Company, Wood- 

ford Avenue, Plainville, Ohio. 


FLAMEPROOFING 


FLAMEPROOFING OF any 
combustible fabrics used for walls, stage 
drapes or curtains should be carried out be- 
fore they are set in place and as often there- 
after as is necessary to maintain their resist- 
ance to fire. Compounds are available in pow- 
der form to be diluted with warm water. Appli- 
cation can be made either by immersion or 
spraying. 

Flamort Chemical Company, 746 Natoma, San Fran- 
cisco, Calif. 

Monsanto Chemical Company, Merrimac Div., Everett 
St., Boston, Mass. 

NEVA-BURN PRODUCT CORPORATION, 67 
Sullivan St., New York City. See page 44. 

New York Flameproofing Company, 115 Christopher 
St. New York City 

Signal Chemical Manufacturing Company, 

insman, Cleveland, Ohio. 

L. Sonneborn Sons, Inc., 300 4th Avenue, New York 

City. 


15116 


FLOOR SURFACING 
MATERIALS, COMPOSITION 


COMPOSITION floor cover- 
ings of roll or tile type are available for 
colorful pattern effects as well as solid 
tones in heavy-duty qualities adapted to non- 
public areas of theatres, also fo certain sections 
of public areas, such as lobbies, in front of re- 
freshment counters and drinking fountains; and 
to toilet rooms (not below grade) where ter- 
razzo or ceramic tiles would be too expensive 
relative to hours of operation. 

Such materials make serviceable baseboards, 
and composition bases of cowled type are avail- 
able for this purpose. 

Composition flooring of heavy-duty grade, 
without design, is recommended for projection 
rooms. 

American Floor Products Company, 

N W.. Washington 5, D. 
AMERICAN MAT CORPORATION, 

Street, Toledo 2, Ohio. 

Armstrong Cork Company, Lancaster, Pa. 
Congoleum-Nairn, Inc., earny, [A 


Fremont Rubber Company, Fremont. Ohio. 
Goodyear Tire & Rubber Company, 1144 E. Market 


eat Akron, Ohio. 
C. Musson Rubber ames 10 South College 


a eee Akron 8, Ohio 


1526 M Street, 
1722 Adams 


BETTER THEATRES SECTION 


The tos Cmeen y, 1232 McKinley Avenue, Chicago 

2.2 

— ubber Company, 1230 Sixth Avenue, New Yerk 
ity. 


FOUNTAINS AND 
WATER COOLERS 

DRINKING WATER foun- 
tains are of two general types: (1) com- 
plete water coolers (cabinets with me- 
chanical refrigeration equipment enclosed and 
mounted with bubblers; and (2) ornamental 
fountains, which may be directly connected to 
the main where water is available at suitable 
temperatures (without prolonged running), or 
be piped to a concealed mechanical refrigera- 
tion unit. (In some cities, among them New 
York, water cooling equipment must be isolated 
from patrons. ) 

To assure sufficient drinking water where 
cooling is necessary, the equipment should de- 
liver a gallon per hour for every hundred of 
seating capacity, and have storage provisions for 
several galions. 

Bradley Wastk.fountain Company, 2203 North Michigan 

Avenue, Milwaukee, Wis. 

The Ebco Manufacturing Company, 401 West Town 

Street, Columbus, Ohio. 

General Electric Company, 5 Lawrence Street, Bloom- 

field, N. J. 

Rundle-Spence Manufacturing Company, 52 Second 

Street, Milwaukee, Wis. 

Sunroc Company, Glen Riddle, Pa. 
The Halsey W. Taylor Company, Warren, Ohio. 
Temprite Products Corporation, 47 Piquette Avenue. 
Detroit 2, Mich. 
® 





FRAMES FOR SCREENS—See Screens, Mo- | 
tion Picture. 
e 


HAND DRIERS, ELECTRIC | 
ELECTRIC DRIERS for | 
hands, and of course applicable also to the | 
face, eliminate towels, which practically | 
always are of paper in theatre wash rooms, 
Such driers are avaiable with heating units, 
and related fans capatle of drying hands in| 
about 20 seconds. 

They can be had in either pedestal or wall 
models, the former operated by a foot pedal, 
the latter by either foot or hand control ; and in | 
black, brown, gray or ivory as well as white 
enamel finish. 


Chicago Hardware Foundry Company, North Chicago, 
Electric-Aire Engineering Company, 135 S. LaSalle | 
Street, Chicago, IIl. 
Electronic Towel Corporation, 57 William Street, New 

Yoru &,.N. YY. | 
MICHAEL ELECTRIC . ao on P. O. 

141, New Haven, Conn. See page 58. | 
= Dryer Corporation, 616 pang Tirect, Chicago, 


Box | 


IN-CAR SPEAKERS—See Drive-In Equip- 


ment and Supplies. 
os 


INTERLOCKS, PROJEC1TOR—See Third- 
Dimension Equipment and Supplies. 


LADDERS, SAFETY 


THE SAFETY ladder min- 
imizes the risk of accident and of law| 
suits arising from accidents occurring | 
while lamps are being replaced, attraction board | 
letters changed, etc. Sizes range from 3 to 16} 
feet. Besides those constructed of wood with | 
steel reinforcement, there are ladders of 
aluminum construction ; also models with casters 
and platforms. 
Abbeon Supply 
Jamaica 32, N. 

American Ladder Company, 3700 West 38th Street 
Chicago, Ill. 

ae ; Ji Corporation, 849 39th Street, Brook- | 
vn. e 

DAYTON SAFETY LADDER COMPANY, 2337 Gil- 
bert Avenue, Cincinnati, Ohio. 

FIRST-AMERICAN INC., 
Wyandotte Street, Kansas City 8, Mo. 

Goshen Manufacturing Company Goshen, Ind. 


Company, 17915 Jamaica Avenue, 
v. 
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LOL OLES 


KOILED KORDS, retractile speaker 
cords, minimize replacements because 
they last longer. KOILED KORDS do not 
catch in door handles, bumpers and other 
car accessories so speaker losses too, 
are reduced. 


KOILED KORDS, retractile speaker 
cords, extend to six times their retracted 
length then return to their neat out-of-the- 
way coil against the standard when not 


in use. 


KOILED KORDS add that touch of neat- 
ness and order that all good drive-ins 
strive for. KOILED KORDS are jacketed in 
neoprene and withstand the weather no 
matter how extreme. 


Specify neoprene-jacketed KOILED 
KORDS for all your new speakers and 
use them always for replacements. Your 
theatre equipment dealer can supply you. 


© 1954 


Koiled Kords 


Incorporated 


annnnnnnnss 


Box K, New Haven 14, Connecticut 


* KOILED KORDS is a trademark of 
KOILED KORDS, INC. 





7517 Hamilton 


M&M plometesentos Company, 

Avenue, Pittsbur, ¢ 

The Patent Seaitolding “Company, Inc., 38-21 12th 
ity, 


Street, Long Island N. 
Precision Equipment Gaus yn 
kee Avenue, Chicago 41, Ill. 


North Milwau- 


LAMPS, D.C. PROJECTION ARC 


PROJECTION ARCS of 
high-intensity characteristics, operated on 
direct current for 35 mm projection, are 
of two general classes—condenser and reflector. 

Condenser type high-intensity projection arc 
lamps specifically adapted to theatres are those 
operating at 120 to 170 amperes, and 68 to 78 
volts. 

Condenser lamps in some models may be 
fitted with a water-cooled jaw assembly (which 
includes a special electromagnet unit) ; a similar 
device is available also for operation of re- 
flector lamps at the higher amperages. 

Reflector type high-intensity carbon arc lamps 
may be divided into three general groups, pro- 
viding a capacity range embracing the require- 
ments of theatres from small to large and in- 
cluding what appears to be the practical re- 
quirements of drive-in theatres. 

The smallest capacity is that of the so-called 
“one-kilowatt” arc, which employs a cored nega- 
tive carbon of composition designed to give 
smooth operation at very low current densities, 
with operation at 40 amperes, 27% volts, or 
about 1 kw at the arc. 

In the middle capacity range, the arc is oper- 
ated at currents from 42 to 65 amperes, and 
31 to 40 volts at the arc. Carbon combinations 
are 7mm positive with 6mm or 7mm negative 
for 42-45 amperes ; and 8mm positive, with 7mm 
negative for 56-65 amperes. 

Reflector lamps with 16-inch mirrors are 
available for carbon trims of greater light out- 
put, using a 9mm rotating positive carbon for 
operation at around 85 amperes; a 10mm posi- 
tive of similar characteristics for operation at 
about 95 amperes; and a 10mm positive of 
greater density for operation at approximately 
125 amperes, or possibly somewhat higher; a 
1lmm positive for operation up to 135 amperes ; 
and a 13.6mm positive for operation up to 160 
amperes (mirror over 16 inches, depending on 
spot diameter requirements ). 

These larger lamps are equipped with quartz 
glass filters which intercept the beam at the 
aperture to “filter out” light of greatest heat 
characteristics, thus to reduce heat on the film. 


For arc illumination in 16mm _ projection, 
lamps are available for high-intensity carbon 
trims of 6mm positive with 5.5mm negative oper- 
ated at 30 amperes and 28 volts. A 46-ampere 
size is alsc available. 


Cc. S. ASHCRAFT MANUFACTURING COM- 
PANY, 36-32 Thirty-eighth Street, Long Island 
City, N. Y. See page 21. 

BALLANTYNE COMPANY, 1712 Jackson Street, 
Omaha, Nebr. Se page 54. 

Cinematic Corporation, 122 Washington St., 
field, N. J 

RADIO CORPORATION OF AMERICA, Engi- 
neering Products Department, Camden, N. J. 
. E. McAuley Manufacturing Company, 554 West 
Adams Street, Chicago, IIL 

MOTIOGRAPH, INC., 4431 Lake Street, Chicago, 
tll. See page 3 

THE STRONG ELECTRIC CORPORATION, 87 
City Park Avenue, Toledo, Ohio. See page 33. 


Bloom- 


LAMPS, FILAMENT 
FOR PROJECTION 


FILAMENT (“mazda”) 
lamps for theatre motion picture projec- 
tion are characterized by a high degree of 
source concentration and relatively high wat- 
tage. The most effective lamp for this purpose 
—the 2,100-watt, 60-volt T-24 bulb—is designed 
for lower voltage to secure additional source 
concentration. Hence a transformer with volt- 
age-regulating characteristics is required. 
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There are also available, 1,000-watt prefocus 
base, and 1500-watt bipost base, 100-120 volt, 
T-20 bulb lamps employing the biplane filament 
construction. This construction makes possible 
relatively high source concentration for lamps 
operating at ordinary circuit voltages. 

For portable 35-mm. motion picture projectors 
there are the 500-watt monoplane-filament, and 
the 750-watt and 1,000-watt biplane filament 
lamps in T-20 bulbs with medium-prefocus 
bases. The 750-watt ana 1,UUU-watt require 
forced ventilation. 

Another type of 1,000-watt projection lamp 
designed to burn base down gives considerably 
greater output of light, and does not require the 
inclusion of anti-blackening electric grids in- 
ternally. 

For stereopticon projectors there are 500- 
watt short T-20, medium-prefocus base projec- 
tion lamp, and a 1,000-watt long T-20 bulb, 
mogul-prefocus base lamp. Both are of the 100- 
120 volt type and employ monoplane filaments 
General Electric Company, Incandescent Lamp De 

partment, Nela Park, Cleveland, Ohio. 
Westinghouse Electric Corporation, Lamp Division. 

Bloomfield. N. J 


LAMPS FOR GENERAL 
THEATRE ILLUMINATION 


GENERAL SERVICE filament 
in sizes from 15 to 1000 watts, 
serve the majority of lighting applica- 
tions in and around theatres. Except for the 
tubular bulb bipost lamps, all are designed for 
burning in any position; all are available with 
inside-frosted finish up to 1000 watts, and in 
clear lamps from 100 to 1000 watts (also a 
10-watt). The frosting absorbs little light—in 
fact, inside-frosted and clear lamps (clear lamps 
are regularly available in sizes above 100 watts) 
have the same rating in light output. 


lamps, 


Sign and Decorative General Service Lamps: 
The 6-watt S14, 10-watt S11, 10-watt S14, 
25-watt Al9 and 40-watt A21 sizes have out- 
door enamel coating on outside of bulb. 
Principal colors: red, green, blue, yellow, white, 
flametint, and orange. 

Outside coated lamps for interior use include 
7% watt S11, 15-watt Al5, 60-watt A21, and 
100-watt A23. 


Lumiline lamps are a tubular filament type 
in clear, inside frosted, straw and white; 30 and 
60 watts (1734 inches long), 40 watts (11% 
inches long). Other colors red, orange, blue, 
green, surprise pink. They may be used exposed 
or in narrow reflecting and shielding equipment. 

Fluorescent lamps (often referred to as 
F-lamps) are now available in straight tubes of 
the following sizes: 


Average lamp 
watts at 
Diameter 200 ma. 
% inch 25 
% inch 37 
1 inch 36.5 
1 inch 49 


Length 
42 inches 
64 inches 
72 inches 
96 inches 


General line 
Length 
9 inches 
12 inches 
21 inches 
15 inches 
18 inches 
24 inches 
36 inches 
48 inches 
60 inches 


Diameter W attage 


¥% inch 
% inch 
¥% inch 
1% inches 
1 or 1% inches 
1%4 inches 
1 inch 
1% inches 
2% inches 


The most useful “white” F-lamps for the- 
atres are the deluxe cool white (keyed to 
natural daylight) and deluxe warm white 
(keyed to filament). Lamps are also available 
in standard cool white, standard warm white, 
red, green, blue, pink, gold. 


Slimline is another type of fluorescent lamp, 
which is characterized by instant start opera- 
tion. For general lighting the 1%” diameter 


group is the most popular. All are designed to 
operate at 0.425 amperes. 
Length 


48 inches 
96 inches 


Where space is limited, small diameter types 
are available. These may be operated at 120, 
200, or 300 milliamperes. 

Circline or Circlarc lamps, fluorescent lamps 
ot curved shape, are useful for decorative ef- 
fects, such as mirror lighting in the lounge. 
Only white lamps of 12 inches diameter in 1%- 
inch diameter tubing. Lamps are available in 
8, 12 and 16-inch diameters. 

Projector lamps are of filament type with 
spot and flood lens cover glasses for narrow or 
wide beams. These lamps differ from the usual 
type filament lamps in that they contain their 
own reflecting surface, which is hermetically 
sealed within the lamp, providing a high- 
intensity beam of light for supplementary light- 
ing. They are made of rugged, heat resisting 
glass and are suitable for service inside and 
outdoors. They are equipped with medium 
screw bases to fit regular sockets and are avail- 
able 150 watts (PAR 38), 200 watts (PAR 46), 
300 watts (PAR 56). The latter two are nar- 
row-beam spots. 

The Reflector spot and flood lamps also have 
built-in, mirror-like surfaces. Available in 75, 
150, 300, and 500 watt sizes in spot and flood 
distribution. The 300 and 500 watt sizes are 
available in heat-resistant glass for outdoor 
use. The 75, 150, and 300 watt sizes are avail- 
able in ordinary glass for indoor use. (See also 
Black Lighting Equipment.) 

New line of reflector color lamps with color 
coating fired on end of bulb. Made in 150 watt 
R40 spot type only. Four saturated colors— 
red, yellow, green and blue. Two tints pink 
and blue—white. For decorative lighting stages 
and curtains, and for general lighting of patron 
areas. 

Germicidal lamps are for air disinfection. 
They can be used in patron areas in suitable 
equipment or in air ducts. 


Diameter lamp watts 
% inch 8 
1 inch 15 
1 inch 30 
¥% inch 16* 
23 
30 
36 


*Slimline type. Average lamp watts at 120, 200, 300, 
and 420 milliamperes. 

Ozone-producing lamps (4-watt S11 bulb) 
are used, with suitable equipment, for odor 
control in such locations as wash rooms. One 
lamp per 1000 cubic feet i recommended. 
General Electric Cc d t Lamp De 

partment, Nela Park, Cleveland. Ohio. 

—~ Lamp Corp., 700 Jelift Avenue, Newark, 
Lamp Division, 


Average lamp watts 


Length 


12 inches 
18 inches 
36 inches 
36 inches 








¥, Electric Corporation, 


Bloomfield, N. J. 


LAMPS, P. E. CELL EXCITER 


THESE LAMPs provide 
the light which, interrupted or varied by 
a photographic sound track, actuates the 
photoelectric cell and initiates the process of 
sound reproduction from such a track. 

General Electric Comp Incand t Lamp Depart- 
ment, Nela Park, Cleveland, Ohio. 

RADIO CORPORATION OF AMERICA, Engineering 
Products Department, Camden, N. J. 


Westinghouse Electric Corporation, La Divisi 
Bloomfield, N. J. iT a 








LENSES, PROJECTION: 
OBJECTIVE & ANAMORPHIC 


THERE ARE two general 
classes—the condenser lens, which focuses 
the light of a projection lamp arc on the 
film in the projector aperture; and the objec- 


MOTION PICTURE HERALD, OCTOBER 30, 1954 





tive. The latter, commonly referred to as the 
projection lens, expands the light to form the 
screen image. It is made in two standard 
barrel diameters (2-25/32 and 4 inches) for 
35mm projection, in various speed and focal 
lengths, with the latter in quarter-inch steps. 
Knowing the sizes of the screen image, and 
the distance of the screen from the lens 
(“throw”), the manufacturer or dealer can de- 
termine the proper focal length for a specific 
system. In ordering projection lenses, one 
should also name the type of light source, the 
make and model of projector, and the projec- 


tion angle, if any (this angle affects the pic- | 


ture height). Different focal lengths are of 
course required for anamorphic prints than for 
“standard”. 


Speeds of f/1.8, f/1.9, f/2.0 are available in | 
focal lengths from 2 inches (or 3% inches, de- | 
pending on type) to 5 inches, in %4-inch steps; | 
and slower speeds from 5% to 7 or 9 inches all | 


in 2-25/32-inch diameter. Speeds of f/1.9 and 
f/2.0 are available also in focal lengths from 
434 through 7 inches (longer focal lengths at 
slower speeds) with 4-inch barrel. The faster 
lenses are regularly coated; others may be had 


either coated or uncoated. Coated lenses are | 


standard in theatre projection. 

Objective lenses of f/1.7 have more recently 
been added to speeds available in the 2-25/32- 
inch barrel. One type (adapted to projectors 
of less recent design) is available in focal 


lengths from 2 through 4 inches. The other, | 


with a longer barrel, is in focal lengths from 
2 through 3 inches. 

To obviate moving the projector to center 
the optical system and the picture on the screen 


in changing from CinemaScope prints (which | 
have special frame size and placement) to | 


prints with Academy standard frames, a mount 
for the projection lens is available which allows 
both lateral and vertical movement of the lens. 

Lenses required for projection of anamorphic 


films are of two kinds — cylindrical and | 
prismatic. Cylindrical types have a fixed rate | 


of magnification (currently confined to the 
2/1 compression-expansion ratio of Cinema- 


Scope). Prismatic types are adjustable to any | 
ratio up to about 3/1. The latter is ad- | 


justable to CinemaScope and other anamorphic 
prints. CinemaScope lenses can be used only 
for prints of that process. 


Also on the market is a type of objective | 


lens, the focal length of which can be adjusted 
according to picture width desired. 


BALLANTYNE COMPANY, 1712 Jackson Street, 
Omaha, Nebr. 

BAUSCH & LOMB OPTICAL COMPANY, 679 St. 
Paul Street, Rochester, N. Y. See pages 8 
and 23. 

BELL & HOWELL, 7100 McCormick, Chicago, III. 

WALTER FUTTER CO., 625 Madison Avenue, 
New York 22, N. Y. See page 31. 

Ilex Optical Manufacturing Company, 600 Portland 
Avenue. Rochester, N. Y. 

KOLLMORGEN ‘OPTICAL 30 
Church Street, New York, N. Y. See page 25. 

NATIONAL SCREEN SERVICE COMPANY, 630 
Ninth Avenue, New York City. (Superscope). 

NORPAT, INC., 113 W. —, a New York City 
(picture centering adap 


PACIFIC OPTICAL CORPORATION, 5965 West | 


98th Street, Los Angeles 45, Calif. (adjustable 
focal length). See this page. 

PROJECTION OPTICS COMPANY, Inc., 334 
Lynch Avenue, Rochester, N. Y. See page 29. 

RADIANT MANUFACTURING CORP., 2627 Ros- 
sevelt Rd., Ghicago, Ill., (SuperPanatar pris- 
matic). See page 27. 

J. E. ROBIN, INC., 267 Rhode Island Avenue, 
East Orange, N. 3. See page 


WENZEL PROJECTOR COMPANY, 2505-19 S. | 


State St., Chicago, Ill. (lens holder). See page 
48. 
Wollensak Optical Company, 872 Dudson Avenue, 
Rochester, N. Y. 
td 


LENS ASSEMBLIES, SOUND 


OPTICAL UNITS are com- 
posed of lenses or lenses and prisms, and 
include either a slit opening or a wedge- 
shaped prism, by means of which the exciting 
light of the sound system is focused on the 
sound track, and reduced to the height deter- 
mined by the smallest frequency to be repro- 
duced. 


BAUSCH & LOMB OPTICAL COMPANY, 679 St 
Paul Street, Rochester, N. Y. 


BETTER THEATRES SECTION 





NO MATTER THE 


POWER 
REQUIREMENTS 


HERTNER 


HAS A 
to fit EVERY 
TremsVerttdh *: theatre NEED 


a 4 











NEW HT135 TransVerter 
(90 volts) for 115 to 
135 ampere arcs to ac- 
commodate all types of 
wide screen projection. 


Regardless of whether a 

your demands for DC arc eS 

current for projection are small or large, there is a TransVerter 
particularly well-suited for your installation. The latest meth- 
ods of manufacture, and new design features in Hertner Trans- 
Verters give users a source of DC power that is remarkable 
for its extreme steadiness, responsiveness, quietness and free- 
dom from excessive maintenance. Write today, so that we may 
send you the interesting details of the TransVerter that will 
do the job for you—dependably and economically. 

Mention Bulletin No. 301B 


Distributed by National Theatre Supply. 
In C da: General Theatre Supply Company 


THE HERTNER ELECTRIC COMPANY 
12690 ELMWOOD AVE. « CLEVELAND 11, OHIO 





MOTORS e MOTOR GENERATORS ¢ GENERATOR SETS 








A SUBSIDIARY OF GENERAL PRECISION EQUIPMENT CORPORATION 











¢ The original variable 
focus lens-attachment 


ONE Projection Projects non-anamorphic 


prints to full screen height 


Lens For ALL regardless of aspect ratio 
g I 
Aspect Ratios Provides perfect matching 


for dual strip 3-D 








projection. 





Saves the price of numer! 








ous lenses of different 














focal length. 
Write for FREE illustrated 
PACIFIC OPTICAL CORPORATION literature and name of 


5965 West 98th Street nearest distributor. 
Los Angeles 45, California 











ae OPTICAL COMPANY, 437 King 
Mass. 


WESTREX CORPORATION, Ra ayn Avenue, 
New York 11, N. Y. (except in U. S. and Canada). 
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LETTERS AND FRAMES FOR 
ATTRACTION ADVERTISING 

CHANGEABLE letter equip- 
ment is available in frame design and in 
styles and sizes of letters and accessories 
that allow forceful as well as highly legible 
announcements of current attractions at the 
front of the theatre (usually on a marquee), 
and of coming attractions in the lobby, as 
above entrance doors, facing the interior. (Also 
see Marquees; and Attraction Advertising 
under Drive-In Equipment.) 

Standard practice for indoor theatres employs 
lighted white backgrounds with black aluminum 
silhouette or translucent colored plastic letters. 

Frames designed to fit into marquee or com- 
parable structures, with white translucent glass 
panels, variously provide for convenient ser- 
vicing of the lamp box and for attachment of 
letters. In all, however, bars for letter attach- 
ment are spaced 7 inches and all letters (above 
4-inch types) are designed to fit interchange- 
ably. Regular sizes are 8, 10, 12, 17, 24 and 30 
inches. Four-inch letters are attached by means 
of a special interlinear frame. 

Plastic letters are obtainable in red, blue 
and green, and other colors may be had to 
order. Aluminum silhouette letters in color are 
ulso av ail: able Yet another type of letter is 
fluorescent. 

Frames of similar letter provisions against 
steel panels are available for attachment to a 
wall or other structure, with illumination by 
shielded lamps placed in front (see Drive-In 
Equipment). 

For changing attraction board lIetters at 
heights that cannot be reached without use of 
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Front Lens 
Focusing 
Attachment 


For use with Wenzel Pro 4, Bal- 

lantyne ““W,” Regular Rear Shut- 

ter Simplex and similar types of 
Projectors. 


A focusing attachment on the FRONT of the 
projector, where the PROJECTIONIST wants 
it. Strong enough to act also as a small 
Anamorphic Lens support and placed low 
enough to allow free use of any type of 
Anamorphic Lens. 


isk for descriptive circular from 


Theatre Supply Dealer or write direct to: 


WENZEL PROJECTOR CO. 


2509-19 S. State St., Chicago 16, Ill. 


your 





a ladder, a “mechanical hand” device that 
grasps the letter by tensioning members at the 
end of a handle is available. 

A tapered slotting for the attraction board 
letters designed to “lock” them on the bar and 
thus prevent dislodgement by high winds or 
other disturbances is also available. 

Theatres wishing to use regular marquee 
changeable letters to make up signs for the 
lobby area or over the refreshment stand, can 
secure horizontal bar assemblies which will 
hold the slotted letters on any flat surface. 
ADLER SILHOUETTE LETTER COMPANY, 

Sane West Olympic Bivd., Los Angeles 58, 

alif. 

Falk Glass & Plastics Co., Inc., 48-10 Astoria Blvd., 

Long Island City 3, N. Y. 

FIRST-AMERICAN wa. ia INC., 
dotte Street, Kansas City 8, Mo. 
POBLOCKI & SONS, 2159 South Kinnickinnic Avenue, 
ilwaukee 7, Wis. 
Theatre Specialties, Street, Los 

Angeles, Calif. 

WAGNER SIGN SERVICE, INC., 218 S. Hoyne 

Avenue, Chicago, Ill. See page 17. 


1717 Wyan- 


Inc., 1615 Cordova 


LIGHTS, SPOT AND FLOOD 


SPOTLIGHTS AND flood- 
lights are available in many sizes and 
light capacities, and in both lamp bulb 
and arc types—the former for use on and near 
the stage, for display and architectural lighting 
(see Projector and Reflector Lamps under 
Lamps for General Theatre Illumination) ; the 
arc sources for stage lighting from the pro- 
jection room. 

Filament lamp spot- and floodlights (most 
spotlights are adapted to flood applications) are 
designed for wattages of from 75 to 2,000. Arc 
equipment is available in capacities of from 25 
to 170 amperes. 


Best Devices Company, 10921 Briggs Road, Cleve 
land, Ohio. 


Century os oe Inc., 521 West 43rd Street, New 
York, N 

Genarco, Inc., 

General Electric Company. 

Golde Manufacturing 
Street, Chicago 40, Il. 

Killark Electric Manufacturing Company, Vandeven- 
ter & Easton Avenues, St. Louis 13, Mo. 

Major Equipment Company, Inc., a603 Fullerton Ave 
nue, Chicago, Ill. 

Kliegl Brothers, 321 W. 50th Street, New York City. 

Neumade Products Corporation, 330 West 42nd Street, 
New York City. 

Stroblite Company, 35 West 52nd Street. New York 


City. 
STRONG ELECTRIC CORPORATION, 87 City Park 
Avenue, Toledo, Ohio. See page 11. 
Westinghouse Electric Corporation, Lamp Division, 
Bloomfield, N. J. 


“oe Sutphin Boulevard, Jamaica, N. Y. 
Schenectady, N. Y. 
ompany, 4888 North Clark 


LOBBY POSTS AND ROPES—See Crowd 
Control Equipment. 


* 
MAGAZINES—See Projectors and Acces- 
sories. 
MARQUEES 


MARQUEES have become 
more closely associated with the general 
architectural form of the theatre front 
than they originally were. They are usually 
constructed according to specifications supplied 
by an architect who has designed the marquee 
itself, along with other display and sign ele- 
ments of the front, as a part of the facade; or 
by the design department of the fabricator for 
2 specific installation. 

Marquees are generally of sheet metal con- 
struction, painted, or with porcelain enamel 
finish in desired colors, \ith soffits of metal 
or glass illuminated by exposed filament or 
fluorescent lamps. 

An inside service type marquee is available 
with a room for storage of letters, lamps, etc., 
from which sign copy and lamps, which are 
mounted in prismatic reflectors, can be changed. 
The panel bars accommodate standard letters. 
American Sign Company, 1911 West 18th Street, Cin- 
cinnati, Ohio. 








Artkraft-Strauss Sign Corporation, 820 Twelfth Ave- 


nue, New York City. 
Con Signs, Tac, 550 E. 170th Street, New 


York - 

Everbrite Electric Signs, Inc., 1440 North Fourth 
Street, Milwaukee 12, Wis. 

Flexlume Sign Corporation, 1464 Main Street, Buffalo 


oA 
POBLOCKI & SONS, 2159 S. Kinnickinnic Avenue, 
Milwaukee, Wis. {inside service type). 
White Way Sign & Maintenance Company, 1850 W. 
Fulton Street, Chicago, Ill. 


MATS FOR LOBBIES 
RUNNERS, SPACE UNITS 


LOBBY MATS (specifically 
for vestibule and similar outer lobby areas 
preceding carpeted space) are available in 
neavy-duty rubber and thickness in link-belt and 
perforated types required for scuffing off grit 
and dirt so that it won’t be tracked in upon the 
carpeting. 

Lighter mats, with corrugated surface, are 
available in runner widths (usually 36 inches) 
for spreading over carpeting in traffic lanes dur- 
ing stormy weather, laying behind or in front of 
refreshment counters, etc.; and in various indi- 
vidual mat sizes for placing in front of fountains, 
vending machines, etc. There are also ribbed 
types for placing behind refreshment counters, 
with a variety that may be readily cut to fit the 
space. 

Mats of any of these qualities can be obtained 
on special order in most any practicable dimen- 
sions, and in color, including special patterns. 

There are also space mats and runners of 
other materials than rubber, such as cocoa and 
sisal fiber. 


The following manufacurers make rubber 
mats, unless otherwise specified. 


American Floor Products Company, 
N W., Washington 5, D. 

AMERICAN MAT CORPORATION, 
Street, Toledo, Ohio. 

American Tile & Rubber Company, Foot of Perrine 
Avenue, Trenton, N. J. 


1526 M Street 
1722. Adams 


Firestone Industrial Products, Inc., Akron, Ohio. 
Fremont Rubber Company, Fremont, Ohio. 
Goodyear Tire & Rubber Company, 1144 E. Market 
Street, Akron, Ohio. 
F. Goodrich Company, 500 South Main Street, 
“Akron 18, Chio. 


HEYWOOD-WAKEFIELD COMPANY, Gardner. 
Mass. (cocoa mats). 
Interstate Rubber Products Corporation, 908 Avila 


Street, Los Angeles 12, Calif. (electric). 

O. W. Jackson & Company, 290 Fifth Avenue, New 
York City. 

Lorraine Rubber — Company, 286 Fifth Ave- 


nue, New York C 
R. C. Musson Rubber Company, 10 South College 


Street, Akron, Ohio. 

-% Mat Company, 106 Kingsley Street, Buffalo 

Perfo Mat & gg Company, Inc., 281 Fifth 
Avenue, New York City. 

Thermo-Mat Company, 814 South Robertson Boule 
vard, Los Angeles 35 


oe States Rubber «Be moll 1230 Sixth Avenug, 


New York City. 


MOTOR-GENERATOR SETS 
FOR D.C. ARC SUPPLY 

MOTOR - GENERATOR sets 
are made in models specifically designed 
for motion picture and related direct cur- 
rent carbon arc light sources of all outputs. 
Capacity provides for operation of two lamps 
simultaneously during changeover. 

Close-regulation sets for large theatres are 
available up to 400 amperes at 100 volts for con- 
tinuous operation, or about 600 amperes at 
changeover. The larger sets have structural 
steel bases and vibration dampeners. 

Sets of lower voltage for 6mm to 8mm suprex 
carbon trims have double overload capacity for 
the changeover period. They are obtainable 
with vibration dampeners if installation con- 
ditions require them. 

The type and capacity needed depends on the 
type of arc and amount of light it must produce 
(see Lamps, D.C. Projection Arc). 


AUTOMATIC DEVICES COMPANY, 2611 South 
12th Street, Allentown, Pa. See page 41. 
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a Electric Company, 1806 Pine Street, St. Louis, 


Cinematic Corporation, 122 Washington Street, Bloom- 
field, 


Crocker- Wheeler Division, Elliott Company, Jeanette, 


General Electric Company, 1 River Road, Schenectady, 


HERTNER ELECTRIC COMPANY, 12690 Elm- 
wood Avenue, Cleveland, Ohio. See page 47. 

Imperial Electric Company, Inc., 64 Ira Avenue, 
Akron, Ohio. 

MOTIOGRAPH, py’ — West Lake Street, 
Chicago 24, Ill. 

ROBIN-ESCO DIVISION ELECTRIC SPECIAL- 
TY COMPANY, 267 Rhode Isiand Avenue, East 
Orange, N. J. page 24. 

Westinghouse Electric Corporation, East Pittsburgh, 


PHOTOELECTRIC CELLS 


ALTHOUGH IT has a 
number of applications in many fields, in 
the theatre the photoelectric cell operates 
in the sound system to transform the light of 
the exciter lamp, after it has passed through a 
photo type film sound track into the electrical 
energy which, amplified, actuates the loud- 
speakers. 


ss “ahaa ELECTRIC COMPANY, Geneva, 
i. 


General Electric Company, Sch Bs FT. 

Corn Corporation, 250 qn aus 
eld a. 

RADIO CORPORATION OF ~~ Engineering 
Products Department, Camden, 


Radiant Lamp Corporation, Newar'! i 4 z; 
Sylvania Electric Products, Inc., 1740 Broadway, New 
York City. 
he apaeaaiemed Electric Corporation, East Pittsburgh, 
a. 








Bloom- 


PHOTO MURALS 


Photo murals produced on portrait paper and 
mounted on superboard are available in a large 
variety of sizes for placing on the walls of 
foyers, lounges, cry rooms and other areas 
throughout the theatre. Inviting, home-like ef- 
fects can be achieved through scenes which 
celebrate a local hero or locale, express the 
character of the theatre, or supply human in- 
terest appeal. 

The murals can be mounted in existing thea- 
tres without the need for structural changes. 
They are obtainable in almost any size desired 
and in black-and-white, sepia or full-color, 
Manufacturers will supply a series of stock 
photos to choose from or, if desired, enlarge and 
reproduce a ny photographs supplied them. 
Foto Murals of California, 8921 West Pico Blvd., Los 

Angeles 35, Calif. 

Phutomammoth Murals, 12-48 Van Owen Blvd., North 

Hollywood, Calif. 

RCS Studios, 123 North Wacker Drive, Chicago 6, Ill. 


PROJECTION PORT COVERS 


OPTICAL GLASS covers for 
projection ports (indicated especially 
where the auditorium had better be 
acoustically isolated from the projection room) 
are available in metallic frame units ready for 
mounting in existing projection room walls as 
well as in new construction. They may be had 
in round or square shape. 


Best Devices Company, 10921 Briggs Road, Cleve- 


land 14, Ohio. 
Murch Electric Corp., Franklin, Me. 


PROJECTION LAMPS: See Lamps, D. C. 
Projection Arc. 


PROJECTOR REPLACEMENT PARTS 


REPLACEMENT PARTS for 
a projector (provided the model has not 
been too long obsolete) are of course 
available from its manufacturer, while some 
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parts are obtainable from other manufacturers 
for certain makes. When a projector head 
must be removed for overhauling at the factory, 
it is usually possible to replace it meanwhile 
with a head borrowed from the manufacturer 
or his dealer. 

In selecting replacement parts it is highly 
important to be assured that the new part is 
precision-tooled for the projector to which it is 
to be applied. 


THE BALLANTYNE COMPANY, 1712 
Street, Omaha, Nebr. 

CENTURY PROJECTOR CORPORATION, 729 7th 
Avenue, New York City. 

Corporation, 2040 W. 


Jackson 


Paromel Electronic North 
Avenue, Chicago, III. 

INTERNATIONAL PROJECTOR ee Tree, 
55 LaFrance Avenue, Bloomfield, N. 

LAVEZZ!I MACHINE WORKS, pa West Lake 
Street, Chicago 44, Ill. See below. 


MOTIOGRAPH, 4431 West Lake Street, Chicago, Ill. 


RADIO CORPORATION OF AMERICA, Engineering 
Products Department, Camden, N. J. 

WENZEL PROJECTOR COMPANY, 2509 South State 
Street, Chicago, II. 


. H. Wolk, 1241 Wabash Avenue, Chicago, I) 


PROJECTORS & ACCESSORIES: 
STANDARD 35-MM., THEATRE 


PROJECTOR mechanisms 
for theatrical and comparable professional 
projection of 35mm motion picture film 
are available in both heavy-duty and light-duty 
models. Heavy-duty equipment is usually in- 
dicated even for theatres not operating on a 
daily continuous policy, but the lighter equfp 
ment may suffice for small theatres presenting 
only a few performances a week. Such light- 


Lolo! @a-1 57-0) Mm-vonl senile). 
is A MUST ror 
3-D OR WIDE SCREEN 


FILM GATE 


If your present equipment lacks the 


DOUBLE BEARING 
INTERMITTENT MOVEMENT 


,OUPER. 


“SERVICE* 


REG. U.S. PAT. OFF. 


ability to project a picture that is 
“nailed on the wall” it will pay you to 
install a new LaVezzi Intermittent and its 
companion accessory the new E-78-L Film 
Gate. See your dealer for fur- 


ther information or write direct 
for illustrated brochure. 


Aperture plates for all of the new 


aspect ratios for most projectors. 
Conversion Kits for most projectors and 
sound reproducers for CinemaScope. 


LAVEZZI MACHINE WORKS 


4635 WEST LAKE ST. 


CHICAGO 44, ILL. 














duty equipment is “portable” in a limited sense 

Heavy-duty mechanisms are available wi 
various types of shutters, but all with rear shut- 
ters either exclusively or optionally. Some may 
be had with rear shutters of single or double 
type; or with single rear and front shutter 

For reduction of film gate heat, a water- 
cooled gate assembly may be procured for some 
models of projectors. If a lamp with water- 
cooled carbon jaw assembly is used, the film 
gate device and jaw assembly may use the 
same water supply. 

Made by the manufacturer of the projector 
head and designed in integration with it, the 
necessary bases and magazines are separate 
items of purchase. Bases are adapted to any 
standard carbon arc lamp, and are adapted wo. 
or include models designed for, tilting upwards 
as required by drive-in theatres. 

The takeup for the lower magazine is also a 
separate item. 

BALLANTYNE “yg a 1712 Jackson Street, 

Omaha 2, Nebr. See page 54. 

CENTURY PROJECTOR ‘CORPORATION, 728 

Seventh Avenue, New York City. See below. 
Hal I. Huff Manu uring Co., 3774 Selby Avenue, 

Los Ange 34, f. (carbon cooler). 
INTERNATIONAL PROJECTOR CORPORA- 

TION, 55 LaFrance Avenue, Bloomfield, N. J. 

See Second Cover. 


RADIO CORPORATION OF AMERICA, Engi- 
neering Products Department, Camden, N. J 








MOTIOGRAPH, INC., 4431 West Lake Street, 
Chicago, tll. See page 9. 

Paromel Electronic Corporation, 2040 W. North 
Avenue, Chicago, IIl. 


ROBIN-WEBER DIVISION, Weber Machine Cor- 
poration, 267 Rhode Island Avenue, East Orange, 
N. J. 

WENZEL PROJECTOR COMPANY, 2509 South 
State Street, Chicago, Ill. See page 48. 





PROJECTORS, 16-MM. 
HEAVY-DUTY TYPE 
PROJECTORS FOR 16-mm. 
film, incorporating soundheads and with 
complete sound reproducing system avail- 
able, are obtainable in heavy-duty models 
adapted to regular theatres as auxiliary equip- 
ment for such purposes as the presentation of 
local newsreels, educational subjects, etc. Either 
low-intensity or high-intensity carbon arc lamps 
are obtainable for such equipment (see listing 
under Lamps, D.C. Projection Arc). 
Ampro Seeaien, 2851 North Western Avenue, Chi- 
cago, Ill. 
BELL & HOWELL, 7100 McCormick, Chicago, IIL 
Eastman Kodak C N. Y 
Holmes Projector Corporation, 1815 Orchard Street, 
Chicago, IIL 
Mitchell Camera Corporation, 666 W. Harvard Street. 
Glendale 4, Calif. 
RADIO CORPORATION OF AMERICA, Engineering 
Prod Camden, N. 


Iowa. 





lucts Department, 
Victor Animatograph Corporation, Davenport, 


2 
PUBLIC ADDRESS SYSTEMS 
PUBLIC ADDRESS ’- and 


sound re-enforcement systems may pro- 
vide any one or all of various services. 
They can be utilized for amplifying stage sound. 
for managers’ announcements, etc. 

In the theatre the public address system may 
consist of microphones suitably connected to the 
standard sound installation, or an _ entirely 
separate system, with its own amplification. 


Altec-Lansing Corporation, 9356 Santa Monica Boule 
vard, Beverly Hills, Calif. 




















CENTURY puts on any screen under any 
conditions. 

Then realize what this means in customer 
satisfaction and repeat business. 

You'll like the low maintenance and ease 
of operation for which CENTURY holds the 
highest score in the industry today. 
CENTURY Sound is tops (it won an Acad- 
emy Award for unusually high fidelity)}— 
leave it to your patrons to appreciate this! 





. for proof look at the terrific picture 





In other words, see and hear 
CENTURY to see what we mean. 
















See your CENTURY dealer or write: 


CENTURY PROJECTOR CORP. 


NEW YORK 19, N. Y. 


























Manufactured by HEYER-SHULTZ. INC 





SEE YOUR THEATRE SUPPL, 





Cedar Grove N. J 





934 Charter Street, Red- 


AMPEX CORPORATION, 
wood City, Calif. 
Cute Electric Company, Electronics Dept., Syracuse, 


N. Y. 
yg eg PROJECTOR Sapam. 
LaFrance Street, Bloomfield, N 
MOTIOGRAPH, INC, 441 West ian "Street, Chi- 


IL 
Paromel Electronic Corporation, 2040 W. North 
Avenue, Chicago, IIL 
10 CORPORATION OF ag ig Engineering 


ucts 
ae: Electric Company, 195 Broadway, New York 
ity 
6 


RECTIFIER TUBES 


LINES OF Tungar tubes 
made by the manufacturers listed below 
embrace types and amperages for exciter 
lamp and for field supply required by some 
speaker systems, as well as those for projection 
arc supply rectifiers. These gas-filled tubes are 
not of the mercury type, but some may contain 
a small amount of mercury. Amperages run 


from 2 to 15. (See Rectifiers.) 

Baldor Electric C 4353 Duncan Avenue, St. 
Louis, Mo. 

CONTINENTAL ELECTRIC COMPANY, 
Hamilton Street, Geneva, Ill. See page 51. 

General Euectric Company, Merchandise Department, 
1285 Boston Avenue, Bridgeport, Conn, 

Gordos Corporation, 250 Glenwood Avenue, Bloomfield, 
N. J 

Radiant Lamp Corporation, 300 Jelliff Avenue, Newark, 


mpany, 


715 


Westinghouse Electric Corporation, Bloomfield, N. J. 


RECTIFIERS AND POWER UNITS 


RECTIFIERS for changing 
the alternating current supply to direct 
current, for operation of the projection 
arc, are available in either Tungar tube or dry 
type employing, according to the various makes, 
copper oxide, magnesium-sulphide or selenium 
as the rectifying agent. Regular models are de- 
signed for single- or three-phase operation up to 
four-tube capacities, inclusively; higher capaci- 
ties are three-phase. Capacities range from 20 
to 80 amperes in most makes, and higher in 
some, including selenium plate types up to 135 
amperes. 

Sound system rectifiers also are made in tube 
and disc types. 


AMERICAN SELECTIFIER DIV., Norpat Sales, 
Inc., 113 W. 42nd St., New York 36, N. Y. See 


page 52. 

c. S. ASHCRAFT MANUFACTURING CO., 36-32 
Thirty-eighth Street, Long Island City, N. Y. 
See page 21. 

Baldor Electric Company, 4353 
Louis, Mo. 


BALLANTYNE COMPANY, 
Omaha, Nebr. 

CENTURY PROJECTOR CORPORATION, 729 Sev- 
enth Avenue, New York City. 

a Corporation, 122 Washington Street, Bloom- 

eld, N. J. 

GARVER ELECTRIC COMPANY, Union City, 

Ind. See page 66. 
peepeaanteee  Repeeman, 
eport, 


General Electric Company, 
us teon bomen on Bri : a 

cColpin-Christie Corporation, Ltd., Soar guera 
Los Angeles 37, Calf. 


Duncan Avenue, St. 


1712 Jackson Street, 


MOTIOGRAPH, INC., 4431 West Lake Street, 
Chicago 24, Ill. 
Paromel Electronic Corporation, 2040 W. North 


Avenue, Chicago, Ill. 

Richardson & Allen Corporation, 116-15 15th Avenue, 
College Point, N. Y. 

J. E. ROBIN, oa 267 Rhode Island Avenue 
East Orange, N. J Page 24. 

THE STRONG ELECTRIC oo ag pny 87 


City Park Avenue, Toledo, Ohio. See page 33. 
Westinghouse Electric Corporation, East Pittsburgh, 
Pa. 


REELS 


REELS NECESSARY for 
takeup magazines of projectors (and in 
best practice, also in place of the film 


Reels are also obtainable in 1000-foot sizes, 
having diameters of 10 inches and 2-inch hubs. 


GOLDBERG BROTHERS, 3500 Wainut Street, 
Denver, Colo. 

Hollywood Film Company, 946 Seward Street, Holly- 

wood, Calif. 
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ieee ag Products, Inc., 330 West 42nd Street, New 

or ity. 

Tayloreel spnpeenten, 2 Commercial Street, Roches- 
ter, 

U. S. Fabrice Industrial Plastics, Inc., Norwood, N. J. 

WENZEL PROJECTOR COMPANY, 2500 South State 
Street, Chicago, II. 


REFLECTORS, PROJECTION ARC 

MIRRORS FOR reflector 
type projection arc lamps are available in 
the diameters required by the various 
models of lamps in either glass or metal, in- 
cluding both rhodium and aluminum (see 
Lamps, D. C. Projection Arc). 


Glass shields, called mirror guards, are ob- 
tainable for protection of glass reflectors against 
pitting. The guards themselves are pitted in 
time, but are much less expensive than the re- 


flectors. 
BAUSCH & LOMB OPTICAL COMPANY, 679 St. 


eS 
Cedar Grove, N. J. 
(metal ). Page 50. 
gah ype dg PROJECTOR CORPORATION, 


5S LaFrance Avenue, Bloomfield, N. J. 
KOLLMORGEN vo ig iL. CORPORATION, 347 King 
Street, Panter ge a em Rags 
a ty. eG Company, 837 Eleventh Avenue, New 
or! 


RADIO CORPORATION OF AMERICA, Engineering 
Products 


Department, J. 
THE STRONG ELECTRIC CORPORATION, 87 City 
Park Avenue, Toledo, Qhio. 


REWINDERS, FILM 

FILM REWINDERS are 
available in two general types, open and 
fireproof enclosed. The open type is of- 
fered in a number of different models, either as 
a single unit or as two separate units that are 
clamped to the rewind table, or bolted in place. 
The enclosed type is a single unit. 

Both open and enclosed types may be hand- 
driven or motor-driven, may have sleeve bear- 
ings or ball bearings, may accommodate either 
1,000- or 2,000-foot reels, or both, and may have 
either one or several driving speeds. 

Some of the motor-driven types incorporate 
accessories by means of which the same motor 
can be used for general machine work, such as 
grinding and polishing. 

Rewind tables of metal provide a fireproof 
work bench especially adapted to projection 
room needs and are available with tool drawer, 
rack for film cabinet, and clamping blocks ac- 
commodating any type of rewinder. 

Clayton Products Company, 31-45 Tibbett Avenue, 
ew York City. 
GOLDBERG BROTHERS. 3500 Walnut Street, 

Denver, Colo. See e 58. 

GOLDE MANUFAC G COMPANY, 4888 

North Clark Street, Chicago 40, Ill. 
arta Fa Company, 946 Seward Street, Holly- 


INTERNATIONAL PROJECTOR CORPORATION, 
% LaFrance Avenue, B eld, N. J. 

Lakewood Automatic 5 howled Switch, 1298 Hathaway 
Avenue, Lakewood 7, Ohio. 

The Neumade Products Corporation, 330 West 42nd 
Street, New York City. 

Paromel Electronic enrages 2040 W. North 
Avenue, Chicago, IIl 

WENZEL PROJECTOR COMPANY, 2508 South State 
Ss Chicago, 

Edw. H. Wolk, 1241 *Eouth Wabash Avenue, Chicago, 
Illinois. 


SAND URNS 
THESE RECEPTACLES spe- 

cifically for cigarette butts and used 

matches, usually needed at entrances, are 

available in either metal or ceramic, plain or 

modeled types, and in a number of sizes from 

about 12 to 18 inches high. 

Associated Ticket & ane Company, 354 West 44th 
Street, New York 18, N. 

Atlas Products Company, 9257 South Houston Street, 
South Chicago, Ill. 

GOLDBERG BROTHERS, a Walnut Street, 
Denver, Colo. See page 67. 

Ex-Cell Products Coepentiion, 457 North Racine 
Avenue, Chicago, IIL 

Glaro Machine Products Co., Inc., 3711 Edgemere 
Avenue, Far Rockaway, ¥. 


Guide Manufacturing Company, 4888 North Clark 
Street, Chicago 40, IIL 


BETTER THEATRES SECTION 





CETRON 15-amp. Tungar Bulbs are gquar- 

anteed for a life of 1,500 hours—300 hours 

longer than any of the other accepted 
rectifiers. 
For efficient operation, long 
life, and dependability, use 
CETRON, the bulb with inbuilt 
quality. Provide your projec- 
tion room with the finest rec- 
tifiers built and reduce your 


replacement costs. 





SPECIFICATIONS 


Filament volts 

Filament amps. ( approx.) 
DC amp. output 

Nom. DC voltage 

Peak Inverse volt 











CETRON Tungar Bulbs are 
available at your Dealers. 


Type CE-235A (Flexible Anode Lead) 
Type CE-235 (JAN 5B2i) 


CONTINENTAL ELECTRIC COMPANY 


GENEVA, ILLINOIS, U.S.A. 





SCREENS, PROJECTION 
AND SCREEN FRAMES 


MOTION PICTURE screens 
are of two basic types: Diffusive and 
Specular. Another type is Translucent, 
used with rear projection. 

Specular screens are 
dimensional (stereoscopic) 
inally specular screens were fabricated speci- 
fically for relatively narrow auditoriums. ) 

Specularity may be of advantage, however, 
for screen images that are so wide that they tax 
available light sources, since it significes a high- 
er reflectance factor. For such applications, an- 
gular embossing of the screen surface, and/or 
curving the screen on a radius equal to the pro- 
jection distance, or nearly so, reduces “fade- 
away” (light loss at sides from audience area 
due to extreme angles of incidence). 

For wide-screen installations frames are 
fabricated of wood or metal and _ with 
means of adjusting them readily to the desired 
curvature, and to tilting projection angle (above 
about 12°). If the exact size of the screen and 
its curvature are known, the frame may be ob- 
tained with lacing hooks installed. Frames are 


required for third- 
projection (orig- 


available for attachment to floor, or mounted 

on casters, or designed to be flown. 

Diffusive screens (for indoor theatres) are 
variously fabricated—entirely of vinyl plastic, 
with plastic coating, in coated cotton fabric, 
and in fibreglas fabric with a special coating for 
that material. 

Theatre screens are regularly perforated for 
transmission of sound, but unperforated screens 
are obtainable. 

Artkraft-Strauss Sign Corporation, 830 Twelfth Ave- 
nue, New York City (wide-screen frames). 

BALLANTYNE COMPANY, 1712 Jackson Street, 
Omaha Nebr. 

BODDE SCREEN COMPANY, 8829 Venice Bivd., 
Los Angeles 29, Calif. See page 

Cinematic Corporation, 122 Washington Street, 
field, 

Da-Lite Miles Company, 2723 North Pulaski Road, 
Chicago, Il. 

Drive-In Theatre Manufacturing Company, 505 West 
Ninth Street, Kansas City, Mo. (wide-screen frames). 

FIRST AMERICAN PRODUCTS, INC., 1717 
Wyandotte Street, Kansas City 8, Mo. (wide- 
screen frames). See page 59. 

R. L. GROSH & CO., Scenic Studios, 4114 Sunset 
Bivd., Hollywood, " calif. (screen frames). See 
page 11. 

Hollywood Curvascope Frame Company, 2311 Foshay 
Tower, Minneapolis 2, Minn. (wide-screen frames) 

Knoxville Scenic Studios, Inc., Maryville Pike, P. O. 
Box 1029, Knoxville, Tenn. (wide-screen frames). 


Bloom - 








- 


Greet" 


8829 Venice Blvd. 





MEMBERS OF 


T. O. A. 


AN 


T. E. S. M. A. 
BODDE SEAMLESS SCREEN 


Cast in one piece — no welded seams. 


See your local theater Supply Dealer 
or contact us direct for further information. 


BODDE SCREEN COMPANY 


0-3277 — TE. 0-2812 


D 


Los Angeles, Calif. 














SEE 


“DOC” FAIGE 


TESMA Booth #124 


TODAY’S RECTIFIERS 
FOR TOMORROW'S ARCS 


The “50,000 HOUR” 


SELECTIFIE 


SELENIUM 
RECTIFIERS 


And—a pleasant surprise awaits youl! 
© 


AMERICAN SELECTIFIER pivision 


NORPAT, INC.., 


113 W. 42 St., N. Y. C. 


H. R. MITCHELL & COMPANY, P. O. Box 690, 
Hartselle, Ala. (wide-screen frames). 

Natco woe Screen Company, 2031 Jackson Street, 
Dallas 1, 

RADIANT MANUFACTURING CORPORATIO, 2627 
Roosevelt Road, Chicago, Ill. 

RADIO CORPORATION OF AMERICA, Engi- 
neering Products Department, Camden, N. J 

Raven Screen Corporation, 124 East 124th Street, 
New York City. 

RAYTONE SCREEN CORPORATION, 165 Cler- 
mont Avenue, Brooklyn, N. Y. Page 7. 

J. E. ROBIN, INC., 267 Rhode Island Avende, 
East Orange, N. J. See page 24. 

Trans-Lux Screen Corporation, 1270 Sixth Avenue, 
New York 20, N. Y. 

Unistrut Products Corporation, 1013 W. Washington 
Blvd., Chicago 7, Ill. (wide-screen frame). 

VOCALITE SCREEN CORPORATION, 19 Debe- 
voise Avenue, Roosevelt, N. Y. See yp Bey 

be yg Corporation, 800 Beaumont 
St. Louis, Mo. 

WILLIAMS SCREEN COMPANY, 1620 Summit 
Lake Boulevard, Akron, Ohio. See page 28. 


. 
SCREEN PAINT — See 
Drive-In Equipment. 
e 


SCREEN TOWERS—See Drive-In Theatre 
Equipment. 


Screens under 


SEATING—See Chairs, Auditorium. 


SELSYN MOTORS—See 
Equipment and Supplies. 


Third-Dimension 


SIGNS (ELECTRIC) 
FOR THEATRE NAME 


ELECTRIC SIGNS (metal) 
framework with illumination provisions, 
are available in a wide variety of designs 
more or less closely associated with the archi- 
tecture of the theatre front. While they are 
commonly especially designed by the architect 
or sign construction company, there are also 
standardized designs adaptable to the theatre 
front. (See also Attraction Advertising under 


Drive-In Theatre Equipment.) 
Artkraft-Strauss Corporation, 820 Twelfth Avenue, 


New York City. 
1440 North Fourth 


Everbrite Electric Si Inc., 
a Sign Corporation, 1464 Main Street, Buffalo, 


Street, Milwaukee, 


Long Sign Company, 61 West Hubbard Street, Chi- 

cago, Ill. 

POBLOCKI & SONS, 2159 South Kinnickinnic 
Avenue, Milwaukee, Wis 


e 
SIGNS: DIRECTIONAL, 
BOX-OFFICE, IDENTIFICATION 


SIGNS FoR all the pur- 
poses of theatres are available in a variety 
of materials and modern styles that effi- 
ciently perform their function while lending at 
the same time a detail of decorative interest, and 
at such low relative cost that ordinary box and 
painted signs are never warranted. 

They can be had either in stock or readily 
made-up models to indicate exits, location of 
balcony stairs, toilet rooms, etc., fabricated of 
decorative metal, etched glass and plastic, and 
there are types with free-standing luminescent 
plastic letters lighted by a concealed black-light 
lamp, still others of plastic with letters so en- 
graved as to be defined by edge lighting. 

Signs of engraved plastic are available for 
such copy as “No Admittance,” “Information,” 
etc., and as poster date strips; and for the box- 
office there are admission price signs available 
with or without show time clocks of the same 
material. 


Art-Metal Manufacturing Company, 1408 North Broad- 
way, St. Louis, Mo. 

Associated & Ticket 354 West 44th 
Street. New York City. 

CAPITOL STAGE LIGHTING hats: 527 West 
45th Street, New York 19, N. 

L. Bahn Company, 123 West factin Street, Boston 


18, Mass. 
. Bowman, 124 West 21st Street, New York 


1440 North Fourth 
50th Street, New York City. 


Register Co., 


Everbrite Electric Signs, Inc., 
Street. Milwauk 


ee, Wis 
Kliegl Brothers, 521 W. 
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A PICTURE 


0% Profitable 
/nvectinent 


* The brilliancy of your projected pictures, 
regardless of the efficiency of all other equip- 
ment, is dependent directly upon the condition 
of your lamphouse reflector. The only light 
which can reach your screen must necessarily 


be reflected to it by this mirror. 


8 All reflectors gradually deteriorate to a state 


where replacement cost becomes insignificant, 


Distributed by 


NATIONAL 
PATHEATRE SUPPLY il 


since a drop of only 10% in their reflective 
efficiency results in a corresponding decrease in 
screen brilliancy, and accordingly also repre- 
sents a loss amounting to 10% of the cost of your 


current and carbons. 
HB Genuine National Precision Reflectors are 


available for replacement in all types and makes 


of arc lamps. 


“THERE'S A BRANCH NEAR YOU" 


Division of Metional + Simplen + Bludworth, (nc. 
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™~ 


Stereophonic Sound 


Budgeted 





7 





= for the 
‘ “AexMEDIUM 


~ Size Theatre 





Designed for the budget of the smaller 
theatre, yet it retains the rich quality of top 
stereophonic sound. Wall mounted ampli- 
fication equipment saves = en in small 
booths. The complete package includes 
necessary soundheads, pre-amps, power 
amplifiers and stage speakers. Amplifiers 
are all plug in type for fast, easy inspection 
and servicing. Check the equipment below. 





Magnetic Soundheads 


Precision engineered and simplified design. 
Includes four track pick-ups. 
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1712 Jackson Street 


Stage Speakers 


You choose from either Altec-Lansing 


“Voice 
of the Theatre Speaker Systems"' or Ballantyne. 
Each system is complete with necessary equip- 
ment. 


Amplification System 


Available for either one, three or four track. 
Four-track system is furnished with 12,000 
cycle built in trigger to operate surrounded 
speakers. Both pre amplifiers and power sup- 
ply are designed for compact wall mounting. 


Take just a few minutes and 
write for full information. 


* Omaha, Nebraska 


IPF 





|reproducing photographic tracks, 





4 = Lighting Comaere, Inc., 2308 South Sev- 
Boulevard, St. Louis, Mo. 
oval Lighting, 2480 East 22nd Street, Cleveland 
POBLOCKI & SONS COMPANY, 2159 South 
Kinnickinnic Avenue, Milwaukee, Wis. 
—— i coeeanuene 693 Broadway, New York 
The *ateblet’ & Tien Company, 1021 West Adams 


treet, 
Vio-Glo Plastics Corporation, 249 West 34th Street, 
New York City. (black-light signs). 


a 
SLIDES—See Stereopticons 
2 
SOUNDHEADS 
SOUND reproducers, or 


heads, are of two basic types: Optical, for 
and 


Magnetic, for reproducing magnetic film record- 
| ings. 


| 
| 


| 


Optical reproducers (for standard 35mm pic- 
ture-sound prints) are designed for attachment 
to any modern standard projector, between the 


| mechanism and the take-up magazine. 


arate or attached installation. 


Magnetic heads are available for either sep- 


Separate magnetic heads of some _ types 


| are mounted on a pedestal, others are associated 
| with the amplifiers and controls in a cabinet. 


‘Button-on” magnetic heads are designed for 
attachment between the projector mechanism 
and the upper magazine. They vary in sprocket 
and threading arrangement, but all are film- 
driven, and while regularly designed to pick 
up the four tracks of the CinemaScope system, 


| they may be adjusted to other track schemes. 


AMPEX CORPORATION, 934 Charter Street, Red- 
wood City, if. 

THE ag tg COMPANY, 1712 Jackson 
Street, Omaha, N Page 30. 

CENTURY PROJECTOR CORPORATION, 729 
7th Avenue, New York 19, N. Y. See page 50. 

INTERNATIONAL PROJECTOR CORPORA- 
TION, 55 LaFrance Avenue, Bloomfield, N. J. 
See Second Cover. 

a oo 4431 West Lake Street, Chicago, 
ill. See page 9. 

Paromel Electronic ‘hema 2040 W. North 
Avenue, Chicago, IIl. 

RADIO CORPORATION OF a. Engineering 
Products Department, Camden, N. 

FAIRCHILD RECORDING SGUIPMENT CO., 154 
St. & 7th Ave., Powell’s Cove Blvd., Whitestone, 


N. Y. 
S. 0. S. CINEMA SUPPLY CORPORATION, 602 


West 32nd Street, New York City. 
Weber Machine Corporation, 59 Rutter Street 
Rochester, N. Y. 


WENZEL PROJECTOR CORPORATION, 2509-15 
South State Street, Chicago 16, Ill. See page 48. 

WESTREX CORPORATION, 111 Eighth Avenue, 
New York 11, N. Y. (except in U. S. and 
Canada. See page 56. 


SOUND SYSTEMS, COMPLETE 


ALL OF THE components 
of a sound reproducing installation may 
be purchased as an integrated system of a 
single manufacturer, with most of his own fabri- 


| cation and possibly the rest (notably speakers) 


products of other manufacturers on which he 
has standardized. Thus are offered complete 
systems for regular theatres of different seating 
capacities (for either photographic or magnetic 
track reproduction), and also for large outdoor 


| installations such as in drive-in theatres. 


Equipment for reproduction of a single opti- 
cal track by three speakers placed behind the 
screen as for stereophonic sound, is available 
in the Perspecta system, which introduces a 
device acting in the manner of a variable gain 
amplifier. Called an “integrator,” it has three 
circuits, each responsive to certain frequencies 
superimposed on the picture sound record. 


(See Amplifiers and Amplifying Tubes; Sound- 
heads, Speakers and Horns.) 
AMPEX ae, 934 Charter Street, Red- 


wood City, 


THE BALLANTYNE COMPANY, a 





port Street, Omaha, Neb. See page 
CENTURY PROJECTOR CORPORATION, 729 
Seventh Avenue, New York City. See page 50. 








Cinematic Corporation, 122 Washington Street, Bloom- 
field, N. J. (stereosound adapter). 

INTERNATIONAL PROJECTOR CORPORA- 
oe. 55 LaF — Avenue, Bloomfield, N. J. 


See Second Cov 
FAIRCHILD RECORDING EQUIPMENT CO., 154th 
St. and 7th Ave., Powell’s Cove, Whitestone, N. Y. 
(Perspecta sound). ; 
James B. Lansing eerie, 2439 Fletcher Drive, 


Los Angeles 39, Calif. 

Magnasynce Manufacturing Co., male 5517 Satsuma 
Avenue, North Hollywood, Cali 

ae ee 4431 West Lake Street, Chicago, 


ill. See pace 
Paromel lectronic Corporation, 2040 W. North 
1 


Avenue, Chicago, 4 

RADIO CORPORATION OF 1; a Ni Engineering 
Products Department, Camden, N 

STELMA ELECTRONICS, 389 ‘ot St., Stam- 
ford, Conn. See page 32. 

WESTREX CORPORATION, 111 Eighth Avenue, 
New York City (except in U. S. and Canada). 
See page 56. 


SPEAKERS AND HORNS 
MOTION PICTURE sound 
systems of indoor theatres (standard 35mm 


projection) require for proper reproduction 
of either optical or magnetic sound tracks, 
speaker equipment consisting in a system of 
low-frequency and high-frequency units with a 
dividing network. In such a system, the low- 
frequency units typically number four, housed 
in a horn baffle; while two or more high- 
frequency units are mounted above the baffle 
in a multicellular horn arrangement, with the 
entire system installed for the directionalism 
required to “cover” the seating area. (For in- 
car speakers see Drive-In Theatre Equipment 
and Supplies.) 

Stereophonic sound, specifically as employed 
in “wide-screen” presentation, with three tracks 
for reproduction at the screen, requires three 
such horn system, with each centered on a 
third of the screen width. These speakers must 
be positively matched in power and frequency 
response. 

For auditorium effects (as supplied by a 
fourth track) supplementary cone speakers are 
ranged along the walls of the auditorium in 
wattages according to the output of this channel 
and proper spacing of the speakers for coverage. 
Altec-Lansing Corporation, 9356 Santa Monica Boule- 

vard. Beverly Hills, Calif. 

AMPEX CORPORATION, 934 Charter Street, Red- 
wood City, Calif. 
BALLANTYNE COMPANY, 1712 Jackson Street, 

Omaha, Nebr. 

General Electric Company, 
INTERNATIONAL PROJECTOR CORPORA- 

TION, 55 La France Avenue. Bloomfield, N. J. 
— Electric C Corporation, 3911 South Michigan 
RADIO CORPORATION OF AMERICA, Engineering 


WESTREX CORPORATION, Ly Eighth Avenue, 
New York 11, . (except in U. S. and Canada). 


Electronics Dept., Syra- 









SPECTACLES FOR 3-D—See Third-Dimen- 
sion Equipment and Supplies. 


SPLICERS AND FILM CEMENT 
DEVICES FOR splicing film 
are available in various models, including 


those which supply heat for creating a 
weld in the shortest possible time; however, 
splicers used in theatre projection rooms are 
usually of the pressure type, depending on me- 
chanical force to effect a firm splice. 

Pressure types can be had in either perforated 
or non-perforated models, and these for 1/10- 
and 5/32-inch splice. There are 16mm splicers 
which also splice 35mm film. 

Film cement generally recommended for 
theatre use is of the weld, rather than the ad- 
hesive, type, and is classified as all-purpose. It 
is adapted to the splicing of acetate (safety) as 
well as nitrate film. With acetate, however, the 
splice should be kept under pressure in the 
splicer for at least 15 minutes, and it should not 
be pulled until at least 5 minutes afterward. 
Fisher Manufacturing Company, 1 Salter Place, 

Rochester, N. Y. (film cement). 

Griswold Machine Works, Port Jefferson, N. Y. 


Lake Products Company, 6576 Oleatha Avenue, 
Louis 9, Mo. (cement). 


St. 





MOTION PICTURE HERALD, OCTOBER 30, 1954 











NATIONAL THEATRE SUPPLY, 9@ Gold Street, 
New York 38, N. Y. (cement). 

Neumade Products Corporation, 330 W. 42nd Street, 
New York City (splicers, cement). 
Prestoseal Manufacturing Fecpeentien. 37-27 33rd 

Street, Long Island City, N. Y. (splicers). 


* 
SPOTLIGHTS—See Lights, Spot and Flood. 
Ey 


STAGE DRAPES AND CURTAINS—See 
Fabrics for Walls, Curtains and Stage 
Drapes. 

e 


STAGE LIGHTING EQUIPMENT 


EQUIPMENT FOR lighting 
the stage in its use for live-talent perform- 
ances basically requires such permanent 
installations as footlights, borderlights and strip- 
lights. What is additionally required d 
on the kind of stage productions to be offered ; 
these may need a variety of portable flood and 
spotlights equipped for color effects. 

Most productions, even of home talent, advise 
the availability of at least one small spotlight for 
projection room installation or comparable loca- 
tion. 

According to these factors of scale, control 
equipment may be of the simpler dimmer types 
indicated in the Buyer’s INDEX under Dimmers, 
or elaborate preset interlocking switchboards of 
resistance, autotransformer or electronic type. 

Companies listed below manufacture complete 
lines of stage lighting equipment (except pos- 
sibly actual switchboard units) ; others limited 
to certain items, are so indicated. 


CAPITOL STAGE LIGHTING COMPANY, 527- 
529 West 45th Street, \Vew York City. See 


page 58. 
Century Lighting Equipment, Inc., 521 West 43rd 


Street. New York City. 


Golde Manufacturing Company, 4888 North Clark 
Street, Chicago 40, IIL. 


R. L. GROSH & SONS, 4112 Sunset Boulevard, 
Hollywood 29, Calif. See page 11. 

Kliegl Brothers, 321 W. 50th Street, New York City. 
City 

STRONG ELECTRIC Commons Tar City Park 
Avenue, T Ohio (spot and floodlights). 

Superior Electric Company, Bristol, Conn. 

Ward-Leonard Electric Company, 91 South Street, 
Mt. Vernon, N. Y. (diimmers). 


STEREOPHONIC SOUND—See Sound Sys- 
tems, Complete. 


STEREOPTICONS AND 
SLIDE PROJECTORS 


LIGHT PROJECTORS for 
advertising copy, pictorial and effect slides 
are available in single, double and triple 
dissolving types that permit striking effects and 
novelties. Light sources are available in both 
carbon arc and filament lamp types. 

Slides for the projection of song lyrics, adver- 
tising and effects are available made up on glass, 
and in a flexible material on which a message 
can be typewritten at the theatre. 


A Optical Corporation, Buffalo, N. Y. 
AUSCH & —_ B OPTICAL COMPANY, 679 St. 


Bes Street, Rochester, N. Y. 
Beseler Visual Products Co., Inc., 200 East 23rd 
Street, New York City. 
er? Devices Company, 10921 Briggs Road, Cleveland, 
io. 
Brenkert Light Projection Company, 6545 St. Antoine 
Avenue, Detroit, Mich. 
4888 North Clark 


Golde Manufacturing Company, 
Street, Chicago 40, IIl. 
Klieg] Bros., 321 West 50th Street, New York 19, N. Y. 





NATIONAL STUDIOS 


145 W. 45 ST. N.Y. c 
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STRONG ELECTRIC CORPORATION, 87 City Park 
Avenue, Toledo, Ohio. 


SLIDES 


NATIONAL STUDIOS, 145 West 45th Street, 
New York 19, N. Y. ‘See this page. 

North Anierican Slide Company, 206 North Linden 
Avenue, Kirklyn, U. D. Pa. 


* 
TAKEUPS—See Projectors and Accessories. 


THIRD-DIMENSION 
EQUIPMENT & SUPPLIES 


PROJECTION of third-di- 
mensional (stereoscopic) motion pictures 
employing two films for the superimposi- 
tion of disparate images, requires means of in- 
terlocking two projectors positively, means of 
polarizing the projection light (plus similarly 
polarizing spectacles for the audience), and a 
fully specular screen. 

With only two projectors installed, large 
magazines and reels are needed to avoid a dis- 
rupting number of intermissions. For only one 
intermission, reels should be at least of 24-inch 
diameter, magazines of 25-inch diameter. (Re- 
winders may be adjusted to these diameters ; 
projector locations and pedestals have to be 
adjusted to them in some cases.) 

Projectors may be synchronized either by 
electrical or mechanical interlocks. There are 
various types of the latter, with rigid or flexible 
connections; in either case, the device should 
permit quick unlocking of the projectors if two- 
dimensional films are included on the program. 
Electrical interlocks employ special self-syn- 
chronizing transformer type motors (“selsyn’’) 
with sprocket attachment to the regular drive 
motors. 

Projection light polarizing filters are placed 
in frames over the projector ports. These are 
destroyed by extremes of heat, hence should be 
cooled, and tiny fans for the purpose are avail- 
able. Being fragile, the filters also should be 
cleaned electrostatically rather than mechani- 
cally, and “brushes” for this purpose are avail- 
able. The filters and related implements are 
included in “kits” of 3-D supplies obtainable 
from most theatre supply dealers. 

Light polarizing spectacles can be had in 
either throw-away (paper or plastic frames) or 
permanent types (heavier plastic). Permanent 
types must be processed so as to be free of 
germs before reuse. Sterilization can be by 
ozone or chemical equipment designed to facili- 
tate the process. 

A 3-D installation may also require a change 
in arc lamp trim. Since polarization reduces 
light available to the eyes about 60%, more 
powerful lamps may be necessary. In any case, 
the trim must have a burning rate allowing un- 
interrupted projection according to the inter- 
mission schedule. (See Lamps, D. C. Projec- 
.ion Arc) 

Additional current rectification equipment may 
also be necessary, since two lamps must be 
operated simultaneously. (See Motor-Genera- 
tors and. Rectifiers) 

For specular screens see Screens, Projection. 

Before projectors are threaded, they must be 
precisely aligned for perfect superimposition of 
the two pictures. A continuous alignment test 
loop is necessary for this (such a loop is in- 
cluded in some 3-D supply “kits”). 

Maintenance of the projectors in synchroniza- 
tion is facilitated by monitoring equipment de- 
signed for this purpose. 

Third-dimension systems for placing the 
dual images of 3D productions on the same 
35mm films, with frames side by side and 
turned longitudinally, have been developed. In 
projection pictures are rotated to upright posi- 
tion and superimposed by means of an optical 
system in front of the projection lens or port. 
The projection device must belong to the system 
used in producing the print. 


267 Rhode Island 
(projector interlock 


Airborne Accessories Corporation, 
Avenue, East Orange, N. J. 
angle gear). 


is the time 


| PROFIT ALLS 


In Your Admissions 
Control System 


If there ever was a time when the 
Motion Picture Industry NEEDS 
every dollar that comes to its door— 
that time is now. 

Revenue lost through ticket manip- 
ulation or employee connivance can 
doom your operation. (Last year, 
America’s theatres lost over 15 mil- 
lion dollars through improper ticket 
handling.) 

Make sure your theatre’s admissions 
control system is profit-tight ... with 
Automaticket Register and 
Ticketaker, to give you effective con- 
trol both in the box office and at the 
door! Write for full information. 


GENERAL REGISTER CORP. 


43-01 Twenty-Second Street 
Long Island City 1, N. Y. 
1018 S. Wabash Ave., Chicago 5, Illinois 














THE BALLANTYNE COMPANY, 1707-11 Daven- 
port St., Omaha, Neb. (mechanical interlocks). 


See page 54. 
CENTURY PROJECTOR CORPORATION, 729 
Seventh Avenue, New York City (mechanical 


interlocks). See page 50. 

Depth Viewers, Inc., P. O. Box 6, Cincinnati 36, Ohio 
(glasses). 

William A. Freedman, Inc., 271 Mulberry Street, New 


York City (glasses). 

General Electrical Company, 570 Lexington Avenue, 
New York City (selsyn motors). 

GOLDBERG BROS., 3500 Walnut Street, Denver, 
Colo. (reels). 


Hollywood Film Company, 946 Seward Street, Holly- 
wood, Calif. (reels & rewinders). 
Hospital Supply Co., Inc., 432 Fourth Avenue, New 


York 16, N. Y. (spect acle sterilizers). 
INTERNATIONAL PROJECTOR Pees 

55 LaFrance Avenue, Bloomfield, N. J. (magazines). 
MOTIOGRAPH, INC., 4431 West pm Street, 

Chicago, Ill. (interlocks). See page 9. 


NATIONAL THEATRE SUPPLY, 92 Gold Street, 
New York City (mechanical interlocks). 

Neumade Product Corp., 330 West 42nd Street, New 
York City (reels). 

Pola-Lite Company, 19 Rector Street, New York, N. Y. 
(permanent spectacles and single strip equipment). 
Polaroid Corporation, Cambridge, Mass. (spectables 

and monitoring equipment). 

Stroble-Dodge Equipment Corporation, 2324 Beechmont 
Avenue, Cincinnati 30, Ohio (magazines). 

RADIO CORPORATION OF AMERICA, ee 
Products Department, RCA Victor, Camden, N. J. 
(mechanical interlocks). 

WENZEL PROJECTOR CORP., 2509-19 S. State 
—_— Chicago 16, Ill. (magazines). See page 
4 

Edw. H. Wolk, 1241 South Wabash Avenue, Chicago, 
Ill. (magazines). 


TICKET BOXES AND 
ADMISSION CONTROL SYSTEMS 


TICKET collection equip- 
ment ranges from simple receptacles for 
the tickets or stubs, and similar boxes 
with knives for chopping the tickets to prevent 
further use, to collection and filing mechanisms 
designed to effect a record of ticket sequence to 
prevent collusion. 

Simple boxes are typically of steel construc- 
tion on an iron base of weight to resist tipping, 
finished attractively, usually in color, with a 
bowled hinged top of aluminum or comparable 
metal 

Chopper boxes are of similar construction and 
design, plus knives actuated manually by an 
outer wheel. 

Collection and filing systems consist in a 
receptacle of regular ticket box dimensions and 
comparably attractive in external finish, with 
means of cutting the ticket in two and filing stubs. 
GENERAL REGISTER CORPORATION, 43-01 

22nd Stret, Long Island City, N. Y. See page 55. 
GOLDE MANUFACTURING COMPANY, 4888 North 

Clark Street, Chicago 40, IIL 


TICKET ISSUING MACHINES 


AUTOMATICALLY regis- 
tering ticket dispensers facilitate the han- 
dling of box-office peaks, and impart the 


impression of efficiency, cleanliness and busi- 
nesslike methods; they eliminate all excuses for 


errors on the part of the cashier (some type 
of dispensers make the usual errors impossible) ; 
and they may be regarded as necessary to any 
real assurance that box-office losses are not 
occurring through cashier-doorman collusion. 
They are obtainable in motor-driven and manu- 
ally operated types. 

Ticket issuing machines are also available 
with the mechanism for the ejection of each 
channel of tickets built as a complete unit. If 
any unit gets out of order, it is promptly re- 
placed without disturbing the rest of the equip- 
ment. Housings are available to accommodate 
up to three, and up to five units. 


Argus Manufacturing snomr. 1141 


N. Kilbourn 
Avenue, Chicago 51, 
GENERAL REGISTER CORPORATION, 43-01 
22nd Street, Long Island City, N. Y. See page 55. 
Golde Manufacturing Company, 4888 North Clark 
Street, Chicago 40, 
National Cash Register Corporation, Dayton, Ohio. 
Ticket Register Industries, 1223-27 South Wabash 


Avenue, Chicago 5, Il 
WENZEL PROJECTOR CORPORATION, 2506-18 
South State Street, Chicago 16, IIl. (manual type) 


UNIFORMS 
WHILE LEADING uniform 


manufacturers can readily meet special 

design specifications, their catalog models 

provide a variety of styles that have proved 

effective in distinguishing the functions of 

ushers, doormen, porters and other attendants. 
These can be had in such materials as regular 

weight worsted, tropical worsted, serge and 

gabardine, with caps to match; and poplin for 

refreshment attendant apparel. Some lines also 

include such accessories as gloves, hoods and 

capes, shoulder knots, etc. 

Angelica Uniform Company, 
Louis, Mo. 

S. A & Company, 840 Broadway, New York City. 

Uniform Company, 75 West 45th Street, New 

York City 

Delta Stic Division, Highway Outfitting oo 
pany, 3 East 28th Street, New York 16. N. 

Maier- Lavaty Company, 315 South Peoria snl 
cago 7. 

Mills Uniform Co., 


delphia 38, Pa. 
Marcus Ruben, Inc. .» 625 South State Street, Chicago, 


1471 Olive Street, St. 


Chi- 


Wister St. & Godfrey Ave., Phila- 


Collar Company, 111 Putnam Avenue, 
Cambridge, Mass. (dickies only). 

Russell Uniform Company, 192 Lexington 
New York. 


I 
Reversible 


Avenue, 
e 


UPHOLSTERING MATERIALS 


UPHOLSTERING materials 
are of importance in theatre operation, 
first in relation to auditorium seating, sec- 
ond as coverings for foyer and lounge turniture. 
They may be divided into two general kinds— 
(1) woven fabrics, and (2) coated fabrics. 

Woven fabrics regarded as suited to motion 
picture theatre auditorium chairs are mohair, 
wool flat fabrics (certain high grades), cordu- 
roy and plastic-filament. 

Fabrics are now being woven of plastic fibres, 
in a variety of patterns and colors. They are 
washable and fire-resistant. 








FOR THEATRES OUTSIDE 
FOR 








STUDIOS EVERYWHERE— 
No Matter What You Need...Westrex Has It! 


Westrex maintains a complete supply and service organization 
to meet the needs of studios throughout the world and of 
theatres outside the United States and Canada. Look to Westrex. 


Westrex Corporation 


111 EIGHTH AVENUE, NEW YORK 11, N. Y. 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL. 


Research, Distribution and Service for the Motion Picture Industry 


U. S. A. AND CANADA— 


FORMERLY 
WESTERN ELECTRIC 
Expoat 















There are two general classes of coated 
fabrics, that having a pyroxylin-base, and that 
with a vinyl-plastic base. Each is available in 
different grades and in various leather-grains 
as well as smooth finish. 

The vinyl-plastic base type is the most ex- 
pensive, but it is also regarded more durable 
under stress of flexing, while it is not affected 
by perspiration, hair oil, grease, etc. 


(coated) 
1 Park 


Athol Manufacturing Company, Athol, Mass. 

SYDNEY BLUMENTHAL & COMPANY, 
Avenue, New York, N. Y. (mohair). 

Bolta Product Sales, Inc., Lawrence, Mass. (coated). 

Chicopee Manufacturing Corporation, 40 Worth Street, 
New York City (woven plactic). 

Columbus Coated Fabrics Corporation, Columbus. 
Ohio (coated). 

Cotan Corporation, 331-359 Oliver St., Newark, N. J 
(coat ° 

Crompton-Richmond, Inc., 1270 Sixth Avenue, New 
York City 20 (corduroy). 

E. I. du Pont de Nemours & Company, Inc., Fabrics 
Division, Fairfield, Conn. (coated). 

Firestone Industrial Products Co., Velon Div., Akron, 
(coated). 

Goodall Fabrics, Inc., 525 Madison Avenue, New York 
City (coated). 

A. D. Julliard & Company, Inc., 40 West 40th Street, 
New York City (corduroy). 

MANKO FABRICS COMPANY, 156 West 28th 
St., New York City (coated). See page 41. 
Masland Duraleather Company, Amber Street at Wil- 

lard, Philadelphia, Pa. (coated). 
The Pantasote Corporation of N. J., 
Avenue, New York City (coated). 
The Textileather Corporation, 607 Madison Avenue, 
Toledo, Ohio (coated). 
United States Plywood Corporation, 
New York 18, N. Y. (coated). 
United States Rubber Company, Coated Fabrics Divi- 
sion, Mishawaka, Ind. (coated). 

Zapon-Keratol Division of Atlas Powder Company, 
Stamford, Conn. (coated). 

VACUUM CLEANERS—See Cleaning mecn- 


anisms. 


444 Madison 


55 W. 44th Street, 


WALLPAPERS AND OTHER 
FLEXIBLE WALL MATERIALS 


WALLPAPER of far more 
serviceable type than ordinary domestic 
papers are available in a large variety of 
patterns that include both large- and small- 
scale designs and color schemes that make wall 
paper entirely practicable for theatre foyers 
and lounges generally, and for some sizes and 
styles of auditoriums. Wall paper is particu- 
larly advantageous for the smaller auditoriums, 
or for balcony areas, in locations where com- 
petent interior decorating service is not locally 
available. There are heavy-duty papers which 
can be cleaned repeatedly with soap and water, 
with even ink stains being removed in this way. 


Other flexible coverings for theatre walls 
that are comparably applied are linoleum, 
asphalt-base and plastic sheets, and coated 
fabrics. The coated fabrics are available in a 
variety of wallpaper-like patterns, in solid 
colors, and in leather-like types (see Fabrics 
for Walls, Curtains & Stage Drapes). 


Armstrong Cork Company, Lancaster, Pa. (linoleum). 

Frederick Blank & Company, Inc.. 230 Park Avenue, 
New York City (wall paper). 

Bolta Products Sales, Inc., 151 Canal Street, Lawr- 
ence, Mass. (coated fabric). 

Congoleum-Nairn, Inc., Kearny, N. J. (linoleum). 

Goodyear Tire & Rubber Company, 1144 East Market 
Street, Akron, Ohio (coated fabric). 

Goodall Fabrics, Inc., 525 Madison Avenue, New 
York City (coated fabric). 

Katzenback & Warren, 49 East 53rd Street, New York 
City (wall paper). 

Masland Duraleather Company, Amber Street at Wil- 
lard, Philadelphia, Pa. (coated fabric). 

The Pantasote Corp. of N Jersey, 444 Madison 
Avenue, New York City (coated fabric). 

Textileather Corporation, 607 Madison Avenue, Teledo, 
Ohio (coated fabric). 

United States Plywood Corporation, 
New York 18, N. Y. (coated). 
United States Rubber Company, Naugahyde Division, 

Mishawaka, Ind. (coated fabric). 


55 W. 44th Street, 
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about Products . . 


% news and views of the market and its sources of supply 


New Ashcraft 170-Ampere 
Lamp With 18-inch Mirror 


THE FILM INDUSTRY has 
always leaned heavily on the inventiveness 
and ingenuity of its equipment manufac- 
turers for progress in the art, and one of 
the most critical areas of development for 
technical advancement has consistently been 
projection light sources. 

The carbon arc and lamphouses for it 
has developed through the years in response 
to demand for more and more screen light. 
The first great producer of white high- 
intensity light was the condenser-type lamp 
utilizing the 13.6mm carbon and operating 
at 130 amperes. This combination became 
a standard for almost every large theatre 
in the country. 

The smaller houses, however, demanded 
similar quality high-intensity light, and out 
of development of the suprex carbon came 
the Ashcraft ‘“Suprex” lamp using the 7mm 
and 8mm copper-coated carbons on direct 
current at 45 and 65 amperes. These 
trims promptly became embodied in pro- 
jection technique generally, making avail- 
able to every theatre high-intensity light 
for beautiful projection. 

The demand for larger pictures forced 
the manufacturers into new developments. 
The condenser type lamp was modified to 


The Cinex-170 lamphouse, which incorporates 
forced draft ventilation duct system within hous- 
ing walls. 


BETTER THEATRES SECTION 


use optics of higher speed. Using new 
13.6mm “Hitex” carbons or their equiva- 
lent, at 180 amperes, this type can now 
produce up to 25,000 lumens through a 
standard projector aperture. 

Meanwhile, C. S. Ashcraft developed a 
reflector lamp using a 16-inch mirror with 
limm “H.I.” or 10mm “Hitex’’ rotating 
carbons, operating at 125 to 135 amperes 
to produce up to 26,000 lumens through 
a standard projector aperture, and the 
needs of wide-screen presentation, and of 
drive-ins, have given lamps of this type, 
in several makes, extensive application. 
DESIGN OF NEW LAMP 

Now the drive-in theatres with their 
mammoth pictures for wide-screen presen- 
tation; and large indoor theatres with pic- 
tures spread across most of the front wall; 
and new wide-aperture film processes, such 
as Todd-AO and VistaVision, point to a 
need for even more light. To meet it, the 
C. S$. Ashcraft Manufacturing Company 
has marketed its new ‘“Cinex-170.” This 
lamp is designed for a range of applications. 
It can use 9mm, 10mm, 11mm or 13.6mm 
positive carbons, and operate at from 75 
to 170 amperes. The change in carbons 
may be accomplished easily by merely ex- 
changing the positive carbon clamping 
collet, and the positive water-cooled silver 
guides. 

The “Cinex 170” may be equipped with 
either a 16-inch reflector, which has the 
speed of £/1.9 lenses; or with an 18-inch 
reflector, which has a speed of f/1.65. The 
latter is able to fill the new f/1.7 lenses 
now on the market. 

Reflectors of the “Cinex 70” are able to 
withstand the great heat of the 11mm and 
13.6mm carbons because of a forced air 
circulation and cooling system which has 
been incorporated in the lamp. In the top 
of the lamphouse a special double-ended 
blower has been installed. One of these 











Interior view of the Cinex-170, shown with 18-inch 
mirror and 13.6 positive trim. 


blowers pulls air in from an intake at the 
front of the lamphouse and directs this ait 
through a set of ducts to a distribution 
chamber which comprises the bed of the 
lamp. It then distributes the air to the face 
of the reflector and other sections of the 
lamphouse. 

After the air sweeps across the reflector, 
keeping it thoroughly cool, it is pulled out 
of the lamphouse by the second section of 
the blower and forced into the booth ex 
haust system. The action of the air moving 
across the arc acts to stabilize the flame 
so that it is not affected by opening of doors 
or vents. The large amount of air being 
moved through the lamphouse serves to 
keep all metal parts cool and trouble-free. 

A full 22-inch, 13.6mm carbon can be 
handled by the lamp, and since both the 
upper and lower carbon contacts are wate! 
cooled, the full load of 170 amperes may 
be handled without burning or oxidizing 
the positive contact column. 

The Ashcraft “Cinex 170” has shown 
some remarkable results. Because of its 
high speed reflector this lamphouse works 
best with the new high speed f/1.7 lenses. 
With this combination of optics, according 
to the 
high-intensity 
amperes produced 


10mm 
103 


manufacturer, a standard 

operated at 
27,000 
standard conditions, using a standard .825 


x .600 aperture plate. 


carbon 


lumens under 


Using a 10mm Hitex carbon operated at 
130 amperes under similar conditions, the 
lamp produced 31,000 lumens. 

Because of the high magnification factor 
of this reflector lamp, the 13.6mm carbon 
trim is especially suited for operation with 


57 















| the large film apertures used with wide- 
frame film. Under these conditions, using 


standard 13.6mm high-intensity carbons at | The World's Most 


SLASH WASHROOM EXPENSE 165 iaieninn, the Ashcraft “Cinex 170” Famous Curtain Track 


produced over 50,000 lumens, the manu- 


ss ' @ yA f 
8) acturer reports. 
AS tac I 












and eliminate the mess! 





Stelma Markets Unified 


The fastest automatic electric hand Perspecta Sound System 

dryer ANYWHERE; dries hands or face in 

seconds —deodorizes washrooms! A SIMPLIFIED model of the 
ELIMINATES JANITORIAL COSTS Perspecta Sound Integrator has been placed 


a ara | in production by Stelma, Inc., Stamford, 


Gray metallic finish with chrome trim. ( onn., the company 
Chrome swivel nozzle. 30-second push-button | 
wiv push-butto has announced, and 


timer. 110V AC. Easy to install. 
R. T. Van Niman 


Write for Bulletin B-54 
ozo has been appointed 
theatre equipment 


HURRICANE 
manager to handle 


ELECTRIC HAND DRYER : a 
its sale and distribu- 


Manufactured and Guaranteed by 

















VALLEN ALL-STEEL 
SAFETY TRACK 


Rear Folding Optional 











Michael Electric Co., Inc. “ ‘ . ‘ 
New Haven, Conn tion. A leading @ Noiseless, Safe, Easy operation 
manu facturer of | @ Designed to eliminate jamming 

electronic eq uip- @ Bearings in the hub of each wheel 





where they belong for smoothest 
operation possible 





ment, producing 





communications ap- 
paratus for both 








@ Manually or electrically operated 





R. T. Van Niman 





military and civilian There is a Vallen Electric Control and Track 
applications, the company recently became a ee 





manufacturer of Perspecta equipment for 


three-channel reproduction of single-track | VALLEN INC 
\ 


optical sound. 

The announcement states that all com- AKRON 4, OHIO 
ponents of an Integrator installation are 
included in one “package.” This includes 
| power supply, input transformer, pre- 
For The Best Signs You'll See .. . | amplifier, base and treble equalizers, three 
A D L ms e4 output balancing controls, and a three-way 
switch for changing from optical to mag- 

CHANGEABLE LETTER DISPLAYS netic pickup. The equipment is pre-wired | 

ADLER GLASS-IN-FRAME DIS- in one standard rack, it is pointed out. — 

PLAYS — “REMOVA-PANEL” — Mr. Van Niman has long been identified 


“THIRD DIMENSION” PLASTIC with theatre sound. He began in the field | 
& CAST ALUMINUM LETTERS with Electrical Research Products in 1929. | 


- Later he was chief sound engineer of Mo- | 
ADLER “‘SECTIONAD” LOW COST | tiograph for twelve years. More recently 
CHANGEABLE LETTER DISPLAYS he has been in the 16mm field as product | 


WRITE FOR FREE CATALOG manager of RCA’s audio-visual group. 


ApLER SILHOUETTE LETTER Co. | | 
11843 b W. Olympic, Los Angeles 64, Calif. | | RCA Theatre System 


) West Washington, Chicago, Il. 
. . 
For Color Television 





































































Sold thru Theatre Supply Dealers Exclusively 




















A THEATRE color television 

| system which projects large-screen _tele- : 
vision pictures in sizes up to 15 by 20 feet TESMA Booth 16 Chicago 
| has been announced by RCA. The equip- ae a 1X 
| ment, developed out of the research which 


a) ’ 
widest choice t led to development of the RCA compatible | CAPITOL STAGE 
{rom the lowes color television broadcast system, is already | LIGHTING CO., INC. 


4 to the most being used for demonstration and study 























e eH Sy 
pric sous Free purposes by the National Broadcasting 527-529 West 45th St. 
c— \uxur® rvice | Company at its Brooklyn, N. Y., color New York 36, New York 
= planning S¢ studio. ° 
aah The system projects theatre-size color Complete Stage Lighting Equipment 
Hite for li Rojee ; Electrical Effects of all 
| television pictures with good resolution and are ere 
a ae ‘ EP ‘ Descriptions 
a highlight brightness, it is stated, of ap- 








1 
proximately 5 foot-lamberts on an embossed 
| aluminized screen. The combined kine- E. ALTMAN, --..s. 


| scopes and optical systems utilize the full | 
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Send For YOUR COPY Of 
This VALUABLE PORTFOLIO 


9 Expandable 

Pockets Cover 

All Subjects Of 

Theatre Operation 

And Equipment 
1 Value 


Yours 


FREE! 


fhe Theatre Owner’s Manual enables you to 
«keep clippings, equipment literature and other 
information on theatre operation neatly filed, 


always handy for 


instant 


reference. You'll 


find it just the thing you've needed for years 


to keep such material all 


together in one 


place in an easy-to-find, orderly arrangement! 
Fits in correspondence drawer file, stands on 


bookshelf or lies on desk. 


Any theatre owner, manager or circuit exec- 
utive is eligible to receive this useful port- 
folio absolutely FREE! Just clip this ad to your 
letterhead, or write asking for 
“THEATRE OWNER’S MANUAL”. 
Be sure to state your name and 


position. 
to— 


Address your request 


t 


’ A ee a 
Irst-AMerican product in 


1717 Wyandotte St., Kansas City 8, Mo 








CUSTOM MADE, this 
chair can be had with a 
retractable seat or a 
standard seat. 


Also available, about 
10,000 body form chairs 
at 1/3 actual cost. This 
chair can be furnished 
with a most comfortable 
seat, at present not on 
the market by any other 
manufacturer. 


Ready to reseat? 


EASTERN SEATING CO. 


138-13 Springfield Boulevard 
Springfield Gardens, L. I., N. Y. 


“COMFORT and DURABILITY 
on THEATRE SEATING 
is OUR BUSINESS” 


Write— 














L. M. “Louie Wutke 





PEMBREX 


THEATRE SUPPLY CORPORATION 


ADJUSTABLE CINEMATIC 
ANAMORPHIC LENSES 
STEWART SEAMLESS 
SCREENS FOR VISTAVISION 
CENTURY THE CINERAMA 
AND VISTAVISION PROJECTOR” 
KOLLMORGEN AND B & L LENSES 


1969 SO. VERMONT AVENUE 
LOS ANGELES, CALIFORNIA 


REpublic 1-311! 
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bandwith of the color television signal. 
The system, which can also be used for 
theatre projection of black-and-white tele- | 
vision pictures, is basically similar to RCA’s 
monochrome theatre system, but whereas | 
the latter utilizes a single optical system, 


| the color projector employs three 26-inch 


Schmidt-type optical systems, one for each 


of the three primary colors, red, green, and | 
| blue. In addition, the color system requires | 
_a decoder, two additional video amplifiers, | 
| and increased scanning power. 


The decoder is the heart of the system. 
It “extracts” the color information from 
the incoming video signal and combines it 
in proper proportion with the brightness in- 
formation in the video signai to form the 
red, green, and blue signals. The red, 
green, and blue outputs drive the equip- 
ment’s three television picture tubes. 


RCA Adds Griggs Line 
Of Auditorium Seating 


THE GRIGGS line of theatre 
chairs, including the 


Kroehler-developed | 


“‘push-back” type, has been added to the | 
theatre products distributed by the theatre | 
equipment section, Engineering Products | 


Division of the Radio 
America. The Griggs line includes five 


Corporation of | 


basic chair types, each with numerous style | 


variations, to meet the budget, design, and | 


climate requirements of all types of indoor 


houses and drive-ins, according to J. F. | 


O’Brien, RCA theatre equipment sales 
manager. The chair types range from the 
fully upholstered “push-back”’ to an all- 


veneer hardwood seat model. 


Installation will be handled by Griggs | 


personnel. 
The line is headed by the “‘push-back”’ chair 


developed and patented by the Kroehler | 


Public Seating Division, and later acquired 
by the Griggs Equipment Company. The 


““push-back” (Model 1050) is a fully up- | 


| holstered lounge-type chair. It is available 


| in a choice of fabrics, is constructed of | 
| pressed-steel, and is made in four standard 








| 
} 


widths, 19-inch, 20-inch, 21-inch, and 22- 
inch. 


Other basic chair types in the Griggs | 
line include the “MBW?” series, a fully | 


upholstered standard chair, with automatic 
uplift feature, available in two end-stand 


(SOMBW and 30MBW); 


styles 


and 71B); and the “A” series, an all- 


veneer hardwood chair available in three | 


end-stand styles (12A, 16A, and 71A). 
All upholstered chairs are available in a 
wide choice of fabrics. 





the 
| “BW” series, a combination chair with 

veneer back and upholstered seat, uplift | 
feature, and three different types of end- | 
stands (12BW, 16BW and 71BW); the | 
| “B” series, a hardwood chair with an up- | 
holstered leatherette-covered cushion, avail- | 
able in three end-stand styles (12B, 16B, | 





REACHES INTO 


Stretches up 
aisles —down 
rows — CUTS 

CLEANING TIME 
IN HALF 


J CLEANER | 


EVERY SEAT 





ULTRA 
FLEXIBLE 


Pullman Vacuum Cleaner Corp. 


Boston 19, Mass. 


| would like more information about the 
Pullman Theater Vacuum Cleaner with Accor- 


dion Hose, 


SIGN 


Highly maneuverable, 
low cost vacuum cleaner 
with the power and ca- 
pacity for big jobs. 
Extremely flexible Ac- 
cordion (R) Hose cleans 
larger area without 
moving the machine, 
Stretches from 6’ to 16’ 
and can be coupled for 
longer reach. Converts 
to wet pick-up and 
power blower. 





COMPANY. 





STREET. 





CITY, 
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Wide-Screen Draping 
With Booth Control 


THE LINE of curtain track 
and control equipment, and of screen mask- 
ing devices, manufactured by R. L. Grosh 
& Sons Studios, Hollywood, has 
been electrical control 
from the 


Scenic 
augmented by an 
masking 


system for changing 


projection room, automatically, for varia- 


Setion of Grosh curved type curtain and drape track. 


tion of picture aspect ratios. The company 
has long been in the field of set fabrication 
for Hollywood 
turing drapery 


Besides manufac- 
control equip- 


studios. 


track and 


LESSENING 


ment, it fabricates all types of curtains for 
theatrical and similar applications. 

The mechanism, the 
announcement states, is a push-button de- 


masking control 
vice with pre-set combinations for various 
mask positions from standard through all 
the non-anamorphic ratios to the require- 
ments of CinemaScope. 

The line of curtain track includes equip- 
ment for curving the traveler around the 


ends of the screen. The design, it is pointed 
out, permits any combination of compound 
curves on a single track with radiuses as 
small as 8 feet. This permits, according to 


a 


WATER DAMAGE IN SMALL FIRES 


Whenever small fires occur, a large part of the damage inside buildings is caused by excessive water, 
which means a costly clean-up job after the blaze has been extinguished. To cut down on such damage, 
maintenance men can use a wet pick-up suction to take up the water while firemen are fighting a blaze, 
as they did recently in the large metropolitan hotel shown above. The cleaner used was National Super's 
Model "BP-!". By using the cleaner the hotel men were able to save much of the time, effort and 
expense involved in messy clean-up and to resume regular activity within a relatively short time. A suction 
cleaner can also be used in case of plumbing failure and overflow from stopped up water pipes and rest 


room fixtures. 


60 


the announcement, placement of screens in 
front of the stage opening with any degree 
of screen curvature, the track extending 
to the side walls and curving back “to give 
a graceful effect to the stage area.” 

The line also includes a new straight 
traverse track with a silent carrier having 
a built-in alignment feature to prevent jam- 
ming or stacking the curtains. 








CANADIAN DEALERS 


Adamson, M. L., 105 Strand Theatre Bldg., 
Edmonton, Alta. 

Dominion Sound Equipments, Ltd., 76 Hollis 
Street, Halifax, N. S.; 4040 St. Catherine 
Street, West Montreal, Que.; 820 Cambie 
St., Vancouver, B. C.; 712 Eighth Avenue, 
West, Calgary, Alta.; 4 Hazen Avenue, 
St. John, N.B.; 1299 Boulevard Charest, 
Quebec City, Que.; 270 McLaren Street, 
Ottawa, Ont.; 218-222 Fort Street, Win- 
nipeg, Man.; 5 Pisch Block, 1651 IIth 
Avenue, Regina, Sask.; 10705 106th Street, 
Vancouver, B. C.; Edmonton, Alta., 386 
Victoria Street, Toronto, Ont. 





Dominion Theatre Equipment Company, 847 
Davie Street, Vancouver, B. C. 


Empire Agencies, Ltd., 573 Hornby Street, 
Vancouver, B. C. 


Gaumont-Kalee, Ltd., 431 


Toronto, Ont. 


General Theatre Supply Company, Ltd., 104 
Bond Street, Toronto, Ont.; 288 St. Cath- 
erine Street, Montreal, Que.; 916 Davie 
Street, Vancouver, B. C.; 185 Portage, 
Winnipeg, Man.; 86 Charlotte Street, St. 
John, N. B 

Hutton & Sons, Inc., Charles, 222 Water 
Street, St. John's, Newfoundland. 


LaSalle Recreations, Ltd., 945 Granville 
Street, Vancouver, B. C. 


Motion Picture Supplies, Ltd., 22 Prescott 
Street, St. John's, Newfoundland. 


Perkins Electric Co., Ltd., 2027 Bleury Street, 
Montreal, Que.; 277 Victoria Street, 
Toronto, Ont. 

Rice & Company, J. M., 202 Canada Bldg., 
Winnipeg, Man. 


Yonge Street, 





Sharp's Theatre Supplies, Ltd., Film Exchange 
Bldg., Calgary, Alta. 


Theatre Equipment Supply Company, 906 
Davie Street, Vancouver, B. C. 


United Electric Company, 847 Davie Street, 
Vancouver, B. C. 


e 
EXPORT DISTRIBUTORS 


Bizzelle Cinema Supply Corp., 420 West 45th 
Street, New York 19, N. Y. 

Frazar & Hansen, Export Division, 30! Clay 
Street, San Francisco 11, Calif. 

National Theatre Supply, Export Division, 92 
Gold Street, New York 7, N. Y. 

Norpat Sales, Inc., 113 West 42d Street, 
New York, N. Y. 

Radio Corporation of America, RCA Inter- 
national Division, 1260 Sixth Avenue, New 
York, N. Y. 

Robin, Inc., J. E., 267 Rhode Island Avenue, 
East Orange, N. J 

S. O. S. Cinema Supply Corporation, Export 
Division, 602 West 42nd Street, New York 
19, N. Y. 

K. Streuber & La Chicotte, 250 West 57th 
Street, New York, N. Y. 

Westrex Corp., II! Eighth Avenue, New 
York II, N. Y. 
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TESMA-TEDA-TOA-IPA 


F. C. MATTHEWS 


President of Tesma 


a, 
Pa 


L. W. DAVEE 


Vice-President of Tesma 


RAY COLVIN 


Executive-Director of Teda 


CARL SIEGEL 
IPA Exhibit Chairman 


BETTER THEATRES SECTION 


Trade Show Directory 


EXHIBITS in association with the 1954 conventions of the Theatre Equip- 
ment and Supply Manufacturers Association, Theatre Equipment Supply 
Dealers Association, Theatre Owners of America, and International Popcorn 
Association, at the Conrad Hilton Hotel in Chicago, October 31st through 
November 4th. Exhibit area floor plans appear in the next two pages. 


Tesma-Teda Program: 


Conventions of the equipment manufacturer (Tesma) and 
dealer (Teda) organizations extend through the period of 
the trade show. For the second consecutive year, Theatre 
Owners of America is holding its three-day national con- 
vention during this period. This year these three or- 
ganizations are also joined by the International Popcorn 
Association, whose own trade show, covering the entire 
refreshment field, augments that conducted by Tesma. The 
following program, however, refers only to Tesma and Teda. 


SUNDAY (October 31st): 

Trade Show opens at noon and continues to 6 p.m. 

9:30 a.m.—Tesma board of directors meeting, Room 4. 
5:30 p.m.—Teda board of directors meeting, Room 4. 


MONDAY: 
Trade Show open || a.m. to 6 p.m. 
8 p.m.—Tesma-Teda Open House, Williford Ballroom. 


TUESDAY: 

Trade Show open 12 a.m. to 6 p.m. 

9:30 a.m.—Tesma breakfast, West Ballroom. 

9:30 a.m.—Teda breakfast, North Assembly Room. 


WEDNESDAY: 
Tesma Trade Show open || a.m. to 2 p.m. 
2 p.m.—Theatre Equipment Forum, Grand Ballroom. 
MODERATOR: Alex Harrison, 20th Century-Fox. 
SPEAKERS: Herbert Barnett, president of Society of Motion 
Picture and Television Engineers; Loren Ryder, Paramount 
Pictures; Earl Sponable, 20th Century-Fox; A. E. Neumer, 
Bausch & Lomb; J. F. O'Brien, RCA; A. J. Hatch, Strong 
Electric Corporation; Leonard Satz, Raytone Screen Company. 

PANEL MEMBERS: F. C. Matthews, president of Tesma; 
Nash Weil, Wil-Kin Theatre Supply; A. E. Meyer, International 
Projector; L. E. Pope, Fox Midwest Theatres; Edwin Goge, 
Walter Reade Theatres; Joseph Zaro, Bijou Amusement Com- 
pany; E. J. Nelson, The Ballantyne Company; John R. Miles, 
Projection Optics; F. C. Dickely, Altec Service; W. A. Gedris, 
Ideal Seating; Robert Gottschalk, Panavision. 


THURSDAY: 

Trade Show opens at || a.m.; ends at 4 p.m. 

9:30 a.m.—Teda board of directors meeting, Room 4. 
7:30 p.m.—Cocktail Hour, Normandie Lounge. 

8:30 p.m.—Banquet (TOA), Grand Ballroom. 


IPA-TOA CONCESSIONS FORUM: All day Thursday. 

MODERATOR: Bert Nathan, Theatre Popcorn Vending 
Corporation. 

SPEAKERS: Nathan Buchman, co-chairman of TOA Con- 
cessions Committee; Van Myers, Wometco Theatres; Lee 
Koken, RKO Radio Theatres; Melvin Rapp, Apco, Inc.; Melvin 
Winkman, Smith Drive-In Theatres. 


Ladies’ Events: 


(Arranged by Ladies’ Convention Committee 
Mrs. Elisabeth Wagner, co-chairman. ‘Hospitality 
Lounge" in Tesma Trade Show area of Booths Nos. 
63, 64, 65, 67, 68, 69 in floor plan on following 


page.) 


MONDAY — Tesma-Teda Open House 
Party, 8 p.m., Williford Ballroom. 


TUESDAY—Brunch, || a.m., in Hubbard 
Room of Blackstone Hotel. 
WEDNESDAY — Luncheon and Puppet 


Show, 12 noon, Kungsholm Restaurant, 
100 E. Ontario Street. 


THURSDAY—Cocktail Hour, 7:30 p.m., 
Normandie Lounge, followed by TOA 
Banquet in Grand Ballroom. 


Exhibit Directory: 


Companies having displays, listed alpha- 
betically with booth numbers referring 
to exhibit floor plans on the following two 
pages, one for the Tesma Trade Show, 
and one for the adjoining IPA Trade Show. 





TESMA TRADE SHOW: 


Adler Silhouette Letter Co. 

Altec Lansing Corp. 

American Seating Co. 

Ampex Corp. 

Apco, Inc. 

Ashcraft Mfg. Co., C.S. 

Automatic Devices Co. 

Ballantyne Co. 

Bausch & Lomb Optical Co. 

Bell & Howell 

Berlo Vending Corp.. 

Breschell Products Co. 

Capitol Stage Lighting Co. 

Carbonic Dispensers, Inc. 

Carbons, Inc. 

Century Projector Corp. 

Coca-Cola Co. 110-111 
Cole Products, Inc.... 51 


Continued on following page 
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REGISTRATION 














Tesma Trade Show 
EXHIBIT PLAN 


WOMEN'S LOUNGE 
in area of Booths 63, 
64, 65, 67, 68, 69. 
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(Continued from preceding page) 
Continental Electric Co. Ba, 
Cretors & Co., C. 

Curtiss Candy Co. 

Dad's Root Beer Co. 

Dawo Corp. 

Die-Cast Aleninwn Speakers Co. 

Drive-In Theatre Mfg. Co. 

Eprad 
Everfrost Seles, Inc... 

Fairchild Recording Equipment Co. 
First-American Products, 
Futter Co., Walter 
General Register Corp. 
Goldberg Bros... 
Gordos Corp. 

Griggs Equipment Co. 
Heide, Inc., Henry 
Helmco, Inc. 

Hershey Chocolate Corp. 
Hertner Electric Co. 
Heywood-Wakefield Co. 
Hires Co., Charles 
Hollywood Brands, 


Ideal Seating Co. 


Inc. 


Inc. 


62 


2-4, 


International Projector Corp 
International Seat Corp 
Irwin Seating Co 


a «eee 
Knoxville Scenic Studios, Inc.............. 


Koiled-Kords, Inc. 


Kollmorgen Optical Corp....... 


LaVezzi Machine Works.... Wie. eee 
Magnasyne Mfg. Co., Ltd........ 


Majestic Enterprises, 
Manco-Vision 
Manley, Inc. 


PAB ccsuceesetn ics 


McAuley Mfg. Co., J. E.............. 


Miracle Whirl Sales Co... 
Mission Dry Corp...... 
Mitchell Industries, Inc. 
Motiograph, Inc. .. 
National Carbon Co., Inc. 
Nehi Corp. 

Nestle Co., 

Neumade odes Corp... 
Norpat Sales, Inc... .. 


Orange-Crush Sa. alta said 


Paromel Corp. 


Pepsi-Cola Co. ‘akax cane 


.. 112-114, 141-144 


. 121-122 
. 60-62 
. 93-94 


39-Al, 44-46 


Projection Optics Co........... 
Protective Coatings, Inc 


Quaker City Chocolate & Conf. Co...... 


Radiant Mfg. Co. 

Radio Corp. of America. 

Raytone Screen Co..... . 

Reese Candy Co., H. B. 

Robin, Inc., J. E. 

Romar Vide Co...... 

Serv-A-Car Products 

Star, Mtg. Co... 6-005. 

Stelma Electronics, Inc. 

Strong Electric Corp........... 

Summbiie: beetivtc COs. ci... ess ncccese sts 
ee. ) AL ROO Ree 
Sweets Co. of America 

Switzer's Licorice Co 

Theatre Specialties, Inc.............. 
Thermolator Corp. ........... 

Wagner Sign Service, Inc... 

Walker American Screen Corp.. 

Wenzel Projector Co 

Whitney Blake Co 

Wolk Co., Edward H..... 

Wollensak Optical Co................... 
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TO TESMA TRADE SHOW 
(See bottom center of opposite Floor plan) 


TESMA ¢& TEDA 
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IPA Trade Show 
EXHIBIT PLAN 


Exhibit area adjoins Tesma Trade 
Show (see opposite page). 




















IPA TRADE SHOW: 


WMD NBS Grint? Sie Latur sf, 166-167 
American Butter Institute 152 
Blevins Popcorn Co.. 188 
Canada Dry Ginger Ale, 182 
Capital City Products ~ 206 
Cargill, inc 177 
Central Popcorn Co..... 176 
Coca-Cola 196 
Cole Products Corp 189 
Delicate International .. 195 
Dell Food Specialties Co. 170 
Diamond Crystal Salt Co.............. 202 
Dickinson Co., Albert 191 
Electric Sorting Machine Co 

Elmer Candy Co 

Evans Manufacturing Corp.... 

F & F Laboratories 

Ferrara Candy Co., | 

Flavo-Rite Foods, Inc 

Interstate Popcorn Co 

Jet Spray Cooler Co.. 

Johnson Candy Co., Walter H. 
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Jo-Lo Perfumatic Dispenser, Inc........... 
Joyce Sales Co 

Kelling Nut Co 

Lusk Candy Co 

Mars, 

McCarty Seed Co., J. A........ 

Monticello Manufacturing Co.... 

Newman Associates, Ben 

Pepsi-Cola Co. 

Phenix Foods Co 

Premier Popcorn Co 

Pronto Pop Corn Sales Corp.. 

Regal Products, Div. Maryland Paper Ce. : 
Rio Syrup Co “? 


205 
169 
153-154 
190 
188A 
184 
187 
208 
183 
152 
194 
192 
199 
15! 


Rowe Mfg. Co..... 

Saunders Novelty Co... 
SelMix Dispensers, Inc. ... 
Simonin's Sons, Inc., C. F. 
Savon Candy Co... 

Steel Products Co 

Superior Refrigerator Mfg. Co. 
Tidy House Paper Corp. of N. Y. 
Tone Products Co. ees 
Tyson-Caffey Corp. .. 

Ucanco Candy Co. 

Van Houten & Zoon, Inc., C. J. 
Wander Co. 


Watling Mfg. Co. 





WHERE TO SEE 





TESMA AND IPA TRADE SHOWS 


Exhibiting companies listed with booth numbers by product classification. 


WHAT AT THE 








GENERAL EQUIPMENT 


All exhibits in this classification are in the Tesma 
Trade Show. Exhibits of vending equipment and 
merchandise follow General Equipment. 


ATTRACTION ADVERTISING 

Adler Silhouette Letter Co 43 
Theatre Specialties, Inc.......... 2, 3, 4, 17, 18, 19 
Wagner Sign Service, Inc 139, 140 


CARBONS, PROJECTION 
Carbons, 
National Carbon Co 


CARPETING 
Norpat Sales, 
Radio Corp. of America 


CURTAIN CONTROLS & TRACKS 
Automatic Devices Co 


DISPLAY FRAMES 
Romar Vide Co 


DIMMERS 
6 Re 34-35 


DRAPERIES 
Knoxville Scenic Studios, Inc 


DRIVE-IN HEATERS 
Thermolator Corp. 


DRIVE-IN LIGHTING 
Drive-In Theatre Mfg. Co 


DRIVE-IN PLAYGROUND een 
Miracle Whirl Sales 112-114, 141-144 
DRIVE-IN SCREEN PAINT 

Protective Coatings Co 

Raytone Screen Corp 


DRIVE-IN SCREEN TOWERS 
Ballantyne Co 
First-American Products, Inc 


DRIVE-IN SCREENS 
Manco Vision Co 


DRIVE-IN DIRECTIONAL SIGNS 
Dawo Corp 

Drive-In Pectiee Mfg. Co 
First-American Products, Inc 


DRIVE-IN SPEAKERS 

Dawo Corp. 

Die-Cast Aluminum Speakers Co 
Drive-In Theatre Mfg. Co 

Eprad 

First-American Products, Inc 
Motiograph, Inc. 

Radio Corp. of America 

Theatre Specialties, Inc 


DRIVE-IN SPEAKER COILS 
Koiled-Kords, Inc. 


DRIVE-IN UNDERGROUND CABLE 
Whitney Blake, Inc 


MOTOR GENERATORS 
Hertner Electric Co........... 
Robin, Inc., J. E 


LENSES 

Ballantyne Co. a 
Bausch & Lomb Optical Co 
Bell & Howell 

Futter Co., 

Projection Optics Co., bis 
Radiant Manufacturing Co 
Wollensak Optical Co 


PROJECTION LAMPS 

Ashcraft Mfg. Co., C. S 

Ballantyne Co. 

McAuley Mig. Co., C. E......ccccccccces 2-4, 17-19 
Radio Corp. of America . .126-130 
Strong Electric Corp 


PROJECTION ACCESSORIES 
Goldberg Bros. 

Neumade Products, 

Wenzel Projector Co 


PROJECTOR PARTS 
LaVezzi Machine Works 
Wolk Co., Edward H 


PROJECTORS 

Ballantyne Co. 

Century Projector Corp = 
International Projector Corp..... 
Motiograph, Inc. 

Paromel Corp 

Radio Corp. of America 

Wenzel Projector Co 


RECTIFIER BULBS 
Continental Electric Co 
Gordos Corp. 


RECTIFIERS 

Drive-In Theatre Mfg. Co 
Kneisley Electric Co.......... Dick 
Norpat Sales Inc asin 
Robin, Inc., J. E 

Strong Electric Corp 


SCREEN FRAMES 
First-American Products, Inc. 
Knoxville Scenic Studios, Inc.. 
Mitcheil Industries, Inc., Hubert. 
Raytone Screen Corp. 


SCREENS 

Radio Corp. of America 

Raytone Screen Corp 

Robin, Inc., J. 

Walker American ree eeiieves 


SEATING, AUDITORIUM 
American Seating Co eas 
Griggs Equipment Co......... 
Heywood-Wakefield Co. 

Ideal Seating Co 

Irwin Seating Co 

Radio Corp. of America 
International Seat Corp 


SOUND SYSTEMS 

Altec-Lansing Corp. ..... 

Ampex Corp. 

Ballantyne Co. 

Century Projector Corp 

Fairchild Recording Equipment Co.... 
International Projector Corp.......... a 
Magnasync Mfg. Co., Ltd 

Motiograph, Inc. ..... 

Paromel Corp. .... 


2-4, 17-19 





Radio Corp. of America = .. . 126-130 
Stelma Electronics Co. ne 123 on heen tanker Oo 
Wenzel Projector Co....... Renee + 88 Majestic Enterprises 
ee Inc. 
owe Mfg. Co 
STAGE LIGHTING Selmix Dispensers, 


Capitol Stage Lighting Co..... a ee 5 Superior Refrigerator Mfg. Co 


TICKET ISSUING MACHINES 
General Register Corp........ BEVERAGES 
Canada Dry Ginger Ale, Inc 
° CE CI, secnapeseccrececcsets 196, T-110-111 
Dad's Root Beer Co T-10 
Hires Co., Charles E 
Mission Dry Corp... 


CONCESSION PRODUCTS Nehi Corp. 


Booth numbers of the exhibits in this classification CAFETERIA EQUIPMENT 

are those of the IPA Trade Show unless preceded pronto Pop Corn Sales Corp 

by the letter "T," which indicates the booth so : , 

indicated is in the Tesma Trade Show. Some com- CANDY 

panies have exhibits in both trade shows. Curtiss Candy Co............ 
Elmer Candy Co....... 


BEVERAGE DISPENSERS F & F Laboratories.. 
Apco Corp. .... 166-167, Ferrara Candy 


Carbonic Dispensers ‘ Heide, Inc., Henry.... 





The Revised, New 8th Edition 


Extensively revised to deal with the latest technical developments in motion 
picture projection and sound, and reorganized to facilitate study and refer- 
ence, the Bluebook with this edition includes a practical discussion of Tele- 
vision especially prepared for the instruction of theatre projectionists, and 
of new techniques for advancement of the art of the motion picture. Price 


$7.25 postpaid. Send your order to QUIGLEY BOOKSHOP, New York 20. 
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Hershey Chocolate Co. ........ 

Hollywood Brands, Inc 

Johnson Candy Co., Walter H 

Kelling Nut Co 

i MEME TR dd dns cen aekonoanokae aawads 
Mars, Inc. 

Nestle Candy Co 

Newman Associates, Ben 

Quaker City Chocolate Co............e.e0. T-137 
Reese Candy Co., H. B 

Savon Candy Co 

Sweets Co. of America 

Switzers Licorice Co 

Ucanco Candy Co 

Van Houten & Zoon, Inc., 


CANDY MACHINES 
Rowe Mfg. Co 


COIN MACHINES 

Delicate International 

Jo-Lo Perfumatic Dispenser, Inc......... - 
Watling Mfg. Co fe 


CONCESSIONAIRES 
Berlo Vending Co 


DISPLAY FIXTURES 
Monticello Mfg. Co 


FOOD 
Flavo-Rite Foods, Inc 


FOOD SERVICE EQUIPMENT 
Helmco, Inc. 

Pronto Pop Corn Sales Corp... 
Star Mfg. Co 

Steel Products Co.... 


ICE CREAM VENDING MACHINES 
Evans Mfg. C 
Rowe Mfg. Co 


NOVELTIES 
Saunders Novelty Co.... 


PAPER CUPS, BAGS, TRAYS, STRAWS 
Serv-A-Car Products 


Tidy House Paper Cor 
Tyson-Caffey Corp 


POPCORN 

Blevins Popcorn Co... 

Central Popcorn Co 

Dickinson Co., Albert.. 

Interstate Popcorn Co... 

Joyce Sales Co. 

Manley, Inc. 

McCarty Seed Co., J. A : 
Premier Popcorm Co.......ccscccsscccsecs 


POPCORN, BUTTER DISPENSERS 
Supurdisplay, Inc. 


POPCORN, BUTTERED, POSTERS 
American Butter Institute... ~ 


POPCORN MACHINES 
Cretors Co., C See 
io KS pine 0: ee 
Pronto Pop Corn Sales Corp.. 


POPCORN SEASONING & OILS 

Capital City Products Co 

i ee a eins se cbvenseistacxiw ase 
Dell Food Specialties... Sr aguetpe eh 
Diamond Crystal Salt Co..... 

Phenix Foods Co i 

Simonin’s Sons, Inc., 


SODA FOUNTAINS 
Everfrost Sales, Inc 
Orange Crush Co.... 
Pepsi-Cola Co. ..... 
Rio Syrup Co 

Tone Products Co. 

ge Se 





LISTINGS IN BUYERS INDEX 


Most of the compaies exhibiting 
at the Tesma and IPA Trade Shows 
are listed in various classifications, 
according to their products, in the 
Buyers Index of Better Theatres, and 
in the Buyers Index of the Better 
Refreshment Merchandising depart- 
ment of this issue of the Herald. 
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method in 
Management 


* 


staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 


and related activities 





\ DISCUSSION of thea- 

tre management such 

as this series of articles 

would be incomplete if 

it did not include some 

notes on the designing 

of the theatre build- 

ing, and its basic in- 

stallations. Since thea- 

tre operation must have 

a building planned precisely to its peculiar 
requirements—which have no counterpart 
in other business operations—it is well for 
the manager to know, at least to some de- 
gree, the reasoning behind an architect’s 
planning. 

Theatre architecture has a long and im- 
pressive history, going back to the days of 
Nero, when the first theatres were open-air 
stadia. These were the first ‘theatres in the 
round,” which is having a measure of re- 
surgence in legitimate theatre circles these 
days. 

Shortly thereafter 
structed at one end of the arena, and the 
form began to materialize much as it exists 
today. In those days it was frequently the 
practice to let nature assist in providing 
good “sightlines,” by building the seating 
arrangements on a hillside which might be 
part of a natural bowl. And the elevation 
of each row of seats behind the other made 
it possible for every spectator to obtain a 
clear view of the stage. 

Through the years the theatre evolved 
into an indoor auditorium so that the show 
could go on in foul weather as well as fair. 
And with it came radical changes to make 
a maximum number of seats available 
within hearing as well as visual range. 

Most of you no doubt have heard stories 
of the theatre in Shakespeare’s day, when 
the lordly rich insisted upon being seated in 
what was the forerunner of today’s loges, 
so they could be above the hoi-polloi on 


stages were con- 
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What You Should Know 
About Theatre Architecture 


The 21st installment of a series on 
Motion Picture Theatre Management 


By CURTIS MEES 


the main floor! Sitting on high, as it were, 
these proud people could be seen by their 
inferiors, remain aloof from their rau- 
cousness, and dispose of the leavings of 
their lunches (too bad no one had the con- 
cession privileges even in those days) by 
casually tossing their orange peels on the 
heads of the hapless ones below. 

From the introduction of the loges, it 
was but a step to construction of balconies 
above them. But since they had to remain 
clear of the “sightlines”’ of those special 
loge seats, they were much higher and gen- 
erally ran a good way farther back above 
them, making them much less desirable 
even than the main floor seats, except for a 
choice few rows at the immediate front of 
the balcony. 


AUDITORIUM SEATING 


In the early days of the movies, seats 
were jammed, row on row, as closely to- 
gether as possible. The only consideration 
was that the occupant’s knees did not have 
to telescope completely to permit their 
owner to sit down at all. When someone 
else desired to enter the row, everyone 
must perforce arise to permit them sufficient 
room for passage. 


Nowadays competent theatre architects 
allow for maximum and a minimum square 
footage for each specific seat. And the seat- 
ing manufacturers have co-operated by mak- 
ing more comfortable seats, of varying 
width, so they may be selected to fit the 
theatre owner’s budget and the specifica- 
tions. 

An added feature for patron comfort and 
convenience has been introduced by seating 
manufacturers who have incorporated in 
their chairs devices whereby one can slide 
back in the seat, or otherwise retract the 
seat backward, so that other patrons may 
pass without the necessity for the seated 
patron to arise from his chair. Naturally 
this increases the costs of seating, but in 
the better theatres such seating is becom- 
ing the rule rather than the exception. 

The back-to-back spacing gradually was 
extended from a low point of about 30 
inches to the average of 32-33 
inches. Even wider spacing between rows 
is recommended, with 34 to 36 inches be 


present 


coming prevalent. 

Where real “swank” is desirable, seating 
planned for at least 36 inches back-to-back, 
or slightly more, can be without the re 
tracting feature. 

Staggered seating arrangements generally 


) 








Welcome 
exhibitors! 


TOA-TESMA-TEDA 


GARVER 
RECTIFIERS 


Garver Rectifiers are the choice of 
fine theatres everywhere because they 
produce a smooth, clear-cut light that 
assures movies of unsurpassed beauty. 
Twelve models for single or three- 
phase operation on 40, 60, 80, 90, 100 
or 120 amperes—there’s a size just 
right for you. 


THE GARVER ELECTRIC CO. 


UNION CITY, IND. 
“Dependable Rectifiers since 1915” 








Need a WIDE Screen? 
Be sure to see the NEW 


ULTRA 
WHITE 


HI-LITE 
SCREEN 


"Used for CinemaScope and all 
presentations" 


Acclaimed for CLARITY and 
BRIGHTNESS at Radio City Music 
Hall's VISTAVISION demonstration 
—The World's Largest Screen. 
70’x39’. Also SILVERLITE All Purpose 
Welded Seamless Screen. 


See your dealer—or write 


VOCALITE SCREEN CORP. 


ROOSEVELT, N. Y. FReeport 9-2800 


Since 1927 














NOW is the time to 
EQUIP FOR CINEMASCOPE 


AT LOW COST 


Mirro-Ciaric Metallic Screen 


WRITE FOR DETAILS 





$1.00 Sq. Ft. | 
Adjustable Prismatic Anamorphic Lenses, $695 Pr. | 





Prompt Shipments! 


Kollmorgen Proj. Lenses 
(wide angle and long focus) 


Special Apertures (all sizes) 


w/e 
’ 


cS 











ESTD. 1926 


S.0.S. CINEMA 
SUPPLY CORP. 


Dept. A, 602 W. 52 St., N.Y. 19—Cable: SOSOUND 
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have seats with varying widths, so the 
aisles may still run straight without off-sets 
to space seats on the staggered plan. Seats 
are now regularly made from 19 to 23 
inches in width, contrasted with the earlier 
seats of around 18 to 20 inches. 

The architect will know the building 
codes governing construction in your area, 
and one point in connection with seating 
arrangements is the importance given in 
these codes to the number of seats permis- 
sible in a section between aisles. In general 
this is fourteen seats, though under certain 
conditions a greater number of seats may be 
installed across a section. Largely this has 
been written into the insure 
prompt clearance of the house in the event 
of fire. 


codes to 


EMERGENCY EXITS 


Mentioning fire, we immediately think 
of fire exits, which are provided for (in the 
codes) under very rigid terms. These must 
be spaced at specified intervals along the 
walls of the auditorium according to the 
seating arrangements, number of potential 
patrons to be cared for in emergency, as 
well as the physical construction of the 
building and its surroundings which might 
present obstacles to exterior exits. 

All fire exits must open outward and 
must be equipped with panic bolts or self- 
closing features which permit ready open- 
ing of the door from the inside with but a 
slight pressure. Installation of these exit 
doors must be such that the opening of one 
set of doors does not block off the exit way 
from any other passage. 

The question of fire safety also enters 
into the choice of many materials which can 
be used in theatre construction and interior 
decoration. Interior paneling and draperies, 
for example, should be definitely _fire- 
resistant. And the supporting walls, braces, 
roof trusses and roofing should be fire- 
proof. 


LIGHTING 


One of the greatest changes in theatre 
architecture is evident in the lighting ar- 
rangements. Formerly (and still very much 
in evidence in the older houses) there were 
chandeliers hanging from the ceiling, and 
side wall bracket lights were customary 
fixtures. These are being replaced in the 
newer theatres by cove lighting and down- 
lights, which are more flexible and which 
do not invade vision of the screen. 

Cove lighting can be installed both in 
the ceilings and side walls. The auditorium 
generally has a “false” ceiling suspended 
below the true ceiling, sometimes with a 
crawl space, or “cat-walk,” between the 
two to permit access to this area for serv- 
icing of the lighting equipment from above, 
as well as for hidden installation of air- 
conditioning ducts. 

The auditorium lighting should be con- 


trolled by a series of dimmer banks, which 
may be mechanically operated by remote 
control from the projection room, The in- 
stallation of several parallel circuits of 
lights permits the use of different colors, 
or combinations of colors. During the cold 
months there is a certain psychology at- 
tached to the use of warm colors, just as 
in summer months a cool effect can be 
emphasized by such cool colors as yellows 
and greens. 

Since very little light is required inside 
the auditorium during the presentation of 
a motion picture (reflection from the screen 
providing almost enough light), most of the 
indirect lighting can be lowered to a mini- 
mum level, with much of it cut off entirely. 
Only enough light is required to permit 
safe passage of patrons to and from seats, 
and to mark the exits. 

Aisle lights affixed to the seat standards 
can take care of the greater portion of this. 
Downlighting can do this also. Since re- 
flected light from the auditorium shows on 
the screen and thus detracts from the screen 
image, it is important that any lights in the 
auditorium be so screened as to minimize 
light spillage onto the screen, either directly 
or by reflection. That is why downlighting 
is so well adapted to auditorium illumina- 
tion. 

Outside the auditorium, in the foyers, 
lobbies and under the marquees, lighting 
becomes progressively more bright so the 
eyes will be adjusted to exterior lighting 
by the time the patrons arrive at the street. 
Even in the lobby cove lighting is desirable, 
though under the marquee the brightest 
possible lights are desired, which naturally 
means that some form of direct lighting 
is resorted to. 


THE STAGE 


Even those theatres devoted exclusively 
to motion pictures have usually had some 
sort of stage. The platform can be used for 
occasional presentation of some local pro- 
duction, a visiting personality, or simply to 
have an impressive effect as the curtain 
closes in and footlights come up during 
intermissions. 

In those houses, however, the modern 
stage is shallow and lacks the refinements 
of the true stage show house. The primary 
needs are traveler track for close-ins, dim- 
mers for stage light controls, and a small 
space in front of the curtain where an act 
can work “‘in one” when desirable. 

Even this small stage serves a worthy 
dual purpose in the motion picture theatre, 
as there must be a reasonable distance be- 
tween the screen and the first row of seats. 
In the past this was considered made at 
least one to one and a half times the width 
of the picture. Some designers recommended 
twice the width of the picture. The new 
wide-screen picture sizes of course are 
modifying these values, but some basic 
figure will have to be arrived at. 
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Gone Are the Days; or, 
What Made Willie Hum 


LY beh fou 


+ «+ Owner-manager of the Northwood theatre in Northwood, la. 





NORTHWOOD, IA. 

WINTER CAME early to the 

great plains that year, and Willie Worda- 

mouthe had just finished the season’s chores 

of draining the cooling system, closing up 

the ventilator shafts, and replenishing the 

supply of snow shovels which hung on neat 
racks at all four doors in his theatre. 

For weeks Willie had felt the winter 
coming on, and for weeks a few bars of an 
old song had been lazily drifting through 
his mind. He’d hum it, he’d whistle it and 
he’d take it to bed with him at night. But 
he never could get past the first few notes, 
for after he came to the end of those he 
could think of nothing to do but go back 
and start over again. He couldn’t think of 
the name of the song, but it was something 
he’d heard his grandmother sing when he 
was a kid pretending he was William S. 
Hart riding old Paint and winning all the 
West from them thar varmints. 

But he could remember the first lines. 
They went something like this: Gone are 
the days... 

Willie hung the broom and dustpan that 
he’d just finished using in the little closet 
oft the box-office, took a studied look at the 
box of lost and found gloves, scarves, caps, 
rosaries and buttons, shrugged his shoulders 
and went out in the foyer and sat down. 


Willie wasn’t as young as he used to be. 
He wasn’t particularly old, but he’d spent 
thirty years in this little theatre standing 
on his feet every night of the week, doing 
the same chores of painting in the spring, 
buying his pictures, putting up his bills, 
checking his furnace, making up his ads, 
keeping his books, and doing a thousand 
and one other little things that kept him at 
his shop from eight to twelve hours a day, 
seven days a week. He was growing tired. 

As Willie sat and ran his eyes over the 
popcorn machine, the candy case and the 
one-sheets framed on the walls of the dimly 
lighted foyer, he started reminiscing about 
the song that kept running through his 
mind and the thought it represented. It 
wasn’t that the business hadn’t been good 
to him. He’d kept his doors open in his 
little town for over thirty years. He owned 
his own home. He had some insurance and 
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he’d raised a family. What more could a 
man ask from a small business? 


No sooner had Willie started feeling | 


better about everything than he started 
humming again—Gone are the days . 

What was it that kept him down in the 
dumps? Maybe it was because he was 
afraid! Maybe it was fear that was inter- 
rupting the fun that he used to have in 


running his theatre and meeting his patrons. | 
g g p 


He pondered the question. 


He went over in his mind for the two- 


hundredth time in the past few years the | 


question about rising costs and stabilized 
prices. He didn’t seem particularly afraid 
of that, though he did wish he could reseat, 
or put in one of those new-fangled projec- 
tion devices that a couple of the bigger 
neighboring towns had installed and which 
his patrons were starting to ask Willie 
about. 

But Willie was getting only about 10% 
more in admission prices now than he got 
fifteen years ago and he knew that he 
couldn’t profitably raise them any higher. 
Everybody knew that what you bought 
had raised a heck of a lot more than that. 
Still he was open, and stil! making a little 
money. 

This didn’t seem to be what was making 
Willie hum. He reflected on the old days 
when sales people used to call on him once 
a year to sell a big deal. Those were the 
days when he was somebody, Willie told 
himself—at least the film companies made 
him think he was. 

“Maybe that’s what’s wrong,” thought 
Willie. “Maybe I just used to think I 
was something. Maybe I am actually 
nothing. 
this business. Maybe my theatre means 
nothing to either the business or the town!” 


Willie thought deeper and concluded 
that maybe he was mistaken about some of 
those straws in the wind that he kept read- 
ing about and hearing about. He thought 
that maybe he wasn’t too well informed 
about the big, over-all picture of the film 
business. Maybe he was just hyper-sensitive. 
He didn’t know. He didn’t have time to 
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the only thing 


OLD FASHIONED 


‘yabout our service 


is VALUE! 





. and we even add a 
modern touch to old- 
fashioned stand- 
ards — by modernizing 
seating facilities in your 
theatre without 
rupting your daily show. 
Our rehabilitation work 
.and 


enjoy 


value 


inter- 


is a thing of joy... 
you'll especially 
the cost of our 
treatment. We'll cheer- 
fully quote on your re- 


quirements. Write today! 


low 


PARTS replacement 
for any make! 


RE-UPHOLSTERY for 
any style! 


+ PHONE ~- WRITE 


42-1658 


WIRE 


| 
| 7 MANU- 
J FACTURERS 

Foam Rubber 
and Spring 
Cushions, back 
and seat 
covers. 


DISTRIBUTORS 
—Uphoistery 
fabrics and 

| general seating 
supplies. 


} 


theatre seat 
service co. 


160 Hermitage Avenue 





Nashville, -Tennessee 











Maybe I am not important to | 





DENVER, COLO. 


Ask your 
Dealer 





Red, Yellow, Blue and Green 
| Chrome trim, Chromium plated top 




















GENERAL INQUIRY COUPON 


for types of product NOT ADVERTISED in this issue 


Please use coupon and refer to item by its number in listing when- 
ever possible; otherwise explain in space indicated for numbers. 


ADVERTISING 


10i—Cutout devices 
102—Display frames 
103—Flashes 
104—Lighting fixtures 
105—Letters, changeable 
106—Marquees 
107—Signs, attraction 
108—Signs, theatre name 


AIR SUPPLY 

201—Air cleaners, electrical 
202—Air washers 
203—Blowers and fans 
204—Coils (heat transfer) 
205—Compressors 
206—Conditioning units 
207—Control equipment 
208—Cooling towers 
209—Filters 

210—Grilles, ornamental 
211—Heaters, unit 
212—Insulation 
213—Motors 

214—Oil burners 
215—Outlets (diffusers) 


ARCHIT'RE & DECORATION 
301—Acoustic plaster 
302—Acoustic tiles 
303—Black-light murals 
304—Decorating service 
305—Fabric 
306—Luminescent paints 
307—Mirrors 

308—Porcelain enamel tiles 
309—Tiles, ceramic 
310—Wall boards and tiles 
31!—Wall paper and plastics 
312—Wood veneer 


DRIVE-IN THEATRES 
40!—Admission control system 
402—Box-offices 

403—Design service 
404—Electric cable (underg'd) 
405—Fencing 

406—In-car heaters 
407—In-car speakers 
408—Insecticide foggers 
409—Lighting fixtures (outd'r) 
410—Screen paint 
411—Screen towers 
412—Sions, attraction 
413—Signs, name 

414—Signs, ramp and traffic 
415—Stadium seating 
416—Vending carts 


EMERGENCY 
50!—Fire extinguishers 
502—Lighting equipment 


GENERAL MAINTENANCE 
60!—Blower, floor, cleaning 
603—Carpet shampoo 
604—Cleaning compounds 
605—Deodorants 
606—Disinfectants 
607—Gum remover 
608—Ladders, safety 
609—Lamps, germicidal 
610—Paint, aud. floor 
611—Polishes 

612—Sand urns 

613—Soap, liquid 
614—Vacuum cleaners 


FLOOR COVERINGS 
70i—Asphalt tile 
702—Carpeting 
703—Carpet lining 
704—Concrete paint 
705—Linoleum 
706—Mats, rubber 


LIGHTING 

801—Black-light equipment 
803—Dimmers 
804—Downlighting equipment 
807—Luminaires 

(See also Advertising, Stage) 


LOUNGE FURNISHINGS 
901—Chairs, sofas, tables 
902—Cosmetic tables, chairs 
903—Mirrors 


PROJECTION and SOUND 
100!1—Acoustic materials 
1002—Acoustic service 
1003—Amplifiers 
1004—Amplifier tubes 
1005—Cabinets, accessory 
1006—Cabinets, carbon 
1007—Cabinets, film 
1008—Changeovers 
1009—Cue markers 
1010—Effect projectors 
1011—Exciter lamps 
1012—Fire shutters 
1013—Hearing aids 
1014—Lamps, reflector arc 
1015—Lamps, condenser 
1016—Lenses, condenser 
1017—Lenses, projection 
1018—Lenses, anamorphic 
1019—Magazines 
1020—Microphones 
1021—Mirror guards 
1022—Motor-generators 
1023—Non-sync. turntables 
1024—Photoelectric cells 
1025—Projectors, standard 
1026—Projectors, 16-mm. 
1027—Projector parts 


1028—Projection, rear 
1029—Public address system 
1030—Rectifiers 

1031—Reel and alarms 
1032—Reels 
1033—Reflectors (arc) 
1034—Renovators, film 
1035—Rewinders 
1036—Rheostats 
1037—Safety devices, projector 
1038—Screens 

1039—Screen frames 
1040—Speakers and horns 
1041—Splicers 
1042—Splicing cement 
1043—Soundheads, optical 
1044—Soundheads, magnetic 
1045—Stereopticons 
1046—Tables, rewind 


SEATING 

1101—Chairs 

1102—Expansion bolts 
1103—Fastening cement 
1104—Foam rubber cushions 
1105—Upholstering fabrics 


SERVICE and TRAFFIC 
120I—Crowd control equip't 
1202—Directional! signs 
1203—Drinking fountains 
1204—Lockers, checking 
1205—Uniforms 

1206—Water coolers 


STAGE 

130!1—Curtains and drapes 
1302—Curtain controls & track 
1303—Lighting equipment 
1304—Rigging and hardware 
1305—Switchboards 


THIRD-DIMENSION 
1401—Filters, port 
1402—Interlocks, projector 
1403—Monitors (synchron.)} 
1404—Selsyn motors 
1405—Spectacles 
1406—Aligning Film 


TICKET SALES 
1501—Box offices 
1502—Changemakers 
1503—Signs, price 
1504—Speaking tubes 
1505—Ticket choppers 
1506—Ticket registers 


TOILET 

1601—Hand driers, electric 
1602—Paper dispensers 
1603—Soap dispensers 

(See also Maintenance) 


GENERAL INQUIRY COUPON 


{TO BE MAILED IN SIGNER'S BUSINESS ENVELOPE) 


To Better Theatres Service Department: | expect to buy products as indicated 
by the reference numbers below, and | would like to have the manufacturers 
thereof, or their dealers, get in touch with me. 





Address 




















know about all those things. It took a lot 
of time to run a small one-man theatre. 
Willie wondered, “Could it be that I 
don’t have the right people helping around 
the theater?” There was Sylvia Sliding- 
scale, the cashier. He was going to have 
to speak to her about the glue she kept on 
her thumb. And that dog-gone janitor, 
Gordon Gumshu, and his bad back. He 
was going to have to start stooping even if 
Willie had to pay the doctor bills himself. 
And then there was the usher, Sarah 
Stoneface. Whatever affected Gordon 
seemed to work just in reverse for Sarah. 
She must have the dropsy. He was going 
to have to remove all the foyer furniture 
to keep that girl standing up. Of course 
he could fire her, but she was Herman’s 
girl and he didn’t like to do anything that 
Herman might take the wrong way. 
Willie reflected happily on his shrewd- 
ness in hiring popular and pretty Lois 
Loosebull to run the candy stand, and in 
spelling her three nights a week with Karen 
Kornkernel, the D. P. girl who’d recently 
moved into the community and who he 
thought would work in nicely with his big 
group of German-speaking patrons. 
Willie’d had hundreds of kids come and 
go working for him over the years. This 
lot was no better nor worse than the others. 
No, the help around the theatre wasn’t 
responsible for Willie’s doldrums. 


Willie never arrived at any definite con- 
clusion that day. He shrugged his shoulders 
again, put on his coat, turned out the lights 
and started home. He thought probably his 
imagination was tricking him. He knew he 
had an uneasy feeling of fear. But he didn’t 
know exactly what he was afraid of. He 
thought, “This has been a wonderful busi- 
ness. I hope they don’t get it all fouled up.” 
And in thinking, Willie admitted to him- 
self that he really was too unimportant to 
do much about it. 

As he walked he whistled lowly. Gone 
are the days ... And now somehow Willie 
knew they were gone. 





Horizontal Projection 























(Continued from page 32) 


quencies for three-channel reproduction, 
and running on a standard projector in a 
selsyn motor hookup. The standard print 
was thus made available for immediate 
substitution in the event of failure of the 
horizontal system. 

Peerless Hycandescent lamps as regu- 
larly used by the Music Hall were em- 
ployed for horizontal projection. Full use 
of the available spot with this aperture 
allowed a reduction in amperage from the 
174 amperes pulled for standard projec- 
tion, to approximately 160 amperes. 


MOTION PICTURE HERALD, OCTOBER 30, 1954 





w Sacilencd Digest 


Black Widow 


20th-Fox—Murder in CinemaScope 
(Color by DeLuxe) 

A welcome change from the modern or psy- 
chological murder mystery wherein the audience 
knows the killer from the start, this taut and 
reasonably compact suspense story holds its 
mystery until the last possible-minute and then 
makes the most of it. Excellently cast and 
richly mounted, the production is the first of 
its kind in CinemaScope and it lives up to all 
the possibilities of that medium. 

In addition to that singular asset it is rich 
in exploitation potential in practically every 
direction possible for a picture of its kind, For 
name value there are outstanding performances 
by Ginger Rogers, Van Heflin, Gene Tierney 
and George Raft and for the added touches 
that make news there are the appearances as 
polished performers of Peggy Ann Garner and 
Skip Homeier, the juveniles of just a few years 
back. 

Nunnally Johnson proves again, if it needed 
to be proved, not only that he is one of Holly- 
wood’s master craftsmen but that he is one 
of the few whose talents are capable of ap- 
proaching that ideal motion picture—the one 
man production. Production, direction and 
screenplay are from his hands and the finished 
product displays that unity and singleness of 
purpose which are possible only in that kind 
of production. 

The plot is complex, not too much so for 
mystery fans but perhaps so for movie fans. 
It involves the brief New York career and early 
murder of a scheming and ambitious young 
woman who so arranges the circumstances of 
a vicious blackmail plot which results in her 
demise as to leave half a dozen logical suspects 
as murderers. Chief of these is Van Heflin as 
the stage producer husband of Gene Tierney. 
Heflin is the center of a web of circumstantial 
evidence spun before her death by Miss Gar- 
ner’s naive villainy, with an able assist from 
Ginger Rogers, cast as a great but tempera- 
mental actress. Hovering in the background is 
Reginald Gardiner as Miss Rogers’ charming 
but parasytic husband. 

Miss Garner, the black widow spider of the 
title, fails in her career as a writer because she 
makes fhe mistake of falling in love. Pregnant, 
she attempts to force a divorce and marriage 
and meets murder disguised as suicide. The 
facts are eventually unraveled by Raft as 
Detective Lieutenant Bruce. 

Because of the grand passion aspects of the 
story ‘exhibitors might be wise to aim their 
exploitation carefully. 

Seen in a New York projection room. Re- 
viewers Rating: Very Good—JameEs D. Ivers 

Release date, November, 1954. Running time, 95 min- 
utes. PCA No. 17093. Adult audience classification. 

Ginger Rogers 

Van Heflin 

-Gene Tierney 

Detective Bruce George Raft 

Nanny Peggy Ann Garner 

Reginald Gusdinoe. Virginia Leith, Otto Kruger, Cath- 

leen Nesbitt. Skip Homeier, Hilda Simms, Harry 

Carter, Geraldine Wall, Richard Cutting, Mabel Al- 

bertson, Aaron Spelling, Wilson Wood, Tony DeMario, 

Virginia Maples, Frances Driver, James F. Stone, 
Michael Vallon 


Three Ring Circus 
Paramount-Wallis—I+ Sure |s 
(Color by 


Probably the best idea 
about what kind of subject to give Dean Martin 


Technicolor) 
anybody’ s had so far 


and Jerry Lewis is this one of Hal Wallis’— 
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an inspiration, no less—to place them in a circus 
and give ’em plenty of room in which to spread 
their stuff. That is what they do, for 110 solidly 
maw 1ining minutes, in what well may turn out 

» be their most profitable picture to date. 

"It's in VistaVision, a process that makes 
the multi-colored circus scenes more compell- 
ingly genuine than any ever seen on a screen, 
and in color by Technicolor, which goes with 
VistaVision like butter on bread; and the boys 
have Zsa Zsa Gabor, Joanne Dru, Wallace Ford, 
Sig Ruman, Elsa Lanchester and the entire cast 
of Clyde Beatty’s Circus going the merry dis- 
tance with them. It can’t miss. 

The story and screenplay by Don McGuire 
opens with Dean and Jerry getting out of the 
Army in a financially depleted state and hiring 
out to the circus (which wears a disguised name 
in the film) as roustabouts. Early scenes show- 
ing the arrival, unloading and setting-up of the 
circus, are stunningly realistic in Vista Vision, 
as are, later on, the scenes of circus performance 
on the high wire, the trapeze and so on. After 
a succession of screamingly funny incidents, not 
properly to be described in advance of seeing, 
Lewis ultimately attains his ambition, to be a 
clown, and Martin works up through personal- 
assistant of aerial-star Gabor to circus-manz Ager 
for owner Dru. There are some side issues in 
the story—a drunken clown who opposes Lewis’ 
progress, a managerial softness for gamblers on 
Martin’s part, etc—but these are unimportant 
pegs on which a technically indispensable but 
wholly incidental plot is hung. 

The performance of the clown role by Lewis 
is far and away the funniest portrayal which 
that seemingly inexhaustible comedian has con- 
tributed to the mirth of the world, and is easily 
the top asset of the attraction. Martin, partici- 
pating in the slapstickery on occasion, but rep- 
resenting the straight-man relationship princi- 
pally, sings two songs in his customary flawless 
manner. 

The extremely difficult direction is by Joseph 
Pevney. 

For old, for young, for anybody and everybody, 
“Three Ring Circus” is a three-ring-circus. 

Previewed in Hollywood. Reviewer’s Rating: 
Very Good—Wut.tAmM R. WEAVER. 

Release date, Jan. 1955. Running time, 

Gener al audience classification. 
Pete Dean Martin 
Jerry “Hotchkiss ..Jerry Lewis 
Jill Joanne Dru 
Zsa Sao Gabor, Wallace Ford, Sig Ruman, Gene Shel- 
don, Nick Cravat, Elsa Lanchester, Douglas Fowley, 
Sue Casey, Mary L. Orosco, Frederick E. Wolfe, 
Phil Van Zandt, Ralph Peters, Kathleen: Freeman, 
Robert McKibbon, Chick Chandler, Neil Levitt, Al 
Hill, Robert LeRoy Diamond, George E. Stone, Lester 
Dorr, Donaid Kerr, James Davies, Louis Michael Let- 
tieri, Sandy Descher, Billy Curtis, Harry Monty, 
Milton A. Dickinson, Bobby Kay, Sonny Vallie, Rob 
ert Locke Lorraine, John Minshull, Joe Evans, George 
Boyce 


10 minutes 


Ricochet Romance 
U-I—Nothing But Fun 


Ma Kettle and the voice of Francis the mule 
temporarily abandon their famous pseudonyms 
to join forces and head the cast of this unin- 
hibited farce. Marjorie Main and Chill Wills 
are expert at this sort of nonsense and don’t 
let their fans down in “Ricochet Romance.” 
They receive excellent support from Pedro 
Gonzales-Gonzales and Alfonso Bedoya, who 
provide a great deal of the fun with their south 
of-the-border accents and tomfoolery. 

Wills is seen as a dude ranch owner whose 
penchant for magic tricks interferes with the 
running of the ranch. Miss Main is his sardonic 
new cook who helps straighten out his romantic 


entanglements. Benay Venuta is the gold-digging 
waitress who sets her sights on Wills but 
changes her mind, if not | er tactics, when s! 
discovers one of the guests to be a millionaire 
bachelor. 

Charles Lamont, director, an old hand at this 
sort of thing, never aims for subtlety, just the 
funnybone. Everything from a _pie-in-the-face 
to pratfalls are present and they all fit snugly 
into the wacky proceedings. Certainly none of 
the characters could ever be called conventional. 
Bedoya and Gonzales-Gonzales, two ranch 
hands, have penchants for the stock market and 
women’s fashions. Rudy Vallee, seen in his by- 
now famous role of the fussy millionaire, never 
stops eating and Irene Ryan plays a guest who 
is constantly milking the cows. This potpourri 
of merriment is certainly not for the 
ticated, but most others should find 
gloomchaser. 

The picture 
and Richard 
both the 
are heard 
tune. 

Seen at the Umversal screening room in New 
York. Reviewer's Rating: Good.—. REMEI 

Release date, November, 1954. Running time, 80 r 
utes. PCA No. 16994. General audience " 

Pansy Jones... 

Tom Williams.. 

Pedro Gonzales-Gonzales, 

lee, Ruth Hampton, Benay 

Darryl Hickman, ee Aaker, 

Tonge, Phillip Chambers, Cl 
Bennett 


The Steel Cage 
United Artists—Life in Pri 


Swarttz 


1e 


sophis- 
1 


it a good 


Arthur 
doing 


ong 
songs 


was produced by Robert 
Wilson with Kay Lenard 
story and screenplay. Several 


briefly including the popular title 


and Walter 
released a 
now 

an Quen- 


Producers Berman 
Doniger, who several months ago 
film called “Duffy of San Quentin,” 
another segment in the life of noted S 
tin warden, Clinton T. Duffy. The film is di- 
vided into three parts telling three unrelated 
stories. The continuity is maintained by Paul 
Kelly, as Duffy, explaining that there are three 
things all prisoners humor, freedom and 
a purpose in life. there is an 
dramatizing each. 

The first one, called “The Chef,” features 
Walter Slezak as a famous cook whose violent 
temper puts him behind bars. His cooking is 
such a treat that the other prisoners frame 
him back into jail when he is paroled. Slezak 
gets his revenge and the whole sequence is 
played for laughs, which are intermittent. It’s 
pleasantly innoccuous. 

“The Hostages” is the title of the 
episode and it’s the least successful of the trio 
mainly because it tells a tale told so often in 
prison pictures. John Ireland and I] 
Tierney play two hardened criminals who plan 
a break. Involved are Ireland’s kid brother who 
is due for release soon and two prison board 
officials who are held as hostages. An internal 
crisis among the men provides their downfall 
Although inherently the most exciting, it is 
depicted listlessly. 

The best among 


ote! 


seek 


Thus episode 


second 


awrence 


them is appropriately the 
climax, “The Face.” Herein a young priest 
comes to San Quentin and is beset by many 
problems. He must overcome his own prej judice 
oa urd the prisoners yet help murderers and 
thieves regain the lost faith. The protagonist 
is an artist, intelligent and who 
is repainting the prison chapel’s copy of “The 
Last Supper.” The faces on the painting be 
come the faces of the inmates and through each 
other, the priest and the artist learn a bette 
(Continued. on following page) 


sacrilegious, 
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(Continued from preceding page) 
understanding of man and mankind. The se- 
quence is quite moving and provocative. It is ex- 
tremely well acted by Arthur Franz as the 
priest and Kenneth Tobey as the artist. ; 

“The Steel Cage” is an offbeat prison pic- 
ture that should appeal, strangely enough, 
mainly to the non-action fan. Doniger directed 
all three sequences with the writing divided 
among many. Oliver Crawford wrote the screen- 
play for the first from a story by the producers. 
The latter did the screenplay for the second 
and Guy Trosper the third from a story by 
Scott Littleton. The whole was based on the 
book “The San Quentin Story” by Duffy and 
Dean Jennings. : ; 

Kelly is properly forceful as Warden Duffy 
while Maureen O’Sullivan appears briefly as 
Mrs. Duffy. A good supporting cast helps the 
principals immeasurably. 

Seen at a screening room in New York. Re- 
viewer's Rating: Good- J. R. 

Release date, not set. Running time, 80 
PCA No. 17212. General audience classificatior 
Warden Duffy. 
Mrs. Duffy. 
The Chef..... “. 
John Ireland. Lawrence Tierney, nnet 
Arthur Franz, Alan Mowbray, George E. Stone, 
Talbot, Elizabeth Fraser, Stanley Andrews, Morris 
Ankrum, Don Beddoe, Robert Bice, George Chandler, 
George Cooper, Ned Glass, Herb Jacobs, Henry Kulky, 
Charles Nolte, Gene Roth, James Seay, Charles Tan- 
nen, Ben Welden 


The Lawless Rider 
United Artists—Old-Fashioned Western 


It’s been a long time since a Western without 
the current standard of ingredients—color, char- 
acterization and/or plot—has been seen. It relies 
mainly on lots of action and, as such, should 
appeal to the younger generation particularly. 

The picture was produced and written by 
John Carpenter and stars Johnny Carpenter, 
presumably one and the same. Writer Carpenter 
gave actor Carpenter a double role and he per- 
forms both pleasantly, if unspectacularly. He 
plays a marshal who is forced to hand in his 
badge in order to return to his ranch where 
cattle thieves have been operating. Kenne Dun- 
can is the local big shot and the brains behind 
the raids. 

Duncan’s chief interest is the ranch owned 
by an old girl friend of Carpenter’s. When her 
brother goes to the other side, she sends for 
Carpenter, who comes disguised as a vicious 
gunman. When the real gunman also appears, 
a gun fight ensues with the hero the victor. It 
is only a matter of time before his true identity 
is discovered and the climactic battle is fought. 

There are no names of consequence in the 
cast and the acting is not more than passable. 
Alex Gordon is listed as executive producer 
with Yakima Canutt directing. It is a Royal 
West Production. 

Seen at the United Artists screening room 
in New 

Release date, July, 1954. Running time, 62 minutes 
General] audience classification. 
Himself and Rod Tatum........ 

Bascom, Frankie Darro, 

(Red) Carpenter, Noel Neill, Kenne Duncan, 

Bascom, Bud Osborne, Lou Roberson, Bill 
Coontz, Bill Chaney, Roy Canada, Tap Canutt 


minutes 
— Keliy 
eeccceecceceseessMaureen O’Sullivan 

Walter Slezak 
Kenneth Tobey, 


J Carpenter 
Douglas Dumbrille, 


..Johnny 


Twist of Fate 
United Artists-British Lion— 


Romantic Thriller 
A case of mistaken identity results in fateful 


consequences in “Twist of Fate.” The story 
manipulates melodramatic incident after incident 
yet manages to maintain a good level of excite- 
ment and suspense. Two other factors make 
this romantic thriller superior to its category. 
They are performances that are quite good by 
a cast headed by Ginger Rogers and her hus- 
band Jacques Bergerac, and the authentic at- 
mosphere and locales of the picture, which was 
shot along the French Riviera coast. 

Miss seems to be in love with an 
international businessman, Stanley Baker, who 
actually js the head of a syndicate minting il- 
legal coins for the Continental market. Pres- 
ently, however, Miss Rogers learns that he 
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Rogers 


York. Reviewer's Rating: Fair.—J.R. 


has been deceiving her and that his wife would 
not give him the divorce he pretended was 
near fulfillment. 

By chance Miss Rogers meets a potter, Ber- 
gerac, and falls in love with him. Into this in 
flammable circumstance, coincidence adds _ its 
touch. A bracelet that was given to Miss Rogers 
by Baker is stolen by Herbert Lom, a Con- 
tinental confidence man, and used to pay an 
underworld debt. Thus, by a twist of fate, the 
bracelet is returned to Baker and he imme- 
diately assumes that Lom is Miss Rogers’ lover. 

The screenplay by Robert Westerby and Carl 
Nystrom churns with movement and involve- 
ments. In the finale, Lom kills Baker when the 
latter catches him in another theft. Lom then 
rearranges circumstances so that it would ap- 
pear that the lovers actually committed the 
murder. 

Despite the highly melodramtic quality of the 
story, it is to its credit that it does not sink into 
the routine. When Miss Rogers and Bergerac 
discover that they are being victimized by false 
evidence they go about nabbing the real culprit 
in a whirlwind, bang-up finish. 

Maxwell Setton and John R. Sloan produced 
and David Miller directed creditably. 

Seen at the home office 
Reviewer's Rating Very 
HERBSTMAN. 

Release date, November, 195 unning time, 


Screening room. 
Good. — MANDEI 


89 min 
utes Ceneral 
Johnny Victor. 
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Jacques Berg 
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eine i ..Stanley Baker 

Rawlings, Eddie Bryne, 
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The Golden Mistress 
United Artists—Haitian Treasure Hunt 
(Print by Technicolor) 

John Agar and Rosemarie Bowe star in this 
standard adventure drama of a treasure hunt 
in modern Haiti. Due to the fact that it was 
filmed entirely in the Carribbean, the film has 
considerably more appeal than might be sus- 
pected from the names in its cast or a synopsis 
of its rather incredible plot. The photography, 
in unidentified color with the print by Tech- 
nicolor, is and lovely and the story is 
punctuated from time to time by breath-taking 
scenes of Voodoo ceremony and dancing which 
lend an appropriately eerie emphasis to the pro- 
ceedings. 

Agar is pictured as the happy-go-lucky 
skipper of a broken-down island boat who is 
continually in search of treasure and in need 
of cash. Miss Bowe is the daughter of another 
treasure hunter, a rummy old cheat who dies 
after making off with a sacred Voodoo idol. 
The newly orphaned Miss Bowe, whose stylish 
wardrobe is explained by the fact that she’s a 
New York model, and Agar join forces to 
search out the treasure of a long lost tribe of 
slaves. 

The search takes them to a series of color- 
ful locales, ranging from an idyllic little fishing 
village on the coral sands of the turquoise sea, 
to such places of Haitian historical interest as 
Sans Souci and the Citadel. The climax is a 
fantastic affair involving a large, but unknown 
Carribbean island where the protagonists come 
within an inch of losing their lives in a spec- 
tacular Voodoo dance of justice. 

The film was produced by Richard Kay and 
Harry Rybnick, with Sam X. Abarbanel as 
executive producer. Joel Judge directed from 
a screenplay he co-authored with Lew Hewitt, 
who also wrote the original story. The 
tingling, atmospheric musical score was com- 
posed and conducted by Raoul Kraushaar, and 
William C. Thompson was cinematographer. 

Prominent in the supporting cast are Abner 
Biberman as Miss Bowe’s venal father; little 
Jacques Molant as Agar’s 12-year-old first 
mate; Andre Narcisse as an upright village 
chief, and members of the National Folklore 
Theatre of Haiti. They and the principals play 
a tall story straight and make it quite a bit 
of fun. 

Seen at the United Artists screening room in 
Vew York. Reviewer's Rating: Good— 
VINCENT CANBY. 


slick 


Release date, September, 1954. Running time, 82 
minutes. PCA No. 16908. General audience classifica- 
tion. 

Bill Buchanan 
Ann Dexter.... 


John Agar 
....-Rosemarie Bowe 
Carl Abner Biberman 
Andre Narcisse, Jacques Molant, Pierre Blain, 
Shibley Talamas, Andre Contant, Napoleon Bernard, 
Andre Germain, players of the National Folklore Thea- 
tre of Haiti 


° 
Operation Manhunt 
U.A.-MPTV Corp.—Soviet Revenge 

Igor Gouzenko, the code clerk who nine years 
ago broke out of the Soviet Embassy in Ottawa 
with a fist full of secret documents, thereby 
laying waste a good portion of Russia’s West- 
ern Hemisphere spy system, provides the basis 
for another semi-documentary type of drama 
on the workings of the not always inscrutable 
Russian mind. Produced by Fred Feldkamp 
with Jack Alexander directing a cast of un- 
knowns, the picture is a sincere but only mode- 
rately entertaining piece of theatrical fare. 

Gouzenko’s decision to break with the Com- 
munists, and the personal and _ international 
drama that ensued, was recounted in 20th-Fox’s 
1947 production, “The Iron Curtain.” “Opera- 
tion Manhunt” purports to tell how the Soviets 
might attempt to kill Gouzenko, now living in 
carefully disguised circumstances “somewhere 
in Canada,” as an example to any other Com- 
munists who could be contemplating deviation. 

Soviet embassy officials in Ottawa import 
from Moscow a Government-trained hatchet- 
man, Jacques Aubuchon, who contacts Gouzenko 
through the latter’s publisher, asking for a meet- 
ing with Gouzenko on the ground that he, Au- 
buchon, would like to desert. Gouzenko, 
torn between the strong suspicions that such a 
meeting probably is a Soviet trap and his desire 
to help another unfortunate escape, eventually 
decides to meet the killer in a Montreal market- 
place. The meeting comes off, observed not only 
by Montreal police but also by a second Soviet 
agent working in conjunction with Aubuchon. 
From here on the picture builds tension expertly 
and culminates in a highly satisfactory twist 
wherein Gouzenko emerges from the trap un- 
scathed, principally because the hatchetman him- 
self turns out to be a defector. 

The drama does not get started until the 
film is fairly well along. From the entertain- 
ment point of view, too much time is spent in 
establishing Gouzenko’s precarious if idyllic 
mode of existence and what seem to be the not 
very adequate precautions taken for his safety. 
The film was photographed entirely in Canada, 
which gives the outdoor scenes a nice feeling 
of authenticity, although the interior scenes and 
the editing often are primitive in design. 

Harry Townes and Irja Jensen are seen as 
Gouzenko and his wife and Will Kuluva as a 
Soviet embassy menace. Mr. Gouzenko, in a 
Klu Klux Klan-like hood, speaks a brief epi- 
logue while Westbrook Van Voorhees, of the 
late March of Time, narrates opening sequences 
in his familiar, doom-like voice. The screenplay 
is the work of Paul Monash. It is a MPTV 
Corp. production for United Artists release. 

Seen at the United Artists screening room. 
Reviewer's Rating: Fair.—V. C. 

Release date, October, 1954. Running time, 77 
utes. General audience classification. 

Igor Gouzenko ..»Harry Townes 

Katya Gouzenko. Irja Jensen 

Jacques Aubuchon 

aren Shaffer, Kenneth 
Legare, Igor Gouzenko 


WHEN MAGOO FLEW (Columbia) 
Mr. Magoo in Technicolor and CinemaScope 
Columbia Picture’s first presentation in Cin- 
emaScope is their latest Mr. Magoo cartoon. 
The U.P.A. studios, noted for their unusual ap- 
proach to cartoon styles, have come up with 
what could easily be the very funniest in the 
series. And it’s only fitting that it should co- 
incide with this first in CinemaScope. The 
process helps in the telling of the story and the 
dialogue is some of the funniest heard in a car- 
toon. “When Magoo Flew” satirizes, amongst 
others, 3-D movies, the wide-screen, television, 
“Dragnet,” and not least of all, Mr. Magoo 
himself. It’s a minor gem.—J. R. 
Release date: Not set 
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icture ited for me 


Allied Artists 


DESPERADO, THE: Wayne Morris — _ These 
“quicky” westerns don’t seem to mean much here 
any more. Wayne Morris used to be very popular here 
a few years back, but not now. What happened? 
Played Tuesday, September 28.—Michael Chiaventone, 
Valley Theatre, Spring Valley, IIl 


RETURN FROM THE SEA: Jan Sterling, Neville 
Brand—This hit a new low at the box office. Can't 
find anything wrong with a picture of this type. I 
suppose our patrons are getting wide-screen minded 
-which we don’t have yet. Played Friday, Saturday, 
October 1, 2.—Michael Chiaventone, Valley Theatre, 
Spring Valley, IIl. 


Columbia 


CHARGE OF THE LANCERS: 
Jean Pierre Aumont—Fair. 
this one. Patrons’ comments bad. Played Friday, 
Saturday, - Sunday, Monday, Tuesday, Wednesday, 
Thursday,’ September 10, 11, 12, 13, 14, 15, 16, 17. 
Agha Rafique Ahmed, Shams Talkies, Hyderabad, 
Pakistan. 


Paulette Goddard, 
Don’t expect much from 


Metro-Goldwyn-Mayer 


EXECUTIVE SUITE: William Holden, June Allyson, 
Barbara Stanwyck—It took us six months to get 
a booking on this one. It was over the heads of 
some, but was liked by the majority and rated by our 
local editor as one of all time best pictures. Small 
town and country patronage in the drought disaster 
area. Double featured, due to age. Played ag ag 
Friday, Saturday, September 30, October 1, 2 
Shirley Booth, Booth Theatre, Rich Hill, Mo. 


EXECUTIVE SUITE: William Holden, June Allyson, 
Barbara Stanwyck—Excellent! Played Wednesday, 
Thursday, August 25, 26.—S. T. Jackson, Jackson 
Theatre, Flomaton, Ala. 


TENNESSEE CHAMP: Shelley 
Martin—I didn’t think much of 
several customers say the same. 
August 22.—S. T. Jackson, Jackson 
Ala. 


RKO-Radio 


THEY WON’T BELIEVE ME: Susan Hayward, 
Robert Young—Very good reissue. Played Friday, 
August 20.—S. T. Jackson, Jackson Theatre, Flomaton, 
Ala. 


Winters, 

this one and 
Played 

Theatre, 


Dewey 
heard 
Sunday, 
Flomaton, 


Republic 


SUN SHINES BRIGHT, THE: 
Arleen Whelan—Are you kidding? 
Ford makes another like this! 
fine things 


Charles Winniger, 

It won’t if John 
After writing so many 
about John, he lets us have one like this! 
Still, one can forgive him, seeing the others he made 
were real honeys. But if I did not fly out the empire 
games film and advertise it with “Sun,” the same sun 
would have set over the Astra the two nights we 
played it! It actually did fair to good business. In 
your southern states it may make money, in Africa, 
no dice. Played Wednesday, Thursday, September 1, 
2.—Dave S. <lein, Astra Cinema, Kitwe/Nkana, 
Northern Rhodesia, Africa. 


Twentieth Century-Fox 


DESTINATION GOBI: Richard Widmark, Don 
Taylor—We played this only for two days and did out- 
standing business with it. Of course, W idmark is top 
favorite here, but nevertheless this has nice action, 
good color, photography and camera work. The only 
scene that spoiled it and got the biggest laugh I’ve 
had here in years was the one where the Japanese 
gun-boat was shot out of the water by an old cannon 


PRODUCT DIGEST SECTION, OCTOBER 30, 1954 


. . « the original exhibitors’ reports department, established October 14, 1916. 


In it theatremen 


serve one another with information about the box office performance of product—providing 4 


service of the exhibitor for the exhibitor. 


ADDRESS REPORTS, What the Picture Did for Me, 


Motion Picture Herald, Rockefeller Center, New York 20. 


first left out 
Jave dS 


Rho 


try! This could easily have been 
Played Friday, Saturday, September 3, 4.- 
Klein, Astra Cinema, Kitwe/Nkana, Northern 
desia, Africa. 


HELL AND HIGH WATER: Richard Widmark, 
Bella Darvi—There is no reason why you shouldn’t 
play this one, even though it has had some bad 
reviews from the exhibitors. It is in Technicolor and 
CinemaScope, and in our small town, never heard a 
kick. Has a fine cast and certainly held interest all 
the way through. Business not phenomenal but con- 
siderably above normal. Small town and country 
patronage in the drought disaster area. Played Sun- 
day, Monday, Tuesday, September 26, 27, 28.—Shirley 
Booth, Booth Theatre, Rich Hill, Mo. 


HOW TO MARRY A MILLIONAIRE: setty 
Grable, Marilyn Monroe, Lauren Bacall—Personally 
saw this two nights in succession and still got a 
chuckle out of these three phonies. Perfectly cast 
throughout and none came who did not like it. Did 
not do the business we expected, but a four time loser 
from droughts explains a lot of it. This one has not 
been over-rated. Small town and country patronage. 
Played Sunday, Monday, Tuesday, October 3, 4, 5 
Shirley Booth, Booth Theatre, Rich Hill, Mo. 


RACING BLOOD: 
“_: program picture. 
S. T. Jackson, Jackson 


United Artists 


CAPTAIN’S PARADISE: Alec Guinness, Yvonne 
de Carlo—A masterpiece that solved the print short- 
age for this playdate and will do business in situa- 
tions where it hasn’t already been milked. People who 
own this and similar pictures ought to let some of 
our 19,000 exhibitors know that these and other pic- 
tures in generous quantity are available for exhibition 
in the United States. If they can get the salesmen to 
take in golf tournaments after they sell pictures—not 
before they go on the road to sell—it will eliminate 
any complaint from abroad that exhibitors are not 
giving a fair share of their playing time to British 
pictures. How can exhibitors play pictures which 
even those hired to sell them know nothing about, and 
then in isolated instances when they are sold, they 
don’t have prints. A three cent stamp to any ex- 
hibitor in America who needs and wants pictures is 
all a producer needs spend in the matter of securing 
playdates at reasonable terms. Instead, those charged 
with the responsibility of selling suitable product— 
regardless of its origin—either demand GWTW terms 
or don’t bother to approach an exhibitor in those 
instances where their knowledge is that the exhibitor 
won’t go for sucker prices. Played Friday, Saturday, 
Sunday, July 23, 24, 25, 26—Charles Rossi, Paramount 
Theatre, Schroon Lake, N. Y. 


MAN WITH A MILLION: Gregory Peck, Jane 
Griffiths—This is an answer to the gentlemen from 
Britain who have been complaining about playing time 
in American theatres. This was announced as a June 
release, and in July were advised it was “pulled” 
back and could not date it until we were ready to 
close down for the season. Then a last-minute 100 
mile dash to the exchange for a date on a print on 
which it was said there was a shortage. How can 
theatres play pictures without prints? They haven’t 
invented a remote control gadget yet that will elimi- 
nate the necessity of supplying prints—and when an 
exchange does not have prints, why don’t they close 
down and go on a vacation, which some of the boys 
need? I don’t see any point in arguing and then when 
a deal is made to be told they don’t have the print. 
Hate to be selfish, but that’s what patrons buy tickets 
for—to see a picture, not a print shortage, which I 
say is artificial, when one notes there is no print 
shortage for the Broadway houses. However, this 
picture played to good business, but most of the 
vacationers were gone—a question of too little time 
and too late. Played Wednesday, Thursday, Friday, 


Bill Williams, 
Played 
Theatre, 


Jean Porter—Good 
Friday, August 27 


Flomaton, Ala. 


Saturday, August 18, 19, 20, 21. 
mt Theatre, Schroon Lake, N 


Charles Rossi, 


Universal 


BLACK HORSE CANYON: Joel 
Blanchard—Good outdoor show. 
day, August 23, 24.—S. T 
Flomaton, Ala. 


McCrea, 
layed Monday, 
Jackson, 


Mari 
Tues 
Jackson Theatre, 


FRANCIS JOINS THE WACS: Donald O’Connor, 
Julia Adams—They’re still laughing at these unencum 
ae comedies. Played Sunday, Monday, September 

-Elaine S. George, Star Theatre, Heppner, Ore 


JOHNNY DARK: Tony Curtis, Piper Laurie—Un- 
usually good scenery in the race scene from Canada 
to Mexico via the west coast in this story of sports 
car racing. Our patrons liked it, although the box 
office didn’t say so. Played Sunday, Monday. Septem 
ber 26, 27.—Michael Chiaventone, Valley Theatre, 
Spring Valley, IIl. 


MA AND PA KETTLE AT HOME: 
Main, Percy Kilbride—Gave 
benefit show and business was good due to the ad 
vance sale of tickets. Usual amount of laughs. Some 
people like Ma and Pa Kettle better than Martin 
and Lewis in this situation. Played Sunday, Monday, 
September 12, 13.—Michael Chiaventone, Valley Thea 
tre, Spring Valley, Ill. 


MAGNIFICENT OBSESSION: Jane Wyman, 
Hudson—When they pass out the Oscars, 
should get a few, even if it was a remake. 
above average business, but that was 
igh percentage asked for it. The 
yusiness return. Pushed 


Marjorie 
this to the VFW for a 


Rock 
this one 
This did 
absorbed by the 
result was normal 
this one with window cards, 
ouse to house heralds, special newspaper ads and 
radio spots. Attendance wonderful. Played Friday, 
Saturday, September 24, 25.—Michael Chiaventone, 
Valley Theatre, Spring Valley, Ill. 


MAN FROM THE ALAMO: 
Adams—Very good western. Glenn 
lraw here and the picture did very good 
Played Sunday, Monday, Tuesday, September 19, 20, 
21.—Agha Rafique Ahmed, New Majestic ( 
Hyderabad Sind, Pakistan. 


h 
t 
} 


Glenn Ford, Julia 
Ford has a good 


business 


inema, 


Warner Bros. 


MASTER OF BALLANTRAE: Errol Flynn, An- 
thony Steele—This title meant nothing to my farmers, 
the trailer didn’t mean much but another fancy-pants 
sword and dagger opera, so even bank night couldn’t 
overcome all the obstacles that the producer threw in 
our way. On top of it, they were too fond of their 
effort for us to enjoy me gh. Played Wednesday, 
Thursday, September 15, 16.—Bob Walker, Uintah 
Theatre, Fruita, Colo. 


SOUTH SEA WOMAN: Burt Lancaster, Virginia 
Mayo—Read so many fine reports on this oldie that 
I went back for it and then took to the stage every 
night building it up. Managed to lure a few more 
out of the fields early, so it did above iverage in a 
busy time. The folks who pay the “freight” kept it 
to themselves though if they found this more than 
mildly entertaining. Many said it was just war again 

3ob Walker, Uintah Theatre, Fruita, Colo. 


THEM: James Whitmore, 


Edmund Gwenn—We are 
only showing 


two changes per week. It scared the 
kids for three straight nights. No matter how well 
done, it is not a mixed crowd picture. In the days of 
the old midnight shows it would have packed them in 
Honestly, we don’t know what to do with horror pic- 
tures in our set-up. There are 
duced. Small town and country patronage in the 
drought disaster area Played Thursday, Friday, 
Saturday, September 23, 24, 25.—Shirley Booth, Booth 
Theatre, Black Hill, Mo. 


too many being pro 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Under the column heading Special Data projection and available 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 


All page numbers in this chart refer to pages in the PRODUCT 


DIGEST SECTION. 


Short Subjects Chart October 23, page 186. 
Features by Company September 25, 1954, page I6l. 


Color pictures designated by (c). 


Legion of Decency Ratings: A-1, Unobjectionable; A-2, Unobjec- 
tionable for Adults; B, Objectionable in part for all; C, Condemned. 


TITLE—Production Number—Company 


A 


A Nous, La Liberte (Fr.-Eng. Titles) 
About Mrs. Leslie (5321) 

Act of Love UA 
Adventures of Hajji Baba (CS) (c) (424) Fox 
Adventures of Robinson Crusoe (c) UA 
Affairs of Messalina Col. 
Africa Adventure (c) (502) RKO 
Always a Bride (Brit.) (485) U-l 
Angelika (German) Brenner 
Angels One Five (Brit.) Stratford 
Apache (c)* UA 
Arrow in the Dust (c) (5404) AA 
Athena (c) (CS) MGM 


Burstyn 
Para. 


Badman's Territory (476) 
Bait 
Barefoot Battalion (Greek) 
Barefoot Contessa, The (c) 
Battle Cry (c) (CS) 
Battle of Rogue River (c) 
Beat the Devil 
Beau Brummell (c) (502) 
Bengal Brigade (501) (c) 
Best Years of Our Lives (452) 
Betrayed (501) (c) MGM 
Big Chase (5327) Lippert 
Big Rainbow (c) RKO 
Black Dakotas, The (c) Col. 
Black Horse Canyon (c) (423) Univ. 
Black Knight, The (c) Cc 
Black Shield of Falworth, The (429) 

(CS) (c) 
Black 13 (428) 
Black Widow (423) (CS) (c) 
Blackout (5309) Lippert 
Bob Mathias Story (5502) AA 
Bounty Hunter, The [c) (402) WB 
Bowery Boys Meet the Monster (5419) AA 
Boy From Oklahoma (320) (c) WB 
Brigadoon (CS) (c) MGM 
Bread, Love and Dreams 

(Ital.-Eng. Titles) 1.F.E. 
Bridges of Toko-Ri (c) Para. 
Broken Lance (CS) (c) (419)* Fox 
Bullet Is Waiting, A {c) Col. 


Cc 


Caine Mutiny, The (c)* Col. 
Cangaceiro {erazil) Col. 
Cannibal Attack 

Capt. Kidd and the Slave Girl (c) UA 
Carmen Jones (422) (CS) (c) 

Carnival Story, The (c) (412)* 

Casanova's Big Night (c) (5316) 

Cattle Queen of Montana (SA) (c) 
Challenge the Wild (c) 

Champion, The 

Command, The (CS) (c) (319)* 

Conquest of Everest (Brit.) (c 

Conquest of Space (c) 

Coroner Creek 


Cowboy, The (5308) (c) 


196 


Univ. 
RKO 


Stars 


Raymond Cordy-Henri Marchand 
Shirley Booth-Robert Ryan 

Kirk Douglas-Dany Robin 

Elaine Stewart-John Derek 

Dan O'Herlihy-James Fernandez 
Maria Felix-George Marchal 
Documentary 

Peggy Cummins-Terence Morgan 
Maria Schell 

Jack Hawkins-Michael Denison 
Burt Lancaster-Jean Peters 
Sterling Hayden-Coleen Grey 
Jane Powell-Edmund Purdom 


sound systems are designated by the following keys: SYSTEM: CS 
—CinemaScope; VV—VistaVision; SA—SuperScope we 


print); 3D—two prints; 3D(!}—single strip. SOUN 


: Ss—four 


track magnetic stereophonic sound; Ss(2}—Separate stereophonic 
sound print; Ds—Optical directional sound, as Perspecta; Ms— 
single track magnetic sound; Os—standard optical sound. 

All films (except CinemaScope) made in Hollywood since early 
1953 are intended for aspect ratios from |.33 to | up to approxi- 


mately 1.75 to |. 


*Following a title indicates a Box Office Champion. 


Release 
Date 


Oct. 6,'54 
Aug., 54 


Randolph Scott-Ann Richard (reissue) May 1,'54 


Hugo Haas-Cleo Moore 

Maria Costi-Nicos Fermas 
Humphrey Bogart-Ava Gardner 
Van Heflin-Aldo Ray 

George Montgomery 

Humphrey Bogart-Jennifer Jones 
Stewart Granger-Elizabeth Taylor 
Rock Hudson-Arlene Dahl 
March-Loy-Andrews-Wright 
Clark Gable-Lana Turner 

Lon Chaney-Glenn Langan 

Jane Russell-Gilbert Roland 
Wanda Hendrix-Gary Merrill 
Joel McCrea-Mari Blanchard 
Alan Ladd-Patricia Medina 


Tony Curtis-Janet Leigh 

Peter Reynolds-Rona Anderson 
Gene Tierney-Van Heflin 

Dane Clark-Belinda Lee 

Bob Mathias-Ward Bond 
Randolph Scott-Dolores Dorn 
Bowery Boys 

Will Rogers, Jr.-Nancy Olson 
Gene Kelly-Cyd Charisse 


Gina Lollobrigida-Vittorio De Sica 
Fredric March-William Holden 
Spencer Tracy-Richard Widmark 
Jean Simmons-Rory Calhoun 


Bogart-Ferrer-Johnson 

Alberto Ruschel-M. Prado 
Johnny Weissmuller-Judy Walsh 
Anthony Dexter-Eva Gabor 


Dorothy Dandridge-Harry Belafonte 


Anne Baxter-Steve Cochran 

Bob Hope-Joan Fontaine 
Barbara Stanwyck-Ronald Reagan 
George and Sheile Graham 

Kirk Douglas-Marilyn Maxwell 
Guy Madisun-Joan Weldon 
Documentary 

Walter Brooke-Eric Fleming 


Mar.,'54 
June,'54 
Oct.,'54 
Not Set 
Mar.,'54 
Mar.,'54 
Oct.,'54 
Nov.,'54 


(reissue) Feb.,'54 


Sept.,'54 
June 18,'54 
Not Set 
Sept.,'54 
June,'54 
Nov.,'54 


Sept.,'54 
Nov.,'54 
Nov.,'54 

Mar. 19,'54 
Oct. 24,'54 
Sept. 25,'54 
June 6,'54 
Feb. 27,'54 
Not Set 


Sept.,'54 
Jan.,'55 
Aug.,'54 
Sept. ‘54 


Special 
Not Set 


June,'54 


(reissue) Apr.,'54 


Feb. 13,'54 


R. Scott-Marguerite Chapman (reissue) Aug..'54 


Documentary 


May 28,54 


Running 
Time 


83m 
104m 
108m 
93m 
90m 
106m 
64m 
83m 
99m 
98m 
9im 
80m 
119m 


7 REVIEWED — 
(S)=synopsis 
Issue 


Oct. 
May 
Dec. 
Oct. 


June 


Sept. 


June 
Oct. 
May 
July 
Apr. 


May 


Aug. 


Oct. 
Apr. 
Oct. 
Aug. 
July 
Jan. 
Aug. 


Sept. 


July 
Aug. 


June 


Sept. 


May 
Oct. 
Mar. 
Mar. 


June 


Jan. 
Dec. 


Sept. 


Jan. 


16 

\ 
19 
16 
12 


25 
12 
16 
8 
3 
24 


4 


29 
16 
27 

6 


12 
23 
12 
i 


9 


Page 


178 
2278 
2109 

177 

26 


153 
26 
178 
2285 
49 
2269 


26 
2157 
2101 

(S)138 


2134 


L. of D. 
Rating 


A-| 


Herald 
Review 


Special 
Data 


Good 
Good 
Very Good 
Good 
Very Good 


CS-Ss, Ms, Os 
CS-Ss, Ms, Os 


Good 
Good 
Good 
Good 
Excellent 
Very Good 
CS-Ss, Ms, Os 


Good 

Very Good 

Excellent CS-Ss, Ms, Os 
CS-Ss or Os 

Good 

Very Good 

Excellent 

Good 

Superior 

Very Good 


Good 
Good 
Good 
Excelient CS-Ss 
Very Good CS-Ss, Ms, Os 
Good 

Very Good 

Good 

Fair 

Good 

Very Good Cs-Ss, Os, Ds 


Very Good 


Excellent CS-Ss, Ms, Os 
Good 


Superior 


Good 
Good 


Excellent 
Very Good 
Excellent 
SA 
Good 


Very Good CS-Ss or Os 
Good 


Excellent 
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TITLE—Production Numper—Company 


Creature from the Black Lagoon 
(415-3D, 416-2D) 

Crime Wave (308) 

Crossed Swords (c) 

Cry of the City (441) 


Danger Point (5504) AA 
Dangerous Mission (3D) (c) (410) RKO 
Dawn at Socorro (c) (430) Univ. 
Dead End Goldwyn 
Deadly Game (5402) Lippert 
Deep*in My Heart (c) MGM 
Demetrius and the Gladiators 
(c) (CS) (415)* 
Desiree (CS) (c) (425) 
Desperado, The (5426) 
Detective, The ( Brit.) 
Devil's Harbor (429) 
Devil's Pitchfork (form. Ana-ta-han) 
(Japan) 
Dial M for Murder (c) (327)* 
Diamond Wizard, The (Brit.) 
Diary of a Country Priest (Fr.) 
Dirty Hands (Fr.) 
Down Three Dark Streets 
Dr. Jekyll and Mr. Hyde 
Dragnet (c) (401)* 
Dragonfly Squadron (52) 
Dream of Love (Fr.) 
Drive a Crooked Road 
Drum Beat (CS) (c) (404) 
Drums Across the River (c) (422) 
Duel in the Jungle (c) (332) 
Duel in the Sun (c) 
Duffy of San Quentin (321) 


Earrings of Madame De (Fr.) 
Edge of Divorce (Brit.) 

Egg and I, The (426) Univ. 
Egyptian, The (420) (c) (CS)* Fox 
Elephant Walk (c) (5317)* Para. 
Enchanted Cottage (472) 

Every Girl Should Be Married (570) 
Executive Suite (423)* 


F 


Fangs of the Wild (5311) 

Far Country (c) (428) 

Fire Over Africa (c) 

Fireman Save My Child (421) 
Flame and the Flesh (c) (421) 
Flamenco(c) (Span-Eng. Narr.) Lewis 
Flight Nurse (5301) Rep. 
Forty-Niners, The (5424) AA 
Four Guns to the Border (c) (502) Univ. 
Francis Joins the WACS (427) Univ. 
French Line (c) (2D-437, 3D-407)* RKO 
French Touch, The (Fr.) Times 


G 


Gambler from Natchez (c) (417) Fox 
Garden of Evil ts) (CS) (416)* Fox 
Genevieve (c) (Brit.) (481) U-I 
Genoese Dragnet (Ital. IFE 
Geraldine (5302) Rep. 
Girl for Joe (325) 
(form. Force of Arms) WB 
Girls Marked Danger (Ital.-Eng. Dial.) IFE 
Glenn Miller Story (c) (412)* 
Gog (3D) (c) 
Golden Mask (c) 
Golden Mistress (c) 
Gone With the Wind (c) (430)* 
Gorilla at Large (c) (3D) (406) 
Greatest Show on Earth (c) (5325) = Para. 
Guilt Is My Shadow (Brit.) Stratford 
Gunfighters Col. 
Gunga Din (479) RKO 
Guy With a Grin (326) 
(form. No Time for Comedy) WB 
Gypsy Colt (419) (c) MGM 


Hans Christian Andersen (c) (351) 
Hansel and Gretel (c) 
Heat Wave (5310) 


20th-Fox 


Fox 

Fox 

AA 

Col. 
20th-Fox 


Arias 
WB 

UA 
Brandon 


McDonald 
UA 


Arlan 
Kingsley 


RKO 
RKO 
MGM 


Lippert 
Univ. 
Col. 
Univ. 


MGM 


MGM 
20th-Fox 


RKO 
RKO 
Lippert 
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Release 


Stars Date 


Richard Carlson-Julia Adams Mar.,'54 
Gene Nelson-Sterling Hayden Mar. 6,'54 
Errol Flynn-Gina Lollobrigida Aug.,'54 


Victor Mature-Richard Widmark (reissue) Mar.,'54 


Mark Stevens-Joan Vohs 
Victor Mature-Piper Laurie Mar. 6,'54 
Rory Calhoun-Piper Laurie Sept.,'54 
Sylvia Sidney-Humphrey Bogart (reissue) June,'54 
Lloyd Bridges-Simone Silva Oct 8,'54 
Jose Ferrer-Merle Oberon Dec.,'54 


Nov. 21,'54 


June,'54 
Nov.,'54 
June 20,'54 
Not Set 
Dec.,'54 


Victor Mature-Susan Hayward 
Marlon Brando-Jean Simmons 
Wayne Morris 

Alec Guinness-Joan Greenwood 
Richard Arlen-Greta Gynt 


Akemi Negishi 

Ray Milland-Grace Kelly 

Dennis O'Keefe-Margaret Sheridan 
Claude Laydu-Nicole Maurey 
Pierre Brasseur 

Broderick Crawford-Ruth Roman 
Spencer Tracy-Ingrid Bergman (reissue) Oct.,'54 
Jack Webb-Ben Alexander Sept. 4,'54 
John Hodiak-Barbara Britton Mar. 21,'54 
P. R. Willm-Mila Parley June,'54 
Mickey Rooney-Dianne Foster Apr.,'54 
Alan Ladd-Audrey Dalton Nov. 13,'54 
Audie Murphy-Lisa Gaye June,'54 
Jeanne Crain-Dana Andrews Aug. 21,'54 
Jennifer Jones-Gregory Peck (reissue) Not set 
Joanne Dru-Paul Kelly Mar. 13,'54 


May 17,'54 


July 19,'54 
July,'54 
(reissue) July,'54 


Boyer-Darrieux-De Sica 

Valerie Hobson-Philip Friend 
C. Colbert-Fred MacMurray 
Edmund Purdom-Gene Tierney Sept.,'54 
Elizabeth Taylor-Dana Andrews June,'54 
Dorothy McGuire-Rebert Young (reissue) Mar.,'54 
Cary Grant-Betsy Drake (reissue) Sept.,'54 
Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 


Charles Chaplin, Jr.-Onslow Stevens 
James Stewart-Ruth Roman 
Maureen O'Hara-McDonald Carey 
Spike Jones and His City Slickers 
Lana Turner-Carlos Thompson 

A. P. Lopez-Ballet Espanol 

Joan Leslie-Forrest Tucker 

Wild Bill Elliott-Virginia Grey 

Rory Calhoun-Coleen Miller 
Donald O'Connor-Julia Adams 
Jane Russell-Gilbert Roland 


Fernandel 


Apr. 2,'54 
Not Set 
Nov.,'54 
May,'54 
May,'54 

May 21,'54 

Mar. 1,'54 


Dale Robertson-Debra Paget 
Gary Cooper-Susan Hayward 
Dinah Sheridan-John Gregson 
Charles Rutherford-Lianella Carell 
John Carroll-Mala Powers Apr. 1,54 
William Holden-Nancy Olson (reissue) May!5,'54 
Silvana Pampanini-E. Rossi-Drago June,'54 
James Stewart-June Allyson 

Richard Egan-Constance Dowling 

Wanda Hendrix-Van Heflin 
John Agar-Rosemarie Bowe ; 
Gable-Leigh-deHavilland (reissue) July,'54 
Cameron Mitchell-Anne Bancroft May,'54 
Charlton Heston-Betty Hutton (reissue) July,'54 
Peter Reynolds-Elizabeth Sellars Mar.,'54 
Randolph Scott-Barbara Britton (reissue) Aug.,'54 
Cary Grant-Victor McLaglen (reissue) July 1,'54 


James Stewart-R. Russell (reissue) May 15,'54 
Donna Corcoran-Frances Dee Apr. 2,'54 


June 9,'54 
Oct.,'54 
Apr. 16,'54 


Danny Kaye-Jeanmaire 
Anna Russell-Mildred Dunnock 
Alex Nicol-Hillary Brooke 


1954 


Running 
Time 


79m 
74m 
86m 
95m 


7 REVIEWED — 
(S)—synopsis 
Issue 


Feb. 
Jan. 
July 


13 
16 
31 


Page 


2182 
2142 
89 


(S)171 
2197 
8! 


(S)34 
177 
2270 
2277 
10 
2062 
2285 
153 
49 
2134 
138 


97 
49 
2190 
2206 
(S)2103 


27 
2133 
26 
2213 
197 


2286 
2238 


L. of D. 
Rating 


N— rR 


> >} FP 2 FPP 
ny NRO BN 


2 > 
—n 


Herald 
Review 


Speclal 
Data 


Good 
Good 


Fair 


2D, 3D, 3D(1) 


Fair 


Very Good 


Excellent CS-Ss, Ms, Os 
CS-Ss, Ms, Os 

Very Good 

Excellent 


Good 
Excellent 
Fair 

Very Good 
Very Good 
Very Good 


Very Good 
Good 
Fair 
Good 
CS-Ss or Os 
Very Good 
Good 


Good 


Good 

Fair 

Very Good 

Excellent CS-Ss, Ms, Os 
Very Good 


Excellent 


Good 


Fair 

Good 
Excellent 
Very Good 
Fair 

Good 
Good 
Excellent 
Good 
Good 


Good 

Excellent CS-Ss, Ms, Os 
Excellent 

Good 


Fair 
Excellent 
Very Good 
Good 
Good 


2D, 3D-Os 


Fair 


Ds 
3D, 3D(1) 


Fair 


Good 


Excellent 
Very Good 
Fair 





TITLE—Production Number—Company 


Heidi (Swiss) UA 
Heil & High Water (c) (CS) (403) *20th-Fox 
Hell Below Zero (c) Col. 
Hell Raiders of the Deep 

(Ital.-Eng. Dial.) IFE 
Hello Elephant! (Ital.-Eng. Titles} Arlan 
Hell's Half Acre (5304) Rep. 
Her Twelve Men (429) (c) MGM 
High and Dry (Brit.) U-I 
High and the Mighty (329) (c)* (CS) WB 
Hobson's Choice (Brit.) UA 
Holly and the Ivy (Brit.) 
Home of the Brave 
House of the Arrow (Brit.) 
Human Desire 


Human Jungle (5501) 


Indiscretion of an American Wife 
Iron Glove, The (c) 
It Should Happen to You 


Pacemaker 


Stratford 
Col. 
AA 


Jesse James vs. Daltons (c) (3D) 
Jesse James’ Women (c 

Jivaro (5311) (c) 

Johnny Dark (c) (424) 

Johnny Guitar (c) (5307)* 
Jubilee Trail (c) (5303) 

Julius Caesar 

Jungle Gents (5420) 

Jungle Man-Eaters 


K 


Khamishia—5 Tales from Israel 

Khyber Patrol (c) 

Killer Leopard (5412) 

King Richard & the Crusaders 
(c) (CS) (33!) 

Knock on Wood (c) (5319) 


L 


Last Time | Saw Paris (c) 
Laughing Anne (Brit.) (c) (5305) Rep. 
Law vs. Billy the Kid (c) Col. 
Lawless Rider, The UA 
Life with the Lyons (5410) Lippert 
Little Caesar (317) WB 
Little Kidnappers, The ( Brit.) UA 
Living It Up (c) (5320)* Para. 
Lone Gun, The (c) UA 
Lonely Night, The Mayer-Kingsley 
Long, Long Trailer, The (c) (416)* MGM 
Long Wait, The UA 
Loophole (5414) 

Lost Patrol (480) 

Lovers, Happy Lovers! (Brit.) 
Lovers of Toledo (Ital.-Eng. Titles) 
Lucky Me (c) (324) 


M 


Ma and Pa Kettle at Home (418) 

Mad Magician, The (3D) 

Magnificent Obsession (428) (c)* 

Make Haste to Live (5306) 

Malta Story ( Brit.) 

Mambo Para. 

Man Between, The (Brit.) UA 

Man With a Million (c) (Brit.) UA 

Massacre Canyon Col. 

Melody of Love (Ital.-Eng. Titles) IFE 

Men of the Fighting Lady (425) (c)* MGM 

Miami Story, The Col. 

Miss Grant Takes Richmond 

Miss Robin Crusoe (c) (338) 

Miss Sadie Thompson (c) (3D)*, 

Mr. Blandings Builds His Dream House 
(473) 

Mr. Hulot's Holiday (Fr.) 

Mr. Potts Goes to Moscow (Brit.) 
(5400) 

Moment of Truth (Fr.) 

Money from Home (c)* 
(5310—3D, 5330—2D) 


198 


MGM 


AA 
RKO 
A.F.E. 
Hakim 
WB 


Univ. 
Col. 
Univ. 
Rep. 
UA 


Col. 
20th-Fox 
Col. 


RKO 
GBD 


Stratford 
Arlan 


Para. 


Stars 


Elsbeth Sigmund 
Richard Widmark-Bella Darvi 
Alan Ladd-Joan Tetzel 


Eleanora Rossi Drago-Pierre Cressoy 
Vittorio De Sica-Sabu 

Wendell Corey-Evelyn Keyes 

Greer Garson-Robert Ryan 

Paul Douglas-Alex Mackenzie 

John Wayne-Claire Trevor 

Charles Laughton-John Mills 

Ralph Richardson-Celia Johnson 
Frank Lovejoy-Lloyd Bridges (reissue) 
Oscar Homolka-Yvonne Fureaux 
Glenn Ford-Gloria Grahame 

Gary Merrill-Jan Sterling 


Jennifer Jones-Montgomery Clift 
Robert Stack-Ursula Thiess 
Judy Holliday-Peter Lawford 


Brett King-Barbara Lawrence 

Don Barry-Peggie Castle 

Fernando Lamas-Rhonda Fleming 
Tony Curtis-Piper Laurie 

Joan Crawford-Sterling Hayden 

Vera Ralston-Forrest Tucker 

Brando, Calhern, Garson, Kerr, Mason 
Leo Gorcey-Huntz Hall 

Johnny Weissmuller 


English Dialogue 
Richard Egan-Dawn Addams 
Johnny Sheffield 


Rex Harrison-Virginia Mayo 
Danny Kaye-Mai Zetterling 


Elizabeth Taylor-Van Johnson 
Wendell Corey-Margaret Lockwood 
Scott Brady-Betta St. John 

Johnny Carpenter-Frankie Dirro 
Bebe Daniels-Ben Lyon 
Edward G. Robinson 

Duncan Macrae-Jean Anderson 
Dean Martin-Jerry Lewis 


George Montgomery-Dorothy Malone 


Marian Seldes-Charles W. Moffat 
Lucille Ball-Desi Arnaz 
Anthony Quinn-Peggie Castle 
Barry Sullivan-Dorothy Malone 
Victor McLaglen 

Gerard Philipe-Valerie Hobson 
Alida Valli-Pedro Armendariz 
Doris Day-Robert Cummings 


Marjorie Main-Percy Kilbride 
Vincent Price-Mary Murphy 

Jane Wyman-Rock Hudson 
Dorothy McGuire-Stephen McNally 
Alec Guinness-Jack Hawkins 
Shelley Winters-Silvano Mangano 
James Mason-Claire Bloom 
Gregory Peck-Jane Griffiths 
Phil Carey-Audrey Totter 
Giacomo Rondinella 

Van Johnson-Walter Pidgeon 
Barry Sullivan-Luther Adler 
Lucille Ball-Wm. Holden 
Amanda Blake-George Nader 
Rita Hayworth-Jose Ferrer 


Cary Grant-Myrna Loy 
Jacques Tati 


George Cole-Nadia Gray 
Michele Morgan-Jean Gabin 


Dean Martin-Jerry Lewis 


Release 
Date 


Apr.,'54 
Feb.,'54 
July,"54 


Aug.,'54 
Sept.,'54 
June 1,'54 
Aug..,'54 
Sept.,'54 
July 3,'54 
June,'54 
Feb.,'54 
Apr.,'54 
Oct.,'54 
Sept.,'54 
Oct. 3,'54 


July,'54 
Apr.,'54 
Mar.,'54 


Apr.,'54 
Sept.,'54 
Feb.,'54 
July,'54 
Aug.,'54 
May 15,'54 
Spec. 
Sept. 5,'54 
June,'54 


May 6,'54 
Sept.,'54 
Aug. 22,'54 


Aug. 7,'54 
July,"54 


Nov.,'54 
July 1,'54 
Aug.,'54 
July,'54 
Oct. 1,'54 


(reissue) Feb. 6,'54 


Oct.,"54 
Aug.,'54 
Apr.,'54 
Mar.,'54 
Feb. 19,'54 
May,'54 
Mar. 28,'54 


(reissue) July 1,'54 


Oct.,'54 
Apr.,'54 
Apr. 24,'54 


Apr.,'54 
May,'54 
Aug.,'54 
Aug. 1,'54 
Aug.,'54 
Feb.,'54 
Feb.,'54 


(reissue) Oct.,'54 


Feb.,'54 
Feb.,'54 


(reissue) Apr.,'54 


June,'54 


Mar. 14,'54 


May,'54 


Feb.,'54 


Running 
Time 


98m 
103m 
9Iim 


93m 
78m 
9im 
9im 
93m 
147m 
107m 
80m 
99m 
73m 
90m 
82m 


7— REVIEWED — 
(S)=synopsis 


Dec. 
Feb. 
May 


May 


Sept. 


Feb. 
July 


Aug. 


May 
June 


Feb. 


Aug. 
Sept. 


Apr. 
Mar. 
Jan. 


Mar. 
May 
Apr. 


May 
Apr. 
Apr. 
May 
Apr. 


Dec. 


July 


Sept. 


May 
Dec. 


Page 


26 2118 
6 2173 
22 | 


8 2286 
25 154 
13 2183 

49 
121 
9 

25 
2183 


98 


50 


19 1998 
22 3 


5 2093 
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Herald 
Review 


Very Good 
Excellent Cs-Ss, Ms, Os 
Very Good 


Speciai 
Data 


Good 
Good 

Fair 

Very Good 
Excellent 
Superior 
Very Good 
Excellent 


CS-Ss or Os 


Good 
Very Good 


Fair 
Good 
Very Good 


Good 

Fair 

Good 

Very Good 
Excellent 
Good 
Superior 


Fair 


Very Good 
Fair 


Excellent 
Excellent 


Good 
Good 


Fair 


Good 
Exceilent 
Good 

Very Good 
Excellent 
Good 
Good 


Fair 


Good CS-Ss or Os 


Good 
Good 
Excellent 
Good 
Good 


Excellent 
Excellent 
Good 
Fair 
Excellent 
Good 


Exe. 2D, 3D-Ss(2), Os 


Excellent 


Very Good 
Good 


Excel. 2D, 3D-Ss(2),Os 
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TITLE—Production Number—Company 


Monster from the Ocean Floor 

(5328) Lippert 
Monte Carlo Baby Filmakers 
My Heart Sings (Ital.) IFE 


Naked Alibi (431) Univ. 
Naked Jungle, The (c) (5315) Para. 
New Faces (c) (CS) (409) Fox 
Night People (c) (CS) (407) Fox 


Oo 


On the Waterfront* Col. 
Operation Manhunt UA 
Orchestra Wives (445) Fox 
Other Women, The (430) Fox 
Out of This World (c) Carroll 
Outcast, The (c) (5308) Rep. 
Outlaw Stallion, The (c) Col. 
Outlaw's Daughter (427) (c) Fox 
Overland Pacific (c} UA 


P 


Paid to Kill (5326) Lippert 
Paris Incident (French) Davis 
Paris Playboys (5418) AA 
Passion (c) (503) RKO 
Personal Affair (Brit.) UA 
Phantom of the Rue Morgue 

(3D) (c) (322)* WB 
Phantom Stallion (5331) Rep. 
Phffft Col. 
Pickwick Papers (Brit.) Mayer-Kingsley 
Pinocchio (c) (493) RKO 
Playgirl (420) Univ. 
Pride of the Blue Grass (c) (5410) AA 
Prince Valiant (c) (CS) (411) 20th-Fox 
Princess of the Nile (c) (414) 20th-Fox 
Prisoner of War (427) MGM 
Private Hell 36 Filmakers 
Public Enemy (318) WB 
Pushover Col. 

Q-R 

Queen of Sheba (Ital.-Eng.) (5324) Lippert 
Queen's World Tour, A (c) UA 
Race for Life, A (5403) Lippert 
Rachel and the Stranger (469) RKO 
Racing Blood (c) (410) 20th-Fox 
Raid, The (c) (408) Fox 
Rails Into Laramie (c) (419) Univ. 
Rear Window (c) (5401)* Para. 
Red Garters (c) (5314) Para. 
Return from the Sea (5409) AA 
Return to Treasure Island (c) UA 
Rhapsody (420) (c) MGM 
Ricochet Romance Univ. 
Ride Clear of Diablo (c) (413) Univ. 
Riders of the Purple Sage (443) 20th-Fox 
Riding Shotgun (c) (323) WB 
Ring of Fear (c) (CS) (330) WB 
Riot in Cell Block 11 (51) AA 
River Beat (5329) ppert 
River of No Return (c){CS)* (405) oon’ ceed 
Rob Roy (c) (Brit.) (494) Disney-RKO 
Rocket Man, The (412) 20th-Fox 
Rogue Cop (503) MGM 
Roogie's Bump Rep. 
Rose Marie (cs (cl (3) MGM 
Royal Tour, The (4 CS) (c) Fox 


Saadia (c) (415) M6M 
Sabrina (5402) Para. 
Saint's Girl Friday (411) RKO 
Saracen Blade, The (c) Col. 
Saskatchewan (414) (c)* Univ. 
Scarlet Spear, The (c) UA 
Scotch on the Rocks (Brit.) Kingsley 
Scudda Hoo-Scudda Hay (c) (440) Fox 
Sea of Lost Ships (5213) Rep. 
Secret Document—Vienna (Fr.) Davis 
Secret of the Incas (c) (5318) Para. 
Security Risk (5417) AA 
Sensualita (Ital.-Eng. Dial.) IFE 
Seven Brides for Sevan Brothers 

(CS) (c) (426)* MGM 
Shanghai Story, The (5311) Rep. 
She Couldn't Say No (408) RKO 


PRODUCT DIGEST SECTION, OCTOBER 30, 


Release 
Stars Date 


Anne Kimball-Stuart Wade May 21,'54 
Audrey Hepburn-Jules Munshin May,'54 
Ferruccio Tagliavini Mar.,'54 


Sterling Hayden-Gloria Grahame Oct.,'54 
Eleanor Parker-Charlton Heston Mar.,'54 
Eartha Kitt-Robert Clary Mar.,'54 
Gregory Peck-Rita Gam Mar.,'54 


Marlon Brando-Eva Marie Saint Oct.,'54 
Harry Townes-Irja Jensen Oct.,'54 
Glenn Miller & Orch. (reissue) May,'54 
Hugo Haas-Cleo Moore Dec.,'54 
Lowell Thomas, Sr. & Jr., Narrators Apr.,'54 
John Derek-Joan Evans Oct.,'54 
Phil Carey-Dorothy Patrick July,'54 
Bill Williams-Kelly Ryan Nov.,'54 
Jack Mahoney-Peggie Castle Feb.,'54 


Dane Clark June 25,'54 
Gerard Gervais-Pierrette Simonet Sept.,'54 
Leo Gorcey-Huntz Hall Mar. 7,'54 
Cornel Wilde-Yvonne de Carlo Oct. 6,'54 
Gene Tierney-Leo Genn Feb.,'54 


Karl Malden-Patricia Medina Mar. 27,'54 
Rex Allen Feb. 10,'54 
Judy Holliday-Jack Carson Not Set 
Nigel Patrick-James Hayter May,'54 
Disney Feature (reissue) Apr.,'54 
Shelley Winters-Barry Sullivan May,'54 
Lloyd Bridges-Vera Miles Apr. 4,'54 
Robert Wagner-Janet Leigh Apr.,'54 
Jeffrey Hunter-Debra Paget July,'54 
Ronald Reagan-Dewey Martin May,'54 
Ida Lupino-Steve Cochran Sept. 15,'54 
Jean Harlow-James Cagney (reissue) Feb. 6,'54 
Fred MacMurray-Phil Carey Aug.,'54 


Gino Cervi-Leonora Ruffo Feb. 12,'54 
Documentary Mar.,'54 
Richard Conte-Mari Aldon Dec. 3,'54 
Loretta Young-William Holden (reissue) Feb.,'54 
Bill Williams-Jean Porter Mar.,'54 
Van Heflin-Anne Bancroft Aug.,'54 
John Payne-Mari Blanchard Apr.,'54 
James Stewart-Grace Kelly Oct.,'54 
Rosemary Clooney-Jack Carson Mar.,'54 
Jan Sterling-Neville Brand July 25,54 
Tab Hunter-Dawn Addams July,"54 
Elizabeth Taylor-Vittorio Gassman Apr. 16,'54 
Marjorie Main-Chill Wills Nov.,'54 
Audie Murphy-Susan Cabot Mar.,'54 
Geo. Montgomery-Robt. Barret (reissue) Mar.,'54 
Randolph Scott-Wayne Morris Apr. 10,'54 
Clyde Beatty-Pat O'Brien July 24,'54 
Neville Brand-Leo Gordon Feb. 28,'54 
Phyllis Kirk-John Bentley 

Robert Mitchum-Marilyn Monroe 

Richard Todd-Glynis Johns 

Charles Coburn-Spring Byington 

Robert Taylor-Janet Leigh 

Robert Marriot-Ruth Warrick 
Blyth-Keel-Lamas-Main 

Queen Elizabeth and Philip 


Cornel Wilde-Mel Ferrer Feb. 5,'54 
Audrey Hepburn-Humphrey Bogart Oct.,'54 
Louis Hayward-Naomi Chance Apr. 15,'54 
Ricardo Montalban-Betta St. John June,'54 
Alan Ladd-Shelley Winters Mar.,'54 
John Archer-Martha Hyer Mar.,'54 
Ronald Squire-Kathleen Ryan June,'54 
June Haver (reissue) Mar.,'54 
John Derek-Wanda Hendrix Feb.,'54 
Frank Villard-Renee St. Cyr Feb. 15,54 
Charlton Heston-Nicole Maurey June,'54 
John Ireland-Dorothy Malone Aug. 8,'54 
Eleanora Rossi Drago Apr.,'54 


Jane Powell-Howard Keel Aug.,'54 


Ruth Roman-Edmond O'Brien Nov. 1,'54 
Jean Simmons-Robert Mitchum Feb. 15,'54 


1954 


Running 
Time 


64m 
70m 
99m 


86m 
95m 
98m 
93m 


108m 
77m 
94m 
8Iim 
75m 
90m 
64m 


73m 


70m 
80m 
62m 
84m 
82m 


84m 
54m 
9Im 
109m 
87m 
85m 
71m 


7Iim 
8Im 
8im 
83m 
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L.ofD. Herald Special 
Rating Review Data 


Fair 


Good 


Good 
Good 
Excellent CS-Ss 
Very Good CS-Ss, Ms, Os 


Excellent 
Fair 


Very Good 
Very Good 
Very Good 


Good 


Good 
Fair 

Good 
Good 


Good 


Excellent 
Excellent 


Good 

Fair 

Excellent CS-Ss, Ms, Os 
Fair 

Fair 


Good 


Very Good 


Fair 


Good 


Fair 

Very Good 

Good 

Excellent 

Very Good S$s(2) or Os 
Good 

Good 

Excellent 

Good 

Very Good 


Good 

Very Good 

Excellent 

Good 

Very Good Cs-Ss, Ms, Os 
Good 

Good 


Excellent CS-Ss or Ds 
Very Good CS-Ss,Ms,Os 


Good 
Excellent 
Good 
Good 

Very Good 
Fair 


Good 


Good 

Fair 

Very Good 
Good 


Fair 
Excellent CS-Ss or Ds 


ood 


Good 
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--REVIEWED— 
Release Running (S)=synopsis L.of D. Herald 
TITLE—Prodection Number—Company Stars Date Time Issue Page Rating Review 


She Wore a Yellow Ribbon (572) RKO = Joanne Dru-John Agar (reissue) Sept.,'54 104m 

Shield for Murder UA = Edmond O'Brien-Marla English Nov.,'54 80m Sept. 129 Good 

Side Street Story (Ital.) Burstyn Toto July,'54 84m Aug. 105 Very Gocd 

Siege, The (5323) Lippert Special Nov. 5,'54 

Siege at Red River (c) (404) 20th-Fox Van Johnson-Joanne Dru May,'54 86m Mar. 2237 : Good 

Silent Raiders (5404) Lippert Richard Bartlett-Earle Lyon Sept. 17,'54 65m 

Silver Lode (c) (413) RKO = John Payne-Lizabeth Scott June,'54 80m May 2 - Good 

Sins of Rome (414) (Ital.) RKO Massimo Girotti-Ludmilla Tcherina June,'54 75m July 50 Good 

Sitting Bull (c) (CS) UA = J. Carroll Naish-Dale Robertson Oct.,'54 105m Sept. 137 Excellent 

Sleeping Tiger, The (Brit.) Astor Alexis Smith-Alexander Knox Oct.,'54 

So This !s Paris (c) Univ. Tony Curtis-Gloria DeHaven Not Set 

Son of Sinbad (c) (3D) RKO Dale Robertson-Peggie Castle Not Set 90m Jan. (S)2167 2D, 3D 
Southwest Passage (3D) (c) UA Joanne Dru-Rod Cameron Apr.,'54 82m Apr. 2261 - Good 3D, 3D(1) 
Spanish Main (475) (c) RKO Maureen O'Hara-Paul Henreid (reissue) May 1,'54 100m 

Spell of Ireland, The (c) Celtic Documentary May 10,'54 77m May 2286 - Good 

Star Is Born, A (CS) (c) (403) WB Judy Garland-James Mason Oct. 16,'54 182m Oct. 178 Superior Cs-Ss 
Stations West (478) RKO Dick Powell (reissue) Junel,'54 92m 

Steel Cage, The UA Paul Kelly-Maureen O'Sullivan NotSet 80m Oct. 193 Good 

Stormy the Thoroughbred (c) Buena Vista M. R. Valdez-Robert Skene Mar.,'54 45m Mar. 2214 Very Good 

Street With No Name (442) 20th-Fox Richard Widmark-Lloyd Nolan (reissue) Mar.,'54 91m 

Student Prince, The (CS)* (c) (424) MGM _ = Ann Blyth-Edmund Purdom June,'54 107m May 9 . Excellent Cs-Ss or Ds 
Suddenly UA _ Frank Sinatra-Sterling Hayden Sept.,'54 77m Sept. 137 - Good 

Sun Valley Serenade (446) Fox Glenn Miller & Orch. (reissue) May,'54 86m 

Susan Slept Here (c) (501)* RKO Dick Powell-Debbie Reynolds July,'54 97m June 41 Very Good 


T 


Tall in the Saddle (471) RKO John Wayne (reissue) Mar.,'54 
Tanganyika (c) (425) Univ. Van Heflin-Ruth Roman July,"54 - Good 
Target Earth (5503) AA Virginia Grey-Richard Denning Nov. 7,'54 
Taza, Son of Cochise (c) 

(410—3D, 411—2D) Univ Rock Hudson-Barbara Rush Feb.,'54 3 - Good 2D, 3D, 3D(1) 
Tarzan Escapes MGM _ J. Weissmuller-M. O'Sullivan (reissue) Nov.,'54 
Tarzan, the Ape Man MGM _ J. Weissmuller-M. O'Sullivan (reissue) Nov.,'54 
Tennessee Champ (417) (c) MGM Shelley Winters-Dewey Martin Mar. 5,'54 Good 
Terror Ship (5330) Lippert William Lundigan Sept. 3,'54 
Them (328)* WB James Whitmore-Edmund Gwenn June 19,'54 . Very Good 
There's No Business Like Show Business 

(CS) (c) (426) 20th-Fox Monroe-Merman-Dailey-O'Connor Dec.,'54 CS-Ss, Ms, Os 
They Rode West (c) Col. Robert Francis-Donna Reed Not Set 5 - Good 
They Won't Believe Me (474) RKO Susan Hayward-Robert Young (reissue) Apr.,'54 
Thing, The (477) RKO _ K. Tobey-M. Sheridan (reissue) June 1,'54 
This Is My Love (c) RKO Linda Darnell-Dan Duryea Oct. 27,'54 ; Good 
Three Coins in the Fountain (CS) 

(c) (413)* 20th-Fox Clifton Webb-Dorothy McGuire May,'54 - Excellent Cs-Ss, Ms, Os 
Three Hours to Kill (c) Col. Dana Andrews-Donna Reed Oct.,'54 , : Very Good 
Three Ring Circus (c) Para. Dean Martin-Jerry Lewis Jan.,'55 Very Good VV 
Thunder Pass (5405) Lippert Dane Clark-Dorothy Patrick Aug. 20,'54 
Tobor the Great Rep. Charles Drake-Karin Booth Sept. 1,'54 : - Fair 
Tonight's the Night (Brit.) (c) AA David Niven-Yvonne de Carlo Dec. 19,'54 
Top Banana (c) UA Phil Silvers-Rose Marie Feb.,'54 3 Very Good 
Track of the Cat (CS) (c) (405) WB Robert Mitchum-Diana Lynn Nov. 27,'54 
Trouble in the Glen (Brit.) (c) Rep. Margaret Lockwood-Orson Welles Not Set 
Turn the Key Softly (Brit.) Astor Yvonne Mitchell-Terence Morgan Mar.,'54 : Good 
Twist of Fate UA Ginger Rogers-Herbert Lom Nov.,'54 : Very Good 
Two Guns and a Badge (5427) AA Wayne Morris-Beverly Garland Sept. 19,'54 ; - Good 

U-V 

Ugetsu (Jap.-Titles) Harrison Machiko Kyo-Masayuk Mori Sept.,'54 : Very Good 
Unconquered Margolies Helen Keller, Documentary June,'54 - Excellent 
Unholy Four (540!) Lippert Paulette Goddard Sept. 24,'54 Good 
Untamed Heiress (5325) Rep. Judy Canova-Don Barry Apr. 12,'54 - Good 
Valley of the Kings (c) MGM _ Eleanor Parker-Robert Taylor July,'54 - Excellent 
Valley of the Sun (470) RKO Lucille Ball-James Craig (reissue) Feb.,'54 
Vanishing Prairie, The (c) Buena Vista True-Life Adventure Not Set - Excellent 
Victory at Sea UA Documentary Aug.,'54 . Very Good 


Ww 


Weak and the Wicked (5432) (Brit.) Stratford = Glynis Johns- ' - 

Weloome tho Quose (Oct) (c) BR.lslo. Tekedtoe ne Sood 

West of Zanzibar (c) (503) (Brit.) Univ. Anthony Steel-Sheila Sim Nov.,'54 ; 

Westerner, The Goldwyn Gary Cooper (reissue) June,'54 

White Christmas (c) (VV) Para. Crosby-Kaye-Clooney Not Set y - Excellent 

Wild One (623) 7 Col. Marlon Brando-Mary Murphy Feb.,'54 Good 

Will Any Gentleman? (Brit.) Stratford George Cole-Veronica Hurst Feb.,'54 

Window, The (57!) RKO Barbara Hale-Bobby Driscoll (reissue) Sept.,'54 

Witness to Murder ; UA Barbara Stanwyck-George Sanders May,'54 Apr. . Very Good 

Woman's Angle, The (Brit.) Stratford = Edward Underdown-Cathy O'Donnell Aug.,'54 

Woman's Face, A MGM = Joan Crawford-Melvyn Douglas (reissue) Oct.,'54 

Woman's World, A (421) (c) (CS) Fox Webb-Allyson-Heflin-Bacall Oct.,'54 Oct. 169 - Very Good CS-Ss, Ms, Os 
X-Y-Z 

Yankee Pasha (c) (417) Univ. Jeff Chandler-Rkonda Flemin Aer.,'54 Mar. 2213 - Very Good 

Yellow Mountain (432) (c) Univ. Lex Barker-Mala Powers . Not Set Sept. (S) 138 : : 

Yellow Tomahawk, The (c) UA Rory Calhoun-Peqgie Castle May,'54 May 2285 - Good 

Young in Heart (c) WB Ethel Barrymore-Day-Sinatra Dec. 25,'54 





FEATURES LISTED BY COMPANIES — PAGE 161, ISSUE OF SEPTEMBER 25, 1954 
SHORT SUBJECTS CHART APPEARS ON PAGES 186-187, ISSUE OF OCTOBER 23, 1954 
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FILM BUYERS RATING 


Film buyers of independent circuits in the U. S. rate current AA AV 
product on the basis of its performance in their theatres. This 
report covers 113 attractions, 5,232 playdates. Johnny Dark (U-!) 43 35 
nS Johnny Guitar (Rep.) 43 
Titles run alphabetically. Numerals refer to the number of en- Julius Caesar (MGM) 16 
gagements on each attraction reported. The tabulation is cumula- Jungle Man-Eaters (Col.) * 


tive. Dagger (+) denotes attractions published for the first time. 
Sger (1) ae i : p. f p King Richard and the Crusaders (W.B.) 


Asterisk (*) indicates attractions which are listed for the last time. easth on Weed ter 


EX means Excellent; AA—Above Average; AV—Average; 
—Belo saves P= Pane Laughing Anne (Rep.) 
BA—Below Average; PR—Poor. Lows ve. Billy the Kid’ (Gol) 
Living It Up (Par.) 
Lone Gun, The (U.A.) 
Long Wait, The (U.A.) 
Lucky Me (W.B.) 


About Mrs. Leslie (Par.) 
Adventures of Robinson Crusoe (U.A.) ol caosaae a teak (U-1) 
— a. (A.A.) Magnificent Obsession (U-I) 

7 in Man With a Million (U.A.) 
Massacre Canyon (Col.) 
Men of the Fightiny Lady (MGM) 
Miami Story, The (Col.) 


Beat the Devil (U.A.) 

Betrayed (MGM) . 

Black Horse Canyon (U-I) 

Black Shield of Falworth, The (U-1!) 
Bounty Hunter, The (W.B.) 

Bowery Boys Meet the Monster (A.A.) 
Broken Lance (20th-Fox) 

Bullet Is Waiting, A (Col.) 


nN 
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Naked Alibi (U-!) 


On the Waterfront (Col.) 
Outcast, The (Rep.) 
{Outlaw Stallion, The (Col.) 


Caine Mutiny, The (Col. Phantom of the Rue Morgue (W.B.) 


) : ; ; 
Captain Kidd and the Slave Girl (U.A.) Pinocchio (Disney-RKO reissue) 
Carnival Story, The (RKO) Playgirl (U-1) 
Casanova's Big Night (Par.) Pride of the Blue Grass (A.A.) 
Conquest of Mt. Everest (U.A.) Prince Valiant (20th-Fox) 


Creature from the Black Lagoon (U-I) Princess of the Nile (20th-Fox) 
Crime Wave (W.B.) Prisoner of War (MGM) 


Pushover (Col.) 


weoewortna- © 


Dangerous Mission (RKO) 

Dawn at Socorro (U-I) 

Demetrius and the Gladiators (20th-Fox) 
Dial M for Murder (W.B.) 

Dragnet (W.B.) 

Drive a Crooked Road (Col.) 

Drums Across the River (U-I) 

Duel in the Jungle (W.B.) 

Duel in the Sun (SRO-reissue) 


Raid, The (20th-Fox) 

Rails into Laramie (U-1) 

Rear Window (Par.) 

Return to Treasure Island (U.A.) 
Rhapsody (MGM) 

Ride Clear of Diablo (U-I) 
Riding Shotgun (W.B.) 

Ring of Fear (W.B.) 

River of No Return (20th-Fox) 
Rocket Man, The (20th-Fox) 
Rogue Cop (MGM) 


Egg and | (U-I reissue) 2 
Egyptian, The (20th-Fox) Rose Marie (MGM) 


Elephant Walk ( Par.) 
Executive Suite (MGM) Saracen Blade, The ((ol.) 
Saskatchewan (U-I) , 
’ ; Secret of the Incas (Par. 
+ erage ga pay ny Seven Brides for Seven Brothers (MGM) 
Samal dela the We (U-1) tShanghai Story, The (Rep.) 
en ee ee Siege at Red River (20th-Fox) 
Silver Lode (RKO) 
Gambler from Natchez (20th-Fox) Southwest Passage (U.A.) 
Garden of (20th-Fox) i ‘or - (MGM) 
Geraldine (Rep. uddenty “MA. 
Gone a the Wind (MGM reissue} Susan Slept Here (RKO) 
Gorilla at Large (20th-Fox) 
Greatest Show on Earth (Par. reissue) Tanganyika (U-I) 
Gypsy Colt (MGM) Them (W.B.) 
Three Coins in the Fountain (20th-Fox) 
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Hans Christian Andersen (RKO) 
Heidi (U.A.} 


Hell Below Zero (Col.) : 
Hell's Half Acre (Rep.) 2 Valley of the Kings (MGM) 


Her Twelve Men (MGM) : 
High and the Mighty, The (W.B.) gry Bag rg seme 


Untamed Heiress (Rep.) 


Indiscretion of an American Wife (Col.) Yankee Pasha (U-I) 
It Should Happen to You (Col.) Yellow Tomahawk (U.A.) 
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Here are a few examples of LIFE’s tremendous 
impact in city after city across the country: 


No. of Seating LIFE 
Theatres” Capacity* Audience 


New London 12 11,099 34,600 
9 8,339 21,930 
Indianapolis 47 36,102 100,230 9 Rockefeller Plaza, New York 20, N. Y. 
Salt Lake City 23 16,839 51,730 


Market Area 


Roanoke 





*Source: Film Daily Year Book. tSource: A supplement to A First in magazine circulation 

Study of the Accumulative Audience of LIFE (1950), by Alfred First in magazine audience 

Politz Research, Inc. : 
First with magazine advertisers 








